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ISSUED  EVERY  SATURDAY 


FOUNDED  IN  1884 


1  administi'ation  “dread  the  bill 

No  Plans  ror  Censorship  “op/rrrof.hr5S::fG.v.r„- 

merit  Reports  are  not  intended  to  du- 

_  — ^  i_  —  _  _  plicate  or  substitute  for  existing  press 

If  War  Comes,  Mellett  Says 

"  '  *  By  way  of  amplifying  his  descrip¬ 

tion  of  functions  of  the  OGR,  Mellett 

TT  TT  1  wT  t  T*  TT  explained  that  the  Division  of  Press 

U.  S.  Has  Absolutely  No  Plans  lor  It,  He  intelligence  furnishes  four  types  of 

service. 

Testifies  . . .  Bill  to  Expand  OGR  Staff  Approved  The  “Daily  Bulletin”  provides  an 

index  of  news  and  editorial  comment 

After  Duties  Are  Outlined 

newspapers.  A  total  of  114,300  papers 
were  read  in  1940  and  451,091  news 

ASHINGTON,  D.  C.,  Feb.  26 — By  plans;  later  amending  his  statement  to  functions  of  the  OGR.  Operating  items  and  203,200  editorials  were  sum¬ 
giving  the  Office  of  Government  Re-  say  that  certain  military  and  naval  through  three  divisions,  the  agency’s  marized  and  classified  under  depart- 
irts  permanence,  the  national  gov-  secrets  will,  of  necessity,  have  to  be  activities  are  broken  down  into  field  ment  headings  in  the  Bulletin.  The 
— .«-*  «.in  withheld  from  release  for  publication,  operations,  press  intelligence,  and  in-  publication  is  distributed  each  mom- 

Representative  John  J.  Cochran,  formation  service,  he  said.  The  in-  ing  to  executive  officials  and  members 
Democrat,  of  Missouri,  defended  the  auguration  of  the  defense  program  of  Congress, 
policy  of  the  proposed  legislation,  and  placed  particular  emphasis  on  the  need  Clippinq  Service 

criticized  newspapermen  for  trying  to  for  public  information  and  resulted  in 

“put  answers  in  my  mouth,  as  they  a  substantial  expansion  of  activities  “Service  Unit”  provides  for  the 


U.  S.  Has  “Absolutely  No  Plans"  for  It,  He 
Testifies  . . .  Bill  to  Expand  OGR  Staff  Approved 
After  Duties  Are  Outlined 


giving  the  Office  of  Government  Re 
^rts  permanence,  the  national  gov 
.^mment  will  not 


Clipping  Service 

The  “Service  Unit”  provides  for  the 


pings.  Last  year  172,700  clippings 
were  loaned  and  more  than  1,771,800 


usually  try  to  do.”  He  explained  both  in  Washington  and  the  field,  he  delivery  of  requested  clip- 

that  he  had  been  questioned  by  re-  said.  pings.  Last  year  172,700  clippings 

porters  who  contended  that  approval  Bill  Would  Expand  Staff  were  loaned  and  more  than  1,771,800 

of  the  measure  would  be  an  opening  Now  operating  with  a  staff  of  366,  the  ‘^upl*cates  furnished.  The  duplicate 
wedge  to  control  radio  and  newspa-  Office  of  Government  Reports  will  be  clipping  service  was  worked  out  to 

pers.  He  assu’-ed  inquirers,  he  said,  expanded  to  507  employes  with  head-  r^uirements  of  govemnient 

that  the  language  of  the  bill  does  not  quarters  in  every  state,  if  the  $1,500,-  agencies  which  formerly  subscribed  to 

contain  such  an  implication.  000  anpropriation  requested  is  ap-  ^ornmercial  clipping  bureaus  or  had 


Now  operating  with  a  staff  of  366,  the  duplicates  furnished.  The  duplicate 
Office  of  Government  Reports  will  be  ^ 


contain  such  an  implication. 


anpropriation  requested  is’  ap-  ^omm^cial  clipping  bureaus  or  had 
„ ;  used  their  own  staffs  m  such  work. 


When  Republican  members  of  the  proved.  *  ,  ,T‘ 

committee  sounded  out  Mellett  on  a  The  Division  of  Press  Intelligence  j  °  ^  ? 


ave  the  way  for 
ederal  news 
nsorship.  Low- 
11  Mellett,  Di- 
r  of  OGR, 
ured  a  House 
mmittee  today. 

If,  as  has  been 
reported  on  au- 
I  thority  described 
■  IS  dependable, 

;  1  plan  for  cen¬ 
sorship  exists,  he  ,  II  II  ^  contain  such  an  implication.  000  appropriation  requested  is  ap-  clipping  bureaus  or  had 

a  not  aware  of  When  Republican  members  of  the  proved.  I!!?®®  own  s^s  m  such  work, 

it,  Mellett  said.  committee  sounded  out  Mellett  on  a  The  Division  of  Press  Intelligence  ®  ^  t 

-  In  emphatic  language,  Mellett  de-  provision  of  the  bill  to  “provide  a  makes  available  to  government  offi-  news  and  ^itonal  comment  but  also 
aared  the  government  has  “absolutely  central  clearing  house”  for  informa-  cials— executive,  legislative  and  ju-  are  sorted  and  subm- 

10  plans”  for  censorship  of  the  press  tion,  Cochran  came  to  his  defense  ex-  dicial— a  day-by-day  and  permanent  various  sections  ot  the 

|r  radio.  His  reply  was  made  to  plaining  that  the  same  phraseology  is  record  of  newspaper  information  and  .  delivered  dailv 

•iuestions  by  Representative  James  A.  contained  in  the  executive  order  is-  newspaper  opinion  on  matters  of  pub-  ,  .  j  j  i- ' 

f  Leary  of  New  York,  chairman,  who  sued  by  the  President  and  under  which  lie  importance,  he  outlined. 

wd  that  his  attention  had  been  di-  the  Office  of  Government  Reports  Mellett  assured  that  no  effort  is  ,  ininoi  Vv 

to  newspaper  accounts  that  the  functions.  made  by  the  agency  to  separate  fa-  y^^r-a 

•ill  is  designed  to  “bring  about  cen-  Mellett  said  that  “fear”  had  been  ex-  vorable  comment  from  criticism,  add-  ®  ^ 

Uip .”  pressed  recently  that  a  “central  press  ing  that  during  the  past  year  news-  ^rr^fn^SSr  the  of®  £ 

f  Sayi  H*  "Oagkt  to  Know"  office”  to  have  control  over  informa-  papers  have  been  unfriendly  to  the  ^  :  .g,  -g-  fi:  s  -  Ji  .  , 

B  “If  any  censorship  is  contemplated  tmn  about  national  defen^  was  A^inistration.  ,  .  membe’rs  oftfie  sSnate  and  Hoise, 

|y  the  Administration,  I  believe  our  planned,  but  he  discounted  the  ac-  Representative  paries  L.  Gifford,  an  average  of  13,600  clippings  a  month 
■rganization  would  not  be  partic-  curacy  of  the  statements.  Republican,  of  Massachusetts,  in-  ^  . 

■larly  organized  to  direct  it,”  Mellett  Armed  with  a  ten-page  statement  quired  why  it  is  necessary  to  ‘build  ..gpecial  Research”  is  provided.  In 
■^formed  the  committee.  If  plans  for  submission  to  the  com-  up  a  Protection  from  newspaper,  ggg  ^3^3  special  research 

Biiposing  censorship  were  contem-  ^‘ttee,  Mellett  gave  an  ouUine  of  advising  the  OGR  director  that  criUcs  There  are  daily  requests 


agency. 

The  clippings  are  delivered  daily. 
Frequent  special  requests  and  dupli- 


IlaUd  he  “ought  to  be  in  a  position 

)  know  about  it,”  he  said.  mm  i'L.  *  1  i  appeared  in  the  Bulletins  and  for 

Mellett  testified  at  the  direction  of  IC  Vf  Tl*l  0 which  the  seeker  may  have  no  clue 

e«dent  Roosevelt  according  to  a  VAAO,  A  VL LX  as  to  time  or  source.  All  the  “more 

ter  read  into  the  record.  T  _  m  important”  newspaper  columns  are 

In  requesting  passage  of  the  bill  LIT  |  f  fjRT  filed  by  date,  under  the  name  of  the 

esident  Roosevelt  informed  Congress  columnist,  and  are  accessible  for  ref¬ 
it  “the  responsibilities  of  the  Chief  WASHINGTON,  D.  C.,  Feb.  21 — Em-  He  made  it  clear  that  he  did  not  ap-  erence.  Special  surveys  and  memo- 

fecuUve  have  become  such  that  even  phatically  disclaiming  any  intent  to  prove  of  original  disclosures  by  mem-  randa  on  news  and  editorial  corn- 

normal  times  there  should^  be,  as  suggest  censorship  President  Roosevelt  bers  of  the  Senate  committee  who  ment  are  prepared  on  request, 

integral  part  of  the  Executive  Of-  strongly  hinted  at  his  press  conference  were  given  the  confidential  informa-  “Magazine  Abstracts,”  a  weekly 

of  the  Resident,  an  organization  today  that  publishers  and  broadcast-  tion  in  secret  sessions.  Contradicting  summary  of  articles  and  editorials  on 
ciently  flexible  and  independent  ers  impose  their  own  restriction  on  accuracy  of  the  stories,  the  President  Government  affairs,  summarized  11,- 
meet  the  changing  conditions,  assist  confidential  information,  the  circula-  produced  a  memorandum  furnished  300  articles  on  public  affairs  from  50 
waling  with  special  problems,  se^e  tion  of  which  might  be  injurious  to  by  General  Marshall  containing  his  weekly  and  monthly  magazines  last 
a  central  clearing  house  for  in-  the  Nation’s  defense.  testimony  of  the  previous  day,  but  de-  year.  The  publication  is  distributed 

lation  concerning  Federal  activi-  Giving  over  virtually  his  entire  dined  to  reveal  the  contents.  to  1,271  persons  including  members  of 

and  report  on  ppinions,  needs  and  press  conference  to  soft  denunciation  The  President  was  equally  critical  Congress  and  government  officials.  At 
citizens.”  In  that  letter  the  of  the  practice  of  publication  and  of  the  offending  Senators  in  the  first  the  request  of  the  State  Department 
asked  Mellett  broadcast  of  information  which,  he  instance  for  revealing  Marshall’s  tes-  300  copies  are  mailed  each  week  to 
TOld  himself  in  readiness  for  call  said,  might  prove  detrimental  to  na-  timony,  and  contended  it  was  also  representatives  abroad.  ’The  original 
the  committee.  tional  defense,  the  President  prefaced  a  matter  of  ethics  in  the  later  use  of  magazines  are  kept  on  file  in  the  Di- 

u  self- imposed  his  remarks  with  assurance  that  he  the  information  by  newspaper  and  vision  for  reference,  and  are  loaned  on 

^ur^ip  by  newspapers,  the  direc-  was  not  angry  but  that  he  was  inter-  radio.  request. 

p  of  the  C^R  stated  the  problem  ested  in  the  problem  of  ethics.  Reporters  were  not  to  be  criticized,  fhe  permanent  clipping  file  and  the 

Inaccuracitt  Noted  he  said,  for  obtaining  the  story.  He  other  services  are  available  only  to 

a  question  for  the  „  .  reporters  that  there  had  explained  that  he  realized  this  is  part  officials  of  the  Federal  Government 

&  beS  inaccurades  In  p^eL  anT  radio  of  their  job,  but  that  publication  of  ^nd  members  of  Congress,  although 

p  ,  e  said.  handling  of  testimony  of  General  secret  testimony  wncemuig  steps  there  have  been  innumerable  requests 

Dentet  Plan  for  War  Tima  George  C.  Marshall,  Chief  of  Staff,  at  taken  in  the  Pacific  to  strengthen  for  service  from  outside  individuals 

^ed  about  government  plans  for  executive  sessions  of  the  Senate  Mili-  American  defenses,  raised  ^  inter-  apj  organizations,  Mellett  said. 

(rsliip  during  war  time,  the  for-  tary  Committee,  and  that  his  reference  esting  problem  of  ethics,  ^e  ulti-  By  g  majority  vote,  the  committee 

Scripps-Howard  editor  reiterated  of  the  situation  involved  only  ques-  decision  on  what  should  or  agreed  to  send  the  bill  to  the  House 

he  had  no  knowledge  of  such  tions  of  ethics,  morals  and  patriotism.  (Continued  on  next  page)  accompanied  by  a  favorable  report. 


'  ■  ■  for  items  which  may  or  may  not  have 

*  X  *  M  fbe  Bulletins  and  for 

£  Jl^ JJJ  which  the  seeker  may  have  no  clue 
^  as  to  time  or  source.  All  the  “more 

■  important”  newspaper  columns  are 

F  filed  by  date,  under  the  name  of  the 

columnist,  and  are  accessible  for  ref- 
He  made  it  clear  that  he  did  not  ap-  erence.  Special  surveys  and  memo- 


_^*«riers  and  not  the  government  to 
he  said. 

Dtniat  Plan  for  War  Tima 
Asked  about  government  plans  for 
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AP  Mcoi  Survives 
Desert  Trek  from 
Stranded  Air  Liner 

John  Lear,  a  writer  for  the  special 
news  service  of  the  Associated  Press, 
narrowly  escaped  death  in  the  Sechura 
Desert  in  Peru  last  week  when  he 
and  two  other  passengers  set  out  for 
help  for  a  dozen  others  they  left  in  a 
Condor  air  liner  which  ran  out  of  fuel 
and  made  a  forced  landing. 

Sharing  a  bottle  of  soft  drink  and  a 
banana  during  a  “terrible  trek”  of 
v.vo  days  and  three  nights,  Lear  and 
his  companions  “were  so  close  to  gone 
at  one  ooint  that  the  buzzards  began 
circling,  'round  us  in  the  desolate 
sands,"  the  \P  man  wrote  in  a  dis¬ 
patch  filed  from  Chiclayo,  Peru,  Feb. 
23  after  being  rescued  by  fishermen  on 
the  Pacific  coast.  They  had  been  given 
up  for  dead  after  the  lost  plane’s  pas¬ 
sengers  were  saved  and  a  dozen  rescue 
planes  failed  to  locate  Lear  and  his 
companions  from  the  air. 

Rationed  Soda  and  Banana 
Lear  was  accompanied  by  Hugh 
Wells,  owner  and  pilot  of  the  stranded 
plane,  and  Herman  Baumann,  Peru¬ 
vian  government  highway  engineer  on 
the  futile  rescue  mission.  They  made 
the  trip  with  an  umbrella,  a  compass 
and  a  flashlight.  Lear  carefully  ra¬ 
tioned  the  soda  and  banana  and  the 
umbrella  which  guarded  them  from 
the  pitiless  tropical  sun  by  day  was 
used  in  several  vain  attempts  at  night 
to  catch  rain  for  drinking  water. 

“By  some  miracle  my  guess  of  the 
time  required  to  get  out  of  the  desert 
proved  exactly  right,”  Lear  wrote, 
“but  to  make  the  rations  fit  the  time 
it  was  necessary  to  cut  the  banana  in 
tiny  slices  and  restrict  the  use  of  the 
soft  drink  to  the  few  drops  that  could 
be  obtained  by  sticking  one’s  tongue 
in  the  bottle  opening  and  letting  the 
liquid. touch  it 

“We  reached  the  Pacific  Ocean — the 
only  practical  destination  we  could 
aim  at  after  leaving  the  plane  at  sun¬ 
down  Feb.  18 — with  the  dawn  of  the 
third  day.  We  had  walked  50  miles. 
We  found  the  shore  deserted  for  miles. 
Then  the  second  miracle  happened. 
While  we  were  devising  ways  of  dis¬ 
tilling  sea  water  to  drink  and  catching 
crabs  and  oysters  to  eat,  some  fisher¬ 
men  came  by  the  shack  we  had  built 
from  driftwood,  our  coats  and  our 
shirts.  They  were  leading  a  burro 
train.  They  fed  us  and  by  driving  the 
burros  day  and  night  tfiey  carried  us 
to  Norrope,  the  town  closest  to  the 
desert’s  edge,  by  dusk  Saturday.” 

Lear  and  his  companions  reached 
Chiclayo  by  truck  and  learned  that 
the  others  had  been  rescued  and  sent 
out  planes  and  trucks  to  search  200 
miles  of  the  desert  for  them.  “They 
had  considered  it  humanly  impossible 
for  us  to  have  traveled  outside  that 
area  and  so  they  gave  us  up  for  dead,” 
Lear  wrote. 

Lear  has  been  in  South  America  for 
several  months  on  assignments  for  the 
AP’s  special  news  service,  with  which 
he  has  been  connected  for  four  years. 
He  was  formerly  on  the  AP’s  staff  in 
Pennsylvania. 

■ 

Tripp  Promotes 
Bitner  and  Taft 

Rochester,  N.  Y.,  Feb.  26  —  An¬ 
nouncement  has  been  made  of  the 
appointment  of  Lynn  N.  Bitner,  ad¬ 
vertising  manager  of  the  Rochester 
Times-Union,  as  assistant  publisher 
of  the  Elmira  Star-Gazette,  Inc.,  of 
the  Gannett  newspapers.  At  the  same 
time  it  was  announced  that  Thomas 
V.  Taft.  Elmira,  is  the  new  business 


manager  of  the  Star-Gazette.  Both 
appointments  are  effective  as  of 
April  1. 

Bitner  has  been  with  the  Rochester 
Gannett  newspapers  for  the  past  nine 
years  and  at  present  is  advertising 
manager  of  the  Times-Union.  He 
joined  the  Gannett  organization  in 
1928.  His  first  post  was  with  the 
Ogdensburg  Journal. 

Taft  advances  to  business  manager 
from  auditor  for  the  Elmira  Star- 
Gazette,  Inc.,  a  post  he  has  held  for 
a  year.  Prior  to  joining  the  Star- 
Gazette,  Taft  was  auditor  for  the 
DansvUle  (Ill.)  Commercial  -  News, 
also  a  Gannett  newspaper. 

Frank  E.  Tripp  is  publisher  and 
head  of  the  Elmira  Star-Gazette  prop¬ 
erties  which  include  also  the  Adver¬ 
tiser  and  the  Sunday  Telegram  and 
Radio  Station  WENY. 

Although  he  has  been  since  1925 
general  manager  of  all  Gannett  news¬ 
papers  and  radio  stations,  Tripp  has 
kept  his  home  in  Elmira.  He  will 
continue  to  head  the  Elmira  organ¬ 
ization. 

His  appointment  of  Bitner  and  Taft 
as  his  assistants  rounds  out  the  Elmira 
executive  staff  which  was  upset  by 
the  long  illness  and  death  last  month 
of  John  T.  Calkins. 


Press  Ethics 
Interests  FDR 
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CALENDAR 

March  2-3 — New  York  State 
Daily  newspapers,  advertising 
managers  annual  meeting,  On¬ 
ondaga  Hotel,  Syracuse. 

March  9-15  —  Used-Car  Ex¬ 
change  Week,  sponsored  by  Au¬ 
tomobile  Mftrs.  Assn.,  N.  Y.  City. 

March  12-13 — Foimder’s  Day, 
observance  of  press  freedom, 
Boston  University. 

March  14  —  Life  Insurance 
Advertisers  Assn.,  annual  Spring 
round  table  meeting.  Hotel 
Pennsylvania,  New  York. 

March  17-18 — Interstate  Cir¬ 
culation  Managers,  meeting, 
Penn-Harris  Hotel,  Harrisburg. 

March  18-19 — Central  States 
Circulation  Managers’  Assn., 
Spring  meeting,  Stevens  Hotel, 
Chicago. 

March  18-22  —  Kent  state 
University,  4th  annual  short 
course  in  photography,  Kent, 
Ohio. 

March  29-31  —  Newspaper 
Advertising  Executives  Assn., 
convention,  French  Lick  Springs 
Hotel,  French  Lick  Springs,  Ind. 

March  30-31 — University  of 
Wisconsin  School  of  Journalism, 
Daily  Newspaper  League,  busi¬ 
ness  conference,  Madison. 


should  not  be  released  to  the  public 
once  submitted  to  the  desk  of  the  re¬ 
porter  should  rest  wholly  with  the 
publishers  and  management  of  news¬ 
papers  and  radio  in  times  of  world 
upheaval. 

Matter  of  Public  Interest 

The  release  by  certain  Senators  of 
resricted  information  concerning  na¬ 
tional  defense  activities  involves  the 
same  question  of  ethics,  morals  and 
patriotism  as  those  associated  with  the 
ultimate  publication  of  the  testimony, 
he  said,  and  is  a  matter  of  grave  pub¬ 
lic  interest. 

The  President  stressed  the  fact  that 
certain  features  of  the  national  de¬ 
fense  program  should  be  kept  confi¬ 
dential  and  that  the  discretion  for  re¬ 
lease  of  such  information  should  rest 
with  Army,  Navy  or  governmental 
heads  entrusted  with  the  information. 
He  added  that  few  defense  secrets  had 
been  withheld  from  the  public. 

Reporters  attending  the  conference 
were  puzzled  by  the  President’s  re¬ 
marks  which  were  delivered  in  soft 
tempo  with  several  references  to  the 
fact  that  he  was  not  quarreling  with 
those  present  and  assuring  on  other 
occasions  that  it  was  not  his  purpose 
to  suggest  censorship. 

Once,  in  response  to  direct  question, 
the  President  declared  emphatically 
that  there  will  be  no  press  gag  except 
following  a  declaration  of  war. 

One  correspondent  inquired  of  the 
President  whether  there  was  not  a 


Senator  Biu-ton  K.  Wheeler,  Demo- 
crat,  of  Montana,  foe  of  the  proposec 
aid-to-Britain  bill,  answered  th( 
President’s  statements  as  a  “furthe 
move  to  muzzle  the  press.”  He  ac¬ 
cused  the  administration  of  concealing 
many  facts  connected  with  fori^ 
policy  and  defense  efforts  since  befort 
the  emergency  period. 

Persistent  rumors  that  the  feden 
government  has  taken  steps  prepara¬ 
tory  to  imposing  direct  censorship  \g). 
on  press,  radio  and  picture  services, 
if  and  when  necessary,  were  strength¬ 
ened  this  week  when  it  was  learned 
that  a  bill  had  been  presented  in  the 
Senate  to  give  permanent  status  to  fte  1 
Office  of  Government  Reports,  of  which  I 
Lowell  Mellett,  an  adviser  to  the' 
President,  is  director.  ’The  Office  of 
Government  Reports  for  several  yeari 
has  been  kept  in  operation  through 
the  issuance  of  executive  orders. 
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John  Whitaker 


Is  Expelled 
From  Italy 


John  T.  Whitaker,  Rome  corres 
pondent  of  the  Chicago  Daily  Nevi 
has  been  ordered  by  the  Italian  gov¬ 
ernment  to  cease 


wide  difference  between  what  a  news¬ 
paper  can  properly  publish  in  peace¬ 
time  and  what  can  be  published  in 
wartime,  to  which  Mr.  Roosevelt  re¬ 
minded  that  the  nation  is  not  at  war, 
but  counseled  that  this  country’s 
peacetime  preparedness  efforts  should 
be  respected  in  view  of  the  world 
situation. 

Two  Points  Raised 

Two  points  were  raised  by  President 
Roosevelt  on  questions  of  ethics,  mor¬ 
als  and  patriotism.  These  are,  whether 
members  of  Congress  or  public  offi¬ 
cials  should  disclose  outside  of  execu¬ 
tive  session  what  transpired  at  the 
meetings,  and  if  such  disclosures  are 
made,  isn’t  it  the  ethical,  moral  and 
patriotic  duty  of  publishers  and  broad¬ 
casters  to  withhold  release  of  the  in¬ 
formation  from  the  public? 

From  persistent  questioning  by  cor¬ 
respondents  and  the  methodical  re¬ 
sponses  of  the  President,  reporters  left 
the  conference  with  many  questions 
on  their  minds  concerning  imposition 
of  government  restriction  on  news.  It 
was  remembered  that  the  information 
released  by  members  of  the  Senate 
Committee  falls  within  the  restriction 
suggested  several  weeks  ago  by  Sec¬ 
retary  of  Navy  Frank  Knox. 

Reminded  of  the  Navy  Secretary’s 
letter  requesting  cooperation  on  the 
part  of  press,  radio  and  photographic 
agencies,  the  President  replied  that 
that  was  the  custom  during  the  World 
War.  The  plan  worked  well,  he  said. 

Administration  critics  at  the  other 
end  of  Pennsylvania  Avenue  were  not 
long  in  replying  to  the  President. 


John  Whiftlw 


sending  dis¬ 
patches  and  to 
leave  Italy.  He 
is  the  third  Daily 
News  correspon¬ 
dent  in  27  months 
to  be  expelled 
from  Italy. 

Whitaker,  in  a 
dispatch  from 
Rome,  telling  of 
the  Italians'  “po¬ 
lite”  order  to 
quit  the  coun¬ 
try,  said  the 

Ministry  of  Popular  Culture  suggested 
through  the  American  embassy,  tha: 
the  government  desired  to  avoid 
formal  expulsion  by  the  police  a.', 
urged  that  he  leave  voluntarily.  Ts 
Italian  officials  informed  Harold  Tir. 
man,  counselor  of  the  American  e.-r 
bassy  that:  “Because  of  the  numc: 
of  and  importance  of  Whitaker’s  cc: 
tacts  and  the  unfriendly  attitude  of  i 
newspaper,  we  think  you  ought 
suggest  that  he  leave  within  about: 
days.” 

"Dacision  Irrevocable” 

On  Feb.  26,  Whitaker  was  told 
must  leave.  It  was  emphasized  by  u| 
Propaganda  Ministry  “the  deciskm 
irrevocable.” 

Carroll  Binder,  Daily  News  forei£| 
editor,  told  Editor  &  Publishix 
Daily  News  will  be  without  staff  res- 
resentation  in  Italy  for  the  first  tisi 
in  more  than  30  years.  Mr.  Binder  1 
himself  a  former  Rome  corre.spondel 
for  the  Daily  News. 

Previous  to  Whitaker  assuming  £ 
duties  as  Daily  News  corresponde 
in  Rome,  Richard  Mowrer  was  the: 
Mowrer  was  asked  to  leave  on  Ap 
24,  1939,  because  his  dispatches 
deemed  “unfriendly.”  Mowrer 
succeeded  Frank  Smothers,  who 
ordered  to  leave  Italy  on  Nov. 

1938,  because  of  the  “unfriendly 
of  his  dispatches.  Seventeen 
correspondents  had  been  expeltf^n 
from  Italy  in  the  two  years 
ing  the  expulsion  of  Mowrer. 
have  been  expelled  since.  . 

Mr.  Binder  pointed  out  that 
aker  had  taken  great  pains  in 
dispatches  to  reflect  Fascist  policj^ihl 
and  views  accurately.  “For  his 
nalistic  efforts,  Whitaker  was 
quently  denounced  as  a  pro-Fas^  it, 
in  letters  from  Daily  News  reader^  ns. 
he  said.  I  ^ 
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Stowe  Believes  Biggest 
War  Stories  Yet  To  Come 

Chicago  Daily  News  Correspondent  Notes 
Nazi  Control  oi  Key  News  Sources 
Spreading  Into  Balkans 
By  GEORGE  A.  BRANDENBURG 

j^mERICAN  newspaper  readers  may  sade.  I  am  perfectJy  willing  to  let  the 
think  the  war  in  Europe  is  a  most  facts  speak  for  themselves.” 


Bill  of  Rights 
Shrine  in  N.  Y. 

To  Be  Restored 

Linked  with  Zenger  Fight 
For  Free  Press  . . .  Robb 
Speaks  at  Church  Assembly 

Plans  for  the  restoration  of  St  Paul’s 

--  -  _  -  —  —  -  frotestant  Episcopal  Church,  East- 

problems  confronting  correspondents.  Chester,  Mount  Vernon,  N.  Y.  as  a 
“Sometimes  we  had  to  hike  many  national  shrine  because  of  its  a^cia- 

_ _  .  _  miles  and  it  was  quite  a  battle  to  get  with  the  Bill  of  Rights  were  an- 

conflict  to  fathom,  through  Stowe  has  written  a  series  of  arti-  any  place,”  he  said.  “It  is  a  matter  nounced  Feb.  23  at  an  assembly  held 
the  maze  of  cles,  beginning  with  the  Greek  re-  of  keeping  in  fairly  good  physical  con-  there  to  commemorate  the  150th  anni- 

censorship  and  sistance,  telling  what  he  found  on  the  dition,  but  a  correspondent  can’t  keep  versary  of  the  ratification  of  the  ten 

official  commun-  war  fronts  and  what  the  war — as  he  doing  this  sort  of  thing  indefinitely,  original  amendments  to  the  U.  S.  Con- 
iques,  but,  actu-  sees  it — now  means  to  the  U.  S.  The  He  has  to  get  back  from  the  front  stitution. 

ally,  they  have  Daily  News  correspondent  has  been  on  and  rest  if  he  is  going  to  keep  alert  ’U'c  church  was  established  in  1665 
considerable  re-  four  of  the  major  fronts  of  the  Russo-  as  a  correspondent.”  ®od  on  its  lawn  in  1733  was  held  the 

liable  informa-  Finnish  war.  He  recently  covered  the  His  work  has  blasted  the  fallacy  election  that  resulted  in  the  John 
tion  to  guide  Balkans  with  the  Greek  forces  in  the  that  modern  warfare  and  its  censor-  Peter  Zenger  litigation  in  which  the 

them,  according  mountains  of  Albania.  ship  spell  doom  for  the  war  corre-  freedom  of  the  press  was  upheld  for 

to  Leland  Stowe,  He  achieved  world-wide  fame  with  spondent.  Just  as  in  the  last  World  J*}®  first  time.  Angry  villagers  at  the 


bis  story  out  to  the  rest  of  the  world. 

Censorship,  he  said,  has  been  bad  in 
stretches,  as  might  be  expected,  on  all 
the  war  fronts.  He  said  the  Fiiuiish 
censorship  was  “quite  stupid  for  a 
time,”  particularly  when  the  Manner- 
heim  line  was  beginning  to  break. 

“In  Greece,  there  was  a  stretch  when 
the  Greeks  were  rather  idiotic  from 
the  standpoint  of  censorship,”  he 
added,  “but  things  have  improved 
there.” 

Stowe  explained  that  transportation 
at  the  fronts  is  one  of  the  biggest 


Chicago  Daily  his  4,500  word  story  from  Stockholm 
JV  e  ID  s  foreign  last  April  15,  revealing  the  intrigue 
cor  respondent,  and  treachery  behind  Norway’s  occu- 
back  in  U.  S.  af-  pation  by  the  Germans.  Previously, 


littkit 


ter  17 
abroad. 

Home  for  the  first  time  since  1939, 
Stowe,  a  short,  peppery  and  prema¬ 
turely  gray  “young  man”  of  40,  took 
time  out  this  week,  between  writing 
fi;ht  special  articles  for  the  Daily 
News  and  delivering  lectures  nightly, 
to  briefly  comment  on  the  war  to 
bnoa  &  Publisher.  He  talked  as  he 
picked  his  suitcase  and  remarked, 
piradoxically  enough,  that  he  had 
game  home  to  rest,  but  hadn’t  found 
time  to  do  so. 

Biq  Stories  to  Come 
Stowe,  who  is  credited  with  more 
world  scoops  on  the  current  war  than 
iny  other  correspondent,  passed  up 


-  - -  _  - J  ai  ine 

War,  certain  stories  filed  by  corre-  "isioric  meeting  termed  the  rule  of 
spondents  became  journalistic  history,  ^"e  King’s  governor  “tyrannical.”  A 
so  Stowe’s  Stockholm  dispatches  seem  $100,000  fund  will  be  sought  to  restore 
destined  to  take  high  rank  among  the  church  and  its  surroundings  it 

months  on  April  11,  he  succeeded  in  cutting  outstanding  achievements  of  modern  announced  by  Mesmore  Kendall 

.u - u  ^ -  - .  ..  past  president-general  of  the  Sons  of 

the  American  Revolution. 

Speaks  on  "Four  Freedoms" 
Arthur  T.  Robb,  editor  of  Editor  & 
Publisher,  and  Basil  O’Connor  former 

-  law  partner  of  President  Roosevelt 

war  experiences.  He  also  hopes  to  president  of  the  National  Founda- 
find  time  to  get  acquainted  again  with  1}°^  lor  Infantile  Paralysis,  addressed 
his  family.  1^®  assembly.  Mr.  Robb  spoke  on 

A  native  of  Southbury,  Conn.,  Le-  ^ne  Four  Freedoms” — free  speech 
land  Stowe  received  his  public  school  1*"®®  press,  free  worship  and  free  as- 
education  in  Connecticut  and  his  A.B.  sembly.  He  said  the  preservations  of 
degree  from  Wesleyan  University  in  loese  freedoms  in  the  U.  S.  is  not  au- 
1921.  His  first  newspaper  job  was  will  not  survive  under  a 


journalism 

Writing  o  Book 

Stowe  plans  to  remain  in  U.  S.  until 
April.  Meanwhile,  he  is  doubling  in 
brass,  speaking  before  many  audi¬ 
ences  and  trying  to  write  a  book  on  his 


through  German  censorship  at  Oslo 
and  filed  33  words  that  scooped  the 
world.  He  radioed  that  the  Germans 
had  clinched  their  hold  on  Oslo  with 
the  arrival  of  five  transp'irts  carrying 
more  than  20,000  troops.  Less  than  48 
hours  later,  Stowe  filed  another  beat. 

This  time  from  Gothenburg,  Sweden, 
giving  the  first  eye-witness  account 
of  the  German  troops  “pushing  their 
field-gray  columns  northward,  east¬ 
ward  and  southward  out  of  the  Nor¬ 
wegian  capital.” 

Story  of  B.  E.  F.  _  _  _  _ --  -  _  _ _ 

It  was  Stowe,  10  days  later,  after  with  the  Worcester  Telegram.  He  later  een^placent  or  fearful  attitude, 

hiking  through  the  snows  of  Norway,  was  with  the  New  York  News  for  a  “We  saw  in  Germany  the  specta  1 

eating  two  meals  in  three  days  and  short  time  prior  to  joining  the  old  of  a  once  great  newspaper  press  wh^  h 
the  opportunity  to  talk  about  himself,  sleeping  eight  hours  in  93,  who  filed  New  York  Herald,  where  he  remained  knew  its  duty  to  the  88  000  000  Ger 
simply  saying;  “I  was  lucky,  I  guess.”  from  Stockholm  the  disillusioning  until  1924.  After  two  years  with  man  people  which  feared  to  do  th  t 
He  was  thinking  of  his  fellow  corre-  story  of  why,  after  “only  four  days  of  Pathe  News,  he  returned  to  the  New  duty  when  Adolf  Hitler  began  1^ 
spondents  across  the  Atlantic  when  he  fighting,  nearly  half  of  the  initial  B.  York  Herald  Tribune  and  was  head  of  regime  of  tyranny,”  Mr  Robb  said 
iMed;  E.  F.  contingent  had  been  knocked  that  paper’s  Paris  office.  "I^ey,  the  owners  of  the  Germa 

“The  biggest  news  stories  of  the  war  out — either  killed,  wounded  or  captur-  He  won  the  Pulitzer  prize  in  1930  press,  feared  to  engage  in  a  frank  dis” 
ire  yet  to  come.  How  soon,  I  cannot  ed  by  the  Germans.”  for  the  best  interpretative  writing  of  cussion  of  the  new  politics  becaus.> 

say.  But,  in  my  judgment,  there  will  Commenting  on  his  dispatch,  Mr.  any  American  correspondent  abroad —  they  might  lose  circulation  and  adver 

be  big  news  from  Europe,  including  Stowe  told  Editor  &  Publisher  that  of  winning  the  award  for  his  dispatches  tising.  Within  a  few  months  they  had 
4e  Balkans.  Hitler  is  in  such  a  posi-  all  the  stories  he  has  written  about  the  on  the  Young  reparations  program.  lost  their  whole  properties,  their  good 

war,  the  one  telling  of  the  bitter  ex-  He  covered  the  Ethiopian  war  and  the  will,  their  revenues  and  their  exten- 
perience  of  the  B.  E.  F.  near  Trond-  Spanish  civil  war.  Following  a  search-  sive  printing  plants.” 
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Son  that  he  must  strike  this  spring. 

“I  feel  certain  that  American  corre- 
'pondents  in  Europe  are  trying  to 
?ive  newspaper  readers  the  most  ac- 
airate  picture  of  events  that  condi- 
aons  over  there  will  permit.  ’The  men 
Mvering  the  Balkans  are  having  an 


heim  was  the  “most  satisfying  to  me.” 

“I  knew  it  would  raise  merry  hell 
with  the  Chamberlain  government, 
which  I  felt  would  be  the  most  con¬ 
structive  thing  that  could  happen  in 
increasingly  tough  time  in  getting  the  England,”  he  declared, 
news  out  to  the  rest  of  the  world.”  While  Mr.  Stowe  did  not  say  so,  it 

He  pointed  out  that  Nazi  control  of  seems  self-evident  that,  aside  from 


ing  tour  of  Germany  in  1933,  he  wrote 
a  book  “Nazi  Means  War.”  He  ac¬ 
companied  President  Roosevelt  to 
South  America  when  he  attended  the 
Pan-American  conference  in  1936.  He 
joined  the  Chicago  Daily  News  foreign 
staff  when  the  war  broke  out  in  Sept., 
1939.  Filing  first  from  London,  he 


Referring  to  the  right  of  individuals 

B  widely  held.  Mr 

Robb  said: 

Seei  Free  Spooch  Right  Abused 

“We  have  seen  in  recent  months  a 
blasting  campaign  against  a  man  who 
has  occupied  the  niche  of  national 


ilc  uui  utcti.  ctaiuc  iiuill  ivou.  r  illbv  liuill  J-iUnuuil,  Jit;  i  #10  -  — uaijonaj 

key  news  sources  on  Continental  his  ability  to  present  faithfully  and  later  accompanied  the  Finnish  forces  ^ofonel  Charles  A 


Europe  is  spreading  in  the  Balkans. 
Censorship  is  becoming,  more  and 
more,  a  daily  problem,  he  said,  as  one 
ueutral  news  disseminating  point  after 
mother  is  subjugated  under  the  Nazi 
blackout”. 

Both  Sides  Told 

J  "Yet  Americans  continue  to  get 
vo’Ji  sides  of  the  conflict  and  have 
»>•  real  facts  to  guide  them,”  he 
sarkecl.  “We,  in  America,  can  read 
I'-tvieen  the  lines  and  keep  fairly  well 
feted.  People  do  come  home  and 
tdl  what  they  know  and  believe.  Cor- 
;:;i-,r,dt-iits  abroad  are 
el  best  to  keep  Americans  abreast 
j^.ijofnew  developments. 

We  have  all  the  information,  in  my 
■riion,  that  we  need  to  reach  t  e 
ndusion  that  it  is  not  likely  c 
eidble  for  the  United  States  dc:n  >- 
rhis  system  to  remain  free  if  Brit'.i.; 

as  record  is  plain.  If  we  i 

;r  us. 

T  didn’t  come  home  to  lead  a  cru- 
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forcefully  the  events  he  had  witnessed, 
he  observed  the  fundamental  principle 
of  a  war  correspondent — he  kept  his 
lines  of  communication  open.  He  got 
out  of  Norway  and,  consequently,  got 


as  war  correspondent.  His  story,  de¬ 
scribing  the  Russian  defeat  at  Tolva- 
jarvi,  has  been  widely  reprinted  in 
newspapers  and  magazines,  even 
reaching  the  Congressional  Record. 


Lmdbe^h.  He  has  expressed  views 
.  .  .  which  do  not  agree  with  the  ideas 
of  many  newspaper  editors  and  other 
leaders  of  public  thought.  He  has  the 
undemable  right  to  express  those 
views. 


tu  of  free  speech  implies 

the  right  of  free  discussion.  And  if  it 
also  implies  the  right  to  controvert  an 
argument  not  by  logic  but  by  the 
throwing  of  verbal  and  written  dead 
cats  and  bad  eggs,  the  application  of 
conunon  sense  wiU  tell  us  that  the  ex¬ 
ercise  of  free-speech  right  to  that  ex- 


TENNES5EE  GROSS  RECEIPTS  BILL  DIES 

’THE  PROPOSAL  to  impose  a  3%  gross  receipts  tax  on  Tennessee  newspapers 
and  radios  died  in  a  senate  committee  when  the  Tennessee  Legislature 
adjourned  recently.  The  proposal,  greeted  with  united  opposition  by  Ten¬ 
nessee  newspapers  and  a  number  of  other  groups,  was  advanced  by  State 
Senator  Damon  Headden.  The  bill,  similar  to  the  Huey  Long  Louisiana  tax 

which  was  finally  killed  by  the  U.  S.  Supreme  Court,  was  amended  a  few  ^ _ _ _ 

dohig  their  *^®y®  before  the  session  closed  to  exempt  concerns  with  gross  revenues  of  ^ent  is  an  abuse — an  abuse  that  might 
less  than  $100,000  annually.  However,  it  failed  to  get  the  approval  of  the  be  fatal  to  the  right  itself.” 
steering  committee,  and  never  came  up  for  action  on  the  floor.  Mr.  O’Connor  declared  that  the 

term  “naUonal  unity”  has  become 
hackneyed  and  means  different  things 
°*“erent  countries.  Dictators,  he 
said,  use  the  expression  to  justify  ^p. 
pression  of  public  opinion.  He  sug¬ 
gested  that  “domestic  tranquility’ 
better  explains  the  desire  in  this  coun- 
try  for  freedom  and  the  preserv:  t'  i 
of  rights  of  the  individual. 


CUT  PERIODICAL  AIR  EXPRESS  RATES  TO  S.  A, 

/.AISRICAN  AIRWAYS  announced  this  week  reduced  air  express 
;  _  .  !c;  the  forwarding  of  newspapers,  magazines  and  periodicals  to 

y  ^ .  .t..  airports  in  Latin  America,  West  Indies  and  Mexico  as  well  as  to 
tno  tar  East,  New  Zealand  and  intermediate  points  on  the  north  and  south 
Pacific  Clipper  route.  Shipments  will  be  charged  one-half  of  the  regular 
air  express  rate  but  weighing  not  less  than  11  pounds. 
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EDITOR  &  PUBLISHEF, 


Norman  Chandler 
Succeeds  Father 
In  Los  Angeles 


Named  President  as  Harry 
Chandler  Becomes  Board 
Chairman  . . .  Other  Changes 


Los  Angeles,  Feb.  26 — Harry  Chand¬ 
ler,  veteran  publisher  of  the  Los 
Angeles  Times,  retired  as  president  of 


hunch  and  sent  Elgar  Brown,  reporter, 
and  Leonard  Bass,  photographer,  to 
the  library,  thinking  the  tip  might  at 
least  be  worth  a  feature  on  a  man  who 
looked  like  Vice-President  Wallace. 
But  when  Brown  and  Bass  arrived  at 
the  library,  they  found,  to  their  sur¬ 
prise,  the  man  in  question  really  was 
Henry  A.  Wallace. 

“The  inevitable  press”  was  Mr.  Wal¬ 
lace’s  friendly  greeting  to  Brown  and 
his  companion.  Tucked  away  in  one 
comer  of  the  room,  the  Vice-President 
was  reading  a  book  while  he  sat  on  a 
chair  tilted  back  on  two  legs.  He  said 
he  was  in  Chicago  between  trains, 
enroute  to  Des  Moines,  where  he  was 
to  make  a  speech.  He  revealed,  in  a 
copyrighted  story,  the  names  of  the 
books  he  had  taken  out  to  read,  com¬ 
mented  on  his  “good  behavior”  as  pre¬ 
siding  officer  of  the  Senate,  but  de¬ 
clined  to  discuss  his  rumored  good 
will  trip  to  South  America. 


Harry  Chandlar  Norman  Chandler 


the  Times-Mirror  Company  yesterday, 
a  post  he  has  occupied  for  24  years, 
and  was  elected  chairman  of  the  board 
of  directors.  His  eldest  son,  Norman 
Chandler,  who  has  been  vice-pres¬ 
ident  and  general  manager  since  1936, 
was  elected  to  succeed  him  as  pres¬ 
ident  and  general  manager. 

Harry  Chandler  has  been  with  the 
newspaper  nearly  56  years,  having 
joined  the  Times  in  December,  1885, 
as  circulation  manager.  He  advanced 
through  various  executive  offices  and 
following  the  death  of  Gen.  Harrison 
Gray  Otis  in  July,  1917  was  elected 
president.  He  will  be  77  on  May  17. 

Other  Soat  Named  Otilcers 

The  board  also  elected  Mr.  Chand¬ 
ler’s  two  other  sons  officers,  Philip 
Chandler  becoming  vice-president  and 
assistant  general  manager  and  Har¬ 
rison  Chandler  vice-president  and 
manager  of  the  Times-Mirror  Printing 
and  Binding  Division.  Marian  O^is 
Chandler,  secretary,  and  H.  E.  Down¬ 
ing  treasurer  and  assistant  secretary 
were  re-elected.  As  chairman  of  the 
board  Mr.  Chandler  expects  to  follow 
his  usual  schedule  which  takes  him  to 
his  office  in  the  new  Times  Building 
each  day. 

Within  view  of  his  fourth  floor  win¬ 
dow  is  the  site  of  the  tiny  two-story 
brick  building  in  which  the  four-year- 
old  Times  was  published  when  he 
joined  the  staff.  The  i>aper  then  had 
a  circulation  of  1,400  and  the  town  a 
population  of  12,000.  In  the  inter¬ 
vening  years  he  has  seen  the  Times 
more  than  keep  pace  with  the  growth 
of  Los  Angeles  to  a  city  of  more  than 
a  million  and  a  half  population.  The 
Times  itself  is  in  its  fourth  home, 
having  moved  to  its  own  building  at 
First  and  Broadway  in  1887,  seeing 
that  structure  destroyed  by  bombing 
during  hectic  union  days  in  1910,  and 
being  forced  to  move  from  the  build¬ 
ing  that  replaced  it  when  the  site  was 
required  for  the  civic  center  in  1935. 
The  newspaper  fought  many  civic  bat¬ 
tles  and  won  many  honors  during 
Mr.  Chandler’s  association  with  it. 


New  Policy  On 

Propaganda 

Proposed 


Washington,  D.  C.,  Feb.  26 — Post¬ 
master  General  Frank  C.  Walker  has 
proposed  to  Congress  that  the  prob¬ 
lem  of  foreign  propaganda  literature 
be  dealt  with  under  “the  policy  of 
requiring  disclosure  to  the  public,  as 
opposed  to  censorship.” 

Within  the  past  two  months,  post¬ 
marks  at  ports  of  entry  post  offices 
have  treated  as  non-mailable,  75,000 
pieces  of  mail  weighing  in  excess  of 
15  tons,  acting  under  the  powers  laid 
down  in  the  foreign  agent  registration 
act.  That  law  has  been  interpreted 
to  mean  that  agents  distributing  for¬ 
eign  propaganda  in  the  United  States 
must  register  with  the  State  Depart¬ 
ment  regardless  of  whether  they  re¬ 
side  here  or  abroad. 


Daily's  Tip  Reveals 
Wallace  in  Chicago 

When  Harry  E.  Reutlinger,  Chicago 
Herald-American  city  editor,  received 
a  telephone  tip  that  “a  man  who  looks 
like  Henry  Wallace”  was  in  the  wo¬ 
men’s  reading  room  of  the  Chicago 
Public  Library  last  week,  he  didn’t 
expect  to  uncover  an  exclusive  story 
that  the  Vice-President  of  the  U.  S. 
was  in  town,  unescorted. 

The  city  editor,  however,  played  a 


Walker's  laterprefatiea 

The  Postmaster  General  predicted 
that  registration  will  be  made  eventu¬ 
ally  and  there  will  be  no  legal  war¬ 
rant  for  declaring  the  material  non¬ 
mailable. 

“We  believe,”  Walker  said  in  a 
letter  to  Senator  Kenneth  McKellar 
of  Te-nessee,  chairman  of  the  Senate 
postoffic?  committee,  “that  the  policy 
of  requiring  disclosure  to  the  public, 
as  opposed  to  censorship,  is  entirely 
sound.  However,  it  seems  that  the 
power  of  Congress  to  force  disclosure 
may  be  more  fully  utilized.  In  gen¬ 
eral,  it  seems  to  be  the  feeling  of 
those  who  have  been  dealing  with 
the  matter  that  existing  legislation 
might  be  changed  in  the  direction  of 
requiring  that  all  propaganda  material 
be  properly  labeled,  copies  be  filed 
with  the  government  for  inspection  by 
appropriate  officials  and  by  the  pub¬ 
lic,  and  that  certain  information  as 
to  the  source  of  the  material  be  pub¬ 
lished  in  the  printed  matter  itself 
along  the  lines  of  existing  regulations 
with  respect  to  second-class  mail. 

“Since  it  may  be  important  to  know 
who  is  receiving  the  material  as  well 
as  to  know  who  is  sending  it,  the  pos¬ 
sibility  has  been  suggested  that  the 
names  and  addresses  of  persons  to 
whom  the  propaganda  material  is  sent 
be  made  available,  provided,  of  course, 
that  appropriate  safeguards  have  been 
established  for  the  protection  of  such 
recipients.  The  procedure  here  sug¬ 
gested  does  not  propose  the  estab¬ 
lishment  of  censorship  but  does  sug¬ 
gest  requirements  of  disclosure.” 


New  Definition 
Of  "Political 


•  jrrfi.-c.r-r,- 


Committee"  Urged 


Plaque  presented  to  W,  A.  White 


Grand  Jury  Asks  That  All 
Groups,  Including  Those 
Placing  Ads,  Make  Reports 


WHITE  HOUSE  DINNER 

Washington,  D.  C.,  Feb.  24— The 
White  House  Correspondents  Associa¬ 
tion  will  hold  its  annual  dinner  with 
President  Roosevelt  as  guest  of  honor, 
at  the  Willard  Hotel,  March  15. 


W.  A.  White  Receives 
"Churchman"  Plaque 

William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gazette,  was  pre¬ 
sented  the  annual  award  of  The 
Churchman,  recognizing  his  “lifelong 
devotion”  in  journalism  “to  the  best 
that  has  been  and  that  is  to  be,”  at  a 
dinner  Feb.  25  in  the  Hotel  Astor, 
New  York,  attended  by  500  persons. 

Presenting  the  award  to  the  veteran 
editor  and  former  chairman  of  the 
Committee  to  Defend  America  by  Aid¬ 
ing  the  Allies,  Dr.  Guy  Emery  Ship- 
ler,  editor  of  The  Churchman,  read 
the  following  citation: 

“To  William  Allen  White: 

“Editor  of  the  Emporia  Gazette,  a 
country  newspaper  known  and  hon¬ 
ored  wherever  newspaper  men  carry 
on  their  craft;  for  his  conviction  that 
enlightenment  is  essential  to  good-will 
and  better  understanding  among  all 
peoples;  for  his  faithful  crusading  in 
behalf  of  righteousness  and  justice; 
for  his  courage  and  wisdom  in  polit¬ 
ical  guidance;  for  his  stanch  support 
of  those  cornerstones  of  American 
democracy,  the  four  freedoms  in  the 
Bill  of  Rights;  for  his  common-sense 
vision  of  a  world  order  in  which  men 
may  live  as  good  neighbors:  to  an 
editor  and  citizen  who  has  given  a 
lifelong  devotion  to  prophetic,  uncom¬ 
promising,  intelligent  and  gracious 
journalism  in  support  of  the  best  that 
has  been  and  that  is  to  be.” 

The  citation  is  engraved  on  a  bronze 
plaque,  8*,^  by  13  inches,;  designed  by 
Leslie  N.  Hobbs,  the  artist.  'The  de¬ 
sign  includes  a  border  of  ivy  sym¬ 
bolic  of  friendship,  with  a  relief 
map  of  the  Eastern  and  Western 
Hemispheres  in  the  upper  part  above 
a  conventionalized  cross  twined  with 
a  rope,  indicating  the  binding  of  the 
world  together  in  good-will. 

Mr.  White  received  the  award  as 
the  result  of  a  poll  of  800  religious 
and  lay  organizations  conducted  last 
Fall  by  The  Churchman,  which  was 
founded  in  1804  and  is  the  oldest  re¬ 
ligious  journal  in  the  English-speaking 
world. 

Speakers  at  the  dinner  included 
WMidell  L.  Willkie,  Dr.  Hu  Shih,  Chi¬ 
nese  Ambassador  to  the  United  States, 
Mrs.  J.  Borden  Harriman,  former 
American  Minister  to  Norway;  Clar¬ 
ence  K.  Streit,  author,  and  (Tlark  M. 
Eichelberger.  The  toastmaster  was 
the  Right  Rev.  Theodore  R.  Ludlow, 
Bishop  of  Newark,  N.  J. 


Washington,  D.  C.,  Feb.  26— Out  of 
its  investigation  of  campaign  expend:, 
tures,  the  special  grand  jury  which 
has  been  in  session  here  since  earlv 
in  December  has  developed  a  pro!, 
posed  definition  of  “political  commit- 
tee,”  which  would  include  groups  plac¬ 
ing  political  advertising. 

The  grand  jury  heard  scores  of  wit¬ 
nesses,  including  all  who  had  assumed 
leadership  in  presenting  campaige 
argument  by  means  of  the  printed 
word.  Most  of  those  persons  wen 
disassociated  from  national  party  com¬ 
mittees. 

No  true  bills  were  returned  bu: 
Maurice  Milligan,  special  assistant  to 
the  Attorney  General,  who  presentee 
the  evidence,  was  directed  to  forward 
the  recommendations  of  the  juryme: 
to  Attorney  General  Jackson. 


Tk«  Naw  Dafinitioa 


Agreed  upon  as  a  likely  means  fa- 
plugging  apparent  loopholes,  was  tht 
following  definition: 

“The  term  ‘political  committee’  in¬ 
cludes  any  committee,  association  or 
any  branch  or  subsidiary  thereof 
which  accepts  contributions  or  make 
expenditures  for  the  purpose  of  in¬ 
fluencing  or  attempting  to  influence 
the  election  of  candidates  for  elec¬ 
tive  federal  office,  or  presidential  l-x 
vice-presidential  electors,  or  for  tk 
purpose  of  influencing  the  enactmei; 
or  defeat  of  any  measure  pending  be¬ 
fore  either  branch  of  the  Congress  cf 
the  United  States,  in  two  or  mon 
states;  and  if  the  radio,  newspape: 
advertisements,  or  United  States  mall' 
are  used,  it  shall  be  prima  facie  tri 
dence  that  said  committee,  associatio: 
or  organization  is  functioning  in  b: 
or  more  states;  provided,  however,  tk 
term  ’political  committee'  shall  kJ 
include  a  branch  or  subsidiary  of  ar- 
other  committee,  association  or  orgai- 
ization  if  said  branch  of  subsidiary  re¬ 
ports  directly  to  the  parent  commite 
association  or  organization,  and  ‘k 
said  parent  committee,  association 
organization,  reports  to  the  Clerk  i 
the  House  of  Representatives.” 

The  practical  effect  of  such  a  defir 
tion  would  be  to  require  groups  pc 
chasing  political  advertising  space: 
make  reports  on  their  activities,  und 
the  Corrupt  Practices  Act. 

Recommended  also  by  the 
jury  was  an  amendment  to  the  A 
requiring,  among  other  things,  tl: 
all  campaign  literature  passing  in  i: 
terstate  commerce  or  the  Unit: 
States  Mail,  carry  the  name  s: 
other  identification  of  its  author. 


ir  i! 


CLUB  PROGRAM  BUREAU 


The  New  York  Sun  announces  the 
opening  of  a  Club  Program  Bureau, 
imder  the  direction  of  Miss  Florence 
Haut. 


O'Brien  President 
Of  White  House  Corp 

Washington,  D.  C.,  Feb.  24 — John! 
O’Brien,  of  the  Philadelphia  Inqui'; 
was  today  elected  president  of  t 
White  House  Correspondents  Assoc 
tion,  succeeding  Thomas  F.  Reyno. 
United  Press. 

O’Brien  was  unopposed  as  weret 
following:  Claude  A.  Mahoney,  Wi 
Street  Journal,  vice-president;  ^ 
Wooton,  McGraw-Hill  Publicaticr 
and  New  Orleans  Timcs-Picai^'^ 
secretary-treasurer ;  Douglas  B.  Cc 
nell.  Associated  Press,  John  C. 
Washington  Star,  and  Bruce  E. 
New  York  Herald  Tribune, 
of  the  executive  committee. 
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WHAT  PRICE  GLORY? 
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-Robert  York  in  Louisville  Times,  Feb.  19. 


GEORGE  ONLY  THREW  IT  ACROSS 
THE  POTOMAC 


GARGANTUA'S  BRIDE 


— Bruce  Russell  in  Los  Angeles  Times,  Feb.  22. 


MMUtf 

— Anne  Mergen  in  Miami  Daily  News,  Feb.  23. 
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Ledger  Post 

He  Becomes  Assistant  to 
Publisher  Robert  Cresswell. 
EHective  March  1 

George  J.  Auer,  vice-president  of 
the  Peck  Advertising  Agency  in  New 
York  since  1938,  has  been  named  as¬ 
sistant  to  the 
publisher  of  the 
Pkilad  e  Iphia 
frening  Public 
Ledger,  accord¬ 
ing  to  Robert 
Cresswell,  presi¬ 
dent  and  pub¬ 
lisher.  The  ap¬ 
pointment  b  e  - 
comes  effective 
March  1. 

The  new  Led¬ 
ger  executive 
will  make  his 
headquarters  in 
New  York,  temporarily  in  the  offices 
of  Paul  Block  and  Associates,  special 
itpresentatives  of  the  Philadelphia 
evening  daily. 


George  J.  Auer 
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Re-entering  Newspaper  Field 

In  going  from  the  ad  agency  into 
the  newspaper  field,  Mr.  Auer  is  re¬ 
turning  to  familiar  ground.  He  began 
hk  career  in  Schenectady,  where  he 
was  advertising  manager  of  the  Go- 
wtte.  He  left  that  post  to  become 
business  manager  of  the  Albany 
(N.  Y.)  Knickerbocker  Press. 

For  eight  years  after  leaving  Albany 
he  was  the  with  W.  R.  Hearst  organi- 
ation,  serving  at  one  time  as  advertis- 


_John|®g  manager  of  the  Atlanta  Georgian- 
Americon,  in  the  same  position  on  the 
Neu)  York  American  and  as  assistant 
publisher  of  the  New  York  Journal. 

Re  also  was  advertising  manager  of 
the  New  York  Herald  Tribune  for  15 
years  before  leaving  there  in  1935  to 
•eke  over  an  executive  post  with  the 
New  York  Journal.  He  remained  with 
the  Journal  until  1938,  when  he  joined 
4e  Peck  agency. 

Ur.  Auer  is  a  past  president  of  the 
**ewspaper  Advertising  Executives 


E.  Pir.tc|A*R)ciation,  and  has  Iwen  a  distin- 


memhe’ 


iuished  worker  in  several  national 
“dvertising  groups.  He  also  has  been 


acitve  in  the  ANPA  Bureau  of  Adver¬ 
tising  and  the  advertising  agents  com¬ 
mittee  of  the  New  York  City  Publish¬ 
ers’  Association. 

■ 

Nieman  Fellowship 
Bids  Due  by  May  1 

Cambridge,  Mass.,  Feb.  24 — Harvard 
today  offered  for  another  year  the 
Lucius  W.  Nieman  Fellowships  for 
newspaper  men,  under  which  35  edi¬ 
tors  and  reporters  have  studied  their 
chosen  fields  at  the  university  in  the 
three  years  since  the  plan  started. 
Approximately  12  awards  will  be 
made. 

Applications  must  be  received  by 
May  1,  1941.  The  awards  provide  for 
working  journalists  of  at  least  five 
years’  experience  a  full  academic  year 
of  study  at  the  same  salaries  the  re¬ 
cipients  received  from  their  papers. 
There  are  no  requirements  as  to  age 
or  formal  education,  but  preference 
will  be  given  to  applicants  not  more 
than  40  years  of  age. 

Formal  course  instruction  is  not 
stressed  in  the  study  plan,  but  is 
merely  contributory  to  a  program  of 
lectures,  seminars,  private  reading, 
and  dinners  with  outstanding  news¬ 
paper  men  and  faculty  members.  No 
special  courses  are  offered  for  the 
Fellows,  and  there  are  no  courses  in 
journalism.  The  whole  regular  field 
of  instruction  at  the  university  is  open 
to  the  Fellows. 

More  than  800  newspapermen  have 
applied  in  the  three  years  the  fellow¬ 
ships  have  been  offered. 

■ 

Associated  Press 
Changes  Abroad 

Three  AP  foreign  correspondents, 
Charles  Foltz,  Lynn  Heinzerling  and 
Edwin  Shanke,  returned  on  furlough 
last  week  on  the  liner  Excambion. 
Shanke  and  Heinzerling  came  from 
Berlin  and  Foltz  was  in  charge  at 
Berne,  where  Robert  Parker  is  now  in 
charge,  having  shifted  recently  from 
Budapest  when  Nazi  penetration  into 
Hungary  made  difficult  his  task  of 
directing  coverage  of  the  Balkans  from 
there. 

Foltz  will  take  charge  in  Madrid 
about  April  1,  relieving  John  Lloyd, 
who  will  return  on  furlough. 

Newly  assigned  abroad  are  William 
McGaffin,  formerly  of  London,  who 
will  leave  soon  for  North  Africa  via 


Madrid  and  Vichy;  Noland  Norgaard, 
formerly  of  Denver,  sailing  next  week 
on  the  Excambion  for  London,  and 
Ernest  Agnew,  formerly  of  Hunting- 
ton,  W.  Va.,  now  on  his  way  to  Lon¬ 
don.  Norgaard  and  Agnew  spent  brief 
periods  on  the  New  York  cable  desk 
preparing  for  foreign  service. 

■ 

Lee  Tracy  Leaves 
World-Telegram 

Lee  Tracy,  promotion  manager  of 
the  New  York  World-Telegram  since 
the  fall  of  1936,  this  week  announced 
he  had  resigned 
from  the  Scripps- 
Howard  evening 
daily,  effective 
Feb.  28.  With 
Mrs.  Tracy  he 
will  sail  for  Mi¬ 
ami  the  follow¬ 
ing  day  for  a  va¬ 
cation  of  several 
weeks.  His  new 
connection,  he 
told  Editor  & 

Publisher,  will 
be  announced  on 
his  return  around 
mid-March.  N.  S.  Macneish,  business 
manager,  said  no  successor  yet  has 
been  named  for  Mr.  Tracy. 

Before  entering  newspaper  promo¬ 
tion  work  Mr.  Tracy  spent  more  than 
15  years  in  the  advertising  agency 
business.  An  overseas  veteran  of 
World  War  I  which  saw  him  decorated 
for  heroism  under  fire,  he  joined  the 
now-defunct  McCurdy  Smith  agency 
in  New  York  after  he  was  mustered 
out  of  service  in  1919.  He  remained 
with  that  organization  until  1926  and 
was  copy  and  service  director  when 
he  left  to  go  with  the  Cramer-Kras- 
selt  agency  in  Milwaukee. 

There  at  various  times  he  held  the 
posts  of  copy  chief,  research  director, 
publicity  director  and  business  exten¬ 
sion  aide.  He  remained  with  Cramer- 
Krasselt  until  1933  when  he  resigned 
to  join  the  A1  Paul  Lefton  agency  in 
Philadelphia  as  director  of  publicity. 
He  joined  the  New  York  Evening 
Journal,  now  the  Journal- American, 
the  following  year  as  assistant  promo¬ 
tion  manager,  and  remained  there  un¬ 
til  he  joined  the  World-Telegram  two 
years  later.  During  Mr.  Tracy’s  tenure 
with  the  Scripps-Howard  daily,  the 
promotion  department  was  expanded 
to  from  three  to  17  members. 


Newspapermen 
Protected  by 
New  Indiana  Low 

Cannot  Be  Held  In  Contempt 
li  They  Refuse  to  Divulge 
Source  of  Information 

The  Hoosier  State  Press  Associa¬ 
tion’s  bill  protecting  newspapermen 
from  being  held  in  contempt  of  court 
if  they  refuse  to  testify  to  the  sources 
of  their  information  became  law  in 
Indiana  this  week  when  it  was  passed 
by  substantial  majorities  in  both 
houses  of  the  Legislature  and  signed 
by  Governor  Henry  F.  Schricker,  who 
used  to  operate  a  weekly  newspaper. 

The  new  law  provides  that  any 
person  connected  with  a  weekly,  semi¬ 
weekly,  tri-weekly  or  daily  news¬ 
paper  that  conforms  to  postal  regu¬ 
lations,  which  has  been  published  for 
five  consecutive  years  in  the  same 
city  or  town  and  which  has  a  paid 
circulation  of  2  per  cent  of  the  popu¬ 
lation  of  the  county  in  which  it  is 
published,  or  a  recognized  press  asso¬ 
ciation,  shall  not  be  forced  to  dis¬ 
close  to  any  court,  jury,  body,  etc.,  the 
source  of  information  obtained  by  him 
in  the  course  of  employment  for  the 
newspaper  and  press  association,  re¬ 
gardless  of  whether  the  information  is 
published. 

Also  signed  by  the  Governor  was 
another  bill  with  Hoosier  State  Press 
support,  which  amends  the  Indiana 
child  labor  laws  to  exempt  newspaper 
carriers  as  well  as  golf  caddies,  farm 
boys  and  girls  and  domestic  workers, 
permitting  employment  of  carriers 
less  than  14  years  old. 

DISCOUNTS  FOR  ARMY 

Lancaster,  Pa.,  Feb.  24— Lancaster 
Newspapers,  Inc.,  publisher  of  the 
morning  Intelligencer  -  Journal,  the 
Evening  New  Era,  and  the  Sunday 
News,  has  offered  a  20%  discoimt  on 
all  subscriptions  for  six  months  or 
longer  for  papers  to  be  mailed  to  per¬ 
sons  in  the  military  service. 

REPORTERS''dINNER 

The  Albany  (N.  Y.)  Legislative 
Correspondents  Association  will  held 
its  annual  dinner  at  the  Hotel  Ten 
Eyck,  Albany,  March  20. 
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Dailies  Found  Best 
For  Attracting 
Tourist  Trade 

Coast  Situation  Analyzed  by 
ANPA  Ad  Bureau  .  . .  News¬ 
papers  Reach  Most  Prospects 

By  CAMPBELL  WATSON 

With  forthcoming  vacation  travel 
concentrated  on  one  continent  and  ex¬ 
pected  to  spurt  to  amazing  propor- 
itons,  bidding  is  now  under  way  for 
the  advertising  dollars  of  the  com¬ 
munity  advertiser. 

The  hand  the  newspapers  hold  in 
this  bidding  has  been  freshly  ev2du- 
ated  on  the  Pacific  Coast.  There  the 
situation  has  been  analyzed  by  the  Pa¬ 
cific  Coast  Division,  Bureau  of  Adver¬ 
tising,  American  Newspaper  Publish¬ 
ers  Association,  of  which  H.  C. 
Bernsten  is  manager. 

ANPA  Ad  Bareau  Analysis 

Designed  to  provide  a  presentation 
of  interest  to  the  All-Year  Club  of 
Southern  California,  Oregon  State 
Highway  Commission  and  the  Wash¬ 
ington  State  Progress  Commission  as 
well,  the  Bureau  has  analyzed  the  ap¬ 
plication  of  advertising  to  Californians, 
Inc.,  with  headquarters  in  San  Fran¬ 
cisco. 

'  The  conclusions  are  that  newspapers 
reach  the  largest  niunber  of  prospects, 
make  for  direct  and  economical  cov¬ 
erage  through  low  cost  per  reader 
and  drastic  reductions  of  waste,  en¬ 
able  timing  to  the  exact  day,  carry 
advertising  in  a  manner  entirely  ac¬ 
ceptable  to  the  reading  public,  and 
permit  the  advertiser  to  select  those 
markets  which  offer  the  best  possi¬ 
bilities. 

The  findings  that  led  to  these  con¬ 
clusions  are  the  important  features  of 
the  newspaper  hand  in  this  game  for 
travel  copy.  Moreover,  they  are  ap¬ 
plicable,  except  as  to  detailed  figures, 
to  all  sections  of  the  nation. 

In  the  first  place,  the  presentation 
pointed  out,  while  America  is  on  the 
move  as  never  before,  and  while  Cali¬ 
fornia  still  maintains  community  ad¬ 
vertising  leadership,  “huge  increases 
in  competition  from  other  advertising 
states  have  created  new  resistances — 
resistances  which  call  for  reconsidera¬ 
tion  of  advertising  technique  and 
media.” 

Trend  Is  Upward 

In  the  1940-41  season,  a  total  of 
$5  ,475,837  is  being  spent  by  46  states. 
In  addition,  $1,059,000  is  being  ex¬ 
pended  by  13  outlying  areas,  such  as 
Hawaii,  Bermuda,  Mexico  and  Canada, 
the  Bureau  found. 

“In  all,  228  active  community  adver¬ 
tisers  are  spending  this  year  $6,534,837, 
only  16.2%  of  which,  or  $1,058.M7,  will 
be  used  to  draw  people  to  California. 

“Attracting  tourists  to  their  own 
communities,  these  45  conqieting  states 
will  spend,  this  year,  $5,475,990,  or 
more  than  five  times  the  sum  spent 
by  all  California  community  adver¬ 
tisers.” 

This  trend  is  upward,  the  Bureau 
found,  “so  the  need  today  is  not  so 
much  for  further  ‘education’  or  for 
emphasis  on  institutional  travel,  but 
for  hard,  down-to-earth,  competitive 
travel  selling.” 

The  Bureau  then  proceeded  to 
analyze  automobile  tourist  travel. 
State  Department  of  Agriculture  fig¬ 
ures  showed  the  home  state  of  the 
thousands  of  California  visitors  by 


GM  DEFENSE  AD 

This  full  page  General  Motors  institutional 
ad  is  appearing  this  week  in  125  daily  news¬ 
papers.  OfRcials  at  General  Motors  say 
the  future  is  too  unsettled  to  plan  a  com¬ 
plete  campaign  at  this  time.  Chrysler 
Motors  also  ran  a  full  page  of  institutional 
copy  this  week  in  1 1  newspapers.  The  ads 
carried  the  caption,  "Hats  Off  to  the  Men 
of  Steel,"  and  saluted  the  Bethlehem  Steel 
Co.  for  building  a  new  tank  arsenal  in 
Michigan  in  70  days. 


auto.  A  breakdown  of  these  figures 
showed  that  89.9%  of  the  non-resident 
cars  entering  California  come  from 
only  22  states.  The  remaining  states 
and  the  District  of  Columbia  account 
for  only  10.1%. 

“The  newspaper  medium,  highly 
maneuverable,  can  funnel  the  adver¬ 
tising  into  selected  markets  where 
sales  potentials  are  high  and  sales  re¬ 
sistance  is  low,  avoiding  areas  which 
are  either  rocky  or  completely  barren. 
This  avoids  waste,”  Mr.  Bernsten  con¬ 
cluded. 

Using  magazine  figures  for  compari¬ 
son,  a  six-magazine  circulation  break¬ 
down  was  studied.  It  was  found  that 
40%  of  the  total  national  circulation 
of  the  magazines  went  into  California 
and  into  states  sending  less  than  5000 
cars  anually  into  California.  The  con¬ 
clusion  was  that,  as  Californians  were 
not  the  ones  being  sold  by  California 
tourist  travel  advertising,  40%  of  the 
circulation  purchased  was  wasted  or 
fell  on  “rocky”  soil. 

The  survey  was  next  extended  into 
income  studies.  Quoting  the  New  York 
News  analysis  of  the  Holland-Amer- 
ican  Line  passenger  cruises  showing 
63.1%  from  incomes  under  $4500,  the 
presentation  then  showed  that  tour¬ 
ist  travel  advertising  must  reach  all 
income  brackets.  This  trend  is  grow¬ 
ing,  it  was  contended,  with  defense 
spending  and  the  increased  vogue  of 
vacations  for  skilled  labor. 

■ 

McCann-Erickson 
Shifts  Personnel 

Henry  Q.  Hawes,  vice-president  and 
general  manager  of  the  Pacific  Coast 
offices  of  McCann-Erickson,  Inc.,  an¬ 
nounced  this  week  the  following 
changes  in  the  agency’s  service  divi¬ 
sion: 

Vernon  R.  Churchill,  formerly  Pa¬ 
cific  Northwest  manager  with  head¬ 
quarters  in  Portland,  has  been  trans¬ 
ferred  to  Minneapolis  to  assume  an 
associate  management  of  the  new  office 
of  McCann-Erickson,  Inc.,  in  that  city. 
Ralph  B.  Calkins  will  succeed  Mr. 
Churchill. 

Stanley  McKee  Thompson,  who  has 


been  in  the  Los  Angeles  office  of  the 
agency  since  1929  servicing  major  ac¬ 
counts,  has  been  appointed  account 
executive  of  the  national  Ford  ac¬ 
count  and  has  left  for  Detroit  where 
he  will  make  his  headquarters.  Burt 
Cochran,  formerly  Pacific  Northwest 
manager  of  McCann-Erickson,  Inc., 
and  more  recently  an  account  super¬ 
visor  in  the  New  York  office  of  Benton 
and  Bowles,  will  return  to  the  Coast 
as  co-manager  of  the  Los  Angeles  of¬ 
fice  of  the  agency. 

■ 

Coast  Ad  Clubs  Set 
Consumer  Program 

A  three  year  “advancement  of  busi¬ 
ness”  program  sponsored  by  the  Pa¬ 
cific  Advertising  Clubs  Association  for 
the  improvement  of  consumer  relations 
will  start  in  the  western  states  May  1, 
it  was  announced  this  week  by  Don 
Belding,  West  Coast  head  of  Lord  & 
Thomas  and  president  of  the  PACA. 
Designed  to  counteract  attacks  on 
business  generally  and  advertising  in 
particular  by  making  the  facts  known 
to  the  four  groups  most  exposed  to 
the  attacks,  youths,  teachers,  adult 
consumers  and  legislators,  the  plan 
adopted  reverts  to  the  salesman’s  fun¬ 
damental  of  “seeing  the  people”  Beld¬ 
ing  said.  He  spoke  at  a  special  meet¬ 
ing  of  business  advertising  and  news¬ 
paper  executives  at  the  Biltmore 
Hotel. 

The  program  has  been  on  a  three 
months’  trial  in  19  western  cities  from 
Vancouver  to  San  Diego  and  is  oper¬ 
ated  through  groups  of  seven  com¬ 
mittees  in  each  city,  a  school,  educa¬ 
tional,  consumer  movement,  speakers’ 
bureau,  legislative,  publicity  and 
membership  committee.  On  May  1 
a  permanent  director,  to  be  chosen  by 
a  conunittee  of  PACA  directors,  will 
be  employed  to  coordinate  the  entire 
program. 

The  PACA  plans  to  spend  $38,000 
on  the  program  during  the  three- 
year  period. 

Among  Advertising  Folk 


J.  A.  Miller  J.  A.  Gollin 


JOSHUA  A.  GOLLIN  has  been  ap¬ 
pointed  advertising  and  sales  pro¬ 
motion  manager  of  the  newly  con¬ 
solidated  advertising  and  promotion 
department  of  the  Calvert  Distillers 
Corp.  He  was  formerly  sales  promo¬ 
tion  manager  and  joined  Calvert  in 
1938. 

J.  A.  Miller  has  been  appointed 
advertising  and  sales  promotion  man¬ 
ager  of  the  Standard  Oil  Company  of 
New  Jersey  and  affiliated  Esso  Mark¬ 
eters.  Mr.  Miller,  who  is  37  and  has 
been  assistant  manager  since  1937, 
succeeds  James  A.  Donan  who  died 
recently.  He  joined  the  company’s 
advertising  department  in  1934  to  take 
charge  of  production  and  creation,  af¬ 
ter  eight  years  of  automotive  advertis¬ 
ing  experience  in  Detroit.  He  is  a  na¬ 
tive  of  Middletown.  Ohio. 


NE  W  iNGL  Airo 


The  Narregensett  Brewing  Co.  of  Crani. 
ton,  R.  I.,  it  using  over  100  New  England 
newspapers  to  advertise  its  lager  and  ala. 
The  ads  feature  line  drawings  by  Or.  Stun 
whose  work  is  well  known  in  humorous  maga¬ 
zines.  Copy  is  built  around  an  Indian  char¬ 
acter  by  the  name  of  "Chief  Gantett," 
supposedly  one  of  the  Narragansett  Indian 
who  once  roamed  the  area  now  covered  by 
the  brewing  company.  Radio  and  24-slwet 
posters  supplement  the  campaign  which 
was  prepared  by  the  Standish  advert'ising 
agency  of  Providence,  R.  I. 


John  G.  Belfielo,  formerly  in  the 
Detroit  office  of  N.  W.  Ayer  &  Son, 
Inc.,  advertising  agency,  has  been  ap¬ 
pointed  advertising  and  sales  promo¬ 
tion  manager  of  Gelatine  Product! 
Co.,  Detroit. 

Bennett  Bates  has  been  appointed 
vice-president  in  charge  of  copy  at 
EIrwin,  Wasey  &  Co.,  New  York.  He 
was  formerly  copy  executive  at  Lord 
&  Thomas,  and  Lennen  &  Mitchell.  At 
one  time  he  was  a  partner  in  Charla 
Austin  Bates,  Inc. 

James  Goold  has  been  appointed 
director  of  advertising  for  Franklin 
Simon  &  Co.,  New  York  department 
store.  He  will  take  over  his  new  job 
on  March  17.  Mr.  Goold  was  adver¬ 
tising  manager  of  R.  H.  Macy  &  Co. 
for  six  years  and  for  eight  years  wai 
sales  promotion  manager  and  mer¬ 
chandise  manager  at  Stem  Brother!, 
New  York. 

Frank  J.  Mullen,  for  six  years  with 
the  Detroit  office  of  the  Curtis  Pub¬ 
lishing  Co.,  and  recently  associated 
with  the  late  Theodore  F.  MacManus, 
has  been  appointed  vice-president  of 
Holden,  Graham  &  Clark,  Inc.,  Detroit 
advertising  agency. 

Gerald  A.  Regan  who  for  the  past 
three  years  was  connected  with  Paul 
Block  &  Associates,  has  now  joined 
the  sales  staff  of  Bryant,  Griffin  4 
Brunson,  Inc.,  New  York  newspaper 
representatives. 

Guy  C.  Smith  of  Smith,  French,  and 
Dorrance,  Inc.,  New  York  advertising 
agency,  has  been  appointed  chairman 
of  the  program  committee  for  the 
member’s  day  session  of  the  1941  con¬ 
vention  of  the  4-A’s.  The  convention 
will  be  held  in  Hot  Springs,  Va.  from 
May  1  to  3. 

Edwin  F.  Thayer  of  Industrial  Mar¬ 
keting  has  been  elected  president  of 
the  New  York  Dotted  Line  Club  of 
the  Associated  Business  Papers. 

Miss  Marcella  Jones,  of  the  adver¬ 
tising  staff  of  the  Neiman-Marcu! 
Store,  Dallas,  has  joined  the  copy  de¬ 
partment  of  N.  W.  Ayer  &  Son,  Inc. 

(Continued  from  page  18) 
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THE  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 


“Hep  Cats”  Copy  Hurts 
All  Ads,  Writers  Say 


ygEEK  BEFORE  last  we  unburdened 

ourselves  of  a  few  ideas  on  modern 
advertising,  and  reported  what  seemed 
to  us  to  be  a  “hep  cat”  trend  in  copy 
writing.  Comment,  either  favorable 
or  unfavorable,  was  requested,  and  to 
date  we  have  had  a  few  replies.  Only 
nto  of  them,  however,  are  from  the 
advertising  agency  field.  We  hardly 
expected  a  deluge.  The  others  were 
from  the  newspaper  and  magazine 
6eld,  and  all  of  the  comments  were 
favorable. 

From  Oren  Arbogust,  who  heads  his 
own  advertising  agency  in  Chicago, 
we  received  the  following  letter: 

“Finally,  there’s  someone  with  cour¬ 
age  to  challenge  the  damn  hep- 
cat-naked-irrelevant-lady  trend  in 
today’s  advertising  .  .  .  and  he  wears 
your  name. 

"Not  Chattoned  by  Yoari" 

'There  are  reasons  for  those  things: 
maybe  they  result  from  minds  barren 
of  selling  fundamentals,  minds  alert 
to  the  use  of  biology  and  uproar, 
minds  not  yet  chastened  by  years. 
Ifaybe  they  result  from  the  whiplash- 
iog  constant  demands  of  both  client 
and  agency-contact  man  for  somethng 
to  ‘knock  ’em  dead’. 

“Maybe  it’s  because  there’s  confu¬ 
sion,  the  man  who  pays  the  bills 
doeai’t  know  the  difference  between 
advertising  that  cat-calls  and  whistles 
with  feminine  illustrations  .  .  .  and 
advertising  that  knows  it’s  got  to  seat 
selling  facts  in  minds  unforgettably, 
and  then  seats  them. 

“Maybe  the  sappy  stuff  sells!  If  it 
does  I’ve  a  belief  that  it  sells  in  spite 
of  itself  and  because  of  its  size  and 
cost,  and  because  a  percentage  of  a 
great  number  of  readers  saw  the  pic¬ 
tures  and  dug  out  the  truths  while 
hunting  for  the  naked  lady  story. 

‘But  how  about  the  nearly  100% 
«dio  aren’t  morons?  Does  it  get  them, 
too?  Or,  are  they  completely  blacked 
out  by  the  whizz-bang  technique.  If 
so,  maybe  it’s  all  right,  maybe  they 
haven’t  any  money  anyway.  Maybe 
they  have. 

‘Rowever,  may  your  tribe  increase.” 

Frank  Fehlman,  who  writes  a  week¬ 
ly  retail  advertising  article  for  Editor 
4  Publisher,  and  who  also  conducts 
hii  own  advertising  service  in  New 
York,  wrote: 

“Your  article  on  Consumers  All 
Hep  Cats  is  one  of  the  best  things  of 
it!  kind  that  has  appeared  recently. 
In  the  last  paragraph  of  your  article, 
you  ask  for  comments.  My  comment 
IS  that  you  ought  to  do  more  of  this 
because  a  lot  of  consumers  are  start- 
^  to  laugh  at  a  lot  of  campaigns. 
You  can’t  sell  people  when  they  laugh 
>t  you.  At  least,  that  has  been  my 
experience. 

“More  power  to  you.” 

"Ain't  It  thw  Truth?" 

Irving  S.  Taubkin,  of  the  promotion 
department  of  the  New  York  Times, 
commented: 

“I  got  a  big  kick  out  of  your  piece 
»  current  ad  copy.  Ain’t  it  the  truth? 
Ihose  yeast  ads  especially  have  been 
ihdng  me  severe  nausea  since  they 
Parted  running.  The  unhappy  part 
>1  it  all  is  that  once  one  advertiser 


starts  doing  this  kind  of  stuff,  some¬ 
thing  seems  to  happen  to  other  adver¬ 
tisers — they  fall  under  some  kind  of 
spell  and  soon  another  and  another 
and  others  are  all  doing  it.  To  every¬ 
one’s  disgust.  That’s  an  interesting 
thought,  too,  about  it  all  stemming 
from  Life.  And  the  further  observa¬ 
tion  that  newspaper  copy  is  more  con¬ 
servative  is  interesting  too. 

“There  may  be  a  point  in  all  this. 
It  seems  to  me,  just  brushing  the  sub¬ 
ject  casually,  that  most  of  the  criti¬ 
cism  of  advertising  from  its  enemies 
is  inspired  by  just  the  kind  of  stuff 
you  mention — and  it  is  mainly  maga¬ 
zine  copy.  Even  the  radio,  silly  as 
most  commercials  are,  has  some  re¬ 
straint  about  it.  Magazine  advertisers, 
therefore,  by  doing  this  wild  sort  of 
stuff,  are  really  doing  advertising  a 
disservice.” 

The  editor  of  one  of  the  largest  na¬ 
tional  magazines,  who  wished  to  re¬ 
main  anonymous,  stated: 

“I’ve  talked  about  the  subject  of 
copy  in  magazine  advertisements  with 
our  salesmen  ever  since  I  took  over 
the  job  here.  Their  point  is  that  it’s  a 
matter  which  has  to  be  reformed  in 
the  agencies,  or  by  the  manufacturers 
who  pay  the  bill.  But  frankly,  they 
are  most  unwilling  to  discuss  the  mat¬ 
ter  because  their  job  is  to  sell  space, 
and  you  know  how  popular  the  person 
is  who  starts  to  criticize  another  indi¬ 
vidual’s  literary  efforts. 

“I  think  for  the  most  part  your 
statements  are  very  well  taken.  In 
fact,  you  could  have  gone  a  lot  further 
and  been  right  except  that  you  prob¬ 
ably  have  already  stirred  up  the  lion’s 
den.” 

We  did  a  little  stirring,  it  is  true, 
but  it  would  be  poetic  license  to  say 
anything  about  a  lion’s  den.  Fact  is, 
we  merely  tip-toed  past  Sleeping 
Beauty. 

■ 

Adversity  Begets  Ad 

FROM  our  Ft.  Worth  correspondent 

comes  the  following  story  of  adver¬ 
tising  ingenuity: 

L.  A.  Meyers  of  Ellison’s  Furniture 
Company  in  Fort  Worth  frowned.  His 
fingers  drummed  the  desk  top. 

TTie  credit  manager  of  the  store  was 
sick-^and  the  assistant,  too. 

And  the  week-end  was  coming  up. 
A  bad  situation,  a  very  bad  situation 
indeed. 

Or  was  it? 

Mr.  Meyers’  face  suddenly  bright¬ 
ened  and  he  called  in  his  advertising 
manager,  V.  G.  Powell. 

Half  an  hour  later  they  phoned  Ed¬ 
die  Willard,  advertising  manager  of 
the  Fort  Worth  (Tex.)  Press.  When 
he  arrived,  they  handed  him  copy  for 
a  full-page  ad. 

The  ad,  appearing  in  the  last  editions 
of  the  Press  Friday,  Feb.  21,  and  the 
early  editions  of  the  Saturday  paper 
reported  in  bold,  black  letters  that 
both  credit  manager  and  the  assistant 
were  sick.  Nothing  to  interfere  with 
a  quick  credit  deal.  Come  on,  the  ad 
invited.  Anyone  could  dictate  his 
own  credit  terms. 

As  results  proved,  it  was  one  of  the 
most  effective  advertising  stunts  the 


big  store  had  ever  staged.  The  whole 
town  chuckled,  and  a  quick  pickup  in 
trade  was  reported  although  not  a 
single  demand  for  unusual  credit  was 
made. 

However,  Mr.  Meyers,  vice-presi- 


Our  Credit  Manager 
Is  Sick: 

MO  CMBMT  MMUan  ON  THC  <00. 

•OTN  OU*  CRtOrr  MAMA6CN  AND  OU« 
ACSIRTMfT  CKOrr  MANACIN  ARC 

NOME  RICK  or  couMcwmsontT 

But 

WC  CAM'T  STOP  tUflNCSS  POP 
THAT! 

cone  IN  MAKE  VOUff  OWN 
TEAMS! 

IT’S  OKCH^SV  US 
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dent  and  general  manager  of  the  store, 
one  of  the  city’s  oldest  and  wealthiest, 
announced  he  was  ready  to  stick  by 
his  guns. 

“I’d  have  written  three  million  dol¬ 
lars’  worth  of  credit  if  anybody’d 
wanted  it,’  ’he  said. 

New  Aid  for  Britain 

AIDING  Britain  is  rapidly  becoming 

a  big  business.  Many  and  clever 
are  the  stunts  conceived  to  collect  the 
dollars,  and  the  latest,  sponsored  by 
the  British  -  American  Ambulance 
Corps,  deeply  involves  merchandising 
and  retail  advertising.  It  enlists  co¬ 
operation  of  20  dress  goods  manufac¬ 
turers,  who  will  produce  many  yards 
of  spring  dress  fabric  printed  with 
traditional  British  symbols,  from  the 
sale  of  which  the  British- American 
Ambulance  Corps  will  receive  10%  of 
the  proceeds. 

Conceived  by  clever  Philip  Schuy¬ 
ler,  head  of  the  publicity  firm  of  Philip 
Schuyler  and  Associates,  New  York, 
the  goods  will  be  put  on  sale  in  de¬ 
partment  stores,  which  are  expected 
to  advertise  them.  In  New  York  a 
meeting  of  the  retail  advertising 
managers  of  the  daily  newspapers  was 
held  to  get  behind  the  project.  To 
identify  the  product  the  selvage  will 
carry  the  stitched  red  and  blue  state¬ 
ment:  “Purchased  to  aid  British- 
American  Ambulance  Corps.  Designs 
Reg.  U.  S.  Pat.  Off.” 

Manufacturers  are  making  up  the 
fabrics  into  dresses,  evening  gowns, 
sportswear,  play  suits,  blouses,  negli¬ 
gees,  housecoats,  handbags,  scarfs,  and 
turban  novelties.  The  ten  per  cent 
donation  to  the  ambulance  corps  will 
be  made  by  the  manufacturers  on 
their  gross  sales.  The  sponsors  of  the 
plan  are  hoping  to  receive  $100,000. 
The  materials  will  be  first  introduced 
to  the  public  March  17,  and  governors 
of  states  have  been  asked  to  proclaim 
that  week  as  “British  Aid  Week.” 
Magazines  are  being  asked  to  donate 
full  pages  promoting  the  prints,  and 
retail  stores  are  being  asked  to  fea¬ 
ture  the  materials  in  their  newspaper 
advertising. 

RICE  ADVERTISING 

Gov.  Sam  H.  Jones  of  Louisiana  and 
Lieut.  Gov.  Bob  Bailey  of  Arkansas 
spoke  Feb.  24  to  the  Texas  Legislature 
in  an  appeal  for  pa.ssage  of  a  bill  to 
set  up  a  three-state  commission  to 
advertise  rice. 


ABC  Committee 
Reports  Progress 
On  Visualization 

Board  Told  Final  Report 
May  Be  Submitted 
In  N.  Y.  April  21 

H.  H.  Kynett,  Aitkin-Kynett  Com¬ 
pany,  Philadelphia  advertising  agency, 
was  elected  to  the  first  vice-presidency 


Vernon  D.  Beetty  H.  H.  Kynett 


of  the  Audit  Bureau  of  Circulations’ 
board  of  directors  to  fill  the  vacancy 
caused  by  the  death  of  Fred  R.  Davis, 
General  Electric  Company,  at  a  meet¬ 
ing  of  the  ABC  board  held  at  Ponte 
Vedra,  Fla.,  Feb.  21-22. 

Vernon  D.  Beatty,  advertising  man¬ 
ager,  Swift  &  Company,  Chicago,  was 
elected  an  ABC  director  to  succeed 
Mr.  Davis  from  the  advertisers’  divi¬ 
sion. 

Viiualiiation  Progress 

The  ABC  special  committee,  headed 
by  Edwin  S.  Friendly,  New  York  Sun, 
met  in  conjunction  with  the  board  and 
reported  such  progress  that  it  is 
thought  a  final  report  can  be  pre¬ 
sented  on  a  visualization  plan  to  ABC 
directors  at  a  meeting  to  be  held  in 
New  York  City,  April  21,  preceding 
the  annual  ANPA  convention. 

D.  D.  Richards,  Stuart  Peabody, 
ABC  advertiser  members,  B.  C.  Duffy 
and  H.  H.  Kynett,  ABC  directors  rep¬ 
resenting  agencies,  and  ABC  news¬ 
paper  directors  met  with  the  special 
committee  on  visualization. 

On  the  proposal  made  at  the  last 
annual  convention  to  make  mandatory 
instead  of  optional  a  breakdown  of 
circulation  in  newspaper  city  zones, 
the  board  voted  to  continue  the  pres¬ 
ent  optional  basis.  The  board  also  re¬ 
affirmed  the  rule  providing  that  com¬ 
bined  total  for  morning  and  evening 
editions  can  be  shown  in  Paragraph 
8,  only  when  national  advertising  is 
sold  exclusively  as  a  unit  in  both 
editions. 

To  Prepare  ABC  "Book" 

Directors  also  authorized  immediate 
preparation  of  an  ABC  book,  analyz¬ 
ing  peculations  according  to  the  1940 
census  for  the  use  of  magazine,  farm 
paper  and  miscellaneous  periodical 
members. 

President  P.  L.  Thomson  appointed 
newspaper  director  Horace  Powell, 
Atlanta  Journal,  to  the  committee  on 
circulation  rules  and  methods,  and 
newspaper  director,  B.  W.  Hudson, 
Woonsocket  (R.  I.)  Call,  to  the  com¬ 
mittees  on  auditing  practice  and  new 
procedure  for  outside  investigations. 

A  retirement  plan  for  Bureau  em¬ 
ployes  was  approved  subject  to  ratifi¬ 
cation  by  the  convention. 

The  Board’s  committee  on  new  pro¬ 
cedure  for  outside  investigations  was 
authorized  to  proceed  with  its  study 
of  spot  checking. 
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Newspapers  Get  Results 

For  State  of  Pennsylvania  t  TW  rrHfW 


Tourist  Advertising  Does  Job  Far  Surpassing 
That  Performed  by  Free  Publicity  .  .  . 

Fifth  in  Tourist  Travel 


By  JOSEPH  DRAGONETTI 


ONE  OF  THE  BEST  arguments  for 
paid  advertising  space  versus  free 
publicity  is  furnished  by  the  success 


J.  Herbert  Welker  Richard  P.  Brown 

of  the  tourist  campaign  conducted  by 
the  State  of  Pennsylvania. 

The  Commonwealth  has  had  for 
years  all  the  scenic  attractions,  hotel 
accommodations,  transportation  facili¬ 
ties  and  other  assets  to  make  it  a 
travel  wonderland,  but  the  Keystone 
State  for  too  long  tried  to  “hide  its 
light  under  a  bushel.” 

Formerly  Used  Fablicity 
It  depended  primarily  on  its  public¬ 
ity  bureau  to  sell  the  state  to  the  rest 
of  the  country.  This  was  changed  on 
May  10,  1939  when  the  Legislature 
created  the  Pennsylvania  Department 
of  Commerce  and  Governor  James 
named  as  secretary  of  the  new  bureau 
Richard  P.  Brown,  a  Philadelphia 
businessman  who  knew  through  his 
own  experience  how  effective  paid 
advertising  space  can  be.  He  is  now 
the  guiding  force  behind  the  State’s 
advertising  campaign. 

Editor  &  Publisher  leaimed  how 
successful  that  drive  has  been  through 
information  supplied  by  Mr.  Brown 
and  J.  Herbert  Walker,  director  of  the 
State’s  Tourist  and  Recreational  In¬ 
formation. 

This  amazing  success  story  was  re¬ 
vealed  shortly  after  the  Pennsylvania 
Tourist  Advisory  Committee  an¬ 
nounced  that  a  large  portion  of  addi¬ 
tional  funds  will  be  expended  for 
newspaper  advertising  in  the  north¬ 
eastern  states,  starting  in  March,  to 
attract  tourist  travel  for  the  Blaster 
holidays. 

That  phase  of  the  campaign  will  be 
handled  by  the  A1  Paul  Lefton  Com¬ 
pany,  Inc.,  Philadelphia,  with  W. 
Holmes  Dryden  as  account  executive. 
The  program  will  continue  through 
May,  and  calls  for  the  expenditure  of 
S39,500^-$34,000  for  newspapers  and 
magazines  and  the  balance  for  space 
in  a  series  of  specialized  publications 
such  as  motor  club  magazines,  outdoor 
and  educational  publications. 

Sin  of  Appropriatieat 

The  states’  tourist  advertising  ap¬ 
propriations  since  the  creation  of  the 
Department  of  Commerce,  according 
to  Mr.  Walker,  have  been  as  follows: 

1930  expenditure  (after  July  16): 
$30,900  in  magazines,  $21,175  in  news¬ 
papers,  $650  miscellaneous;  total, 
$52,725. 

1940  tentative  allocation:  $80,800  in 
national  magazines;  $61,700  in  news¬ 
papers;  $18,700  in  other  publications; 
total,  about  $161,200. 

Other  media  used:  Maps,  descriptive 


folders,  booklets,  exhibits,  illuminated 
display  cases,  photographs,  slides, 
motion  picture  reels,  and  a  few 
posters. 

The  State’s  1940  fiscal  year  expires 
in  June.  Additional  funds  for  adver¬ 
tising  purposes  are  expected  to  be 
provid^  by  the  Legislature  at  that 
time. 

“How  successful  has  the  drive 
been?”  Ek)iTOR  &  Publisher  asked 
Mr.  Walker. 

“Your  question  is  rather  difficult 
to  answer  at  the  present  time,”  he 
said,  “since  all  of  our  records  are  not 
yet  completed.  But  here  are  some 
figures  which  which  indicate  the  suc¬ 
cess  of  the  campaign. 

Fifth  in  Touriit  Travel 

“The  United  States  Travel  Bureau 
of  the  Department  of  Interior  credits 
Pennsylvania  in  1939  with  having  had 
tourist  retail  expenditures  amounting 
to  $339,860,000,  thus  placing  the  State 
fifth  in  the  list  of  states  in  tourist 
travel  and  expenditure. 

“We  anticipate  that  the  figure  for 
1940  will  be  between  $350,000,000  and 
$400,000,000.  In  1940  as  a  result  of 
the  advertising,  approximately  50,000 
direct  inquiries  for  information  alx>ut 
Pennsylvania  were  received  by  the 
Department.  This  was  double  the 
number  of  inquiries  received  the  pre¬ 
vious  year. 

“Another  very  interesting  indicator 
of  the  tourist  travel  to  Pennsylvania 
is  provided  by  the  Pennsylvania  Motor 
Police  who  co-operated  with  the  De¬ 
partment  of  Commerce  during  the 
months  of  June,  July,  August  and 
September. 

“Between  the  hours  of  7  A.M.  and 
7  P.M.  during  these  four  months  and 
at  only  11  of  the  74  main  interstate 
roads  which  cross  Pennsylvania’s 
borders,  the  Motor  Policemen  checked 
394,688  bona-fide  tourist  cars  carrying 
a  total  of  1,023,322  persons. 

“One  can  readily  understand  what 
would  have  been  the  total  figures  had 
these  port  of  entry  stations  been  main¬ 
tained  through  a  24-hour  period  dur¬ 
ing  the  four  months  and  on  all  of  the 
74  interstate  roads  rather  than  only 
on  11. 

“The  income  from  gasoline  tax,  of 
course,  was  materially  increased. 
Records  show  that  for  the  period  June 
1,  1939,  to  May  31,  1940,  the  increase 
was  approximately  $3,500,000  over  the 
same  period  the  year  previous.” 

Mr.  Walker  indicated  to  Editor  & 
Publisher  that  the  full  success  story 
of  the  drive  will  show  greater  gains 
when  final  statistics  are  made  avail¬ 
able. 


Sample  of  Pennsylvania  tourist  advertising 
that  appeared  in  newspapers. 

He  said  the  advertising  campaign 
got  underway  July  16,  1939,  this  date 
being  the  earliest  possible  date  an 
advertisement  could  have  appeared 
following  the  definite  appropriation  of 
money  to  the  Department  by  the 
Legislature  of  May  10,  1939,  which 
created  the  Department  of  Commerce 
for  the  purpose  of  promoting  industry, 
expanding  markets,  encouraging  tour- 
program  for  Pennsylvania, 
ist  travel  and  preparing  a  planning 

In  addition  to  the  funds  for  tourist 
advertising,  the  Department  of  Com¬ 
merce  allocated  $142,700  for  industrial 
advertising  for  the  present  biennium. 
More  fvmds  for  that  purpose  are  also 
expected  to  be  appropriated  by  the 
Legislature  for  the  next  biennium. 
The  Legislature  convened  Jan.  6.  In¬ 
dustrial  promotion  is  a  new  activity 
of  the  State  Government. 

Mr.  Walker  said  that  in  addition  to 
the  advertisements  which  have  ap¬ 
peared  in  newspapers  and  magazines, 
the  Department  of  Commerce  pre¬ 
pared  more  than  1,500,000  pieces  of 
tourist  literature  for  distribution 
through  various  channels  and  also  for 
distribution  to  individuals  inquiring 
for  this  literature  through  the  adver¬ 
tisements. 

“The  Department  also  prepared 
and  issued  every  two  weeks,”  he  said, 
“a  Clip  Sheet  with  newspaper  mats 
of  scenic  and  historic  sites  and  recre¬ 
ational  facilities  which  went  to  all 
Pennsylvania  newspapers  and  also  to 
large  daily  newspapers  outside  the 
State. 

“Motion  pictures  and  exhibits  also 
were  used  to  tell  the  story  of  Penn¬ 
sylvania’s  outdoor  attractions  and 
many  special  articles  were  written  by 
members  of  the  tourist  stafT  upon 
requests  from  newspapers  and  maga¬ 
zines.  Hundreds  of  photographs  also 
were  supplied.” 

The  Department  and  its  activities 
are  financed  solely  by  State  appro¬ 
priations  made  for  the  State  fiscal 


NEW  NBA  AMOS  AWARD  RULES  ANNOUNCED 

PRESIDENT  Roy  A.  Brown,  San  Rafael  (Cal.)  Independent,  announced  this 
week  the  new  rules  for  the  annual  Amos  Award  made  by  the  National 
Editorial  Association.  The  award,  made  possible  by  E.  C.  Amos,  Sidney  (O.) 
Daily  News,  in  memory  of  his  father,  J.  O.  Amos,  Sr.,  has  been  given  in  past 
years  to  the  newspaperman  judged  to  have  rendered  the  greatest  service  to 
NEA.  This  year,  NEIA  is  asking  each  state  press  association  to  nominate 
publishers  or  other  outstanding  men  in  that  state.  Judges  will  consider  the 
nominee’s  service  to  the  non-metropolitan  publishing  field  as  well  as  his 
service  to  NEA.  All  nominations  must  reach  NEA  headquarters  in  Chicago 
on  or  before  April  10,  1941.  The  award  will  be  made  at  the  NEA  convention 
in  Jacksonville,  Fla.,  April  21-23. 


biennium  (not  by  the  calendar  year.) 
Current  appropriations  for  June  1 
1939,  to  May  31,  1941,  are:  Industrial' 
$280,000;  tourist,  $400,000;  planniM 
$108,000.  ^ 
These  appropriations  in  addition  to 
advertising  allocations,  include  all 
administrative  costs,  printing,  postage 
travel,  etc.  The  Department’s  $400,000 
tourist  promotion  appropriation  for 
1939-41  correspondents  to  appropria- 
tions  to  the  former  Pennsylvania 
Publicity  Commission  of  $500,000  for 
1927-39.  That  indicates  that  the 
present  administration  accomplished 
greater  results  with  less  money 
cause  of  the  greater  use  of  paid  space. 

Paul  C.  Smith 
Interviewing 
European  Leaders 

San  Francisco  Editor  and 
General  Manager  Left 
Feb.  22  on  Clipper 

Paul  C.  Smith,  editor  and  general 
manager,  San  Francisco  Chronicle,  ar¬ 
rived  in  Europe  this  week  for  a  sur¬ 
vey  of  the  war  situation. 

Mr.  Smith’s  mission  is  strictly  that 
of  a  reporter  and  he  is  acting  exclu¬ 
sively  for  the  Chronicle,  Editor  L 
PuBUSHER  was  told  at  offices  of  that 
newspaper. 

After  a  hectic  rush  for  a  transconti¬ 
nental  plane,  Mr.  Smith  boarded  a 
transatlantic  Clipper  for  Lisbon  Feb. 
22.  He  was  scheduled  to  arrive  in 
England  Feb.  25. 

Dispatches  are  to  be  filed  from 
abroad  following  a  series  of  interviews 
with  important  European  leaders.  In 
addition,  a  series  will  be  written  for 
the  Chronicle  on  Mr.  Smith’s  return, 
it  was  stated.  He  is  expected  to  be 
away  from  San  Francisco  at  least  four 
weeks.  Chronicle  informants  said  Mr. 
Smith  had  made  no  mention  of  visiting 
Africa  while  abroad,  but  that  such  a 
trip,  mentioned  Monday  in  an  Asso¬ 
ciated  Press  dispatch,  was  likely. 

The  San  Francisco  editor  originally 
planned  to  fiy  to  Europe  March  li 
The  date  was  suddenly  advanced,  by 
word  from  the  State  Department,  to 
March  1  and  then  unexpectedly  ad¬ 
vanced  further  to  Feb.  21. 

■ 

GROUP  CHANGES  NAME 

The  Association  of  Newsprint  Manu¬ 
facturers  of  the  U.  S.  changed  its  name 
to  the  Newsprint  Manufacturers  As¬ 
sociation  of  the  U.  S.  last  week  at  its 
annual  convention  in  New  York.  All 
'  officers  were  re-elected.  Arthur  L 
'  Hobson,  St.  Croix  Paper  Company, 
Boston,  formerly  chairman,  beiame 
'  president  under  the  articles  of  or¬ 
ganization  whose  adoption  were  the 
I  main  business  of  the  meeting.  J.  D. 

Zellerbach,  Crown-Zellerbach  Co.,  San 
I  Francisco,  formerly  vice-chairman,  be¬ 
comes  vice-president.  The  executive 

•  committee  named  R.  S.  Kellogg,  sec¬ 
retary  of  the  News  Print  Service  Bu- 

i  reau,  treasurer,  and  Louis  W.  Adams. 
'  also  of  the  bureau,  secretary.  Both 
I  positions  were  formerly  held  by  Mr. 
,  Kellogg. 

■ 

,  OFFER  PAPERS  FREE 

[  The  Williamsport  (Pa.)  Gazette 
Bulletin  and  the  Sun  announced  last 
week  that  they  will  give  to  every 
Lycoming  County  man  going  into 

*  military  service  a  free  subscription  to 

■  either  of  the  newspapers  for  two 

■  months,  “which  experience  shows  is 
’  the  period  of  most  severe  adjustment 
'  to  the  majority  of  service  men.”  The 
'  men  can  get  the  subscription  by  writ¬ 
ing  for  it. 
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The  Experience  of  Age 
—the  Energy  of  Youth 


The  1,712  people  who  work  together  to 
produce  The  Philadelphia  Evening 
Bulletin  for  today’s  and  tomorrow’s 
readers  combine  the  experience  of  age 
with  the  energy  of  youth. 

More  than  half  of  them  are  less  than  38 
years  of  age  and  while  they  can  look  back 
to  The  Bulletin’s  94  years  of  continuous 
publication  in  Philadelphia  they  do  so 


surrounded  by  every  facility  and  device 
that  modem  science  has  placed  at  the  dis¬ 
posal  of  an  alert,  progressive  enterprise. 

“There  is  nothing  so  permanent  as  change” 
—  and  if  foreseeing  and  being  prepared 
for  the  continuous  changes  that  alfect 
the  newspaper  business  is  an  essential  of 
progress,  The  Evening  Bulletin  faces  the 
future  with  confidence. 


(Above)  The  street  facade,  a  combination  of  black 
granite,  plate  glass  and  glass  brick,  displays  an  illumin¬ 
ated  war  map  on  which  important  news  events  are  noted. 

(Below)  World’s  greatest  press  equipment.  The  Bulletin 
has  a  possible  peak  capacity  of  688,000  32-page  papers 
an  hour.  Present  daily  use  of  newsprint  is  210  rolls  o> 
900  miles  of  67  Vh  inch  paper  a  day. 


(^A€/a€£^Aia.—  Glif 
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(Above)  “In  action,”  the  copy  desk 
gives  a  dominant  position  to  the  copy 
editor.  Note  the  modem  diffused  light¬ 
ing,  the  extra  “elbow  room”  and 
personal  compartment  for  each  reader. 


(Top  Center)  Typical  of  The  Bulletin’s 
modem  interior  is  this  corridor  door  of 
glass  and  hollow  metal  with  a  4-ft 
opening  and  a  louvered  side  panel  for 
year-’round  air  conditioning. 

(Top  Right)  A  time  -  saving  all  -  steel 
“companionway”  direct  from  the  new.^ 
room  to  the  composing  room. 

(Above)  Modern  copy  desks  are  speci¬ 
ally  designed  for  The  Bulletin  to 
accommodate  12  copy  readers  and  two 
telegraph  editors,  with  their  tube 
terminals. 
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guides  and  other  materials  prepared  Q  Alrrclrrr  PrmArc 
f»t  classroom  use  by  the  Instifule^fcr  Z,  X'Upcrb 

Propj^,nda.^AnaJy.i^.  ^  |  Form  QrOUp^ 

TV  ^  jQ-gg  Jqj.;.  Aijuiduft^ment  is  rAade  of  the  form 

coyera^frg  atid^  of  T^e  Alaska  Newspapers,  a; 
thaV  tne*pu^Sk  association  of  nine  of  the  maior  AlacV 


NAM  Survey  Ends 
Ads  in 


^st  on  the  marketer  that  It  possesses'  a  cer¬ 
tain  quality  not  possessed  by  competing  prod¬ 
ucts.  The  cost  of  advertising  is  added  to  the 
selling  price  of  the  product.  In  addition,  the 
■(  consumer  must  pfty  for  the  wastes  resulting 
from  the  duplication  of  factories,  salesmen, 

ess  Seen  as  'Still  an  Weal'  systems,  aii  producing 

^  the-  same  commodity. 

,  ^  -  _  “As  a  result  the  consumer  pay*  the  selling 

>1  textbooks  depicting  newspa-  price  set  by  the  high  cost  of  production  of 
advertiser-controlled  and  at-  the  least  efficient  of  the  many  producers  on 
advertising  as  an  institution  market.  I'  ’  '  .  ■ 

mong  those  criticized  by  Dr.  PlyifB  the  commodity,  these  few  could  produce 

O”  tt  larger  scale,  and  because  of  their  mass- 
yest  Robey,  a^istent  professor  ,,,„„ed  expenses  for 

.ing  at  Columbia  University,  in  advertising  they  would  be  able  to  sell  at  a 

ing  Feb.  21  the  results  of  a  lower  price.  Many  consumers  in  the  lower- 

he  made  of  600  textbooks  for  income  groups  would  thus  be  enabled  to  pur- 

:ional  Association  of  Manufac-  •.*’*  «‘>n'"’<^‘ty. 

social  control  over  pronts,  accompanied  by 
«  u  +  some  form  of  planned  production  in  both  agri- 

•ding  to  Dr.  Robey,  a  substan-  cultural  and  industrial  fields,  may  furnish  our  or  adopted  these  materials, 

portiem”  of  the  social  science  consumers  with  a  plentiful  supply  of  goods  at  t  Washineton  Feb  22  ’ 
ks  now  used  in- the  high  schools  Prices  low  enough  to  enable  them  to  maintain  chief  in vestifiator  fo 

/vnr  ®  healthful  and  decent  standard  of  living.  news,  cniei  investigator  lo 

country  tend  to  cjitici  e  ou  Committee,  announced  thai 

f  government  and  hold  in  structor  of  economics,  Evander  Childs  High  is  investigating  the  In; 

)t  or  derision  the  system  of  School,  New  York  City.  Propaganda  Analysis  “to  fir 

enterprise.  There  is  a  notable  nr.  Harold  O.  Rubb.  of  Columbia  roaiw  fo 


with  the  institute  show  _  _  _  _ 

are  able  to  think  more  critically  in  newspapers  for  the  purpose  of"*j^' 
such  daily  practices  as  reading  news-  advertising  representation  throughov 
papers  or  magazines,  appraising  radio  the  United  States, 
news  comment  and  listening  to  class-  Coincidfertt  with  the  announcemen 
room  or'  out-of-school  discussions,  ac-  pf  the  formation  of  The  Alaska  News 
cording  to  Miss  Violet  Edwards,  the  papers  is  the  appointment  of  Frank  J 
__  institute’s  educational  director;  They  Dunning  as  exclusive  representative  d 
.  .  the  are  less  likely  to  disregard  sources  the  group  throughout  the  Unitec 

P®®®  upon  hearsay  and  gossip,  she  States,  with  headquarters  in  the 
said.  American  Building,  battle.  Wash. 

Publications  of  the  institute  recent-  The  following  newspapers  comprise 
ly  were  placed  on  the  approved  list  of  the  membership  of  The  Alaska  News- 
the  Board  of  Education  list  of  mate-  papers:  Sitka  Sentinel,  Kodiak  M^or 
rials  for  New  York  City  schools.  Sev-  Ketchikan  Chronicle,  Daily  Ajaiftt 
eral  states  and  many  cities  through-  Empire  (Jimeau),  Cordova  Times 


several  textbooks  were  as  follows:  representing  the  NAM  cannot  be  sub- 

"Our  Changing  Government,”  by  Samuel  stantiated  by  truth,  that  we  believe 
Steinberg  and  Lucian  Lamm;  J.  B.  Lippin-  there  are  very  few  if  any  of  the  texts 
colt  Company.  Nw  York.  Copyright  1M6.  schools  deliberately  or  other- 

1937,  1938.  1939.  1940.  541  pp.  (A  textbook  .  •**  *  u  i  j  ,u  a 

in  civics  fcr  high  school  students.)  Wise  written  to  break  down  the  Amer- 

On  Newspapers:  “The  power  of  the  press  ICan  plan  of  life.  A  Committee  of 

has  become  today  a  force  which  enables  cer-  publishers  was  designated  to  go  into 
tain  interests  to  dominate  the  economic  and  jjjg  charges  specifically  with  the 
political  life  of  the  nation.  These  interests,  mam 

by  virtue  of  their  control  of  the  newspaper  ra  -o  i.  •  j  .u  at  a  »ir  u  * 

advertising,  influence  the  tone  of  the  news  and  Dr.  Robey  said  the  NAM  has  stress- 
editorial  pages.  Only  as  an  ideal  has  a  free  ed  that  “under  no  circumstances  is  it 
press  been  conceived.  In  actual  fact  and  prac-  going  tO  do  anything  that  might  be 
tiee,  a  free  press  has  never  been  fully  realiz^.  interpreted  as  a  blacklist  or  whitelist 
As  the  nation  grew  in  population  and  in-  »  .  .  •  .  .i.  i  »  -m.  xi  a 

dustrialism  grew  in  wealth  the  press  became  American  textbooks.  The  NAM 
a  capitalistic  undertaking.  intended  it  as  a  purely  objective  study 

“The  small  independent  newspaper — the  last  so  that  its  members  Could  have  a  first- 
bulwark  of  a  truly  free  press  cann^  offer  Jj^nd  view  of  the  nature  and  character 
to  its  readers  tlie  ^  feature  ^  dUcussion. 

and  wide  range  of  entertainment  oi  a  great 

metropolitan  paper.  What  single  newspaper  Propaganda  Analysis  Report 

publisher  can  compile,  for  examine,  with  ^  ^ 

.rads  Feb.  21  s.ld  1,000.000  eWldren 

William  Randolph  Hearst?  It  is  only  logical  in  3,000  public  and  private  high  schools 
for  our  great  newspapers  to  exert  their  power-  are  being  taught  to  develop  critical, 
ful  influence  in  behalf  of  the  politics  amd  questioning  attitudes  of  what  they 
economics  most  favorable  to  their  interests.  ,  .  ^  newsnaners  hear  on  the 

The  title  page  lists  Mr.  Steinberg  as  chair-  “*  newsi»pers,  near  on  Uie 

man  of  the  Social  Studies  Department,  Samuel  radio  or  see  in  the  motion  pictures 
J.  Tilden  High  School,  New  York  City,  and  through  monthly  bulletins,  teaching 
Mr.  Lamm  as  chairman.  Social  Studies  De¬ 
partment,  Bronx  High  School  of  Science. 

“Society  and  Its  Problems,”  by  G.  S.  Dow; 

Thomas  Y.  Crowell  Co.,  New  York,  1938. 

669  pp. 

On  Advertising:  “While  advertising  has 
built  up  great  demands  for  certain  brands  or 
kinds  of  goods,  and  thus  by  building  up  vast 
establishments  and  concentrating  upon  a  few 
special  styles  or  types  or  sizes  has  so  syste¬ 
matized  production  as  to  lower  the  cost  of  pro¬ 
duction  and  distribution,  advertising  has  un¬ 
doubtedly  increased  the  cost  of  living.  It 
has  done  this  not  so  much  by  getting  us  to 
pay  more  for  an  article — which  it  has  of  course 
done  at  times— as  to  cause  us  to  buy  more  or 
to  buy  before  we  needed  the  product.” 

“Elements  of  Economics,”  by  Richard  Feier: 

College  Entrance  Book  Company,  New  York 
City,  1940.  Revised  edition.  334  pp. 

“Most  business  men  have  learned  from  past 
experiences  that  almost  all  consumers  buy  as 
a  result  of  appeals  which  have  been  made  to 
their  emotions  and  that  very  little  buying  is 
done  as  a  result  of  very  careful  thinking. 

They  therefore  find  it  profitable  to  see  to  it 
that  most  of  their  advertisements  appeal  not 
t«  our  intellect  but  to  our  fears  concerning 
our  social  prestige,  our  health,  our  desire  to 
have  friends,  our  desire  to  get  married,  our 
desire  to  be  gorxl  looking,  our  desire  to  do 


Workers’  homes  in  ’’Sort on  Village",  surrounding 
world-famous  Norton  Co.  plant  at  Worcester,  Mass, 


Of,  Worcester's  45,853  families.  34.6  per  cent  own  their' 
own  homes  —  and  the  median  value  of  Worcester  homes 
is  $7,754.  which  is  24  per  cent  above  the  Massachusetts, 
state  median.  Worcester's  per  capita  spending  in  home 
furnishing  stores  (including  appliances  and  radio)  exceeds, 
the  U.  S.  average  by  75  per  cent  Substantial  families 
these,  with  incomes  steadily  rising.  Worcester's  average 
industrial  wage  in  December  was  $32.77  —  25.3  per  cent 
above  the  state  average. 


2  Largest  Markets 
in  Ohio 

Oefieland 

26  44laceHt  CcuHtieJ 


This  rich  market  —  in  the  heart  of  industrial 
New  England  —  is  covered  by  The  Telegram- 
Gazette  alone.  Populatiom  Worcester  195.311. 
City  and  Retail  Zone  433.287.  Paid  doily  cir¬ 
culation:  over  127‘,000. 


THE  TELEGRAM-GAZETTE 


CLEVELAND  PLAIN  DEALER 


Worcester,  Massachusetts 

GEORGE  F.  BOOTH.  Publisher 

Paul  Block  and  Associates,  National  Representatives 


Cleveland's  Home  Newspaper 


IIL^ 


Antf  Another  Thing 
this  Car  Salesman 
could  tell  you .  ."T 


While  he’s  telling  off  the  points  of  this  year's  model 
we'll  tell  one  about  this  year's  customers:  January 


was  the  14th  month  in  a  row  in  which  the 


Herald  Tribune  gained  in  the  advertising 


classification  in  which  this  salesman  is  most 


interested  (we  mean,  naturally,  automotive 
advertising).  Not  only  that.  But  the  Herald  Tribune's  ^ 
lanuary  gain  —  9,549  lines  —  was  tops  among  all  New  York 
papers.  This  may  not  mean  quite  as  much  to  you  as  it  ^ 
will  to  him  . . .  he's  in  the  trade.  To  him  it  means  ^ 


increasing  recognition,  by  those  who  sell  cars,  of 
the  importance  of  New  York’s  buy-more-new- 
things  and  buy-more-often  car  market.  Come  to 
think  of  it,  that’s  a  pretty  important  slice  of 
New  York,  no  matter  who  you  are  or  what 


NEW  — YORK 


24  HOURS  OF  WORLD  HISTORY 


14— P  HOTOGRAPHY 


EDITOR 


PUBLISHER 


Experts  Will  Lecture 
At  Kent  Short  Course 


By  JACK  PRICE 

NORMAN,  OKLA.— Dale  Rooks,  di¬ 
rector,  has  announced  that  the 
School  of-  Journalism,  Kent  State  Uni¬ 
versity,  has  scheduled  March  18  to  22, 
as  the  dates  for  the  Fourth  Annual 
Short  Course  in  News  Photography  to 
be  held  at  Kent,  O.,  this  year. 

We  have  been  informed  that  spe¬ 
cial  emphasis  will  be  placed  on  new 
ideas  and  angles  for  pictorial  presen¬ 
tation  and  that  the  modern  technique 
in  news  photography  will  be  fea¬ 
tured.  The  program  for  the  coming 
.sessions  will  be  the  largest  yet  as- 
.sembled  at  Kent.  Among  those  who 
will  take  part  as  lecturers  and  speak¬ 
ers  are:  Harry  Baker,  photographic 
manager  and  picture  chief  of  PM, 
New  York;  Dick  Samo,  ace  camera¬ 
man  of  the  New  York  Daily  Mirror; 
George  Greb,  expert  color  photog¬ 
rapher  of  the  Chicago  Tribune;  Joe 
Craven,  chief  photographer,  Indiana¬ 
polis  Star;  Frank  J.  Scherschel,  chief 
cameraman  of  Milwaukee  Journal, 
and  Kip  Ross,  former  manager  of 
the  photo  department  of  the  AP. 

Delegates  Will  Visit  Nela  Pork 

The  editorial  section  will  be  repre¬ 
sented  by  Ralph  Peters,  roto  editor, 
Detroit  News;  Stanley  Kalish,  pic¬ 
ture  editor  of  the  Milwaukee  Journal; 
Jack  Willem,  picture  researcher  for 
the  Stack-Goble  Advertising  Agency, 
Chicago;  Will  Lane,  editor  of  Minicam, 
and  many  others  who  have  agreed 
tentatively  to  appear  but  who  have 
not  been  listed. 

The  mechanical  and  technical  sec¬ 
tion  of  the  program  will  be  composed 
of  experts  from  Eastman,  General 
Electric,  Agfa,  Graflex  and  many  other 
manufacturers  of  photographic  sup¬ 
plies.  Emphasis  will  be  placed  on 
new  inventions  and  developments  in 
films,  papers,  bulbs,  and  other  photo¬ 
graphic  accessories. 

TTie  entire  assembly  will  spend  one 
full  day  at  the  Nela  Park  laboratories 
of  the  General  Electric  Co.  These 
sessions  will  proceed  in  the  normal 
routine  except  that  the  lecturers  and 
speakers  will  utilize  the  platform  of 
the  Nela  Park  Auditorium  for  their 
designated  parts  in  the  general  pro¬ 
gram.  The  Kent  State  University  has 
opened  its  new  million  dollar  science 
building  for  the  short  course  sessions. 
The  new  photograph  plant  recently 
completed  in  this  building  will  be 
available  to  all  members  attending  the 
course.  The  darkrooms  have  been 
fitted  with  modern  apparatus  including 
Saltzman  enlargers. 

In  addition  to  the  regular  program 
there  will  be  a  special  picture  contest 
with  prizes  totaling  $100.  Another  fea¬ 
ture  will  be  the  first  annual  banquet 
of  the  News  Photographers  Associa¬ 
tion.  This  organization  was  founded 
by  a  group  of  news  cameramen  who 
attended  the  first  short  course  at  Kent 
and  has  now  grown  to  national  pro¬ 
portions.  Because  of  the  widespread 
demand,  attendance  certificates  will  be 
awarded  each  person  who  has  attended 
two  courses  here. 

Kip  Ross  has  been  appointed  chair¬ 
man  of  the  short  course  and  will  con¬ 
duct  the  sessions.  Professor  William 
Taylor,  dean  of  the  school  of  journal¬ 
ism  at  Kent,  has  announced  that  regis¬ 
trations  have  been  above  normal  ex¬ 
pectations. 

Don't  Under-rate  Your  Work! 

■WE  HA'VE  noticed  that  many  pho¬ 
tographers  working  for  newspapers 
in  the  smaller  cities  are  inclined  to 


under-rate  their  abilities.  This  con¬ 
dition  focused  our  attention  on  the 
facts  and  here  is  the  result  of  one 
case  history.  Recently,  while  we  were 
touring  Texas,  we  called  at  the  photo¬ 
graph  plant  of  a  fairly  good  sized 
newspaper.  The  staff  of  the  paper 
consisted  of  only  three  cameramen. 

We  talked  of  subjects  relating  to  the 
profession  and  finally  we  came  to  the 
topic  of  contests  and  inquired  if  any 
of  the  staff  had  entered  pictures  in  the 
Editor  &  Publisher  News  Picture  Con¬ 
test.  One  of  the  photographers  vol¬ 
unteered  that  the  staff  had  not  made 
any  pictures  which  could  compete 
with  those  sent  in  by  cameramen  on 
the  staffs  of  the  large  city  newspapers. 
To  illustrate  his  point  he  produced  a 
pile  of  prints  which  had  accumulated. 

“There  they  are  and  you  will  see 
for  yourself  that  our  photos  are  not 
very  spectacular,  although  they  satis¬ 
fied  our  editors,”  said  the  lens-lad  as 
he  started  to  thumb  through  the 
prints.  The  second  picture  in  the  stack 
struck  us  as  being  something  extra¬ 
ordinary.  We  hung  the  picture  on  the 
wall  and  regardless  of  who  made  it 
or  where  it  was  taken,  it  was  a  mag¬ 
nificent  piece  of  news  photography. 
We  will  not  discuss  the  subject  ma¬ 
terial  for  obvious  reasons.  We  con¬ 
tinued  to  view  the  rest  of  the  photos 
and  in  all  we  found  about  three  ex¬ 
cellent  prints  which  could  vie  with 
any  contestant. 

We  were  so  encouraging  in  our 
opinions  of  the  quality  of  the  photos, 
our  host  finally  agreed  to  enter  them 
in  the  contest.  This  pleased  us  con¬ 
siderably  because  here  were  pictures 
which  had  plenty  on  the  ball.  True, 
they  were  not  typical  of  a  spectacular 
news  event  coverage,  but  they  did  re¬ 
quire  skill  to  produce. 

The  jury  which  will  judge  the  en¬ 
tries  is  composed  of  newspapermen 
who  have  been  through  the  mill  and 
who  are  not  easily  fooled.  They  have 
had  enough  experience  in  picture 
handling  to  understand  the  problems 
of  cameramen.  They  can  tell  at  a 
glance  whether  the  photographer  used 
his  head  to  produce  a  good  picture  or 
whether  by  accident  the  cameraman 
caught  one  on  the  fly. 

Jury  of  Newspapermen 

That  is  why  E  &  P  established  the 
precedent  of  composing  its  jury  of 
seasoned  newspapermen.  Year  after 
year  the  judges  have  consistently  fol¬ 
lowed  the  rule  of  allowing  for  the 
brain  work  as  well  as  technique  in 
making  their  decisions.  All  this  was 
explained  to  our  Texan  friends,  and 
now  if  we  could  prevail  upon  other 
lens-lads  that  their  pictures  definitely 
have  an  even  break  with  those  entered 
by  the  big  city  staff  photographers  we 
would  be  satisfied. 

Newspaper  photographers  pride 
themselves  upon  their  individuality, 
and  justly  so.  Hence,  we  believe  that 
they  should  continue  to  maintain  that 
characteristic  by  applying  it  to  their 
camera  results.  If  a  photograph  ap¬ 
peals  to  the  maker  it  must  have  some 
good  quality,  and  if  the  editor  com¬ 
pliments  the  lens-lad  by  spreading 
that  photo  on  his  news  pages  then  it 
is  certain  the  picture  has  more  than 
ordinary  merit.  This  picture  should 
be  entered  in  the  E  &  P  contest  and 
let  the  judges  pass  upon  its  qualities 
as  a  news  photo.  Recognition  in  the 
profession,  plus  prizes  worth  winning 
should  be  an  incentive  for  every  news 
photographer  to  print  those  good  neg¬ 


atives  and  rush  the  prints  to  the  com¬ 
petition.  Time’s  awastin’.  llie  zero 
hour,  March  15,  is  rapidly  approaching 
for  entries,  so  mail  the  picttires  in  and 
get  the  thrill  of  trying. 

Mich.  BiU 

A  BILL  to  regulate  the  practise  of 
professional  photography  has  been 
introduced  into  the  Mii^gan  state 
legislature.  The  bill  would  create  a 
seven  man  State  Board  of  Photogra¬ 
phic  Examiners,  and  establish  a  $15 
fee  for  examination  of  license  appli¬ 
cants.  Newspaper  cameramen,  auth¬ 
ors  illustrating  their  own  manuscripts, 
technicians  and  amateurs  would  be 
exempt  by  the  law. 

Pittsburgh  Show 

MORE  than  300  outstanding  news  pic¬ 
tures  taken  by  Pittsburgh  news  pho¬ 
tographers  are  on  display  in  the  Wil¬ 
liam  Penn  Hotel.  Winners  will  be 
announced  March  2.  The  judges  are 
John  J.  Ward,  news  editor  Sun  Tele¬ 
graph;  Joseph  Shuman,  city  editor, 
Post  Gazette;  W.  W.  Forster,  manag¬ 
ing  editor.  Press;  Luke  Swank  of  Life 
magazine  and  Dr.  Herbert  L.  Spencer, 
president  of  Penna.  College  for  Women. 

_ Camera  Knights _ 

MORE  than  25  years  of  camera  work 
covering  some  of  the  biggest  news 
stories  of  the  period  was  rewarded 

recently  when  _ 

Frank  Merta  was 
appointed  pro- 
duction  manager 

of  Acme  News-  B 

pictures  to  co-  'IjP 

ordinate  produc-  vHk  ’Bp 

tion  and  regulate 

negative  and 

print  quality  in 

all  Acme  bureaus 

throughout  the 

country.  Merta, 

only  41,  has  been 

with  Acme  since  Frank  Merta 
1921. 

He  started  in  the  business  at  15 
with  the  Paul  Thompson  Picture  Ser¬ 
vice,  New  York.  Following  a  turn  as 
office  boy,  he  was  given  a  camera  and 
remained  there  eight  years. 

Merta  has  traveled  thousands  of 
miles  covering  all  of  the  Presidential 
campaigns  since  Wilson.  He  told  of 
his  experiences  in  an  article  last  fall 
for  Minicam  magazine  imder  “From 
Wilson  to  Willkie.”  He  also  made  the 
now-famous  shot  of  Lindbergh’s  head 
for  Acme.  Captioned  “The  "Viking,” 
prints  of  it  are  displayed  in  schools, 
homes  and  in  public  places. 

Merta  is  married  and  is  the  father 
of  an  11-year-old  son,  Martin.  His 
home  is  in  Bellerose,  Long  Island.  His 
hobby  is  working  in  a  machine  shop 
he  has  installed  in  his  home. 


You  cannot  cover  the 
rich  Youngstown  dis¬ 
trict  with  any  paper 
but  the 

Youngstown 

Vindicator 


K  ELLY-SM  ITH  CO. 

National  RepresentatiTea 
New  York  Philadelphia  AtlanU 
Detroit  Boaton  Chicago  Eanaaa  Cltr 


In  More 
Newspapers 
Than  Any 
Other  Girl 
Comic! 


BOOTS 

and  Her  Buddies 


Boots  plays  to  read¬ 
ers  of  650  daily  and 
Sunday  newspapers,  the 
biggest  audience  of  any 
girl  comic.  She  is  a 
lively,  vivacious,  typical¬ 
ly  American  girl.  Edgar 
Martin,  a  top-notch  illus¬ 
trator  with  a  flair  for 
comic  technique,  has 
kept  Boots  out  in  front 
for  17  years.  Women 
like  the  clothes  Martin 
designs  for  Boots.  Every¬ 
body  likes  the  fast-mov¬ 
ing  continuities.  Shall 
we  send  proofs  of  the 
daily  strip  or  Sunday 
page? 


6,6549716  Lines 


2.503,314  Lines 


2.092,507  Lines 


Lineage  Talks 


No  one  knoKH  the  advertising  value  of  a  neuspaper  better  than  the  local 
merchants.  They  know  circulation — both  VOLUME  and  (what  is  of  most 
importance)  its  VALUE — allotting  their  advertising  with  the  infallible  judgment 
of  RESULTS. 


Here’s  how  the  DEPARTMENT  STORES  in  Washington, 
D.  C,  expressed  that  judgment  during  1940: 


THE  STAR  leads  in  lineage  at  a  MUCH  HIGHER  RATE  THAN  ANY  WASH- 
INGTON  NEWSPAPER  because  it  enjoys  the  fullest  reader  confidence — agoing 
into  the  great  majority  of  the  City  and  Suburban  HOMES— REGULARLY  every 
Evening  and  Sunday.  National  advertisers  can  have  no  stronger  proof  of  the 
supremacy  of  THE  STAR  than  the  use  which  the  DEPARTMENT  STORES 
consistently  make  of  its  a<lvertising  columns. 


THE  STAR’S  circulation — Evening  and  Sunday 
— is  greater  by  many  thousands  than  any  Morning 
or  Evening  Newspaper  in  the  Nation’s  Capital — 
and  steadily  increasing — both  Evening  and  Sun~ 
day. 


For  9  consecutive  years  THE  STAR  has  led  the  entire  country  in  adver¬ 
tising  lineage — a  record  that  definitely  makes  THE  STAR  the  No.  1  News¬ 
paper  in  America’s  No.  1  Market. 


With  Sunday  Morning  Edition 


New  York  Office: 

Don  A.  Corroll,  110  E.  42nd  St. 


Washington,  D.  C. 


Chicago  Office: 

J.  E.  Luts,  Tribune  Tower 


16 


EDITOR  &  PUBLISHER 


Robert  Notson  Is 
Managing  Editor 
On  Oregonian 

Succeeds  Arden  Pangbom. 
Who  Will  Direct 
Radio  Stations 

Executive  changes  on  the  Portland 
Oregonian  by  which  Arden  X.  Pang- 
born,  managing  editor,  became  man- 


Arden  Pangborn  Robert  Notson 

aging  director  of  the  Oregonian’s  radio 
activities,  including  operation  of  sta¬ 
tions  KGW  and  KEX,  and  Robert  C. 
Notson,  city  editor,  became  managing 
editor,  were  announced  Saturday  by 
Palmer  Hoyt,  general  manager  of  the 
Oregonian  Publishing  Company. 

Mr.  Pangbom  has  held  major  execu¬ 
tive  positions  on  the  newspaper  for 
the  past  seven  years.  Mr.  Notson  has 
been  city  editor  for  five  years. 

Malcolm  Bauer,  assistant  news  edi¬ 
tor,  was  named  city  editor  to  succeed 
Mr.  Notson.  Jalmar  Johnson,  assistant 
city  editor,  was  made  night  city  editor, 
and  Fred  M.  White,  who  has  been  re¬ 
lief  man  on  the  city  desk,  was  named 
assistant  city  editor. 

Edward  M.  Miller,  Sunday  editor, 
will  act  as  managing  editor  on  Mr. 
Notson’s  days  off  and  in  other  ab¬ 
sences,  it  was  announced. 

The  Oregonian’s  two  radio  stations 
are  affiliates  of  the  National  Broad¬ 
casting  company. 

BINDER  RETURNS 

Carroll  Binder,  Chicago  Daily  News 
foreign  editor,  has  returned  to  Chi¬ 
cago  following  a  six- week  to 

Australia  and  New  Zealand.  He  has 
written  a  series  of  articles,  on  the  war 
effort  of  the  two  coimtries  in  relation 
to  U.  S.  defense  in  the  Pacific. 


CORRECTION 

Correction  for  Virginia  Section  of 
Camp  Population  Listing  as  published 
in  Feb.  22  issue. 

Richmond  Fort  Belvoir 

193,042  15,900 

Petersburg  Camp  Lee 

30,631  17,700 


IN  COLUMBUS  AND 

CENTRAL 

OHIO 

READERS  R  ADVERTISERS 
lOTH  SAY: 

THE 

COLUMBUS 

DISPATCH 

ALONE 

IS  AU  YOU  NEEDI 


A  BOW  to  the  copy  reader  on  Youngs¬ 
town  (O.)  Vindicator  who  wrote 
this  three-column  head  over  a  photo 
layout: 


Van  Horn  Succeeds 
Iordan  in  Duluth 


THE  Livingston  (Mont.)  Enterprise 
paid  a  front  page  tribute  in  recent 
weeks  to  the  (3oca  Cola  and  other  soft 
drinks  manufactured  by  a  Livingston 
boding  plant. 

In  a  front  page  story  the  En¬ 
terprise  said,  “For  the  third  time  in 
two  months  gurglars  entered  the  Park 
Bottling  Works  last  night.” 

■ 

THE  Sugar  City  (Colo.)  Gazette,  in 
its  edition  of  Feb.  14,  carried  the 
following  item  on  its  front  page: 

“CORRECTION — It  seems  we  were 
a  little  previous  in  our  statement  last 
week  that  Francis  King  Carey  had  re¬ 
cently  become  a  grandfather.  The  big 
event  was  merely  the  marriage  of  his 
first  grwidson.  However,  you’ll  have 
to  acL^t  we  were  on  the  right  track.” 
a 

HEALTH  note  from  the  Richmond 
(Va.)  Times  Dispatch: 

FRANKLIN  PAIR 
IS  IMPROVED 
AFTER  SHOOTING 


OLD  GRAY  MARE  NOSTRUM 
AIN’T  WHAT  SHE  USED  TO  BE 

■ 

ADD  social  note  in  Renton  (Wash.) 
News-Recorder: 

“Mrs.  Richard  Allen  entertained  at 
a  luncheon  on  Tuesday  at  her  home. 
Places  were  laid  for  eight  guests. 

“The  pall  bearers  were  John  Sed- 
lacek,  Dan  Hogan,  Frank  Banasky, 
Pete  Downey  and  James  Laughran 
of  Bellevue,  and  Chas.  Gallagher  of 
Mercer  Island.” 

a 

AFTER  READING  this  in  Pittsburgh’s 
Sun-Telegraph  one  wonders  wheth¬ 
er  the  gent  had  been  eating  a  lim- 
burger  sandwich: 

“Washingtow,  Feb.  22  —  (AP.) 
President  Roosevelt  stood  bareheaded 
today  before  the  white  marble  memor¬ 
ial  to  Abraham  Lincoln  while  an  aide 
laid  a  breath  at  the  foot  of  a  statue 
of  the  man  who  was  President  in  an¬ 
other  era  of  crisis.” 

a 

EolTOt  R  PuBLKBBa  Wilt  ptT  $2.00  for  each 
"Short  Take"  accepted  and  published.  Those 
not  used  will  not  be  returned. 


J.  R.  Van  Horn  has  recently  been 
appointed  general  manager  of  thj 
Duluth  (Minn.)  Herald  and  Newt- 
Tribune,  sue. 
ceeding  Jose^ 
H.  Jordan,  who 
resigned  recently 
and  has  been  ap. 
pointed  director 
of  public  rela- 
tions  of  the  Oli- 
ver  Iron  &  Steel 
Company,  a  sub- 
sidiary  of  United 
States  Steel  Cor- 
poration. 

Mr.  Van  Hom 
J.  R.  Van  Horn  joined  the  St. 

Paul  Dispatch  & 
Pioneer  Press  in  1926,  was  made  busi- 
ness  manager  of  the  St.  Paul  Daily 
News  In  1933.  After  discontinuance  of 
the  Daily  News,  Mr.  Van  Hom  went 
to  Duluth  as  business  manager.  Pre¬ 
vious  to  joining  Ridder  Bros.,  Jfr, 
Van  Hom  was  associated  with  the  Dei 
Moines  Register-Tribune  and  Seattle 
Post-Intelligencer. 


Huge  Army  Training  Program 

Centered  in  Fort  Worth  Area 

★  ★  ★ 

Over  $24,000,000  Being  Expended  on  These  Three  Army  Camps  Alone: 

Camp  Bowie  (Brownwood)  Training  Camp  for  30,000  Men  of  the  36th  Division 
and  Other  VIII  Army  Corps  Troops. 

Camp  Wolters  (Mineral  Wells)  Replacement  Camp  for  20,000  Men. 

Camp  Barkeley  (Abilene)  Training  Camp  for  18,000  Men  of  the  45th  Division  and 

Other  Units. 


Wichita  Falls  Will  Receive  a  $6,(X)0,000  Technical  Training  School  to  Offer  Mechanical 
Instruction  to  5,000  Men  for  the  Army  Air  Corps. 

A  $l,0(X),000  78-structure  Air  Corps  basic  training  school  has  been  completed  at  San  Angelo 
— of  equal  rank  with  Randolph  Field,  "The  West  Point  of  the  Air" — and  primary  training 
schools  for  Air  Corps  cadets  have  been  located  at  Fort  Worth,  Brady,  Corsicana  and  Stamford. 

These  expenditures  represent  a  **plns**  for  advertisers  in  a  market  already  prodociug 
$455,520,000  of  Retail  Purchases  (1939) — Over  1%  of  the  United  States  Total 


FORT  WORTH  GETS  BOMBER  PLANT 
.  .  .  $26,000,000  PAYROLL 

Contolidated  Aircraft  Corp.  Will  Employ  15,000  Aircraft 
Worker*  la  the  New  Fort  Worth  Plant  and  A**ombU  Fonr- 
Motorad  Army  Bomber*.  Thi*  Will  Probably  Bo  the  Large*: 
Single  Plant  in  Taxa*,  when  completed. 


Fort  Worth  Star-Telegram 

MORNING  ★  EVENING  ★  SUNDAY 

AMON  G.  CARTER.  Publisher  Bush  Jones,  NatT  Adv.  M<r. 

DAILY  175.175  SUNDAY— 132.471 

(ABC  Audit  12  Months  Ending  March  31,  19401 

LARGEST  ClItCHLATiOni  IN  TEV.1J 


fOR  MARCH  1.  1941 
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$420,000,000  for  Philadelphia  Navy  Yard 
Stimulating  Retail  Sales 


For  the  advertiser,  “Philadelphia” 
is  much  more  than  a  city.  The 
Philadelphia  District  is  a  vast  metro¬ 
politan  manufacturing  area— a  huge 
belt  of  diversified  industries  now  fe¬ 
verishly  busy  with  war  orders.  The 
Government’s  outlay  of  $420,000,000 
for  ships  and  munitions  from  the 
Philadelphia  Navy  Yard  is  only  a 


part  of  the  record-breaking  volume 
of  defense  orders  pouring  into  this 
great  workshop,  well  called  “The  Ar¬ 
senal  of  America.”  Awards  for  the 
Philadelphia  District  already  exceed 
$1,441,000,000,  creating  a  mighty  im¬ 
petus  to  sales  in  America’s  Third 
Largest  Market.  Is  your  Philadelphia 
advertising  program  adequate? 


Inquirer  is  FIRST  in 
Philadelphia 

The  Inquirer  is  Philadelphia’s  leading  news¬ 
paper-first  in  retail  advertising  — first  in 
national  advertising— first  in  classified  adver¬ 
tising-first  in  TOTAL  advertising.  For 
seven  consecutive  years.  The  Inquirer  has 
been,  without  question,  Philadelphia’s  pre¬ 
eminent  advertising  medium. 


(Tfif  JPfiilabdpfiia  3lnt|uirer 

FOR  112  YEARS  A  PHILADELPHIA  INSTITUTION 


DAILY  circulation  exceeds  400,000 
SUNDAY  circulation  exceeds  1,000,000 


18 


EDITOR  6c  PUBLISHE 


■0<lve'itiiat5 


-f^eenciei 


Davenport  Says 
U.  S.  Must  Foster 
Trade  Expansion 

The  role  that  advertising  and  Amer¬ 
ican  business  can  play  in  raising  the 
living  standards  of  the  entire  world, 
and  the  effect  of  the  war  on  consumer 
reaction  to  advertising  were  principal 
subjects  of  speeches  made  last  week 
at  the  second  annual  consumer’s  con¬ 
ference  of  the  Advertising  Women  of 
New  York,  Inc.  The  conference  was 
held  in  New  York  City. 

Russell  Davenport,  editor  of  Fortune 
magazine  and  Wendell  Willkie’s  per¬ 
sonal  representative  during  the  presi¬ 
dential  campaign,  told  the  2000  per¬ 
sons  who  attended  the  dinner  at  the 
close  of  the  one-day  session,  that  any 
hope  for  the  future  of  civilization  de¬ 
pended  on  the  guarantee  of  an  open 
market,  and  a  common  purpose  among 
all  nations  to  raise  the  standard  of 
living. 

Two  Kinds  of  Expansion 

“Not  just  our  own  standard,”  Mr. 
Davenport  declared,  “but  the  stand¬ 
ards  of  all  the  others.  Since  our 
standard  is  highest  we  must  take  the 
leadership.  The  keystone  of  our  for¬ 
eign  policy  must  be  to  raise  the  stand¬ 
ard  of  all  the  peoples  of  the  earth,  but 
with  preference  to  those  who  believe 
in  our  democratic  way  of  life.” 

“Your  own  profession  of  advertising 
grows  out  of  a  fimdamental  urge  in 
American  business — the  urge  for  ex¬ 
pansion,”  Mr.  Davenport  said  in  point¬ 
ing  out  that  Germany  and  Japan  want 
to  expand  by  force  whereas  American 
business  want  to  expand  through 
trade,  through  the  cQstribution  of 
“things  that  will  increase  the  scope 
of  the  people’s  lives,  or  give  them 
comfort,  or  pleasure.” 

Helen  Slator,  secretary  of  the  Ad¬ 
visory  Conunittee  on  Wholesale  Dis¬ 
tribution  to  the  Committee  on  National 
Defense  and  director  of  the  consumer 
division  of  Francis  H.  Leggett  &  Co., 
food  producers  of  New  York,  told  a 
luncheon  group  that  present  day  ad¬ 
vertising  should  not  lose  its  glamour. 

“Under  the  stress  of  these  times,” 
she  said,  “I  hope  we  are  not  going 
overboard  with  factual  information, 
overcrowded  labels,  escape  copy, 
democracy  ballyhoo  and  defense  patri¬ 
otism,  to  the  loss  of  glamour,  beauty, 
art — and  just  fun.” 

Statistics  Are  Tiresome 

“Many  women,”  Mrs.  Slator  said, 
“have  told  me  they  are  most  interest¬ 
ed  in  the  use  of  an  article.  They  say 
they  are  tired  of  reading  about  thread 
count,  of  number  of  bolts,  of  the  num¬ 
ber  of  working  hours  consumed  in  the 
making  of  an  article.  The  average 
woman  is  mainly  interested  in  know¬ 
ing  how  to  use  what  she  buys.” 

Mrs.  Slator  said  that  women  have 
learned  the  true  functions  of  advertis¬ 
ing.  “Many  of  them,”  she  explained, 
“know  the  true  place  of  private  enter¬ 
prise  in  their  every  day  living.  They 
have  stopped  thinking  of  advertising, 
manufacturing,  production,  and  distri¬ 
bution  as  things  apart  from  family  life. 
Women  have  come  to  regard  these 
things  as  essential  parts  of  the  effort 
to  maintain  the  standard  of  living  they 
want.” 

Harold  W.  Brightman,  vice-presi¬ 
dent  of  L.  Bamberger  &  Co.,  Newark, 
N.  J.,  department  store,  said  adver¬ 
tising  should  contain  more  factual  in¬ 
formation  about  merchandise  and 


AGENCY  FOLK  LEARN  "OTHER  FELLOW'S  DUTIES' 


THE  DAILY  DUTIES  of  “the  other 
fellow”  in  an  advertising  agency  is 
the  motif  of  a  series  of  forums  being 
conducted  by  various  department 
heads  in  the  Chicago  office  of  Mc- 
Cann-Erickson,  Inc. 

The  forums,  which  are  held  every 
other  week  in  the  company’s  confer¬ 
ence  rooms  are  usually  dramatizations 
of  the  work  of  a  particular  depart¬ 
ment  in  the  agency.  The  accompany¬ 
ing  picture  shows  a  scene  from  the 
second  forum  conducted  recently  by 
Sidney  A.  Wells,  art  director  of  the 
agency’s  Chicago  office.  Mr.  Wells  is 
shown  at  the  extreme  left  as  he  uses 
various  staff  members  as  “steps”  in 
the  production  of  the  finished  ad, 
“Here’s  How  It’s  Done.” 


The  opening  forum  was  conducted  by 
MacCormack  McEndree,  staff  mem¬ 
ber  who  originated  the  idea.  He  spoke 
on  company  organization  and  the 
multi-office  services  of  McCann- 
Erickson  to  the  client.  Charles  Bar¬ 
ney  Cory,  directory  of  publicity, 
spoke  at  the  third  forum,  illustrating 
his  talk  by  an  analysis  of  the  volume 
of  “inspired  news”  which  might  be 
termed  publicity  in  a  single  issue  of 
a  metropolitan  daily. 

This  week’s  “class”  was  conducted 
by  G.  Maxwell  Ule  of  the  agency’s 
research  staff.  Future  forums  will 
feature  heads  of  various  departments, 
including  media,  production,  traffic, 
copy,  radio,  billing  and  agency 
accounting. 


fewer  generalities  and  vague  adjec¬ 
tives.  “Advertising  that  confuses  or 
that  leaves  the  reader  uncertain  is 
wasteful  and  expensive  to  both  store 
and  consumer,”  he  said. 

Mr.  Brightman  added  that  wherever 
possible  advertising  should  present 
different  grades  of  the  same  kind  of 
merchandise  so  that  intelligent  com¬ 
parison  of  the  value  of  each  could  be 
made. 


Among  Advertising  Folks 

(Continued  from  page  8) 

Edmund  S.  Whitman  who  was  form¬ 
erly  in  charge  of  the  advertising  of 
the  traffic  department  has  been  ap¬ 
pointed  advertising  manager  of  the 
United  Fruit  Company,  New  York. 

Marvin  Murphy,  a  former  newspa- 


BIRMINGHAM 

Air  Center  of  the  South 

Birm$njiham*s  Airport  has: 

— most  centrol  locotion  of  ony  in 
South 

— 432  ocrcs,  2  poved  runwoys  of 
4,500  feet.  1  of  5,000  feet 

^  — 3  Qtrlmes 

— 7  Qir  routes 

mA  \  — terminus  for  2  Qir  routes 
1^  I  — 24-hour  weOthe*  bs^reou 
H  ~  comol^l^^dTn'orvd  beom  trons- 

W 

12-instructor  Pilot  Troin- 

»rvg  School  ✓ 

ortd  the  comoTerdioLtroffic  '^ece^ 

1  -SOry  to  support  this  nvijor  oir 

ijihe  Birmingham  Neros 

Tilt  luiniiM.ii  \M  M.i  iiKHAtn 


NATIOHAl  RtPRtSENTAllVES:  KELLY  SMIIH  CO. 


perman,  was  elected  vice-president  of 
N.  W.  Ayer  &  Son,  Inc.,  recently. 
Mr.  Murphy  has  been  manager  of  the 
publicity  department  of  the  Philadel¬ 
phia  advertising  agency  for  the  past 
year.  He  was  formerly  Washington 
correspondent  for  the  Baltimore  Sun, 
the  Louisville  Courier- Journal,  and 
the  Louisville  Times. 


Campaigns  and  Accounts 

GARDNER  ADV.  CO.,  St.  Louis  agen¬ 
cy,  is  releasing  newspaper  schedules 
on  Stag  Beer,  a  product  of  Griesedick- 
Western  Brewery  Co.,  Belleville,  Ill. 


A  Htuispaptp  fhd 

INSPIRK  ConMnet 

Womon  hrld  to  strict  household 
buduels:  turn  inculcaird  with  the 
idea  of  thrift  .  .  .  all  classes  na- 
lurally  turn  to  a  drpendabir,  buylns 
(rilide  for  all  their  nerds. 

THE  DAY  is  the  No.  I.  New 
Ensrland  newspaper  in  its  class  as 
to  national  advertisitisr  linacc,  be¬ 
cause  the  advertisers  KNOW  to  what 
an  extent  its  readers  believe  in  it — 
hold  a  deep  respect  and  affection 
for  it. 

This  tribute  has  been  honestly 
won.  for  The  Day.  technically, 
mechanically,  pietorially,  and,  in  a 
civic  sense,  has  earned  It. 
fl’s  Aluays  Daylime  In  Souihemlern 
Connecticut 


Ronrico  Corp.,  Miami  and  San  Ju 
Porto  Rico,  distributors  of  Ror 
Rums,  has  appointed  Ivey  &  El  Hr 
Inc.,  as  advertising  agency. 

Crest  Oil  Co.,  Cincinnati,  has  ap 
pointed  Roy  S.  Durstine,  Inc^ 
agency.  The  Cincinnati  office, 
James  Smyth  as  account  executi 
will  handle  the  account. 

Bell’s  Seasoning  has  started  to 
newspapers  in  New  York  City  to  pp 
mote  its  seasoning  during  Lent.  H.  ] 
LeQuatte,  Inc.  is  the  advertis 
agency. 

The  American  Ice  Co.,  New  Yoii 
Philadelphia,  Baltimore  and  Wash 
ton  and  its  divisions,  Boston  Ice  CoJi 
Boston;  Knickerbocker  Ice  Co.,  Noil 
York,  and  Knickerbocker  Laundiy^ 
Long  Island  City,  have  placed  theta 
advertising  account  with  W.  I.  Tra^ 
Inc.  ' 

MacManus,  John  &  Adams,  Inc  , 

been  selected  as  national  adver _ 

counsel  by  the  Michigan  Animal  Fo 
Supply  Co.  The  agency  is  prepari 
a  newspaper  campaign  for  its  clien 
two  widely  known  products  "Spea 
and  “Dinnerbell”  dog  and  cat  fo. 
Verne  Kirby  is  in  charge  of  the 
count. 

General  Baking  Co.  will  use  nev. 
papers  to  advertise  its  enriched  Bou 
Bread  in  the  Pennsylvania  market 
Complete  schedules  have  not  be® 
completed.  Ivey  &  Ellington  handles 
the  advertising  for  the  Pennsylvania 
market. 

Weekly  ads  will  appear  in  approx¬ 
imately  100  newspapers  to  advertise 
Three  Feathers  whiskey.  Peck  Ad¬ 
vertising  Agency  of  New  York  handles 
the  account. 

H.  H.  Robertson  Co.  of  Pittsburgh, 
makers  of  flooring  for  industrial  plant 
and  other  commercial  building  prod¬ 
ucts,  has  appointed  Fuller  &  Smith  I 
Ross,  Inc.,  New  York  and  Cleveland 
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TRADE  WINDS 

Keep  New  Bedford  up  front 

1  in  New  England 
2^^  in  America 

'Sa/es  Isfanagement'  predicts  a 
(yes,  thirty  per  cent) 
increase  in  SALES  and 
INCOAIE  for  us  in  April 

Trade  winds  in  the  New  Bedford 
area  continue  to  nudge  us  along 
at  a  merry  clip.  We  thought  you’d 
be  just  as  interested  as  our  local 
merchants  who  are  all  punching 
cash  registers  in  swing- time. 


WOR  thanks  the  alert  publishers  and 

radio  editors  of  209  newspapers  in  21  states 
and  the  Dominion  of  Canada,  for  listing  its  programs 
daily  for  their  readers  and 

WOR’s  listeners 

that  l)ozi’(T-f/tll  station, 

at  1440  Broadway,  in  New  York 


A  FREE  PRESS  SHRINE 

CELEBRATION  of  BiU  of  Rights  Week  under 
the  auspices  of  New  York  State  educational 
authorities  was  appropriately  closed  last  Sunday 
with  exercises  at  historic  St.  Paul’s  Church  in 
Mount  Vernon.  This  church  was  established  in 
1665.  Its  site  was  the  haven  to  which  the  heroic 
Anne  Marbury  Hutchinson  came  with  her  brood 
of  16  children  when  she  was  expelled  from  Massa¬ 
chusetts  Bay  Colony  for  preaching  heresy.  The 
village  green  which  still  surrounds  the  church  was 
the  spot  where  Governor  William  S.  Cosby  of 
New  Yoric  deprived  33  members  of  the  Society 
of  Friends  of  the  right  to  vote  in  a  local  elec¬ 
tion  in  1733,  and  provided  John  Peter  Zenger  with 
the  “story  that  couldn’t  be  printed.’’ 

Zenger  wrote  it.  His  reward  was  its  summary 
rejection  by  William  Bradford’s  New  York 
Gazette.  A  few  months  later  Zenger  founded  the 
New  York  Weekly  Journal  as  a  competitor  of 
Bradford’s  weekly,  and  in  his  second  issue  pub¬ 
lished  an  article  on  “The  Liberty  of  the  Press.” 
For  publishing  a  story  that  the  Governor’s  ad¬ 
ministration  was  venal  and  corrupt,  Zenger  was 
surested  and  clapped  into  jail,  but  he  con¬ 
tinued  to  write  and  edit  the  Journal  from  be¬ 
hind  bars. 

His  trial,  conducted  by  Andrew  Hamilton,  re¬ 
sulted  not  only  in  his  acquittal,  but  in  the  estab¬ 
lishment  of  the  right  of  newspapers  to  comment 
upon  the  acts  of  public  officials  and  also  the 
right  of  a  jury  to  judge  both  the  law  and  the 
facts  in  a  trial. 

These  steps  toward  the  foundation  of  free  insti¬ 
tutions  and  equal  justice  on  the  American  conti¬ 
nent  were  commemorated  in  New  York’s  celebra¬ 
tion  of  the  Bill  of  Rights,  in  %  little  church  that 
stands  scarcely  a  stone’s  throw  from  the  New 
York  city  line.  They  were  commemorated  there 
eight  years  ago  on  the  300th  anniversary  of 
Zenger’s  trial,  at  a  moment  when  the  present 
world-wide  menaces  to  human  liberties  and  jus¬ 
tice  were  beginning  to  appear  in  Europe. 

Occa.sional  remembrance  of  these  milestones  in 
our  history  is  not  enough.  They  are  familiar  to 
liistorians,  to  lawyers,  to  newspapermen  who  have 
looked  into  the  annals  of  their  craft,  but  the 
names  of  John  Peter  Zenger  and  .\ndrew  Hamil¬ 
ton  are  far  too  little  known  to  millions  of  Amer¬ 
icans  who  today  enjoy  the  fruits  of  their  courage. 
Newspapermen  have  been  too  busy  with  the 
events  of  the  day  to  look  deeply  into  the  past 
and  accord  to  their  own  heroes  the  light  that  they 
shed  on  many  lesser  people. 

Editor  &  Publisher  proposes  that  this  long 
day  of  neglect  be  ended.  We  have,  ready  at  hand 
within  half  an  hour’s  journey  from  Times  Square 
and  within  a  day’s  ride  for  more  than  half  the 
nation’s  people,  a  shrine  which  is  directly  asso¬ 
ciated  with  every  basic  tenet  of  democracy — free 
speech,  free  press,  free  worship,  freedom  of 
assembly,  equal  justice.  It  is  one  of  the  few 
Colonial  landmarks  that  have  not  been  wiped 
out  by  the  changes  of  nearly  three  centuries,  and 
a  program  is  already  under  way  for  its  rehabilita¬ 
tion. 

We  propose  that  the  newspapers  have  a  jiroper 
part  in  this  program  and  that  they  take  that  part 
before  plans  become  too  far  advanced  for  change. 
It  would  be  altogether  fitting  that  the  newspaper 
press,  daily  and  weekly,  of  the  entire  nation 
should  be  represented  in  a  fund  to  lie  used 
for  the  erection  of  a  retaining  wall  around  the 
old  edifice — a  wall  in  which  .should  be  mounted 
tablets  commemorating  the  courageous  journalism 
of  John  Peter  Zenger  and  the  humanity  and 
prescience  of  .\n<lrew  Hamilton.  It  is  a  cau.se 


And  if  ye  go  to  war  ia  your  land  against  the 
enemy  that  oppresseth  yon,  then  ye  shall  blow  an 
alarm  with  the  trumpets;  and  ye  shall  he  remem¬ 
bered  before  the  Lord  your  God,  and  ye  shall  be 
saved  from  your  enemies.  Numbers  X:9. 


which  should  be  championed  by  the  American 
Newspaper  Publishers  Association,  the  American 
Society  of  Newspaper  Editors,  Sigma  Delta  Chi, 
and  it  is  also  a  cause  which  should  appeal  to  the 
mind  and  conscience  of  every  working  newspaper¬ 
man. 

Editor  &  Publisher  hopes  to  see  this  idea 
made  a  reality  in  the  near  future,  and  it  is  ready 
to  act  as  custodian  of  any  contributions  toward 
its  realization,  pending  the  selection  of  a  perma¬ 
nent  committee  to  carry  the  task  to  its  appro¬ 
priate  conclusion. 

THE  TEXTBOOK  ROW 

SEWER  AL  societies  of  educators  , within  the  past 
week  have  recorded  themselves  in  opposi¬ 
tion  to  tho  “censorship”  over  school  textbooks 
by  patriotic  and  industrial  associations,  and  the 
agitation  ever  this  subject  seems!  about  to  enter 
a  new  and  saner  phase. 

It  would  be  unfortunate,  indeed,  for  the  future 
of  education  in  this  country  if  pressure  groups, 
no  matter  how  worthily  motivated,  gained  the 
power  to  dictate  what  should  be  taught  in  schools 
and  colleges.  It  would  be  equally  unfortunate 
if  professional  teachers  arrogated  to  themselves 
the  final  word  in  what  should  be  taught  to  the 
young,  and  kiught  to  bar  the  parents  and  the 
leaders  of  the  community  from  any  share  in  the 
decision  of  the  school’s  part  in  our  civilization. 

In  every  modem  land,  teachers  and  students 
have  been  in  the  forefront  of  radical  and  pro¬ 
gressive  movements,  and  it  would  be  strange  if 
they  were  otherwise  in  dynamic  America.  It  is 
altogether  right  that  they  should  be  in  the  posi¬ 
tion  of  questioning  “things  as  they  are”  and  sug¬ 
gesting  better  ways  of  life — even  though  that  ad¬ 
vocacy  places  them  in  opposition  to  the  rest  of 
us  who  have  a  stake  in  the  things  that  are. 

This  nation  cannot  grow  or  realize  its  great 
destiny  if  thinking  and  education  are  channeled 
solely  in  the  paths  of  the  past,  giving  their  blind 
approbation  to  all  that  has  been  done.  Prog¬ 
ress  comes  when  the  record  is  hone.stly  examined, 
mistakes  outlined  and  admitted,  and  a  way 
charted  for  their  future  avoidance. 

That  newspapers  and  advertising  have  come 
under  the  critical  lens  of  the  teachers,  that  some 
of  the  criticisms  of  both  have  been  unfair  and 
based  on  prejudice  or  incomplete  information,  is 
.self-evident,  .\gencies  so  important  to  the  func¬ 
tioning  of  our  civilization  must  carry  on  their 
daily  lives  in  glass  houses,  under  scrutiny  that 
many  not  always  understand  what  it  sees.  Those 
whose  daily  concern  is  with  the  press  and  with 
aik’ertising  have  the  duty  to  correct  misinforma¬ 
tion  in  the  schools,  but  they  are  doing  them¬ 
selves  a  disservice  when  they  seek  to  correct  by 
suppression.  We  have  said  many  times  on  this 
page  that  editors  and  business  men  should  keep 
close  contact  with  what  the  schools  are  teaching, 
that  they  should  counteract  by  constant  example 
whatever  mi.srepre.sents  them  in  the  textbooks, 
but  we  have  no  approval  for  witch-hunt  tactics. 
They  don’t  belong  in  America. 


OPEN  UNION  RECORDS 

.\RGUMENT  that  labor  union  records  should 
be  published,  or  made  available  for  inspeetkm 
by  the  public,  has  often  met  resistance.  The 
usual  reply  is  that  unscrupulous  anti-union  em¬ 
ployers  would  use  the  information  to  misrepresent 
and  damage  the  unions.  We  have  never  given 
much  weight  to  that  notion — for  the  obvioui 
reason  that  an  honestly  operated  union,  like  u 
honestly  operated  corporation,  doesn’t  need  to 
worry  about  nonexistent  skeletons  in  its  closet 
The  proof  is  that  numerous  honest  unions  for 
years  have  made  voluminous  detailed  reports  of 
finances  and  operations  to  their  members,  snd 
that  this  information  is  available  to  anyone  who 
can  consult  a  large  public  library. 

Reports  of  the  International  Typographical 
Union  and  many  of  its  locals  are  made  to  the 
membership  more  frequently  than  once  a  year, 
and  their  annual  reports  shame  those  of  many  a 
corporation  for  completeness  and  candor.  We 
have  before  us  the  annual  report  of  the  News¬ 
paper  k  Mail  Deliverers’  Union  of  New  York  and 
vicinity,  which  might  serve  as  a  model  public  rela¬ 
tions  document.  If  there  are  any  secrets  from 
the  members  after  reading  that,  we  can’t  guea 
them — and  if  we  were  a  newspaper  publisher 
scheming  to  hamstring  the  union,  we  could  find 
nothing  in  the  report  to  further  any  nefarioui 
purpose. 

No  union  which  is  operated  for  the  benefit  of 
its  members,  and  not  for  the  enrichment  of  a  few 
politician  officers,  should  have  any  qualms  about 
laying  all  cards  on  the  table.  Neither  crooked 
employers  nor  scheming  politicians  can  find  am¬ 
munition  in  an  honest  report.  The  worst  foei 
of  unionism  are  within  its  own  ranks — the  gentry 
who  run  unions  as  sources  of  private  profit,  who 
disregard  the  civic  rights  of  their  members,  and 
who  conspire  with  equally  immoral  employers  for 
the  exploitation  both  of  union  members  and  the 
consumers. 

THERE  ARE  WEEKLIES,  TOO 

AMONG  the  considerable  correspondence  aroused 
by  the  publication  in  Editor  &  Publisher  last 
week  of  the  estimated  population  of  army  camps 
and  the  nearest  cities  to  each  in  which  daily  news¬ 
papers  are  published,  was  one  gentle  rebuke. 
It  came  from  a  weekly  newspaper  publisher,  and 
we  think  it  was  merited.  He  points  out  that 
many  of  the  camps  are  much  more  convenient  to 
towns  well  served  by  weekly  papers  than  they 
are  to  daily  newspaper  centers — a  fact  which  a 
glance  at  a  large  map  will  verify.  He  also  declares 
that  many  weekly  papers  are  giving  the  camps 
intensive  news  coverage  which  is  impossible  for 
the  more  distant  dailies. 

We  don’t  know  how  much  purchasing  power 
is  added  to  any  city  or  town  by  the  influx  of 
several  thousand  soldiers  at  army  pay  rates,  but 
whatever  it  is,  it  seems  to  interest  local  merchants 
and  the  manufacturers  of  the  goods  they  sell. 
In  presenting  the  facts  that  have  become  avail¬ 
able,  Editor  &  Publisher  is  seeking  to  serve  the 
interests  of  newspaper  adverti.sing  —  daily  pn- 
marily,  but  weekly,  too,  where  the  weekly  is  the 
lie.st  medium  for  the  job  to  be  done. 

OLD  ADVICE  FOR  A  NEW  TIME 

The  troubles  of  our  proud  and  angry  dust 
.\re  from  eternity  and  shall  not  fail. 

Bear  them  we  can,  and  if  we  can,  we  must. 
Shoulder  the  sky,  my  lad,  and  drink  your  ale. 

— A,  E.  Houseman,  in  "The  Chestnut 
Casts  His  Flambeaux." 
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PERSONAL 

mention 


C.  COUNCIL,  president  of  the 

Durham  (N.  C.)  Herald-Sun  papers, 
received  the  outstanding  Civic  Award 
for  1940  at  the 
annual  Dugham 
Chamber  of 
Commerce  ban¬ 
quet,  Feb.  21. 

Edward  H . 

Butler,  editor 
m  d  publisher, 

Buffalo  Evening 
Hews,  presented 
mgiinental  and 
United  States 
colors  to  the 

aiBth  C.  A.  (A. 

A.)  Regiment  at 
a  review  and 
parade  in  the  106th  Field  Artillery 
Armory  in  Buffalo  before  the  regiment 
dqrarted  for  a  year’s  service  in  the 
South. 

E.  D.  Lambright,  editor,  Tampa 
Morning  Tribune,  has  been  elected 
president  of  the  Tampa  Ebcecutives 
Club. 


Council 


Harold  A.  Fitzgerald,  publisher, 
f^nttnc  (Mich.)  Daily  Press,  was 
toastmaster  at  a  banquet  honoring 
Gov.  M.  D.  Van  Wagoner  of  Michi¬ 
gan,  Pontiac  “boy”  who,  as  Fitzgerald 
said,  “made  good — and  how!” 

Arthur  G.  Keeney,  former  publisher, 
Spartanburg  (S.  C.)  Herald- Journal, 
and  former  managing  editor,  Ashe- 
miie  (N.  C.)  Citizen-Times,  is  reenter¬ 
ing  the  newspaper  field  after  several 
years  as  a  member  of  U.  S.  Senator 
James  F.  Byrnes’  secretarial  staff.  He 
has  accept^  an  executive  position 
with  the  West  Polm  Beach  (Fla.)  Post. 


Carl  Barkow,  publisher.  Banning 
(Cal.)  Record,  has  been  elected  presi¬ 
dent  of  the  San  Bernardino-Riverside 
Counties  unit  of  the  Calfomia  News¬ 
paper  Publishers  Association,  succeed¬ 
ing  Vernon  V.  Paine  of  the  Upland 
Sms. 


T.  0.  Huckle,  publisher,  Cadillac 
(Mich.)  Evening  News,  is  serving  as 
diairman  of  the  special  committee  that 
has  organized  a  new  zoning  ordinance 
for  the  city  of  Cadillac. 

Mark  Ethridge,  vice-president  and 
general  manager  of  the  Louisville 
(Ky.)  Courier-Journal,  and  one-time 
publisher  of  the  Richmond  (Va.) 
Tmes-Dispatch,  and  John  Temple 
Graves  II,  columnist  of  the  Birrning- 
ham  (Ala.)  Age-Herald,  stressed  the 
need  for  national  unity  in  a  radio  pro¬ 
gram,  America’s  Town  Hall  of  the  Air, 
at  Birmingham,  Feb.  21. 

James  E.  Lawrence,  editor,  Lincoln 
(Neb.)  Star,  and  Joe  W.  Seacrest,  ad¬ 
vertising  manager  and  secretary- 
treasurer,  Lincoln  State  Journal,  are 
members  of  the  new  park  advisory 
hoard  of  Lincoln.  Lawrence  will  serve 
four  years  and  Seacrest  two. 

Stanley  Fink,  executive  editor,  Eas¬ 
ton  (Pa.)  Morning  Free  Press;  Harold 
F^uhar,  editor,  Bethlehem  Globc- 
Fhnes,  and  William  Reimert,  editor, 
AQentown  Call-Chronicle,  have  been 
tinmed  on  the  publicity  committee  in 
ttharge  of  the  annual  Lehigh  Valley 
Safety  Council  conference  scheduled 
in  Bethlehem,  Pa.,  May  6. 

Guy  P.  Gannett,  publisher  of  five 
'tawspapers  in  Portland,  Augusta  and 
Waterville,  Me.,  has  been  appointed 
tkairman  of  the  Maine  Aviation  Com¬ 
mission  by  Governor  Sumner  Sewell, 
fwnnett  is  also  coordinator  of  Civilian 
Pilots  Training  in  Maine. 


ale.  Paul  S.  Huber,  president,  Norfolk 
nut  T®')  Newspapers,  Inc.,  has  left  on  a 
trip  to  Mexico.  He  expects  to  return 
to  Norfolk  in  about  a  month. 


George  F.  Booth,  editor  and  publish¬ 
er,  Worcester  (Mass.)  Telegram  and 
Evening  Gazette,  and  Mrs.  Booth  are 
on  a  vacation  in  Florida. 

M.  M.  Oppegard,  publisher.  Grand 
Forks  (N.  D.)  Herald,  and  Mrs.  Oppe¬ 
gard  left  on  an  automobile  tour  of 
Louisiana  and  Texas  after  attending 
the  Inland  Daily  Press  Association 
convention  in  Chicago. 

Waldo  Cook,  editor,  Springfield 
(Mass.)  Republican,  who  fractured  his 
knee-cap  in  a  fall  last  October,  is  back 
at  his  desk. 

Richard  H.  Amberg,  publisher.  Oil 
City  (Pa.)  Blizzard,  has  started  pub¬ 
lication  of  the  Pennsylvania  Sports¬ 
man’s  Hunting  and  Fishing  Digest,  an 
outdoor  magazine.  Editor  will  be 
Harris  G.  Breth,  outdoor  columnist  for 
the  Philadelphia  Inquirer,  the  Pitts¬ 
burgh  Sun-Telegraph  and  the  Bliz¬ 
zard. 

Paul  A.  Martin,  publisher,  Lansing 
(Mich.)  State  Journal,  and  Schuyler 
Marshall,  publisher,  St.  Johns  Repub¬ 
lican-News,  were  reappointed  recently 
to  the  state  tuberculosis  sanitorium 
commission  by  Gov.  Murray  D.  Van 
Wagoner. 


In  The  Business  Office 


B.  M.  CARTER,  for  several  years  as¬ 
sistant  advertising  manager  of  the 
Vancouver  (B.  C.)  Daily  Province, 
has  been  ap¬ 
pointed  advertis¬ 
ing  manager, 
succeeding  W.  A. 

Green,  who  re¬ 
cently  retired 
owing  to  ill 
health.  Mr.  Car¬ 
ter  was  born  in 
Vancouver  and 
has  been  in  the 
advertising  busi- 
ness  in  Van- 
couver  for  20 
years,  the  past 
10  with  the 
Province. 

John  Griffin,  former  news  reporter 
for  the  Boston  Post,  daily,  and  war 
columnist  on  the  Sunday  edition  has 
been  made  business  manager  of  the 
Boston  Sunday  Post.  C.  E.  L.  Win¬ 
gate,  Sunday  editor,  has  retired. 

Enoch  Brown,  vice-president  and 
general  manager,  Memphis  Commer¬ 
cial  Appeal,  and  Silliman  Evans, 
publisher,  Nashville  Tennessean,  were 
the  principal  speakers  at  the  two-day 
session  of  the  Tennessee  State  Press 
Association  held  recently  at  Jackson. 

William  Stilwell  and  Robert  Nelson, 


FOLKS  WORTH 
KNOWING 


MAJOR  HORTON  EDMANDS,  city 

editor,  Boston  Traveler,  is  rated  by 
his  staff  as  a  good  executive  and  liked 
by  tiiem  ^or  his 
continuous,  in- 
exhastible  good 
naiure  and  sense 
of  fun.  Erimands 
was  educated  at 
Groton  and  Har¬ 
vard  and  because 
his  uncle,  John 
Kayner  Edmands 
was  a  professor 
of  astronomy  at 
Harvard,  his  first 
job  was  “dome 
pusher"  at  the  Maj.  Horton  Edmands 
observatory 

there.  ’This  was  a  little  “exhausting 
mentally,”  Edmands  says,  so  he  quit 
“astronomy”  for  the  Boston  Herald  as 
a  sub  reporter  in  1911. 

After  free-lancing  for  a  brief  time, 
after  leaving  the  Herald,  he  landed  on 
the  Boston  Traveler,  then  a  separate 
paper.  When  the  Herald  and  Traveler 
merged,  Edmands  found  himself  back 
in  the  same  office  from  which  he  had 
been  fired.  Edmands  went  to  several 
C.M.T.C.  camps  and  secured  his  com¬ 
mission  in  the  Reserve  Corps  of  the 
army.  In  the  fall  of  1917  he  was  as¬ 
signed  to  the  26th  division  of  the  114th 
infantry,  and  returned  from  overseas 
with  them.  Two  years  later  he  went 
back  into  the  reserve  corps  and  is  still 
there.  He  was  twice  woimded  in  the 
war. 

After  the  war,  he  returned  to  the 
Boston  Traveler  and  served  as  rewrite 
man  and  assistant  city  editor  until  he 
was  promoted  to  city  editor  three 
years  ago.  Edmands  married  in  1912; 
has  two  sons.  One,  Thomas  H.,  is  a 
Traveler  reporter,  the  other  is  an  en¬ 
sign  in  the  U.  S.  Navy  and  is  now  on  a 
supply  ship  in  the  Pacific  fleet.  Ed¬ 
mands  is  a  member  of  the  faculty  of 
the  Suffolk  University  School  of  Jour¬ 
nalism. 


advertising  solicitors,  Philadelphia 
Evening  Bulletin,  members  of  the 
famous  First  City  Troop  of  Philadel¬ 
phia,  left  Feb.  17  for  a  year’s  active 
duty  in  the  federal  service. 

James  C.  Peacock,  of  the  circulation 
department  of  the  Philadelphia  Eve¬ 
ning  Bulletin,  was  recently  elected 
president  of  the  Bulletin  Employes’ 
Savings  Association  at  the  organiza- 
(Continued  on  next  page) 
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SHARES 
FIRST-PRIZE 
AWARD  FOR 
CALIFORNIA'S 
"BEST 


WOMAN'S  PAGE" 


Mrs.  Whiteside  receives  the 
first-prise  trophy  from  Awards 
Chairman  Ray  Lovett 


Mrs.  Percy  M.  Whiteside,  wife  of 
the  editor  and  publisher  of  The 
Tulare,  California,  Times  and 
Advance-Register,  writes: 

“Your  UNITED  FEATURE  SYN¬ 
DICATE  WOMAN’S  MAGAZINE 
PAGE  was  one  of  three  pages 
(the  others  comprised  local  news 
of  interest  to  women)  entered  by 
The  Times  and  Advance-Register 
which  won  first  award  for  THE 
BEST  WOMAN’S  PAGE  in  the 
annual  state-wide  contest  of  the 
California  Newspaper  Publish¬ 
ers’  Association  held  at  Del 
Monte. 

“Aside  from  the  contest  award, 
i  we  have  found  by  several  years’ 

I  experience  that  this  UNITED 
FEATURE  page  fits  in  most  ad¬ 
mirably  with  our  local  women’s 
pages  and  has  been  of  marked 
value  in  building  greater  interest 
among  women. 

“This  has  been  amply  demon¬ 
strated  by  numerous  inquiries 
and  compliments  on  the  page  and 
steadily  increasing  circulation.” 

For  samples  of  this  page,  and 
terms,  please  write  to 
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tion’s  forty-fifth  annual  meeting. 

Harry  C.  Schomaker,  Chicago  repre¬ 
sentative  for  the  Branham  Company, 
and  Mrs.  Schomaker,  returned  this 
week  from  a  two-month  trip  to 
Florida  and  Central  America. 

Edward  F.  Burpee,  assistant  to  the 
chairman  of  the  ANPA  Special  Stand¬ 
ing  Committee,  and  Mrs.  Burpee  are 
the  parents  of  a  daughter,  Margaret, 
bom,  Feb.  11,  at  Chicago  Lying-In 
Hospital. 

Ralph  Parsons,  formerly  of  St. 
Paul  and  Duluth,  has  been  named 
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circulation  director  of  the  Kansas  City 
Journal. 

Edward  Jennings  has  joined  the 
promotion  department  of  the  Philadel¬ 
phia  Record.  He  was  formerly  con¬ 
nected  with  Paul  Block  and  Asso¬ 
ciates. 

Charles  E.  Godfrey,  advertising 
manager,  Spartanburg  (S.  C.)  Herald- 
Journal,  is  a  patient  in  the  U.  S. 
Veterans  Hospital,  Columbia,  S.  C. 

Samuel  Steinruck,  member  of  the 
circulation  staff  of  the  Philadelphia 
Evening  Bulletin,  and  Mrs.  Steinruck, 
are  the  parents  of  a  son,  their  first 
child,  Samuel  L.,  Jr.,  bom  Jan.  4. 

Charles  A.  Paddock,  one-time 
champion  sprinter,  who  is  business 
manager  of  the  Long  Beach  (Cal.) 
Press-Telegram,  was  featured  speaker 
at  a  business  men’s  limcheon  in  San 
Diego  Feb.  20,  co-sponsored  by  his 
newspaper  and  the  San  Diego  Trib¬ 
une-Sun  and  Union. 

Fred  W,  Allsopp,  business  manager 
and  co-owner  of  the  Little  Rock 
(Ark.)  Gazette,  was  elected  to  the 
honorary  post  of  poet  laureate  of  the 
Arkansas  Historical  Association  when 
it  was  organized  Feb.  22  at  Little 
Rock. 

Oliver  King,  circulation  manager, 
Phoenix  (Ariz.)  Republic  and  Gazette, 
spoke  on  “Circulation  Problems”  Feb. 
19  in  the  first  of  a  series  of  lectures 
sponsored  by  the  third  annual  San 
Diego  Newspaper  Institute. 

C.  J.  “Chet”  Morris,  for  17  years  on 
the  advertising  staffs  of  the  Milwaukee 
(Wis.)  Sentinel  and  Milwaukee  News, 
has  joined  the  staff  of  the  Menominee 
(Mich.)  Herald -Leader. 

Baxter  Eastbum,  promotion  man¬ 
ager  for  the  Atlanta  Journal  until  the 
launching  of  the  Eastbum-Siegel 
Agency  in  Atlanta,  is  now  an  associate 
of  Parish  &  Phillips,  classified  adver- 
ti.sing  promotion  service. 
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In  The  Editorial  Rooms 


HARNETT  T.  KANE,  political  reporter 
on  the  New  Orleans  Item,  is  the 
author  of  “Louisiana  Hayride,”  the 
story  of  the  Lou- 
I  isiana  scandals, 
i  n  which  the 
New  Orleans 


new  spapers 
played  a  leading 
part  by  “break¬ 
ing”  them,  to  be 
published  soon 
by  William  Mor¬ 
row  and  Com¬ 
pany,  New  York. 
He  covered  the 
scandals  story 
Harnett  T.  Kane  first  -  hand  for 
the  Item,  and  is 
a  native  Louisianian  who  has  followed 
political  doings  in  the  state  since  boy¬ 
hood.  Kane  has  been  a  staff  member 
of  the  Item  for  approximately  13  years. 

Clark  Porteous,  Memphis  (Tenn.) 
Press-Scimitar  reporter,  is  off  on  a 
15,000  mile  air  tour  of  the  nation  ac¬ 
companying  Irene  Beasley,  Memphis’ 
1941  “Maid  of  Cotton,”  cov’ering  her 
activities  for  his  newspaper  and  acting 
as  her  press  representative. 

Jack  Carley,  editorial  writer  for  the 
Memphis  (Tenn.)  Commercial  Appeal, 
will  be  a  speaker  in  behalf  of  better 
understanding  between  the  United 
States  and  Latin  America  for  the 
Rockefeller  Conunittee  for  Commer¬ 
cial  and  Cultural  Relations  between 
the  Americas.  He  was  so  informed  by 
Time,  which  has  undertaken  to  recruit 
speakers  for  the  committee. 

Merle  Miller,  who  joined  the  Phila¬ 
delphia  Record  as  a  copy  boy  last 
June,  was  appointed  a  member  of  the 
paper’s  Washington  staff  Feb.  17. 


Charles  C.  Ebbets,  for  17  years  a 
photographer  for  the  Miami  Daily 
News,  has  been  named  chief  of  the 
photographic  division  of  the  Riddle 
Aeronautical  Institute,  now  training 
pilots  under  government  sponsorship, 
in  Miami  and  Arcadia,  Fla. 

George  Beale,  formerly  United  Press 
bureau  manager  at  Los  Angeles,  and 
later  with  the  UP  in  Washington  and 
New  York,  has  joined  the  Los  Angeles 
Evening  Herald  Express  editorial  staff. 

Don  F.  Whitehead,  Associated  Press 
correspondent  at  Knoxville,  Tenn.,  for 
the  past  three  and  a  half  years,  has 
been  assigned  as  a  special  news  ser¬ 
vice  writer  for  that  organization,  War¬ 
ren  A.  McNeill,  Tennessee  bureau 
chief  at  Nashville,  announced  last 
week.  Succeeding  Whitehead  as 
Knoxville  correspondent  was  Harry  P. 
Snyder,  who  had  been  Knoxville  night 
editor  for  several  months.  Whitehead 
will  be  transferred  to  New  York  soon. 
The  change  was  effective  Feb.  17. 

Jerry  T.  Baulch  has  been  assigned  to 
a  new  AP  bureau  which  will  be  open¬ 
ed  next  week  at  Tullahoma,  Tenn., 
to  cover  Camp  Forrest,  at  which  some 
28,000  army  troops  will  be  stationed 
for  a  year’s  training. 

Francis  Dahl,  Boston  (Mass.)  Herald 
staff  cartoonist  who  has  been  drawing 
with  his  left  hand  since  he  broke  his 
right  arm  in  an  accident,  is  publishing 
a  book  of  his  left-handed  cartoons, 
under  the  title  of  “Left-Handed  Com¬ 
pliments,”  Stephen  Daye  Press,  pub¬ 
lishers,  with  an  introduction  by  Gluyas 
Williams. 

Joseph  Komfeld,  oil  editor,  Wichita 
(Kan.)  Beacon,  and  Mrs.  Kornfeld,  are 
parents  of  a  son  bom  Feb.  11.  The 
new  arrival  was  named  Howard  Allan 
Komfeld. 

Cameron  Gregory,  a  reporter  for  the 
Greenville  (S.  C.)  News  during  the 
last  two  and  a  half  years,  left  Feb. 
22  for  Quantico,  Va.,  where  he  will  be 
inducted  into  the  United  States  Ma¬ 
rine  corps.  He  volunteered  for  four 
years  and  will  take  a  training  course 
which  will  qualify  him  for  a  commis¬ 
sion  as  a  second  lieutenant. 

Frank  Pace,  day  city  editor,  Norfolk 
(Va.)  Virginani-Pilot,  and  Lieutenant 
(IJolonel  in  the  111th  Field  Artillery, 
National  Guard,  has  been  called  into 
active  service. 

Robert  Williams,  rewrite  man, 
Philadelphia  Evening  Bulletin,  and 
Mrs.  Williams,  are  the  parents  of  a 
son,  Anthony  Victor,  bom  recently. 

Don  Rose,  columnist,  Philadelphia 
Evening  Public  Ledger,  is  the  author 
of  a  new  book,  “My  Own  Four  Walls,” 
to  be  released  March  7  by  Doubleday 
Doran  &  Company,  New  York. 

Joe  H.  Torbett,  executive  editor, 
Utica  (N.  Y.)  Daily  Press  and  Ob- 
server-Dispatch,  was  one  of  the  three 
judges  who  selected  the  snow  queen 
at  die  annual  winter  carnival  at  Ham¬ 
ilton  College,  Clinton,  N.  Y.,  Feb.  21. 

William  Lloyd,  Atlantic  City  Press- 
Union  editorial  staff,  and  Mrs.  Lloyd, 
became  the  parents  of  their  third 
daughter  last  week.  Edward  M.  Hig¬ 
gins,  police  reporter,  Atlantic  City 
Daily  World,  and  Mrs.  Higgins,  have 
announced  the  birth  of  their  second 


Robert  Paine,  member  of  the  edi¬ 
torial  staff  of  the  Memphis  (Tenn.) 
Commercial  Appeal,  has  returned  to 
his  duties  after  a  leave  of  absence 
since  last  October,  during  which  time 
he  has  been  recuperating  from  an 
illness  at  the  Miramar  ranch  of  the 
late  Robert  P.  Scripps,  near  San 
Diego. 

W,  A.  Collar,  court  reporter  for  the 
Schenectady  (N.  Y.)  Union-Star,  has 
resigned  to  become  secretary  to  city 


manager  C.  A.  Harrell  of  Schenectady 
who  has  departed  for  Washington  to 
serve  with  Ae  National  Defense  Ad¬ 
visory  Commission. 

James  Keeney,  who  for  many  years 
wrote  the  “Cecil  Pennyfeather”  column 
in  the  Philadelphia  Record,  is  now 
handling  the  Night  and  Day  column  in 
the  Philadelphia  Evening  Public  Ledg¬ 
er  in  place  of  George  Henhoeiler 
originator  of  the  feature,  who  is  on  a 
leave  of  absence  because  of  illness. 

Peter  Van  Pelt,  reporter,  Philadel- 
phia  Evening  Bulletin,  left  recently 
on  a  year  of  active  duty  in  the  Fed¬ 
eralized  First  City  Troop  of  Philadel¬ 
phia. 

Joseph  Miller,  political  writer 
Philadelphia  Inquirer,  and  Mrs.  Miller, 
are  the  parents  of  a  son,  born  recently. 

Charles  “Chuck”  McCarthy,  sports 
editor  of  the  Bristol  (Conn.)  Press, 
first  sports  writer  in  the  state  to  enter 
army  service  having  enlisted  in  Co.  D, 
169th  Infantry,  43rd  division,  was  pre¬ 
sented  a  gift  by  the  Connecticut  Sports 
Writeri’  Alliance  at  a  recent  dinner 
meeting  at  Waterbury. 

Frank  P.  Crotty,  assistant  state  edi¬ 
tor  on  the  Worcester  (Mass.)  Tele¬ 
gram,  and  Mrs.  Crotty  are  parents  of 
a  son  bom  Feb.  20. 

Frank  E.  Phillips,  Jr.,  formerly  re¬ 
porter  on  the  Hartford  (Conn.)  Timet, 
and  son  of  Frank  E.  Phillips,  secretary 
of  the  New  Elngland  Daily  Newspaper 
Association,  was  graduated  last  week 
from  the  First  Candidates  Class,  Ma¬ 
rine  Corps  Schools,  Quantico,  Va.,  and 
received  a  commission  as  second  lieu¬ 
tenant. 

Dean  Oggel,  formerly  of  the  Pipe¬ 
stone  (Minn.)  Star,  has  joined  the  staff 
of  the  Sioux  City  (la.)  Journal,  re¬ 
placing  David  A.  Sadler,  who  has  been 
called  to  duty  as  a  naval  ensign. 

James  Wommack,  staff  photograph¬ 
er,  has  been  named  president  of  the 
Winston-Salem  (N.  C.)  Sentinel  Rifle 
Club.  Tom  Pitts,  staff  photographer  is 
secretary-treasurer. 

Henry  Howell,  assistant  city  editor, 
San  Antonio  Express,  and  Mrs.  Howell 
are  parents  of  a  daughter,  bom  re¬ 
cently. 

Warren  H.  Darby,  San  Antonio 
Evening  News  rewrite  man,  has  been 
called  to  army  service  at  Fort  Sam 
Houston.  Darby  is  a  lieutenant  in  the 
Intelligence  Reserve.  Ralph  Miller  has 
joined  the  Evening  News  staff. 

Ben  Harrell,  formerly  of  the  Oak¬ 
land  (Cal.)  Post-Enquirer,  has  joined 
the  San  Antonio  Evening  News  copy 
desk.  Dale  Johnson,  formerly  on  file 
copy  desk,  has  joined  the  army  at 
Brooks  Field,  Tex. 

Jeff  Davis,  reporter,  columnist  and 
one  time  city  editor  of  the  San  An¬ 
tonio  Light,  has  resigned  from  that 
paper.  Steve  Catalani  has  joined  the 
Light  staff. 

Edmund  J.  Lambert,  former  Port¬ 
land  and  Lewiston,  Me.,  newspapa- 
man  prior  to  entering  politics,  was 
elected  mayor  of  Lewiston  Feb.  1< 
He  worked  for  the  Portland  Evening 
News,  now’  suspended  and  the  Lewis¬ 
ton  Sun-Joumal  copy  desk. 

Del  Galbraith  of  the  editorial  staff 
of  the  Portland  (Me.)  Evening  Ex¬ 
press,  and  Mrs.  Galbraith,  are  the 
parents  of  a  daughter,  Martha,  bom 
on  Washington’s  Birthday. 

Eli  I.  Collins,  city  editor,  Jersey 
City  Jersey  Journal,  was  chairman  of 
judges  in  the  Hudson  County  (N.  J.) 
finals  of  the  American  Legion  junior 
oratorical  contest. 

Ray  Baumgardner,  INS  bureau  chief 
at  Kansas  City,  Mo.,  was  shifted  this 
wreck  to  Dallas  and  Joseph  Gallagher, 
INS  chief  at  Dallas,  took  charge  at 
Kansas  City. 


(^bittmrp 


A.  R-  Kessingen 
Rome  Publisher, 
Dead  at  74 


WILLIAM  M.  PEPPER,  SR.,  66,  presi¬ 
dent  of  the  Pepper  Printing  Com¬ 
pany,  which  owns  and  publishes  the 
Gainesville  Sun,  one  of  the  oldest 
papers  in  Florida,  died  in  Gainesville 
Feb.  23  after  an  illness  of  four  months. 

David  Karsner,  biographer  and 
copyreader  on  the  New  York  Post, 
died  Feb.  20  in  Downtown  Hospital 
of  a  heart  attack.  He  was  51  years 
old.  He  was  tlie  author  of  many 
biographies  of  prominent  persons,  but 
was  probably  best  known  for  his 
“Silver  Dollar,”  a  book  on  the  life  of 
H.  A.  W.  Tabor,  Colorado  millionaire, 
and  Uie  Tabor  family. 

Howard  R.  Bangs,  editor,  York 
(Me.)  TravscripC  and  Ogunquit  (Me.) 
Compass,  died  Feb.  11. 

Charles  O.  Wallace,  88,  for  many 
years  a  Detroit  newspaperman,  died 
in  D.‘tioit  Feb.  20.  He  had  been  em¬ 
ployed  by  the  Detroit  Free  Press  and 
also  bj'  the  Detroit  Journal. 

Curtis  C.  Swanwick,  64,  veteran  De¬ 
troit  newspaperman,  died  in  a  Detroit 
hospital  Feb.  22  from  complications  of 
influenza  and  arthritis.  He  had  been 
a  member  of  the  Detroit  Free  Press 
editorial  staff  since  1905. 

Charles  Witmer  Earnest,  assistant 
2gg3  financial  editor,  Philadelphia  Evening 

He  had  been  connected  since  1881  Public  Ledger,  died  Feb.  22  at  the 
with  the  Sentinel,  a  newspaper  with  Methodist  Episcopal  Hospital,  Phila- 
which  his  father  had  been  associated  delphia.  He  had  served  the  old  Public 
for  72  years.  A.  R.  Kessinger  as  a  lad  Ledger  and  the  Evening  Ledger  since 
began  carrying  papers.  After  leaving  1916. 

college  he  devoted  his  time  to  the  Ray  Joseph  Minehan,  35,  San  Fran- 
newspaper  and  at  his  death  was  pub-  cisco  Chronicle  staff  artist,  died  Feb. 
lisher  and  editor,  holding  the  latter  22  of  pneumonia, 
position  more  than  40  years.  He  was  Herman  M.  Battey,  51,  merchandis- 
president  of  the  Rome  Sentinel  Coin-  manager  of  the  Utica  (N.  Y.)  Press 
pany.  He  also  wrote  a  weekly  col-  Observer-Dispatch,  died  Feb.  21 

umn,  The  Melting  Pot.  Elizabeth  Hospital. 

Mr.  Kessinger  had  held  several  pub-  r-  rkaerTc  ca  f  

Uc  positions  in  Rome.  In  1905  he  was  G.  Davis,  64  former  news- 

eli  Mayor,  being  re-elected  in  paperman  and  research  director  of  the 

1907  and  in  1909.  He  was  nominated  I,  e  ^  ? 

(or  his  third  term  by  both  Demo-  died  Feb  22  of  a  heart  ailment  at  Des 

cratic  and  Republican  parties  and  Moines,  la  where  he  was  attending  a 

elected  by  a  practically  unanimous  mating  of  the  National  Farm  Insti- 

y  .7  1-  ^  He  formerly  worked  as  a  re- 

"hc  was  appointed  postmaster  by  Porter  for  the  old  C/ucago  Inter  Ocean 
President  Woodrow  Wilson  in  1914  Minnesota  papers, 

and  served  until  1923,  being  re-ap-  William  Howe  Downes,  86,  former 
pointed  in  1918.  art  critic  of  the  Boston  Evening  Tran- 

In  1922  he  was  president  of  the  script,  died  Feb.  19  at  his  home  in 
New  York  Associated  Dailies.  He  that  city.  He  formerly  was  on  the 

was  a  member  of  the  ANPA.  St.  Paul  Dispatch,  New  Haven  Jour- 

Associated  with  A.  R.  Kessinger  in  nal-Courier,  Boston  Globe  and  Boston 
the  publication  of  the  Sentinel  were  Advertiser. 

his  son,  F.  Everiss  Kessinger  and  Christina  M.  Roy,  33,  assistant 

son-m-law,  Bradley  C  Barnard. 

Surviving  are  h^  wife,  his  son,  one  ^ 

^ughter,  Mrs.  Margaret  Kessinger  23 

Barnard:  a  sister,  Mrs.  Ida  Kessinger  ^ 

Reid,  and  seven  grandchildren,  all  of  poisoning 


day  in  St.^uke’s 

was  conducted  at  ^ 

3  p.  m.  Wedne.s-  F',  '  ■ 

day  from  his  L;|egjp^  WB 

Washington  St., 

was  Rome 
Cemetery. 

Mr.  Kessinger 
had  been  in  the 
hospital  since 

Feb.  10.  A.  R.  Kessinger 

He  was  born 

in  Rome,  Oct.  15,  1866,  and  always 
had  lived  there.  He  was  a  son  of 
Augustus  C.  and  Louise  Remington 
Kessinger. 

He  attended  the  Rome  public 
schools,  was  graduated  from  Trinity 
Military  School,  Tivoli-on-the-Hud- 
son,  and  from  Hamilton  College  with 
an  A.B.  degree  in  1888.  He  received 
an  A.M.  degeree  from  Hamilton  in 


The  *upper  crust'  alone  cannot  make  a  complete 
apple  pie  ...  it  takes  the  apples,  too!  So  it 
is  with  advertising — it  takes  ALL  of  the  income 
groups  to  embrace  the  whole  market  and  quickly 
bring  purse-opening  response. 


In  planning  a  campaign,  give  your  advertising  *pie' 
adequate  ‘filling'  as  well  as  ‘crust'.  In  Los  Angeles, 
The  Evening  Herald-Express,  with  the  LARGEST 
circulation  of  any  daily  newspaper  in  the  West,  has 
MORE  readers  in  EVERY  income  group  in  the  fertile 
ABC  city  zone  than  any  other  daily  ...  a  truth  sub¬ 
stantiated  by  4-A's  Los  Angeles  Newspaper  Reader- 
ship  Survey. 


Southern  California's  gain  of  38.9  per  cent  in  the 
value  of  building  permits,  and  20.9  per  cent  in  new 
car  sales  for  the  final  quarter  of  1940  .  . .  plus  a  back¬ 
log  of  more  than  ONE  BILLION  DOLLARS  for  Los 
Angeles  County's  aviation  industries  alone  .  .  .  are 
among  the  activities  which  make  this  normally  fruit¬ 
ful  field  abundantly  rich  in  sales  opportunities  for 
the  national  advertiser. 


Give  your  advertising  cam¬ 
paign  the  scope  which  it 
deserves  by  covering  the 
West's  FIRST  market  with 
the  West's  FIRST  daily 
newspaper! 


Circulation  for 
JANUARY 

?H&E)  305.509 

A  Gain  of  12,520 
Over  January  Year  Ago 


Speed  \ 
Your  Routine 
With  Certified  Mots 


pASIER  molding,  quicker 
^  scorching  and  the  inva¬ 
riable  goodness  of  first  casts 
all  help  to  shorten  the  in¬ 
terval  between  composing 
and  press  operations.  Rely 
on  Certifieds. 


A  Gain  of  16,317 
Over  January  Year  Ago 

Everything  in  Baltimore 
Revolves  Around 


^  9  Rockefeller  Plaza,  Dept.  P 

New  York,  N.  Y,  ^v 


iNefleael FAttVlLOCK  AMO  A»SOCtAT|f^V; 
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-ADVERTISING 


EDITOR  &  P  U-B  L  I  S  H  E  R 


T-T _ X _  merchan.dise  at  a , price  that  fits  our 

OllClQisSTlOIlS  on  XlOVr  TO  own  individual  budget.',  rit  takes 

weeks,  months,  and  sometimes  years 
to  switch  a  consumer  from  one  prod- 
1  I  I  T1  ■  f| ■  V  Jll uct  to  another  or  from  one  service 

to  another.  We  have  had  the  same 
T>  tTE>  X  *Tw  TTtTtn  x*  X  nT  haircutter  for  seven  years,  we  have 

By  FRANK  FEHLMAN  had  our  shoes  shined  by  the  same 

(Vo  210  in  a  series.)  We  visited  this  Store.  It  had  one  bootblack  for  five  years  In  spite  of 

IN  JAN  OAK  y  we  spent  about  three  of  the  finest  meat  departments  we  ^ 

weeks  “out  in  the  field.”  In  one  of  have  ever  seen.  It  had  a  very  large  c  mg  o  ®  ° 

^1.  j  1  j  1  t  f  _  _  *u-  it-  i  year,  we  now  know  that  the  consist- 

the  cihes  we  vistled,  we  were  asked  J<Kk  of  faricy  groceries;  things  that  advertiser  who  tells  his  story  and 

to  adt.ress  a  locai  service  club.  Prac-  you  dont  always  see  m  chain  stores  v, jo  _ _ 

tically  all  of  the  members  of  this  or-  or  giant  markets.  We  were  told  that  nonpr  oar.  n/in  onmo  nf 

ganization  wp^e  local  advertisers  or  more  than  40%  of  their  business  u, ormfin.ioc  f  toll  Me 

it-  ill.  business  if  he  cmtinues  to  tell  his 

prospect.'  for  local  advertismg.  Sel-  comes  to  them  over  the  telephone.  .  ..  ,.  ,  ,  . 

dom  do  we  have  an  opportunity  to  In  this  city  are  three  banks.  During  -,,i 

talk  as  we  feel  but  at  this  meeting  the  past  10  years  not  one  of  these  suggested  ’  tLt  the  publisher  in- 
we  were  allowed  this  privUege.  l^s  ever  ^  a  consistent  ad-  ^e^.hants  to 

At  the  concl^i^  of  our  brief  talk,  vertising  campaign-not  even  one  ad  chairmen  of  his  third,  fourth, 

winch  was  confined  to  newspaper  ad-  a  week  over  a  period  of  12  months,  meetings.  These  men 

vertismg  and  our  own  ideas  about  They  print  their  annual  bank  state-  ...  ,  advertisers  or  thev 

frequency  of  insertions  and  continu-  ments;  one  of  them  has  sponsored  a  v  ^  .  kawo  nouar  wit 

ous  schedules,  we  were  invited  to  the  Christmas  Club  and  another  one  is  Jn 

local  publisher’s  office  to  hold  a  post  now  experimenting  with  personal  tj^uous  advertising  campaign^ 
mortem  with  his  advertising  director  loans.  Dozens  of  other  classifications  lynportant!  At  each  of  these  meet- 
and  his  circulation  manager.  in  this  market  have  one  or  more  sue-  •  _ u  i _ _ 


By  FRANK  FEHLMAN 

(Vo  210  in  a  series.) 


and  his  circulation  manager.  in  this  market  have  one  or  more  suc- 

We  asked  the  publisher:  “How  cessful  retail  stores  in  them  that  have 


Important!  At  each  of  these  meet¬ 
ings,  the  publisher  should  have  pres- 


,  ,  j  nave  ^le  paper  who 

many  local  advertisers  use  your  paper  never  been  known  as  consistent  ad-  questions  that  are  bound 

7  days  a  week  52  weeks  a  year  6  days  vertisers.  j  ^  . 


7  days  a  week  52  weeks  a  year,  6  days  vertisers 

a  week  52  weeks  a  year,  etc.,  and 

from  1  to  51  times  a  year?”  Plan  fo 


,  o»  T«i  r  mx  n  I  viduals  can  answer  these  questions:  — 

from  1  to  51  times  a  year?  Plan  for  a  Mass  Sale  die  advertising  director,  the  circula- 

About  an  our  a  er  ese  A.T  the  conclusion  of  our  conference  tion  manager,  and  the  managing  edi- 

were  submitted.  Practically  all  of  Ae  this  publisher  and  hU  asso-  tor. 

theatres  in  this  town  are  in  this  ^j^tes,  we  suggested  that  an  educa- 

seven-day  paper  seven  days  a  week,  tional  program  be  started  immediately;  FoUow-Up 

Jb^^dfyrfTeek  SSyTave  nrrj-  Program  to  be  something  as  fol-  AFTER  three  or  four  of  these  monthly 

SIX  aays  a  weex  iney  nave  no  aa  meetings  have  been  held  the  local 

vertisers  usmg  the  paper  five  days  a  Have  each  solicitor  hand  pick  from  stS  SnfLrt  working  on  hand-piS 
week;  five  advertisers  use  ^e  paper  to  15  prospects  in  the  market  who  p^^rts  and  it  s  our  belief  tlS 
four  days  a  week;  eight  advertisers  have  never  been  consistent  advertis-  ^035  tb^se  new  prospers  can  ^ 
use  the  paper  three  days  a  week;  21  ^,3  ^  ^„„,h  invite  these  pros-  SkeJ  out  of  the  “bi-rnd- outer’’  clasT 

are  m  the  paper  two  days  a  week  and  p^^ts  to  a  local  hotel  or  restaurant  Sfcrc  must  be  some  verv  eood  rea¬ 


ls  program  to  be  something  as  fol-  AFTER  three  or  four  of  these  monthly 
_  _  meetings  have  been  held,  the  local 

Have  each  solicitor  hand  pick  from  staff  can  start  working  on  hand-picked 


^in  ^n^^outers”^  ^eonle  who  conduct  a  round  table  discussion  son  why  a  few  advertisers  find  it 

osTLm  ;  I  v«r  ?!’™‘  "'"'"V  ProBuble  lo  run  thnir  nds  6.  4.  3.  2 

totalled  630  *  discussion  to  consist  of  the  following  or  1  day  a  week.  Theatre  owners 

subjects  —  parking  facilities  in  the  know  that  unless  they  have  their 
T>  .1  p-fo  market,  how  many  people  shop  in  “bill  of  fare”  listed  every  day,  they 

L'eain  naie  other  markets,  an  analysis  of  chain  are  not  going  to  sell  the  maximum 

WE  became  so  interested  in  these  store  competition,  giant  market  com-  number  of  tickets.  The  only  differ- 
figures  that  we  decided  to  spend  the  petition  and  local  transportation  facili-  ence  between  a  moving  picture  thea- 
following  day  with  this  publisher  so  ties;  also  get  a  correct  picture  of  the  tre  and  a  grocery  store  is  this:— in 
that  we  might  have  an  opportunity  trading  territory.  Find  out  how  far  most  markets  moving  picture  theatres 
to  analyze  the  death  rate  of  their  ad-  people  will  travel  to  shop  in  this  are  open  seven  days  a  week  while 
vertisers.  We  also  learned  the  num-  market.  grocery  stores  are  open  six  days  a 

ber  of  concerns  that  go  out  of  busi-  Then,  have  the  circulation  manager  week.  The  same  people  who  buy 
ness  each  year  in  this  market.  Since  of  the  paper  explain  how  subscrip-  moving  picture  theatre  tickets  buy 
1930  this  publisher  has  lost  more  than  tions  are  obtained,  the  number  in  the  groceries.  There  is  news,  drama,  ex- 
30%  of  the  advertisers  that  were  on  market  itself  and  the  number  in  the  citement  and  a  lot  of  pleasure  to  be 
his  books  10  years  ago;  but  he  has  trading  area.  A  month  later,  invite  derived  from  shopping  a  good  gro- 
added  35%  new  customers,  so  that  his  another  group  of  merchants  to  the  c“ry  store;  but  unless  the  news  of 
net  gain  in  accounts  on  his  books  is  round  table  discussion.  Subjects  that  the  store  is  passed  on  to  the  readers 
5%.  We  could  not  get  accurate  fig-  might  be  discussed  at  the  second  of  the  papier  frequently,  they  have  no 
ures  on  the  number  of  businesses  that  meeting  would  be  billboard  advertis-  way  of  knowing  what  is  going  on. 
had  failed,  that  had  sold  out,  or  that  ing,  radio  advertising,  posters,  coun-  ■ 

had  been  consolidated  with  other  try  si^s,  premiums,  church  organs,  MO.  CONFIDENCE  BILL 
esUbl^hmente.  These  figures  could  handbiUs-m  fact,  any  medium  that  William  Barton.  Renublican. 


There  must  be  some  very  good  rea- 


totalled  630. 

Death  Rate 


BOOKS  PRESENTED 

Adolph  Shelby  Ochs,  general 
ager,  Chattanooga  Times,  and  chair¬ 
man  of  the  board  of  the  Southfu 
Newspaper  Publishers  Association  re 
cently  presented  to  Charles  Cofiee 
chairman  of  the  Chattanooga  PubKc 
Library,  the  first  three  books  for  the 
collection  being  sponsored  by  the  past 
presidents  of  the  SNPA  and  which  wil 
be  known  as  the  Southern  Newspaper 
Library.  They  were,  “35,000  Days  Ir 
Texas,”  by  Sam  Acheson,  Dallas  Nevi 
staff;  “Colonel  Bill,”  the  story  of  Col 
William  G.  Sterett,  by  Ted  Dealey; 
and  “The  History  of  the  New  Yorlt 
Times,”  by  Elmer  Davis.  The  first 
book  was  the  gift  of  G.  B.  Dealey,  the 
second  of  Ted  Dealey  and  the  third 
was  given  by  Mr.  Ochs. 

HANDBILL  ORDINANCE 

A  new  handbill  ordinance,  which 
distinguishes  between  “commercial” 
and  “non-commercial”  leafiets,  was 
adopted  unanimously  by  the  Los  An¬ 
geles  city  council  last  week.  It  re¬ 
places  a  previous  ordinance  which 
was  declared  unconstitutional  by  the 
Supreme  Court  on  the  ground  that  it 
abridged  the  right  of  free  speech  and 
the  press.  The  law  covers  advertising 
bills  passed  out  by  merchants  estab¬ 
lished  on  the  streets. 

BEAT  UBEL  REVISION 

On  a  tie  vote  at  27,  the  Arkansas 
House  at  its  Feb.  19  session  defeated 
the  Hedges  bill  to  revise  libel  laws  lo 
prohibit  suit  when  a  newspaper  or 
magazine  publishes  a  correction  and 
shows  no  malice  was  intended.  It 
also  included  a  provision  against  re¬ 
turn  of  punitive  damages.  The  bill 
was  similar  to  the  “honest  mistake" 
measure  offered  in  Oklahoma. 


esUblishments.  These  figures  could  handbills— in  fact,  any  medium  that  p™  William  Barton  Ret 

have  been  obtained  had  we  gone  to  any  local  advertiser  might  use.  has  introduced^  in  the  Missou 

the  court  house  and  the  local  credit  We  see  no  reason  why  any  publisher  future  an  act  which  will  exempt  n^ws- 
bureau.  »  .u  .<j  j  *  »  ®  meeting.  It  is  paper  reporters  from  contempt  of 

An  analysis  of  the  in-and-outer  impossible  to  sell  every  prospect  in  for  refusal  to  disclose 

adv.rlUe,,-«,»»  wh»  from  1  a  market,  but  It  is  otm  belief  that  relfidenTuMlfolltfrn 

to  51  insertions  a  year — provided  some  dozens  of  merchants  could  be  sold  the  — 

very  startling  information.  A  very  idea  of  analyzing  their  opportunities 

high  percentage  of  these  customers  in  a  market,  and  it  would  not  be  /T  T 

operated  successful  businesses.  Two  nearly  so  difficult  for  local  salesmen  f  I  1  L/  I 

stationery  stores— both  of  them  more  to  discuss  with  these  prospects  ways  I  I  j  T  I 

than  30  years  old— had  in  this  market  and  means  of  using  the  paper.  '  W*X*  / 

more  than  80%  of  all  the  office  sup-  During  the  past  5  years  we  have 

ply  business.  Each  of  these  stores  seen,  at  first  hand,  just  how  futile  „ 

had  fine  book  departments,  office  sup-  and  almost  worthless  is  an  “in-and-  THE  MARK 

plies  of  all  kinds,  office  furniture— in  out  advertising  schedule”  in  a  daily 

fact,  anything  that  might  be  classified  newspaper.  Today,  as  never  before,  ACCURACY  SI 

as  stationery  store  merchandise.  We  advertising  is  being  analyzed,  dis- 

were  told  by  the  publisher  that  neither  sected,  appraised  and  weighed  by  re- 

one  of  these  stores  had  ever  been  search  people,  statisticians,  salesmen,  AND  INDEPENDENT 

consistent  advertisers  in  his  paper  nor  sales  managers,  stockholders,  and 


(UP) 


in  his  competitors’. 

In  this  market  is  an  independent 


owners  of  businesses. 

If  there  is  any  one  thing  we  have 


grocery  store  that  has  been  operating  learned  during  the  past  5  years,  it  is 
for  32  years.  With  the  exception  of  this.  The  average  shopper,  the  aver- 
Easter,  Fourth  of  July,  Labor  Day,  age  buyer,  is  not  easily  switched  from 
and  the  Christmas  holidays,  this  store  one  line  to  another.  Most  of  us  are 
depends  almost  wholly  on  weekly  conservative,  most  of  us  continue  to 
bills,  circulars  and  painted  signs  on  buy  the  same  brand  of  merchandise, 
the  five  main  highway  entrances  to  most  of  us  are  loyal  to  a  retailer  or 
the  city.  a  manufacturer  who  gives  us  quality 
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Collection  Letters  for 
Due  transient  Accounts 


The 


By  LOYAL  PHILLIPS 

the  ever  present  problem  of  collect¬ 
ing  is  a  mutual  problem  for  the 
credit  manager  and  the  classified 
manager.  To  say  that  we,  as  classi¬ 
fied  managers,  are  not  interested  in 
our  collection  percentage  is  to  admit 
that  we  aren’t  interested  in  the  reve¬ 
nue  derived  from  classified.  Whether 
the  business  office  recognizes  the  fact 
or  not,  classified  collecting  is  a  part 
of  the  classified  department’s  opera¬ 
tion. 

We  see  proof  every  day  that  the 
credit  department’s  methc^s  can  be 
highly  helpful  or  seriously  detrimen¬ 
tal  to  our  problem  of  bxiilding  classi¬ 
fied  volume  and  acceptance. 

High  Collection  Poreontogo 
Any  credit  department  can  show  a 
high  percentage  on  collections.  The 
efficient,  helpful  credit  department, 
however,  is  the  one  which  can  take 
a  fair  amount  of  risks  and  yet  main¬ 
tain  a  high  collection  percentage 
through  efficient  methods.  Nine  out 
of  ten  credit  managers  are  deeply 
sympathetic  with  the  problem  of  mak¬ 
ing  good  impressions  through  their 
collection  methods.  Your  own  credit 
manager  will  surely  appreciate  any 
constructive  suggestions  on  how  to 
get  his  money  easier  and  more 
quickly  without  making  the  custom¬ 
ers  mad. 

In  the  long  run.  as  we  all  realize, 
nothing  is  gained  by  a  lax  collection 
policy.  The  quick  follow  up  system 
which  employs  selling  as  its  main 
offensive  weapon  will  seldom  face  the 
necessity  of  using  force.  Just  as  the 
best  method  of  selling  classified  is 
to  dramatize  the  benefits  of  using  it, 
the  most  effective  way  to  get  our 
money  from  delinquent  accounts  is 
to  stress  the  advantages  of  paying 
their  bills  quickly.  Where  there  is  a 
listening  monitor  in  the  classified  de¬ 
partment,  we  recommend,  from  suc¬ 
cessful  experience,  that  the  collecting 
staff  be  permitted  to  listen  in  on  tele¬ 
phone  solicitations  occasionally.  So 
that  the  classified  sales  staff  will  be 
more  familiar  and  more  sympathetic 
with  the  problems  of  the  credit  de¬ 
partment,  we  further  recommend  that 
the  credit  manager  make  an  occa¬ 
sional  talk  to  the  classified  depart¬ 
ment. 

Mere  Pereefel  Letters 

Ignoring  the  beam  in  our  own  eye, 
we,  as  classified  managers,  know  from 
experience  that  the  mote  in  too  many 
credit  managers’  eyes  is  the  form 
letter  system.  Let’s  try  to  imagine 
how  meager  the  results  would  be 
were  we  to  use  colorless,  unexpres- 
live  form  letters  to  solicit  advertising. 

The  average  form  letter  says  to  the 
delinquent  recipient,  “This  is  just  an¬ 
other  dun.  We  have  thousands  of 
other  past  due  accounts  in  addition 
to  yourself.  Don’t  take  this  very  seri¬ 
ously;  we’ll  send  another  just  like  it 
in  a  few  days.” 

Obviously,  some  situations  neces¬ 
sitate  form  reminders.  However,  even 
form  reminders  can  be  pepped  up  by 
including  a  selling  message  and  by 
changing  the  appearance.  By  making 
our  credit  letters  more  forceful  we 
get  our  money  more  quickly,  and  in 
so  doing  we  reduce  the  expense  of 
further  letters  which  would  other¬ 
wise  be  necessary.  It  seems  logical 
that  every  transient  account  should 
be  written  at  least  one  typed,  person¬ 
alized  letter,  or  telephoned  before 
being  blacklisted. 

The  following  letters  may  help  your 


credit  n^anager  in  his  desire  to  spike 
his  mailing  pieces  with  some  real  sell 
along  with  strong  arm  appeal.  A 
number  of  newspaper  managements 
have  reported  that  their  credit  man¬ 
agers  have  made  successful  use  of 
previous  collection  suggestions  simi¬ 
lar  to  the  following: 

First  follow  up  letter: 

Dear  Mr.  Doe: 

Thank  you  for  the  recent  classified  ad  order 
which  you  gave  to  the  (YOUR  PAPER). 
We  are  always  pleased  to  accept  these  small 
classified  orders  on  an  accommodation  basis. 

To  be  able  to  extend  this  courtesy  to 
(YOUR  CITY)  people  it  is  necessary  for 
our  classified  users  to  cooperate  with  us  by 
taking  care  of  their  statements  as  soon  as 
they  are  received.  It  would  be  unprofitable 
for  us  to  maintain  enough  service  men  to  I 
call  in  person  to  pick  up  the  money  on  the 
thousands  of  small  charges  which  are  made 
through  our  classified  department. 

We  would  like  to  keep  your  name  on  our 
large  list  of  prompt  paying  accounts.  NOW, 
before  it  slips  your  mind,  will  you  please 
send  us  the  amount  indicated  on  the  en¬ 
closed  statement? 

Your  cooperation  is  appreciated. 

Sincerely, 

Office  Manager 

Second  follow  up  letter: 

Dear  Mr.  Doe: 

“His  word  is  as  good  as  his  bond.*' 

This  familiar  expression  is  the  highest  com¬ 
pliment  which  can  be  paid  to  one's  credit 
rating.  This  sentence  also  expresses  our  atti¬ 
tude  toward  all  classified  ad  users  until  they 
prove  themselves  differently. 

Your  own  classified  account  with  the 
(YOUR  P.'XPER),  while  not  causing  us  con¬ 
cern,  should  have  been  paid  before  this  date. 
Your  high  regard  for  your  credit  standing 
must  make  you  want  to  take  care  of  the 
past  due  amount  of  $00.00.  AT  ONCE. 

We  will  appreciate  an  immediate  payment 
which  will  restore  your  account  to  its  go-xl 
standing  and  protect  your  invaluable  credit 
rating  in  general. 

Sincerely, 

Office  Manager 

Third  follow  up  letter:  (To  be  sent 
over  the  signature  of  the  Business 
Manager  or  another  major  executive.) 

Dear  Mr.  Doe: 

Here  at  the  (YOUR  PAPER)  there  is  a 
standing  rule  that  every  possible  step  be 
taken  to  avoid  embarrassing  or  injuring  the 
credit  standing  of  even  one  of  the  thousands 
of  people  who  use  our  classified  columns. 
Because  we  would  like  to  keep  your  friend¬ 
ship  and  protect  your  credit  standing,  I  make 
this  final  appeal  regarding  the  classified 
charge  which  you  owe  the  (YOUR  PAPER). 

Our  credit  manager,  after  doing  his  best 
to_  get  your  cooperation,  has  asked  for  per¬ 
mission  to  turn  over  to  our  attorney  the  full 
responsibility  of  collecting  this  account.  Be¬ 
cause  we  doubt  whether  you  realize  the  serious 
effect  which  this  will  have  on  your  reputation, 

I  have  asked  our  credit  manager  to  give  you 
10  days  to  either  make  a  payment  or  some 
definite  arrangement. 

Solely  in  your  own  interest,  we  suggest 
that  you  do  your  best  to  avoid  this  un¬ 
pleasant  problem. 

Sincerely, 

Business  Manager 

DROPS  SUNDAY  EDITION 

The  Charlotte  (N.  C.)  News  is  drop¬ 
ping  its  Sunday  morning  edition  after 
final  publication  on  Sunday,  Feb.  23. 
The  News,  evening,  was  established  in 
1888,  its  Sunday  edition  added  in  1910. 
The  Charlotte  Observer  is  published 
mornings  and  is  left  alone  in  the  Sun¬ 
day  field.  In  announcing  the  decision 
to  eliminate  the  Sunday  morning  edi¬ 
tion  of  the  News,  Publisher  W.  Carey 
Dowd,  Jr.  said:  “We  will  add  a  mini¬ 
mum  of  two  pages  to  each  of  the  six 
week-day  issues,  and  we  will  fill  those 
pages  with  news  stories,  feature  stor¬ 
ies  and  pictures.”  The  subscription 
rate,  heretofore  20  cents  a  week  car¬ 
rier-delivered,  will  be  reduced  to  15 
cents. 


Toledo  Blade 


CIRCULATION  REACHED 
HIGHEST  PEAK  IN  104  YEAR 

history; 


110%  COVERAGE  OF  A.  B.  C. 
CITY  ZONE. 

82,175  FAMILIES. 

90,877  CITY  CIRCULATION. 


76%  COVERAGE  OF  A.  B.  C. 
TOTAL  CITY  AND  TRADING 
AREA. 


187,681  FAMILIES. 
143,102  CIRCULATION. 


EXCEPTING  CLEVELAND,  THE  BLADE 
HAS  THE  LARGEST  CIRCULATION  OF 
ANY  NEWSPAPER  IN  OHIO 


Total  Net  Paid  A.  B.  C.  Circulation 

(6  month*  ending  Sept.  30.  1940) 

155,476 


TOLEDO  BLADE 

One  of  America’s  Great  Newspapers 
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Machine  Tools  Are 
Defense  Problem  No.  1 

DEIFENSE  commissioners,  aware  from  paratus  ordinarily  obtainable  with- 
the  beginning  that  mere  signing  of  out  delay  or  diilicxilty.  Early  demands 
production  contracts  does  not  set  the  exhausted  stocks  on  hand  and  have 
wheels  of  industry  spinning,  have  re-  continued  ahead  of  production  when 
moved  one  of  the  severest  causes  of  tool  builders  were  imable  to  acquire 
delay  by  declaring  priorities  on  a  list  needed  machinery  and  other  equip- 
of  essential  raw  materials,  metals  and  ment. 

other  commodities.  A  blanket  priority  will  reach  into 

The  almost  immediate  effect  of  these  almost  every  defense  production  cen- 
orders  will  be  to  translate  War  and  ter  in  the  United  States. 

Navy  Department  contract  commit-  Aluminum  producers  have  been  or- 
ments  into  jobs  and  production  in  dered  to  serve  defense  needs  ahead  of 
the  communities  where  armament  and  civilian  needs,  with  few  exceptions, 
supplies  have,  up  to  now,  been  “on  The  daily  output  of  defense  con- 
order.”  Contractors  will  be  spared  the  tracts  continues  unabated.  On  a  “slow 
necessity  of  competing  with  industries  day”  last  week,  the  War  Department 
making  peacetime  commodities.  contracted  for  private  plant  construc- 

Machine  tools  have  been  problem  tion  in  Sheffield,  Ala.,  Detroit,  Mich., 
No.  1.  Entire  assembly  lines  have  lain  St.  Louis,  Mo.,  and  Rockford,  Ill.,  for 
idle  for  want  of  a  single  piece  of  ap-  a  total  of  more  than  $11,000,000. 

E  &  P  WEEKLY  ANALYSIS  OF  DEFENSE  PLANS 

Prepared  by  Editor  &  Publisher  Marketing  and  Research  Bureau 

J.  B.  Keeney,  Mgr.,  1707  Times  Bldg.,  1475  B'way,  New  York,  N.  V. 

FEDKK.4I.  WORKS  .^GENTY  AND  FEDERAL  SETFRITY  .\GEN’CY 
_ DEFENSE  PROJECTS  AXXOCNCED  JFLY  1.  ’10  TO  JAX.  .^l.  lOtl _ 


staff 

»WPA  DefenHC 

*rNHA  lIousliiK 

♦PBA  .\miy 

•FS.\ 

Projivt* 

Project* 

liouNlnK 

Tmlnlntr 

Alabama  . 

$2,417,910 

$2,229,000 

$535,095 

Arizona  . 

892,392 

$488,000 

63,084 

Arkansas  . 

884,470 

320^929 

California  . 

9,309,330 

10,732,000 

2,044,088 

Colorado  . 

3.201,856 

172,000 

304,582 

Connecticut  . 

1.951,762 

4,307,000 

1,039,286 

Delaware  . 

154,193 

67,000 

128,092 

Dist.  of  Columbia . . . 

1,172,541 

289,853 

Florida  . 

9,764,326 

715,000 

1,599,000 

239,339 

Georgia  . 

2.330,922 

2,024,000 

1,035.500 

598,689 

Idaho  . 

80,541 

32.'i  ann 

84303 

Illinois  . 

3,084’234 

3,026,000 

1.209332 

Indiana  . 

1,587,825 

419  302 

Iowa  . 

463J57 

202387 

Kansas  . 

1,859^322 

404,900 

298.878 

Kentucky  . 

1,830,417 

1,935.000 

542,736 

Louisiana  . 

3,001,598 

310,082 

Maine  . 

4’l58i450 

10.3188 

Maryland  . 

2.199^458 

1,053,000 

351,282 

Massachusetts  . 

4.468,665 

1,644,000 

1,317,329 

Michigan  . 

873,367 

1,180,000 

891,592  1 

Minnesota  . 

2,920,609 

352  527  i 

Mississippi  . 

L582’632 

148,500 

380^867 

767,400 

421 177 

869]537 

42  008 

Nebraska  . 

726’818 

142  392 

Nevada  . 

195,899 

16,654 

New  Hampshire  . . . . 

893,720 

125’216 

New  Jersey  . 

5.276,193 

300.000 

1,006,166 

New  Mexico  . 

576,293 

285,000 

76.911 

New  York  . 

6,567,165 

717,000 

3.378,940 

North  Carolina  . 

1,853,543 

482,055 

North  Dakota  . 

355,774 

103,149 

1,785,874 

785,234 

Oklahoma  _ _ 

1,284’995 

465,500 

471361 

595,280 

858,241 

Pennsylvania  . 

3,836,407 

2.860,522 

Rhode  Island  . 

543,702 

1,105,000 

57,000 

South  Carolina  . . . . 

2.475,699 

1,416,000 

411,914 

South  Dakota  . 

331,273 

121,500 

80,992 

409,581 

422,266 

Texas  . 

9,734,158 

989,000 

3,011,500 

1,126,541 

Utah  . 

984,849 

190,801 

203,558 

39,755 

Virginia  . 

3,172,667 

5,766,000 

1,573,000 

410,888 

Washington  . 

4,327,179 

2,567,000 

282,068 

West  Virginia  . 

168,133 

608,216 

1,588,039 

564,181 

1fi2’';.37 

87.664 

Outside  Continental  U.  S. 

5.021 

Hawaii  . 

1,375,030 

1,717,000 

25,060 

Puerto  Rico  . 

10,332,689 

1.558,800 

245,275 

739,100 

Total  . 

. .  $122,328,690 

$24,144,000 

$30,533,500 

$27,350,787 

*WPA  (Wink*  1‘1-oipots  A(lmiiii*tration) ;  FSHA  (United  St.ite*  Honsinr  Aviihority); 
PBA  (Public  Ituildinir*  Ai)niini«tration ) ;  FSA  (Federal  Securit.v  Areivyt. 

Soiirii-:  onicp  of  Goreninionl  Reports.  Washinpton.  D.  C..  anil  45  Hrcailwa.v.  Xcw  York 
City. 


VISITED  HAWAH 

Photo  shows  E.  D.  Duryea,  secretary-treas¬ 
urer  of  O'Mara  &  Ormsbee,  Inc.,  publish¬ 
ers'  representatives,  New  York,  who  re¬ 
cently  made  a  trip  to  Hawaii  where  the 
firm  represents  the  Honolulu  Star-Bulletin. 
Mr.  Duryea  this  year  is  celebrating  his 
26th  year  with  the  firm. 

COOPERATION  PLAQUE 

The  Los  Angeles  Times  was  awarded 
a  silver  plaque  offered  by  the  Bots- 
ford,  Constantine  &  Gartiner  agency 
for  merchandising  cooperation  by  Pa¬ 
cific  Coast  newspapers  of  75.0(X)  or 
more  circulation  last  week.  The  award 
was  in  connection  with  the  National 
Biscuit  Co.’s  Snow  Flake  cracker 
campaign.  Honorable  mention  went 
to  the  Portland  Oregonian,  and  the 
San  Diego  Tribune-Sun  and  Union.' 
Honorable  mention  awards  were 
shared  also  by  Santa  Monica  Outlook 
and  Monterey  Herald. 


Editorial  Union 
Signs  1-Year  Contract 

Boston,  Feb.  25 — ^The  New  England 
Newspaper  Publishing  Company  (Bos- 
ton  Record-American-Advertiser)  has 
signed  a  new  one  year  contract,  ^ted 
Feb.  1,  with  the  Editorial  Workers 
Union  of  the  Boston  local  of  the 
American  Editorial  Association,  AFL 
The  contract  provides  for  an  opei 
shop  under  which  all  union  members 
must  remain  members  in  good  stand¬ 
ing  as  a  condition  of  employment 
The  Union  shop  provides  that  nine 
out  of  ten  of  all  future  employes 
must  be  members  of  the  Union. 

Other  provisions  of  the  new  con¬ 
tract  are:  in  the  event  of  discharge 
the  publisher  will  confer  with  the 
imion  on  the  possible  discharges. 
After  such  discharges  the  Union  re- 
hiring  list  is  to  be  established  with  no 
one  to  be  employed  by  the  company 
while  there  is  a  union  man  available 
for  the  job;  office  boys  with  three 
years’  experience  were  given  a  $2.00 
a  week  raise  and  put  on  a  graduated 
scale;  the  return  of  employes  to  their 
old  jobs  after  military  service;  upon 
death  of  an  employe  any  severance 
pay  will  be  paid  to  heirs,  either  in  a 
lump  sum  or  in  weekly  payments; 
severance  pay  up  to  28  weeks;  with 
some  exceptions,  all  workers  are  on 
a  five  day  week. 

■ 

SPECIAL  ISSUE  ON  S.  A 

Valuable  background  material  on 
Latin-America,  much  of  it  unobtain¬ 
able  elsewhere,  appears  in  Survey 
'  Graphic’s  March  issue,  titled  "The 
Americas:  South  and  North.”  The 
special  number  contains  signed  articles 
by  numerous  authorities. 


OKLAHOMA  BECOMES  BRIGHT  SPOT  OF 
TEHTH  FEOERAL  RESERVE  DISTRICT 


New  Cilie$...And  New  Busines$...Are  in  the  Making 

A  market  shift  of  32,500  men  to  Fort  Sill  and  con¬ 
struction  activity  on  five  major  national  defense  air  projects 
in  Oklahoma  City  are  reflecting  a  14'f  upturn  in  state  auto¬ 
mobile  sales  . .  .  8'/i  in  department  stores  .  .  .  8%  in  drugs... 
ll^r  in  dry  goods  .  .  .  15%  in  lumber  and  supplies  .  .  .  21% 
in  miscellaneous  items  over  a  year  ago.  This  shifted  and 
active  market  belongs  to  The  Oklahoman  and  Times.  They 
know  what  it  wants.  They  know  how  to  sell  it. 

THE  DAILY  OKLAHOMAN 


OKLAHOMA  CITY  TIMES  > 

Nationally  Represented  by  the  Katz  Agency,  Inc. 


for  march  1.  1941 
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Employment  in  Ship 
Construction  Analyzed 


IN  VIEW  of  the  fact  that  ship  con¬ 
struction  entails  increased  employ¬ 
ment  over  a  greater  period  of  time 
than  many  other  expenditures  in  the 
defense  program,  Editor  &  Pubusher 
takes  this  opportunity  to  present  a 
brief  analysis  of  shipbuilding  contracts 
iwaided  through  Dec.  31,  1940,  as  re¬ 
ported  by  the  Bureau  of  Labor  Sta¬ 
tistics,  Department  of  Labor,  thus 
enabling  advertisers  and  agencies  to 
spot  their  newspaper  campaigns  in  the 
cities  within  the  six  areas  most  direct¬ 
ly  affected  by  these  appropriations. 

In  addition  to  the  value  of  contracts 
listed  by  cities  within  the  areas,  a 
separate  table  reveals  the  actual  em¬ 


ployment  in  each  area  as  of  November, 
1940,  and  the  dates  of  peak  employ¬ 
ment  on  the  basis  of  the  contracts  let 
prior  to  January  1,  1941. 

Of  course,  any  additional  contracts 
during  1941  will  either  increase  pres¬ 
ent  employment  or  move  the  peak 
further  ahead  into  1943  or  1944. 

Many  startling  facts  are  revealed  in 
the  figures  for  employment  in  several 
of  those  areas  and  the  advertising  ex¬ 
ecutives  will  find  much  to  guide  them 
in  their  efforts  to  time  their  schedules 
in  many  of  the  localities  where  only 
newspapers  can  keep  in  step  with  the 
expanding  purchasing  power  of  the 
high-paid  skilled  workers. 


CONSTRUCTION  OF  U.  S.  GOVERNMENT  VESSELS  IN  PRIVATE  SHIPYARDS 
AND  U.  S.  NAVY  YARDS 


.Vmi 

Value  of 
ContrartH 

Dee.  31,  1010 

NL'.UBKK  OF  EMI'LOYEES 

Xnv.,  1010  Nov.,  toil  Nov.,  1012 

(artual)  (E^timated)  (Ehtiniated) 

North  Atlantic  . 

. $2,883,382,000 

89,000 

164,000 

237,000 

South  Atlantic  . 

.  746,977,000 

19,000 

49,000 

56,800 

Gulf  . 

.  223,466,000 

5,300 

10,500 

14,500 

Great  Lakes  . 

.  45,858,000 

300 

3,600 

2,800  (A) 

North  Pacific  . 

.  337,965,000 

4,800 

30,100 

34,900  (B) 

South  Pacific  . 

.  511,080,000 

8,500 

28,600 

42,400  (C) 

Total  . 

.  $4,748,728,000 

126,900 

286,200 

388,400 

our  many  newspaper  friends  tell  us— 
an  inspiration.” 

The  F.  Wayland  Ayer  Cup  is  award¬ 
ed  each  year  to  the  paper  judged  best 
in  the  Exhibition  from  the  standpoints 
of  typography,  presswork  and  make¬ 
up,  by  a  jury  of  nationally-recognized 
experts.  The  Cup,  which  last  year  was 
awarded  to  the  New  York  Times,  must 
be  won  three  times  for  permanent 
possession.  In  addition  to  the  Cup, 
three  honorable  mentions  are  pro¬ 
vided  in  four  different  classifications 
as  follows:  (1)  Regular-sized  papers 
of  more  than  50,000  circulation;  (2) 
Regular-sized  papers  of  from  10,000  to 
50,000  circulation;  (3)  Regular-sized 
papers  of  less  than  10,000  circulation; 
and  (4)  Tabloids,  without  regard  to 
circulation. 

■ 

Sees  Abolition 
Of  Press  Freedom 

Atlantic  City,  Feb.  24— The  mind 
of  the  American  people  is  being  con¬ 
ditioned  to  accept  abolition  of  press 
freedom,  Robert  E.  Peifer,  advertising 
manager  of  the  Atlantic  City  Press- 
Union  Newspapers,  told  the  weekly 
luncheon  of  the  Pleasantville  Kiwanis 
Club. 

“There  is  a  school  of  thought  in 
this  country  which  has  won  a  good 


many’  millions  of  adherents  in  late 
years,”  Peifer  said.  “This  school  of 
thought  holds  that  the  social  and 
economic  system  under  which  we  grew 
great  is  now  worn  out,  passe,  out  of 
line  with  modern  thought,  that  a  new 
era  is  upon  us,  that  men  and  business 
must  be  hedged  about  with  regulations 
and  edicts  and  verboten  signs. 

"The  bureaucratic  leaders  who  are 
promoting  those  ideas  are  trying  to 
plant  the  seeds  of  suspicion  and  dis¬ 
trust  in  the  minds  of  newspaper  read¬ 
ers,  so  that  if  or  when  the  time  comes, 
they  will  appear  justified  in  taking 
over  and  destroying,  either  by  regi¬ 
mentation  or  economic  pressure,  free 
newspapers,  and  after  that,  free  en¬ 
terprise,  which  the  newspaper  pro¬ 
tects. 

"The  distinguished  Secretary  of  the 
Interior  and  that  high-minded  patriot, 
former  Senator  Sherman  Minton,  of 
Indiana,  are  among  those  leaders  who 
would  feel  more  comfortable  if  they 
had  some  definite  means  of  controll¬ 
ing  the  press,  and  modifying  its  free¬ 
dom.” 

22  OF  staff' in  UNIFORM 

Twenty-two  employes  of  the  Buffalo 
(N.  Y.)  Evening  News  have  entered 
the  nation’s  armed  forces — one  in  the 
marines,  the  others  in  the  army  as 
selectees  or  with  the  National  Guard. 


(At  Peak  for  Great  Lakes  is  in  May,  1042,  with  4.400  employes. 

(B)  Peak  for  North  Paciflo  is  in  May,  1042.  with  37.000  employes. 

(C)  Peak  for  South  Pacific  is  in  Auerust.  1042,  with  48,600  employes. 


CONTRACT  TOTALS  RY  CITIES 

Value  of 
Contract# 

(ity 

Dec.  31,1940 

North  Atlantic 

Bath,  Me . 

$184,914,000 

Rockland,  Me . 

600,000 

So.  Bristol,  Me . 

300,000 

Portsmouth,  N.  H . 

70,732,000 

Boston,  Mass . 

134,993,000 

Ipswich,  Mass . 

632,000 

Neponset,  Mass . 

4,500,000 

Quincy,  Mass . 

599,477,000 

Bristol,  R.  I . 

304,000 

Groton,  Conn . 

125,939,000 

Brooklyn,  N.  Y . 

149,106,000 

Greenport,  L.  I.,  N.  Y . 

631,000 

New  York,  N.  Y . 

825,000 

Staten  Island,  N.  Y . 

91,447,000 

Bayomie,  N.  J . 

8,251,000 

(  Camden,  N.  J . 

638,112,000 

Kearney,  N.  J . 

359,400,000 

Wilmington,  Del . 

7,303,000 

Chester,  Pa . 

117,253,000 

Philadelphia,  Pa . 

347,169,000 

Sparrows  Pt.,  Md . 

41,494,000 

South  Atlantic 

Newport  News,  Va . 

526,686,000 

Portsmouth,  Va . 

125,435,000 

Charleston.  S.  C . 

94,176,000 

Jacksonville,  Fla . 

680,000 

Gulf 

Tampa,  Fla . 

Chickasaw,  Ala . 

Pascagoula,  Miss . 

Beaumont,  Tex . 

Orange,  Tex . 

Great  Lakes 

Bay  City,  Mich . 

Detroit,  Mich . 

Manitowoc,  Wise . 

Sturgeon  Bay,  Wise . 

North  Pacific 

Bremerton,  Wash . 

Seattle,  Wash . 

Portland,  Ore . 

South  Paci/ic 

Alameda,  Calif . 

1^  Angeles,  Calif . 

Oakland,  Calif . 

San  Francisco,  Calif . 

San  Pedro,  Calif . 

Vallejo,  Calif . 


7,800,000 

29,260,000 

94,677,000 

3,948,000 

87,781,000 

14,628,000 

135,000 

30,495,000 

600,000 

96,718,000 

217,247,000 

24,000,000 

6,720,000 

7,560,000 

46,722,000 

254,545,000 

109,488,000 

86,045,000 


Total  . $4,748,728,000 


Ayer  Announces 
11th  Annual 
Competition 

Philadexphia,  Feb.  24 — Invitations 
have  been  sent  to  all  English-language 
daily  newspapers  in  the  United  States 
to  participate  in  the  11th  annual  Ayer 
Exhibition  of  Newspaper  Typography 
to  be  held  in  the  Ayer  Galleries  in  I 
Philadelphia.  The  show  is  sponsored ' 
by  N.  W.  Ayer  &  Son,  Inc.,  Philadel-  , 
phia,  to  stimulate  improvement  in  the 
typography,  press-work  and  make-up 
of  the  newspaper  medium.  More  than 
1,000  dailies  have  been  entered  in  each 
of  the  previous  competitions. 

In  order  to  place  proper  value  on 
consistent  excellence  in  typography, 
the  date  of  the  publication  required 
for  all  entries  is  chosen  by  lot  at  the 
end  of  the  period  of  competition, 
which  is  announced  in  advance.  The  i 
period  of  competition  this  year  is  the  [ 
week  of  March  3.  Publishers  will  be  j 
notified  of  the  specific  day  of  that 
week  required  immediately  after  the 
drawing,  which  will  take  place  on 
Mar.  10. 

Ad  Effectlveaeis 

In  a  message  to  publishers,  accom¬ 
panying  the  inviations,  H.  A.  Batten, 
Ayer  president  said:  “The  value  of 
good  typography,  clean  printing  and  1 
attractive  layout  in  making  the  news-  1 
papers  a  better  medium  needs  con- 1 
stantly  to  be  emphasized. 

“Well  arranged,  cleanly  printed, 
readily  legible  news  columns  invite  { 
the  reader  to  pause  at  every  page.  | 
That  gives  the  advertiser  the  oppor¬ 
tunity  he  is  looking  for.  From  that! 
point  on  readership  of  the  advertising  i 
is  his  responsibility.  In  the  past  sev¬ 
eral  years  we  have  noted  a  substantial  I 
improvement  in  the  medium  as  a 
whole,  with  regard  to  typography.  | 
“We  are  earnestly  hopeful  that  this 
improvement  will  continue.  And  we 
are  glad  if  these  friendly  competitions 
we  arrange  each  year  have  been — as ; 
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More  than  100  million  dollars  is  be¬ 
ing  spent  this  year  on  defense  indus¬ 
tries  contracts,  army  and  airforce  hous¬ 
ing,  and  the  payrolls  of  Regular  Army 
personnel  and  trainees  in  San  Antonio 
— the  busy  central  marketplace  of  pros¬ 
perous  South  and  West  Texas. 

Practically  all  the  products  of  this 
richly  productive  region  are  in  impera¬ 
tive  demand  for  the  vast  national  de¬ 
fense  program — oil,  strategic  minerals, 
meat  animals,  wool,  mohair,  crops  for 
food,  feed  and  clothing  for  Uncle  Sam’s 
forces. 

In  addition,  hundreds  of  families  have 
removed  to  San  Antonio  to  be  near  their 
sons  in  training. 

San  Antonio  Express  and  San  Antonio 
Evening  News  daily  are  bringing  the 
news  of  the  nation  and  the  world — and 
also  the  news  of  business,  which  is  ad¬ 
vertising — to  these  many  thousand  new¬ 
comers  to  their  city,  in  addition  to  go¬ 
ing  into  the  homes  of  the  region,  where 
they  are  old,  trusted  friends. 
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Dailies  Strive 
For  Trade  Area 
News  Coverage 

Circulation  Dept.  Must 
Be  Alert  to  Obtain 
Outside  Readers 
By  GEORGE  A.  BRANDENBURG 

Competition  between  newspapers 
serving  adjoining  trade  areas  is  forc¬ 
ing  all  dailies  to  move  toward  a  more 
complete  coverage  of  the  areas  they 
serve,  is  the  conclusion  reached  by 
William  Peter  Froom,  graduate  stu¬ 
dent  at  Medill  School  of  Journalism, 
Northwestern  University,  based  on  a 
study  of  trade  area  circulation  prac¬ 
tices  of  10  Illinois  dailies. 

Mr.  Froom  set  out  to  study  the  edi¬ 
torial  and  circulation  practices  of  10 
representative  Illinois  dailies  and  to 
evaluate  them  in  terms  of  psycholog¬ 
ical  soundness  and  results  obtained  in 
circulation  gains.  He  recognized  the 
common  problems  of  these  papers  are: 
(1)  The  obligation  as  a  service  insti¬ 
tution  operated  to  inform  the  public 
and  report  the  news  in  a  territory  ad¬ 
jacent  to  the  city  of  publication  and 
extending  as  far  in  distance  as  it  is 
profitably  able  to  do;  and  (2)  to  give 
the  advertisers,  both  local  and  na¬ 
tional,  the  best  available  markets  for 
their  goods. 

Praitet  LiHle  Merchant  Plan 

He  contacted  circulation  managers 
and  managing  editors  of  the  10  papers 
in  the  course  of  his  study.  His  con¬ 
clusions  follow: 

“There  is  a  rivalry  among  the  edi¬ 
torial  staffs,  particularly  the  state  edi¬ 
tors,  who  are  trying  to  publish  some¬ 
thing  that  will  make  country  folk  pre¬ 
fer  their  paper  over  that  of  their  com¬ 
petitors.  Circulation  staffs  are  doing 
an  efficient  job,  but  the  writer  feels 
that  more  progress  is  being  made 
along  editorial  lines.  This  is  the  log¬ 
ical  development,  but  the  situation 
should  not  remain  in  this  state. 

“The  main  contribution  of  the  cir¬ 
culation  staff  organization  to  the  bet¬ 
terment  of  country  circulation  is  the 
‘Little  Merchant’  training  which  is  fast 
becoming  a  scientific  selling  plan  in 
which  boys  are  being  trained  to  do  a 
job  that  used  to  be  done  by  adult 
high  pressure  solicitors. 

Need  Tried  Circeiation  Formulas 

“Some  newspapers  in  this  study, 
and  no  doubt  there  are  others,  have 
been  hindered  in  this  work  of  devel¬ 
oping  their  country  circulation  be¬ 
cause  they  are  skeptical  of  being  able 
to  get  increased  advertising  revenue 
from  this  added  coverage  of  the  trade 
area  particularly  when  this  coverage 
is  extended  into  the  fringes  of  the 
trade  territory. . . .  Unless  a  newspaper 
does  serve  its  entire  trade  area,  com¬ 
peting  newspapers  are  likely  to  take 
portions  of  that  trading  area  away 
from  the  unprogressive  newspaper. 
And  the  loss  of  groups  of  readers  in 
'cbhununities  which  are  better  served 
by  another  newspaper  may  also  have 
its  effect  in  declining  advertising  rev¬ 
enues. 

“The  writer  grants  that  a  newspaper 
cannot  continually  furnish  circulation 
service  to  areas  which  do  not  contri¬ 
bute  to  the  financial  upkeep  but  this 
study  has  shown  that  newspapers 
which  have  provided  this  service  have 
profited  from  increased  circulation  and 
have  furthermore  kept  competition 
from  cutting  deep  into  their  sphere  of 
influence.” 

From  a  circulation  standpoint,  Mr. 
Froom  was  of  the  opinion,  as  a  result 
of  his  detailed  study,  there  is  a  lack 
of  knowledge  of  tried  circulation  for¬ 


mulas  for  trade  area  and  country  ter¬ 
ritories  which  is  holding  some  pub¬ 
lishers  back  from  progressive  expan¬ 
sion.  Papers  studied  were: 

Joliet  Herald-News;  Kewanee  Star- 
Courier;  Rock  Island  Argus;  Rock¬ 
ford  Morning  Star  and  Register- 
Republic;  Peoria  Journal-Transcript; 
Peoria  Star;  Galesburg  Register-Mail; 
Danville  Commercial  News;  Blooming¬ 
ton  Daily  Pantagraph  and  Spring- 
field  Illinois  State  Journal. 

Net  Serve  Plan  Popular 

THE  “Net  Serve  Plan”  established 

seven  months  ago  by  the  San  Fran¬ 
cisco  News  is  proving  to  be  of  greater 
value  to  News  carriers  every  month. 
The  system  allows  a  carrier  to  set  his 
own  monthly  goal.  Through  the  plan, 
carriers  have  come  to  realize  there  is 
no  satisfaction  in  having  stops.  It 
means  less  profits. 

Previously  most  of  the  net  serve 
offers  at  the  News  were  on  a  competi¬ 
tive  basis.  Now  a  carrier  knows  he  is 
rewarded  for  each  and  every  net  serve. 
He  can  establish  his  own  goal  and 
know  exactly  what  he  is  going  to  gain 
in  net  profit.  Following  is  the  sched¬ 
ule  used  by  the  News  under  the  Net 
Serve  Plan: 

Thirty-five  cents  for  one  net  serve,  70c  for 
two  net  serves,  $1.0S  for  three  net  serves, 
$1.40  for  four  net  serves,  $1.75  for  five  net 
serves,  $2.70  for  six  net  serves,  $3.15  for 
seven  net  serves,  $3.60  for  eight  net  serves, 
$4.05  for  nine  net  serves,  $5  for  10  net  serves, 
SOc  for  each  additional  net  serve. 

New  Sales  Zone  Plan 
SOLUTION  of  the  safety  and  con¬ 
gestion  problems  created  by  news¬ 
paper  boys  working  in  heavy  traffic  is 
sought  in  a  plan  which  went  on  trial 
in  a  widespread  area  in  Los  Angeles, 
Feb.  20. 

Under  the  plan,  newspaper  sales  to 
motorists  may  be  made  only  in  “News¬ 
paper  Sales  Zones,”  marked  off  in 
black  paint  on  the  far  comer  of  in¬ 
tersections.  The  zones  are  labeled 
with  white  stenciled  letters  on  the 
curbs,  and  accommodate  two  cars  at 
•  time.  Boys  will  not  be  permitted 
to  sell  in  the  streets  to  motorists 
stopped  by  traffic  signals,  nor  will  mo¬ 
torists  be  permitted  to  halt  in  traffic 
lanes  to  purchase  papers. 

A  solution  to  these  traffic  problems 
has  been  sought  for  some  time  by  va¬ 
rious  members  of  the  police  commis¬ 
sion.  The  present  plan  was  suggested 
by  Commissioner  J.  Win  Austin,  and 
following  a  series  of  meetings  with 
circulation  managers  of  the  Los  An¬ 
geles  papers  to  work  out  the  details,  it 
was  decided  to  give  it  a  90-day  trial. 
The  task  of  marking  off  the  zones  on 
about  65  corners  was  carried  out  early 
this  week  by  the  city.  Estimates 
place  the  number  of  boys  involved  in 
the  test  at  around  300,  handling  the 
Los  Angeles  Examiner,  Times,  Herald 
&  Express,  and  News.  In  addition  to 
the  boys  working  the  newspaper 
zones,  where  there  are  street  car 
safety  zones  other  boys  will  be  per¬ 
mitted  to  sell  exclusively  to  street  car 
passengers. 

One  possible  effect  of  the  plan’s 
operation  may  be  a  shift  in  newspaper 
purchasers’  buying  habits.  Motorists 
accustomed  to  buying  their  paper  at 
a  certain  comer  may  decide  it  is  too 
much  trouble  to  make  a  special  stop 
in  the  newspaper  zone,  and  buy  the 
paper  on  a  downtown  comer  before 
getting  into  their  cars. 

Report  on  K.  C.  Kansan 

FROM  Ray  McClellan,  circulation 

manager,  Kansas  City  Kansan, 
which  recently  went  to  10  cents  a 
week  for  seven  issues,  we  received 
the  following  report: 

“Although  we  were  showing  substantial 
progress  at  15  cents  a  week,  the  management 


decided  that  in  view  of  our  competitors  stress¬ 
ing  mass  circulation  on  a  low-priced  news 
paper,  it  was  to  our  advantage  to  do  likewise 
and  thus  be  able  to  give  advertisers  a  full 
coverage  of  our  territory.  Naturally  we  have 
made  rapid  increases  in  our  circulation.  We 
made  the  announcement  to  the  public  on  Dec. 
18,  which  is  almost  the  peak  of  the  holiday 
buying  period  and  when  the  average  person 
is  less  news  conscious,  yet  the  results  have 
been  greater  than  our  expectations. 

“To  date  we  have  allowed  the  rate  speak 
for  itself  and  are  doing  no  special  promotion 
work  in  connection  with  it.  All  increases 
have  been  secured  through  the  carriers  organ¬ 
ization,  and  we  have  employed  no  additional 
district  men  or  used  solicitors.  The  spirit  and 
cooperation  of  our  carrier  organization  has 
been  all  that  anyone  could  ask  for,  and  it  is 
our  present  conviction  we  will  continue  to 
make  good  strides  in  increasing  circulation  for 
some  time  to  come.  This  is  making  us  optimis¬ 
tic  over  the  possibilities  of  greatly  increasing 
our  advertising  revenue  by  being  able  to  offer 
mass  circulation  coverage.” 

How  He  Got  His  Start 

EDWARD  E.  SCOTT,  Springfield 

(Mo.)  Newspapers,  Inc.,  immediate 
past  president  of  the  Midwest  Circula- 
t  i  o  n  Managers 

Association - 

was  born 
on  a  farm  in 
northern  Illinois 
and  became  a 
carrier  boy  for 
the  old  Chicago 
Inter  -  Ocean 
while  yet  a  lad 
in  grade  school. 

He  spent  several 
years  as  a  car¬ 
rier  and  wagon 
driver  in  Chi¬ 
cago  while  going  Edward  E.  Scott 
to  high  school 

After  leaving  school,  he  purchased 
a  large  newspaper  route  on  Chicago’s 
swanky  nor^  side,  largely  through 
the  efforts  of  a  good-hearted  former 
employer,  who  staked  him  to  several 
thousand  dollars.  After  successfully 
operating  the  route  for  several  years, 


he  sold  it  and  took  over  the  agenda 
for  Chicago  papers  in  Joliet  and 
Aurora,  Ill.  From  that  beginning  jj, 
became  a  circulation  manager,  work* 
ing  on  newspapers  in  the  west  and 
south.  Among  them  were  the  Mont¬ 
gomery  Advertiser,  Mobile  Item,  Ft 
Worth  Record  and  the  Tulsa  World 
For  the  past  13  years,  he  has  bm 
the  hard-hitting  circulation  manage 
of  the  Springfield  News  and  Leader  A 
Press. 

He  was  elected  president  of  the 
Midwest  group  in  February,  1940,  and 
he  presided  at  the  associatuai’i 
annual  convention  in  Kansas  City 
recently. 

■ 

CIRCULATION  COURSE 

Additional  newspaper  circulation 
practice  is  being  included  this  year  as 
part  of  the  work  in  the  circulation 
problems  course  of  the  Rutgers  Uni¬ 
versity  Department  of  Journalism.  Rw 
course,  taught  this  year  for  the  fourth 
time,  is  conducted  by  Prof.  William  H. 
Boyenton,  former  newspaper  advertis¬ 
ing  and  circulation  man.  On  March  1, 
students  will  distribute  several  hun¬ 
dred  complimentary  copies  of  the 
New  Brunswick  (N.  J.)  Home  Newt 
to  Rutgers  alumni  returning  to  the  dt; 
and  campus  for  the  annual  Alumni 
Day.  Another  new  feature  of  the 
course  will  be  attendance  at  little  mer¬ 
chant  sales  meetings.  Interviews  wi4 
carriers  to  learn  their  viewpoint,  with 
newsdealers  to  observe  sales  displays 
and  methods  and  to  learn  someth!^ 
of  coverage,  return  copy  arrangements 
and  promotions,  and  solicitations  of 
prospects  in  person  and  by  telephone 
in  order  to  learn  sales  approach,  ob¬ 
jections  to  subscribing  and  possible  re¬ 
sults  are  other  practical  assignments 
that  highlight  the  course.  Students 
receive  commissions  for  all  selling 
work. 


— and 

every  NEWSPAPER  should 
have  a  DEFENSE  PROGRAM 


...  a  program  that  pro¬ 
vides  strong  protection 
against  future  contingen¬ 
cies  which  may  appear  in 
the  newspaper  publishing 
field  as  a  result  of  today’s 
world  uncertainties! 

One  of  the  most  important 
steps'  for  publishers  to  take 
in  planning  such  a  program 
is  to  insist  that  their  cir¬ 
culation  managers  join  the 
International  Circulation 
Managers’  Association  —  a 
42  -  year  old  organization 


which  opens  to  its  mem¬ 
bers  an  invaluable  fund  of 
information  on  how  to  in¬ 
crease  circulation  efficiency 
and  reduce  operating  ex¬ 
pense. 

So  .  .  .  we  suggest  that  you 
instruct  your  circulation 
manager  to  send  in  his 
application  now  in  order 
that  he  may  be  better 
equipped  to  strengthen  his 
all  -  important  sector  in 
your  newspaper's  line  of 
economic  defense. 


If  you  desire  information  concerning  all  the  benefits 
offered  by  I.C.M.A.,  write  to  L.  W.  McFetridge, 
Secy.  -  Treas.,  c  o  **The  World/’  Tulsa»  Okla. 


ACTIVE  OFFICES  IN 

TaKa  Qevrlaiid  Toronto  RorheMer  St.  Louis  Birmingham 
Detroit  Lineinnati  San  Franclseo  Dallas  Flint 
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Cummins  Heads 
ustralian  AP 
In  New  York 

Bailey  Remains  in  N.  Y. 

To  Head  Commonwealth's 
Information  Service 

Walter  Cummins,  formerly  editor- 
ji^ef  and  general  manager  of  the 
Brubone  Daily  Telegraph,  arrived  in 
Sew  York  recently  to  become  North 
.American  representative  of  the  Aus¬ 
tralian  Associated  Press,  succeeding 
David  W.  Bailey.  Mr.  Bailey,  who  re¬ 
gains  in  New  York,  has  been  ap¬ 
pointed  by  the  Australian  Depart- 
jient  of  Information  to  supervise  re- 
,'eipt  of  news  from  Australia  and  to 
leep  his  government  informed  on  U.  S, 
developments. 

In  Brisbane  Mr.  Cummins  has  been 
ticceeded  as  editor  by  W.  E.  Kittle 
and  W.  R.  McDonald  has  been  named 
general  manager  of  the  Daily  Tele¬ 
graph.  Mr.  Cummins  took  over  his 
new  duties  in  New  York  Feb.  16.  Mr. 
Bailey,  who  has  been  in  New  York 
15  months,  formerly  was  deputy 
fditnr  and  manager  of  the  London  of- 
jce  of  the  AAP. 

Ttlls  of  Ntwsprinf  Projecf 
Last  year  the  AAP  began  concen- 
Titing  on  a  basic  spot  news  service 
jnder  a  new  system  of  American  cov¬ 
erage  devised  by  Australian  news¬ 
papers’  representatives.  Under  this 
•ystem  of  expanded  coverage  (see 
ttP,  June  1,  1940)  three  other  Aus- 
jalian  bureaus  in  New  York  supply 
heir  own  interpretative  news  com- 
aentaries  and  background  to  their 
reflective  Australian  and  New  Zea¬ 
land  papers.  The  AAP,  now  under 
direction  of  Mr.  Cummins,  has  con¬ 
tracts  with  the  Associated  Press, 
United  Press  and  the  New  York 
Times. 

In  an  interview  with  Editor  &  Pub- 
USHIR  this  week  Mr.  Cummins  pre¬ 
dicted  “great  success”  for  the  $6,000,- 
)00  paper  mill  at  Boyer,  near  Hobart, 
Tasmania,  which  has  just  started  to 
produce  newsprint  from  eucalyptus 
»ood  pulp.  The  plant  is  that  of  the 
■iustralian  Newsprint  Mills,  Pty.,  Ltd., 
!wned  by  some  of  the  leading  news- 
apers  in  the  Commonwealth. 
Two-thirds  of  eucalyptus  ground- 
»ood  and  one-third  of  imported  sul¬ 
phite  are  used  in  the  paper  pulp.  The 
irst  newsprint  produced  is  reported 
ehave  yielded  a  good  sheet. 

To  Coat  $72  a  Ton 
Actual  commercial  production  be- 
Sias  next  week  and  the  first  ship- 
3ients  go  out  the  end  of  March.  Initial 
roduction  will  be  30,000  long  tons  a 
tear  but  this  total  can  be  readily 
doubled  with  an  additional  plant 
Mimed  for  completion  within  a  year. 

is  hoped  in  a  few  years  to  increase 
■he  output  to  100,000  long  tons  an- 
■lally,  Mr.  Cummins  said.  In  nor¬ 
mal  times  Australia  requires  150,000 
aus  a  year,  but  owing  to  war  restric- 
"a)ns  due  to  the  adverse  exchange  rate 
o'untary  rationing  of  newsprint  is  in 
’ect  under  which  Australian  pub- 
[^ers  take  35%  less  than  normal. 

The  mill  also  will  produce  chemical 
at  a  later  date.  Mr.  Cummins 
id  the  forests  can  supply  fully  100,- 
•W  tons  of  eucalyptus  pulp  annually, 
peculiar  type  of  eucalyptus  regnan, 
F  swamp  gum,  is  used,  and  Canadian 
l^icinns  are  experimenting  to  find 
■her  gums  suitable  or  to  establish 
'"chniques  to  deal  with  other  types  of 
^calyptus.  Great  logs  from  trees 
^  to  300  years  old  are  hauled  by 
pctors  to  the  mill  “like  matchsticks,” 


since  they  cannot  be  floated  there  by 
water.  Boyer  is  20  miles  north  of 
Hobart,  capital  of  Tasmania,  the 
Commonwealth’s  island  state. 

Imported  newsprint  costs  $92  a  ton 
and  the  mill  expects  to  make  Tas¬ 
manian  paper  at  a  cost  between  $72 
and  $76  a  long  ton.  It  is  expected  that 
this  price  will  be  reduced  as  soon  as 
the  Boyer  plant  is  doubled,  according 
to  Mr.  Cummins. 

■ 

HEADS  CAL.  GROUP 

A.  C.  Hammond,  publisher,  Willits 
(Cal.)  News,  was  elected  president  of 
the  publishers  unit  of  the  Redwood 
Empire  Association  at  last  Saturday’s 
(Feb.  22)  meeting  held  in  Cloverdale. 
He  succeeds  Ernest  L.  Finley,  pub¬ 
lisher,  Santa  Rosa  Press-Democrat  and 
Republican.  Mr.  Finley  has  held  the 
presidency  for  the  past  12  years.  Paul 
Jasper,  Fortuna  Humboldt  Beacon, 
was  named  secretary.  George  T.  Cam¬ 
eron,  publisher,  San  Francisco  Chron¬ 
icle,  was  elected  vice-president  to  rep¬ 
resent  San  Francisco  County.  Roy 
Brown,  San  Rafael  Independent  and 
president  of  the  National  Editorial  As¬ 
sociation;  Justus  Craemer,  co-publish¬ 
er,  Orange  News;  W.  W.  Ross,  adver¬ 
tising  director,  San  Francisco  Chroni¬ 
cle  and  John  B.  Long,  general  man¬ 
ager,  California  Newspaper  Publish¬ 
ers  Association,  were  among  the 
speakers. 

■ 

N.  C.  DAILIES  ELECT 

Capus  Waynick,  High  Point  Enter¬ 
prise,  was  reelected  president  of  the 
North  Carolina  Association  of  After¬ 
noon  Dailies  at  its  annual  meeting 
during  the  recent  North  Carolina 
Press  Institute.  Others  reelected 
were:  vice-president,  John  Barry, 
Durham  Sun;  secretary  -  treasurer, 
Talbot  Patrick,  Goldsboro  News-Ar- 
gus.  Barry  Bingham,  publisher  of  the 
Louisville  Courier -Journal  and  Times, 
has  presented  to  the  University  of 
Kentucky  a  gift  of  $10,000  for  the  pur¬ 
chase  and  improvement  of  the  old 
Tatum  Springs  Hotel  which  will  be 
used  as  a  state  4-H  club  camp.  ’The 
camp  will  be  named  the  “Robert 
Worth  Bingham  Memorial”  in  honor 
of  the  late  Robert  W.  Bingham,  father 
of  the  donor  and  at  the  time  of  his 
death.  Ambassador  to  the  Court  of 
St.  James’s. 


UNITED  PRESS  CHANGES 

Herbert  DeShong,  United  Press 
New  Orleans  rewrite  man  for  the  past 
year,  left  last  week  to  take  a  similar 
position  with  International  News  Ser¬ 
vice  bureau  at  Dallas.  DeShong 
formerly  was  a  reporter  for  the  Dallas 
Times-Herald,  but  had  been  with 
United  Press  for  several  years.  John 
L.  Cutter,  UP  bureau  manager  at  Chi¬ 
cago,  is  now  in  charge  of  the  Detroit 
bureau,  succeeding  Steve  Richards, 
who  has  joined  the  publicity  staff  of 
Arthur  Kudner,  Inc.,  Detroit  office, 
effective  March  1. 

NEW  CITY  EDITOR 

Harland  R.  Ratcliffe,  city  editor, 
Boston  Evening  Transcript,  has  re¬ 
signed  his  position  to  join  the  Boston 
Traveler  staff,  where  he  is  at  present 
on  the  copy  desk.  Edwin  Gritz,  for¬ 
merly  on  the  city  staff  of  the  Tran¬ 
script,  has  succe^ed  Ratcliffe  as  city 
editor. 

■ 

WOMAN  M.  E. 

Mrs.  Hilda  M.  Angle,  widow  of  F. 
Pursell  Angle,  of  Danville,  Pa.,  who 
died  recently,  will  succeed  her  hus¬ 
band  as  managing  editor  of  the  Dan¬ 
ville  (Pa.)  Daily  News. 


FRIENDLY  APPOINTED 

Edwin  S.  Friendly,  business  manager 
of  the  New  York  Sun,  and  Roy  K 
Larsen,  president  of  Time,  Inc.,  have 
been  elected  to  membership  on  the 
Committee  on  Consumer  Relations  in 
Advertising,  Inc.  Mr.  Friendly  suc¬ 
ceeds  Col.  Julius  Ochs  Adler,  vice- 
president  and  general  manager  of  the 
New  York  Times,  now  on  leave  of  ab¬ 
sence  with  the  army;  and  Mr.  Larsen 
succeeds  Walter  D.  Fuller  of  the  Curtis 
Publishing  Co. 

■ 

Missouri  Ad  Managers 
Form  Association 

The  Missouri  Advertising  Managers 
Association  was  formed  Feb.  22  at  a 
meeting  of  advertising  executives 
from  a  major  portion  of  Missouri’s  47 
daily  newspapers  at  Columbia.  A  di¬ 
vision  of  the  Missouri  Press  Associa¬ 
tion,  the  group  will  meet  four  times 
annually,  in  February,  May,  August 
and  October.  The  May  meeting  will 
be  a  part  of  Journalism  Week  at  the 
University  of  Missouri. 

Cal  M.  Keller,  Moberly  Monitor- 
Index,  was  elected  president;  Charles 
R.  Munson,  Hannibal  Courier-Post, 
vice-president,  and  J.  Edgar  Gerald, 
secretary  of  the  Missouri  Press  Asso¬ 
ciation,  secretary.  On  the  board  of 
directors  are:  J.  A.  Proctor,  Colum¬ 
bia  Tribune;  Elden  Tuttle,  Cape  Gi¬ 
rardeau  Southeast  Missourian,  and 
E.  P.  Bohn,  Chillicothe  Constitution- 
Tribune. 

newspaper's  ads 

Annoimcement  of  an  advertising 
campaign,  featuring  Portland’s  and 
Oregon’s  industries  and  recreational 
values,  to  be  carried  by  three  national 
publications,  was  made  by  the  Port¬ 
land  Oregonian  at  a  luncheon  of  the 
Portland  Realty  board  Feb.  21.  Pal¬ 
mer  Hoyt,  Oregonian  publisher,  and 
Mac  Wilkins,  president  of  Mac  Wil¬ 
kins  &  Cole,  Inc.,  advertising  agency 
preparing  the  copy,  outlined  the  plans. 
Copy  will  be  placed  in  Time  and  Busi¬ 
ness  Week  and  Editor  &  Publisher. 
Mr.  Wilkins  said  the  newspaper  did 
not  plan  to  advertise  defense  and  like 
federal  expenditures,  but  to  cite  the 
region’s  industries,  resources  and  rec¬ 
reational  attractions. 

BULLETIN  SEEKS  FM 

Philadelphia,  Feb.  25 — The  Philadel¬ 
phia  Evening  Bulletin  has  filed  ap¬ 
plication  with  the  Federal  Communi¬ 
cations  Commission  for  a  permit  to 
build  a  Frequency  Modulation  radio 
station  here.  Editor  &  Publisher 
learned  today.  ’The  application  was 
filed  by  the  Gibraltar  Service  Cor¬ 
poration,  a  subsidiary  of  the  Bulletin. 
’The  officers  of  the  new  concern  are 
identical  with  the  officers  of  the  Bul¬ 
letin  Company,  with  Robert  McLean, 
president. 

MAXWELL  NAMED  M.E. 

W.  Colvin  Maxwell,  connected  20 
years  with  the  Rome  (Ga.)  News- 
Tribune,  has  been  named  managing 
editor  of  the  Anniston  (Ala.)  Star. 
Effective  Feb.  10,  Lewis  W.  Higgins, 
member  of  the  News-Tribune  staff 
since  1936,  became  city  editor.  Alec 
Tregone,  formerly  of  the  .Marietta 
(Ga.)  Daily  Times,  has  been  named 
to  head  the  sports  department,  and 
Norman  Bassett  has  joined  the  staff 
as  telegraph  editor. 

DONATE  Am'bULANCE 

’The  Philadelphia  Club  of  Advertis¬ 
ing  Women  celebrated  its  25th  anni¬ 
versary  Feb.  25  by  donating  an  ambu¬ 
lance  to  the  Southeastern  Pennsyl¬ 
vania  Chapter  of  the  American  Red 
Cross  and  $1,000  to  the  British  War 
Relief  Society. 


Military  Service  Calls 
Daily's  Executives 

Harrisburg,  Pa.,  Feb.  24 — Military 
service  and  other  personnel  changes 
have  resulted  in  a  virtual  turnover  of 
executive  and  editorial  staff  members 
of  the  Harrisburg  Telegraph. 

Departure  of  many  of  its  employes 
for  Army  service  with  the  induction 
of  the  State  National  Guard  into  Fed¬ 
eral  service,  was  marked  by  the  Tele¬ 
graph  sponsoring  a  Shrine  Luncheon 
Club  program  last  week,  as  a  fare¬ 
well  gesture  to  those  leaving  for  the 
Army. 

Heading  the  list  of  service  men  to 
leave  the  Telegraph  is  president  Ed¬ 
ward  J.  Stackpole,  Jr.,  Brigadier  Gen¬ 
eral  commanding  the  56th  Infantry 
Brigade. 

Editor  and  publisher  Albert  H. 
Stackpole,  Commander  of  the  104th 
Cavalry,  left  the  newspaper  at  the 
same  time,  turning  all  executive  duties 
over  to  John  R.  Hood,  who  is  now 
operating  the  Telegraph  as  general 
manager. 

Editor  Bion  C.  Welker,  Major,  head¬ 
quarters,  104th  Cavalry,  has  turned 
over  his  work  to  W.  S.  Worst,  acting 
managing  editor. 

Other  editorial  rooms  employes  who 
have  deserted  their  typewriters  for 
uniforms  are:  Columnist  Noble  L. 
Frank,  Lieutenant,  Troop  F,  104th 
Cavalry;  sports  editor,  John  C.  Con- 
lin,  private.  Headquarters’  Troop,  104th 
Cavalry;  reporter  Robert  B.  Light, 
private,  28th  Division  Staff. 

Resignations  in  the  editorial  room 
this  week  were:  wire  editor  Louis 
Gale,  who  joins  the  editorial  staff  of 
the  Reading  Eagle,  and  staff  man  Ed 
Fi'her,  who  has  t^en  a  place  on  the 
staff  of  the  Dayton  (Ohio)  Herald. 

Thomas  B.  Scriver,  formerly  of  the 
sports  department  of  the  Philadelphia 
Record,  has  been  appointed  as  sports 
editor  to  fill  Conlin’s  post.  Other  ap¬ 
pointments  are  not  definite,  according 
to  Worst. 

■ 

Ads  Pep  Up  Charity 
Drive;  Goal  Is  Passed 

Philadelphia,  Feb.  27— An  intensive 
and  carefully-planned  program  of  ad¬ 
vertising  and  promotion,  utilizing  the 
most  advanced  techniques  of  commer¬ 
cial  selling,  is  credited  with  a  major 
part  in  the  success  of  the  1941  United 
Charities  Compaign,  which  raised 
funds  for  the  support  of  137  charitable 
agencies  in  the  Philadelphia  com¬ 
munity. 

Winding  up  a  three-week  campaign 
recently,  .the  drive  netted  a  total  of 
$3,741,000,  which  exceeds  by  $500,000 
the  amount  raised  last  year  in  a  drive 
which  lasted  three  months.  Newspa¬ 
per  advertising  and  promotion  played 
an  important  role  in  that  drive.  Editor 
&  Publisher  learned.  Prepared  and 
handled  without  charge  by  N.  W.  Ayer 
&  Son,  Inc.,  whose  president,  H.  A. 
Batten,  was  chairman  of  the  publicity 
committee,  the  advertising  and  pro¬ 
motion  began  two  weeks  before  the 
actual  opening  of  the  campaign  and 
continued  to  the  closing  day. 

A  newspaper  teaser  campaign  in 
donated  space  on  the  symbol  of  the 
drive,  the  Red  Feather,  stimulated  in¬ 
terest  until  the  “secret”  was  let  out 
at  a  giant  Town  Meeting,  attended  by 
more  than  13,000  persons  at  Conven¬ 
tion  Hall  to  open  the  actual  campaign 
Jan.  26. 

■ 

N.  W.  AYER  NAMED 

The  Philadelphia  Evening  Bulletin 
has  announced  the  appointment  of  N. 
W.  Ayer  &  Son,  Philadelphia,  to  di¬ 
rect  its  advertising  account. 
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Georgia  Press 
Institute  Hears 
Many  Speakers 

Athens,  Ga.,  Feb.  24 — Newspaper 
editors,  assembled  here  from  through¬ 
out  Georgia,  heard  nationally-known 
authorities  in  the  fields  of  journalism 
and  public  affairs  at  the  14th  annual 
Press  Institute  of  the  Georgia  Press 
Association,  Feb.  19-22. 

Two  Pulitzer  prize  winners — James 
M.  Cox,  publisher  of  the  Miami  News 


Shown  at  Georgia  Press  Instifuta  meeting 
in  Athens,  Ga.,  Feb.  22  are,  seated,  left 
to  right:  Kirke  Simpson,  AP  news  commen¬ 
tator;  Hugh  Trotti,  vice-president  and 
general  manager,  Atlanta  Constitution; 
and  standing,  left  to  right:  Ralph  McGill, 
executive  editor,  Atlanta  Constitution,  and 
John  E.  Drewry,  dean,  Henry  W.  Grady 
School  of  Journalism,  University  of  Georgia. 

and  Atlanta  Journal,  former  governor 
of  Ohio,  and  Democratic  presidential 
nominee  in  1920,  and  Kirke  L.  Simp¬ 
son,  of  the  Washington  Bureau  of  the 
Associated  Press,  whose  Unknown  Sol¬ 
dier  stories  won  the  coveted  award — 
addressed  the  editors. 

Other  si>eakers  included  Herbert 
Davidson,  editor  of  the  Daytona  Beach 
(Fla.)  News-Journal;  Harry  Grayson, 
sports  editor  of  NEA  Service;  Edward 
W,  Beattie,  foreign  correspondent  of 
United  Press,  and  Richard  G.  Danner, 
of  the  Federal  Bureau  of  Investiga¬ 
tion. 

Numerous  round  table  sessions  on 
newspaper  problems  and  varied  enter¬ 
tainments  rounded  out  the  three-day 
meeting.  Luncheons  and  dinners 
were  given  each  day  by  the  cooperat¬ 
ing  newspapers.  Highlight  of  the  en¬ 
tertainment  was  a  “tacky  party”  given 
by  H.  V.  Jenkins,  publisher  of  the 
Savannah  Morning  News  and  Evening 
Press.  Admission  was  restricted  to 
editors  in  costume  and  a  weird  assort¬ 
ment  of  dress  resulted. 

Georgia  college  newspaper  editors — 
members  of  the  Georgia  Collegiate 
Press  Association — held  their  annual 
fall  banquet. 

James  M.  Cox  recalled  his  associa¬ 
tions  with  Woodrow  Wilson  and  de¬ 
clared  isolationists  in  America  to  be 
primarily  responsible  for  world  con¬ 
ditions  today.  “If  Wilson  had  not 
been  killed  by  his  political  enemies, 
we  would  be  living  in  a  different 
world  today,”  he  said. 

Kirke  Simpson  told  the  editors  at 
the  final  open  session,  “There  is  no 
longer  great  fear  that  England  can  be 
actually  conquered.” 

The  European  situation  now 
amounts  to  a  race  between  Germany 
and  our  British  aid  program,  the  vet¬ 
eran  Associated  Press  writer  declared. 
The  important  question  now,  he  said 
is  that  once  Germany  has  struck  the 


blows  of  this  year,  “will  Britain  be  too 
exhausted  to  carry  the  war  victori¬ 
ously  back  at  her  enemy,  even  if  Elng- 
land  itself  survives?” 

Speaking  at  the  opening  dinner  of 
the  Institute,  Herbert  Davidson,  chair¬ 
man  of  the  commitee  on  schools  of 
journalism  of  the  Southern  Newspaper 
Publishers’  Association,  recommended 
hiring  of  experienced  reporters  at 
higher  salaries  rather  than  making 
staff  replacements  with  younger  and 
cheaper  workers. 

In  discussing  schools  of  journalism, 
he  cited  the  differences  between  class 
A  schools,  and  departments  which  of¬ 
fer  only  a  few  courses.  The  committee 
of  which  he  is  chairman  rates  schools 
of  journalism. 

The  Florida  editor  strongly  recom¬ 
mended  a  broad  background  of  gen¬ 
eral  knowledge  as  a  necessity  in  the 
newspaper  business. 

Officers  of  the  Georgia  Press  Asso¬ 
ciation  are  J.  Roy  McGinty,  Calhoun 
Times,  president;  Otis  A.  Brumby, 
Cobb  County  Times,  Marietta,  vice- 
president;  Hugh  H.  Trotti,  Atlanta 
Constitution,  treasurer,  and  James  C. 
Seymour,  Emory  University,  Atlanta, 
field  manager.  Albert  S.  Hardy, 
Gainesville  News,  was  chairman  of  the 
Institute  committee. 

"Time"  Plans  Air 
Express  Edition 
To  Latin  America 

Forthcoming  publication  of  the 
world’s  first  plane-delivered  magazine 
— an  international  Air  Express  Edition 
to  go  to  the  far  comers  of  the  world — 
was  announced  Feb.  26  by  Time.  Be¬ 
ginning  with  the  May  5  issue  Time’s 
Air  Express  Eldition  will  be  distri¬ 
buted  in  foreign  lands  over  Pan 
American  Airways.  Published  in  Eng¬ 
lish,  the  Air  Express  Edition  will  be 
almost  identical  with  Time  itself  edi¬ 
torially,  but  will  have  advertising  sold 
separately  and  will  be  printed  on 
special  lightweight  paper  to  lessen  the 
cost  of  air  delivery. 

In  announcing  this  first  new  Time 
Inc.  publication  since  the  foimding  of 
Li/e  in  1937,  President  Roy  E.  Larsen 
said:  “Commencing  with  the  first 
issue,  the  territory  to  be  served  will 
be  Latin  America,  including  Cuba  and 
Mexico,  also  Puerto  Rico,  Virgin 
Islands,  and  the  Canal  Zone.  Time 
Air  Express  will  now  make  it  possible 
for  subscribers  and  newsstand  buyers 
in  cities  as  far  south  as  Santiago  and 
Buenos  Aires  to  receive  their  copies 
on  or  before  the  date  of  publication  on 
Time’s  cover — a  saving  of  as  much  as 
three  weeks  over  present  delivery 
schedules.  A  similar  service  to  Alas¬ 
ka,  to  Hawaii  and  the  Philippines  is 
in  prospect,  and  further  extension  to 
other  countries  throughout  the  world 
will  be  undertaken  as  soon  as  circum¬ 
stances  make  it  possible. 

“Greatest  problem  is  cost.  Hereto¬ 
fore,  airmailing  a  year  of  time  to 
South  America  cost  about  $272.  A 
Maharajah  in  India  to  whom  Time  is 
delivered  by  air  every  week,  pays  the 
bare  costs--$585.60  for  one  year’s  sub¬ 
scription.  The  subscription  rate  of  the 
new  Air  Express  Edition  will  be  $10 
a  year.  At  the  start,  there  will  be 
some  20,000  copies  of  Time  Air  Ex¬ 
press  being  flown  to  subscribers  and 
newsstand  buyers,  mostly  in  Latin 
America.” 

Preparations  for  the  Air  Express 
Edition  are  being  directed  by  Charles 
Stillman,  vice-president  of  Time,  Inc. 
James  Parton  is  business  manager  of 
the  edition  and  Paul  West  is  adver¬ 
tising  manager.  Black  and  white  ad¬ 
vertising  in  the  edition  will  sell  for 
$250  a  page. 
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PRESSROOM  PAWS 

There's  a  new  reeson  for  press 
delays.  It's  a  cat  in  the  press. 
Assistant  foreman  Dan  Langan  was 
about  to  start  the  newest  Newark 
(N.  J.)  News  press  thundering 
on  Feb.  14  when  a  pressman  yelled: 
“There's  a  cat  in  the  press."  Langan 
was  skeptical,  but  the  pressman  was 
insistent.  So  the  pressmen  went 
"shoo-ing." 

A  black  and  white  cat  is  not  the 
easiet  thing  to  find  in  the  bowels 
of  a  dark  press  threaded  with  white 
paper,  but  after  five  minutes  they 
succeeded  in  flushing  the  cat.  It 
disappeared  again  in  Foreman  Tom 
Jones'  office  and  finally  the  big 
press  got  started. 


UP  Radio  Series 
Features  Newsmen 

The  United  Press  is  providing  its 
radio  clients  with  a  series  of  free 
transcriptions  dramatizing  its  job  of 
news  gathering  and  featuring  the  ex¬ 
periences  of  UJ*.  correspondents. 

According  to  the  U.P.,  approxi¬ 
mately  350  radio  stations  have  re¬ 
quested  and  are  using  these  shows, 
which  are  designed  for  a  15  minute 
program  spot.  In  many  instances 
newspapers  are  jointly  sponsoring  the 
broadcasts,  it  was  stated.  The  tran¬ 
scriptions  are  intended  to  familiarize 
newspaper  readers  and  radio  audi¬ 
ences  with  the  processes  involved  in 
getting  the  news  and  to  acquaint  them 
with  the  men  and  women  doing  the 
job. 

The  first  of  the  series  goes  behind 
the  scenes  of  U.P.  coverage  of  the 
African  campaign  and  presents  an  in¬ 
formal  interview  with  the  U.P.’s 
European  news  manager,  Harry  Flory. 
The  second  introduces  Edward  Beat- 
tie,  Jr.,  who  describes  his  experiences 
in  covering  war  and  invasion  in 
Ethiopia,  Poland,  Finland,  France, 
Britain  and  Czechoslovakia. 

Announcer  for  the  shows — “United 
Press  is  on  the  Air” — is  Rush  Hughes. 
They  are  being  written  and  produced 
by  Hughes  and  Walt  Rundle  of  the 
United  Press  promotion  department. 
■ 

CLASSIFIED  ADS  USED 

How  Carstairs  Distillers  Corp.  uses 
small  classified  ads  to  produce  a  hu¬ 
man  interest  touch  in  cities  where  its 
whisky  is  distributed  was  told  this 
week  by  Phillip  J.  Kelly,  general  sales 
manager  of  the  company.  The  ads 
carry  a  personal  message  addressed 
to  a  man  and  telling  him  to  come 
home  because  a  bottle  of  Carstairs  is 
waiting.  Mr.  Kelly,  speaking  at  the 
weekly  limcheon  of  the  New  York 
Sales  Executive  Club,  also  described 
how  the  Carstairs  salesmen,  instead  of 
offering  retailers  a  drink  of  whisky, 
take  their  picture  with  a  candid  cam¬ 
era.  An  enlargement  is  sent  to  the 
retailer. 

DODGE  INCREASES  ADS 

The  proportion  of  the  Dodge  adver¬ 
tising  budget  used  for  newspapers 
will  be  15%  greater  this  year  than  in 
1940.  This  increase  will  not  only 
apply  to  the  factory’s  national  news¬ 
paper  expenditure  since  the  reports 
are  that  dealers  generally  are  plan¬ 
ning  to  step  up  their  local  cooperative 
advertising.  E.  J.  Poag,  assistant  sales 
manager  at  Dodge,  said  this  week  that 
newspapers  had  proved  very  effective 
in  getting  customers  into  showrooms. 
The  1941  campaign  will  stress  the 
Dodge  price  and  fluid  drive. 


Classified  Men 
See  Prospects  for 
Increased  Linage 

Chicago,  Feb.  25— Prospects  for  m. 
creased  classified  advertising  linage 
in  newspapers  are  bright  for  1941,  al- 
though  managers  were  warned  to  ex¬ 
pect  declines  in  some  classifications 
and  to  make  added  efforts  to  build 
volume  in  other  items,  according  to 
opinions  expressed  at  the  8th  annual 
MacDonald’s  Want  Ad  Clinic  here 
this  week.  More  than  100  classified 
managers  were  in  attendance. 

Rental  linage  is  already  down,  it 
was  reported,  and  used  car  linage  is 
likely  to  decline  if  the  automotive 
industry  switches  from  new  car  pro¬ 
duction  and,  under  the  priority  sys¬ 
tem,  goes  “all  out”  in  defense  orders. 
While  real  estate  linage  is  now  on 
the  upgrade,  here,  too,  a  drop  may 
be  expected  if  the  number  of  bnnu»i 
available  are  snapped  up  as  defense 
industries  boom  and  bring  about  an 
acute  housing  shortage. 

Guest  Speakers 

Those  in  attendance  heard  several 
guest  speakers,  including  Samuel  B. 
Shapiro,  general  manager  of  the  Chi¬ 
cago  Auto  Trade  Association;  James 
C.  Downs,  Jr.,  president  of  the  Real 
Estate  Research  Corporation;  Fred¬ 
erick  Dickinson,  western  manager, 
Bureau  of  Advertising,  ANPA;  and 
Harold  Anderson,  Publishers’  Syndi¬ 
cate. 

On  the  cheerful  side  of  the  ledger 
is  a  marked  pickup  in  “help  wanted" 
advertising;  increased  use  of  classi¬ 
fied  by  department  stores  and  retail 
chain  stores  for  trade-in  merchandise, 
particularly  in  the  appliance  field.  An 
interesting  sidelight  on  help  wanted 
ads,  is  the  fact  that  many  industries 
are  running  ads  in  larger  cities  to 
attract  skilled  mechanics  to  other 
communities,  it  was  pointed  out.  R^ 
ports  from  Canadian  dailies  indicated 
that  classified  has  held  up  well  since 
the  war,  with  some  papers  showing 
small  gains  in  linage. 

Mr.  Shapiro  told  his  audience  that 
new  car  models  will  be  out  earlier 
this  year.  The  automobile  manufac- 1 
turers  have  been  making  cars  on  a ; 
huge  scale  and  are  storing  them  for 
future  orders,  he  said.  He  predicted  j 
a  price  advance  in  both  new  and 
used  cars.  He  told  how  Chicago  used 
car  dealers  are  required,  under  a  join: 
agreement  with  the  local  associatior 
and  the  newspapers,  to  run  retrac¬ 
tions  or  corrections  on  misleading  adf 
This  requirement  not  only  maintain: 
the  integrity  of  the  classified  columns 
he  said,  but  brings  added  linage  t( 
the  papers. 

Dickiaten  Analysis 

Mr.  Dickinson  presented  an  analyst 
of  the  classified  pages,  as  revealed 
in  the  Bureau  of  Advertising’s  con¬ 
tinuing  studies  of  newspaper  reading 
habits.  Mr.  Anderson  suggested  way: 
and  means  of  increasing  readership  is 
the  want  ad  sections  by  using  fea¬ 
tures,  such  as  comic  strips,  panels 
and  pictures  to  attract  reader  atten¬ 
tion. 

HaiTison  MacDonald,  who  presides 
at  the  roundtable  discussions,  stressec 
the  importance  of  classified  manager 
being  alert  to  changing  conditions  be¬ 
cause  of  the  national  defense  program 
He  pointed  out,  for  instance,  that  sales 
of  miscellaneous  items  will  increase 
because  so  many  re-employed  will  re¬ 
furnish  their  homes.  “There  is  a  big 
upturn  in  independent  living  again, 
he  declared,  “and  household  furnish¬ 
ings  will  be  another  classification 
build  with  profit.” 
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Carl  Ed  Re-signs  as  His 
Strip  Marks  22nd  Year 

By  STEPHEN  J.  MONCHAK 


remember  the  flapper,  the  bell-bot¬ 
tom  trousers,  the  plus-fours,  the 
marked-up  Lizzie?  Remember  the 
autographed 
sweatshirts,  il¬ 
lustrated  rain¬ 
coats,  broad-toe 
shoes,  gedunk 
sundaes,  and 
other  habits  and 
phrases  that  en¬ 
livened  A  m  e  r  - 
ican  youth  dur¬ 
ing  its  adolescent 
stage  when  it 
went  on  a  ram¬ 
page  during  the 
Jazz  Age? 

Well,  big,  ami¬ 
able  and  easy-going  Carl  Ed,  creator 
for  the  CracAGO  Tribune-New  York 
News  Syndicate  of  the  “Harold  Teen” 
comic  strip,  is  the  person  responsible 
for  most  of  those  dress  styles  and 
mannerisms.  He  first  introduced  them 
in  his  strip  during  the  ’20’s. 


Carl  Ed 


Renews  Syndicate  Contract 

This  week,  Ed  (pronounced  Eed) 
observes  the  22nd  anniversary  of  the 
founding  of  his  strip,  and  as  he  enters 
another  year  of  drawing  six-a-week 
and  a  full-page  on  Sundays,  he  re¬ 
newed  his  contract  for  a  long  term 
with  the  syndicate. 

The  cartoonist,  who  did  some  art 
work  and  was  a  reporter,  sports  editor 
and  city  editor  of  the  Rock  Island 
(Dl.)  Argus  before  creating  his  strip 
back  in  1919,  now  makes  his  home  in 
Evanston,  Ill.,  and  seldom  goes  to  the 
New  York  offices  of  the  syndicate.  At 
his  home  he  reads  and  lazies  around, 
as  he  himself  admits,  and  finds  it  just 
a  bit  tough  to  meet  deadlines. 

Like  many  other  top-notch  cartoon¬ 
ists  of  the  syndicate  Ed  was  discovered 
by  Captain  Joseph  M.  Patterson,  presi¬ 
dent  of  the  New  York  Daily  News  and 
head  of  the  syndicate.  It  happened 
like  this. 

Ed  hit  upon  the  idea  of  creating  a 
comic  portraying  the  antics  of  young 
folks  of  the  ’teen  age  soon  after  the 
Armistice.  He  submitted  several 
pages  to  Captain  Patterson  and  titled 
the  strip  “Seventeen.” 


How  Strip  Wat  Named 

The  strip  was  accepted  but  some 
changes  had  to  be  made.  For  ex¬ 
ample,  the  name  “Seventeen”  might 
be  confused  with  the  Booth  Tarking- 
ton  novel,  and  Captain  Patterson 
changed  it  to  “Harold  Teen.”  The 
strip  made  its  debut  as  a  Sunday  fea¬ 
ture  in  February,  1919,  in  the  Chicago 
Tribune. 

However,  it  had  a  tough  time  in  its 
infancy  One  day  the  Tribune  dropped 
it  from  the  paper.  The  following 
morning  hundreds  of  letters,  mostly 
from  high  school  kids,  poured  into  the 
Tribune  offices.  All  wanted  to  know 
‘where’s  Harold  Teen?”  The  strip 
was  hastily  replaced  in  the  paper,  and 
a  few  months  later  the  Tribune  made 
it  a  daily  and  Sunday  comic.  Today, 
according  to  the  syn^cate,  it  appears 
in  more  than  200  newspapers. 

Last  week  Ed  received  what  he  con¬ 
siders  one  of  his  highest  honors.  It 
was  a  letter  from  the  department  of 
psychology  and  philosophy  of  the  Uni¬ 
versity  of  Omaha,  a  request  for  per¬ 
cussion  to  use  his  strip  for  study  in 
a  course  of  ’teen-age  psychology.  He 
granted  it. 


PM  Signs  Gene  Fowler 
OVER  at  the  PM  office  this  week  we 
learned  from  Harry  Baker,  syndicate 
manager,  that  the  syndicate  formed 
around  the  first  of  the  year,  had  signed 
Gene  Fowler,  famed  newspaper  man 
and  author,  to  write  three  articles  a 
week  from  Hollywood  for  national 
syndication.  Fowler,  who  has  been 
writing  for  the  movies  for  the  last  10 
years,  is  the  author  of  such  best-  sell¬ 
ers  as  “The  Great  Mouthpiece,”  and 
“Timberline.”  Fowler’s  first  series  of 
articles  is  to  be  released  early  next 
month. 

Another  release  expected  next 
month  is  the  first  of  Earnest  Heming¬ 
way’s  articles  from  the  Far  East, 
Baker  said.  These  will  average  twice- 
a-week  publication. 

Just  Like  “Dick  Tracy" 

BECAUSE  they  saw  “Dick  Tracy”  do 
it  a  few  days  before  in  the  Youngs¬ 
town  (O.)  Vindicator,  two  eight-year 
old  boys  did  some  quick  thinking  last 
week  and  saved  the  life  of  their  play¬ 
mate,  a  seven-year  old  girl,  when  she 
fell  through  ice  into  four  feet  of  water 
while  ice  skating.  The  boys  flung 
themselves  full  length  on  either  side 
of  the  girl  as  she  struggled  in  the 
water,  put  their  hands  under  her 
shoulders  and  pulled  her  to  safety. 

“As  soon  as  we  stretched  out  on  the 
ice  by  Sue,”  one  of  the  young  heroes 
said,  “I  thought  of  Dick  Tracy  and 
how  he  saved  a  fellow.” 

“That’s  what  Dick  Tracy  would  have 
done,  wouldn’t  he?”  the  other  asked. 
Tracy  did  just  that  in  the  Chicago 
Tribune-New  York  News  Syndicate 
strip  which  appeared  in  the  Vindica¬ 
tor  a  few  days  before. 

KFS  to  Give  Army  Show 

UNDER  the  direction  of  Dick  Hyman, 
director  of  publicity.  King  Features 
Syndicate  will  put  on  its  first  all-star 
Army  show  March  3,  when  a  busload 
of  star  writers  and  cartoonists  will 
travel  to  Fort  Dix,  New  Jersey,  and 
perform  for  the  officers  and  soldiers. 
Because  of  the  advance  demand  for 
tickets,  Hyman  has  arranged  for  two 
shows  during  the  evening  before  an 
estimated  audience  of  around  5,000. 
The  King  Features  people  are  giving 
their  time  and  effort  gratis.  In  fact, 
transportation,  also,  is  at  the  syndi¬ 
cate’s  expense.  Tickets  are  25c  each 
and  the  proceeds  are  donated  to  the 
Army  Relief  Society. 

Has  New  Fiction  Serial 
“STRANGE  JUDAS,”  the  story  of  ad¬ 
ventures  of  an  American  newspaper 
correspondent  in  Nazi  Germany  since 
the  outbreak  of  the  war,  is  scheduled 
for  release  March  3  as  daily,  first-run 


NEWSPAPER  PROPERTIES 

DAILIES— WEEKLIES 

Bought — Sold — A  ppraised 
Cen/Utntial  NegetiaHent 


NEWSPAPER  APPRAISAL  CO. 

L.  Parker  Likely,  Gca.  Mgr. 

70  Pine  St..  New  York 
WHitehell  3-9861 


Shown  here  vacation¬ 
ing  at  Miami  Beach, 
Fla.,  are,  I.  to  r.: 
John  N.  Wheeler, 
executive  vice-presi¬ 
dent  and  general 
manager  of  North 
American  Newspaper 
Alliance  and  presi¬ 
dent  of  Bell  Syndi¬ 
cate;  Mrs.  Harold 
Ross,  wife  of  the 
New  Yorker  maga¬ 
zine  editor;  Mr,  Ross, 
and  Grantland  Rice, 
NANA  sports  col¬ 
umnist. 


Blue  Ribbon  fiction  by  the  Chicago 
Tribune-New  York  News  Syndicate. 
The  serial  is  written  by  Douglas  New¬ 
ton,  author  of  “The  Black  Mark,”  the 
popular  “Savaren”  stories  and  other 
Blue  Ribbon  fiction  for  the  CT-NYNS. 

Personals  and  Notes 
LOUISE  WHITE,  managing  editor  of 
the  Anglo  News  Service,  is  spending 
a  few  weeks  at  Nantucket,  Mass., 
covering  the  Annual  Town  Meeting, 
also  on  a  fiction  assignment.  .  .  .  Chic 
Young  and  the  strip  “Blondie”  he 
draws  for  King  Features  Syndicate, 
will  be  featured  in  the  March  15  issue 
of  Collier’s  magazine.  .  .  .  Frank 
Sherkel,  managing  director  of  Royal 
Features  Syndicate,  this  week  an¬ 
nounced  he  had  signed  Walter  Bull, 
editor  and  publisher  of  the  Illustrated 
Speedway  News,  national  auto  racing 
weekly,  to  conduct  a  new  feature  col¬ 
umn  “Speedway  Highlights.”  .  .  .  The 
U.  S.  Army’s  new  reconaissance  car, 
or  light  truck,  we  are  told,  is  called 
“The  Jeep”  after  a  character  in  the 
KFS  “Popeye”  comic  strip.  .  .  .  Police 
seized  an  effigy  of  Dorothy  Thompson, 
Herald  'Diibune  Syndicate  columnist, 
from  a  group  of  women  picketing  the 
White  House  last  week  after  the  leader 
of  the  group  had  sought  to  hang  it  on 
the  gate  of  the  east  entrance.  Miss 
Thompson,  who  will  switch  from  the 
HTS  to  the  Bell  Syndicate  March  17, 
is  a  champion  of  the  lease-lend  bill, 
which  the  pickets  oppose.  .  . .  Ida  Jean 
Kain,  KFS  beauty  and  health  column¬ 
ist,  will  speak  March  4  before  the 
Newark,  N,  J.,  Y.W.C.A.  .  ,  .  Amy 
Porter  has  written  a  weekly  series  of 
stories  for  the  AP  Feature  Service  on 
dating  well  known  and  eligible  bache¬ 
lors,  and  a  six-part  series  on  “Your 
Income  Tax,”  by  Alexander  George, 
of  the  AP  Feature  Service  W’ashing- 
ton  Bureau,  has  been  serviced  for  use 
upon  receipt.  .  .  .  Dillon  Graham,  the 
Feature  Service’s  sports  editor,  has 
gone  to  Florida  and  Cuba  to  cover 
the  spring  baseball  training  camps.  .  .  . 


Scott 

Hi  -  Speed  Pasters 

Simplest  full  automatic 
web  splicer  with 

Jones  Automatic 

Tension  Governor 
Best  combination  in  the 

World 

Walter  Scott  &  Co. 

PLAINFIELD.  N.  J. 


C.  A.  Voight,  creator  of  the  “Betty” 
comic  for  the  Herald  Tribune  Syndi¬ 
cate,  is  featured  in  the  current  issue 
of  You  magazine  in  an  article  on  ‘"The 
Cartoonist  Looks  at  His  Girl.”  .  .  . 
Arthur  Menken,  famed  newsreel  cam¬ 
eraman  and  writer,  left  San  Francisco 
Feb.  28  for  the  Orient  from  where  he 
will  write  features  for  the  North 
American  Newspaper  Alliance.  Men¬ 
ken  expects  to  be  gone  seven  months. 
.  .  .  Dr.  William  T.  Ellis,  head  of  the 
religious  service  bearing  his  name, 
was  the  teacher  Feb.  23  at  the  famous 
Byron  Outdoor  Bible  Class  at  Bis- 
cayne  Park,  Miami.  .  .  .  King  Features 
will  have  the  “Squadrons  Up!”  book 
by  Noel  Monks  ready  for  release 
March  23.  The  work  is  a  first-hand 
story  of  the  R.A.F. 


Sweeney  Suit  Foils  Again 

A  LIBEL  SUIT  by  Congressman 
Sweeney  against  United  Feature 
Syndicate  was  dismissed  by  a  jury 
in  Federal  court  in  New  York  Feb. 
26.  The  suit  was  the  seventh  in  which 
Mr.  Sweeney’s  charges  that  a  story  in 
the  “Washington  Merry-Go-Roimd” 
column,  written  by  Drew  Pearson  and 
Robert  S.  Allen  and  distributed  by 
United,  had  caused  him  damage,  were 
dismissed  either  by  a  judge  or  by 
jury  verdict.  ’The  Ohio  Representa¬ 
tive  had  asked  $250,000  damages 
against  the  syndicate. 


YOUTH  OR  EXPERIENCE! 

Expfi'rience — 

Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
solid  background,  experience, 
and  judgment — the  ability  to 
select  the  good,  discard  the  un¬ 
worthy. 


Youth — 

Elagerness  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publisher. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 


The  PERSONNEL  BUREAU 

of  Sigma  Dolfa  Chi 

James  C.  Kiper,  Director 
35  E.  Wacker  Drive 
Chicago,  Dl. 


A  nation-wido  non-profit  sorvieo 
supported  by  Sigma  Delta  Chi, 
Professional  Journalistic  Frater¬ 
nity. 
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EDITOR  &  P  U  B  L  I  S  HEr 


Williams  Sees 
"Smear"  Drive 
On  U.  S.  Papers 


eminent  ever  reaching  the  point  where  Hon.  C.  D.  Howe  is  Minister,  aroused 
it  would  undertake  to  say  what  those  Mr.  Howe’s  anger  to  such  an  extent 
newspapers  could  or  could  not  print  that  he  declared  in  the  House  of  Com- 


ANPA  Executive  Soys 
It  Wm  Not  Stifle 
Truth  About  Defense 


A  “smear  campaign”  is  being  waged 
against  the  newspapers  of  the  coun¬ 
try,  but  it  will  not  prevent  them 
from  telling  the 


except  it  be  contrary  to  military  ne¬ 
cessities  and  even  then  some  martinet 
in  a  uniform  is  not  going  to  be  the 
sole  judge  of  whether  or  not  the  story 
jeopardizes  our  nation’s  military  po¬ 
sition.” 

Mr.  Williams  said  that  there  had 
been  a  certain  amount  of  agitation 
in  Canada  in  favor  of  raising  the 
price  of  newsprint  to  American  news¬ 
papers  that  opposed  the  lease-lend  bill 
or  all-out  aid  to  Great  Britain,  but 


mons,  “The  Financial  Post  has  been 
the  No.  1  saboteur  in  Canada  since 
the  beginning  of  the  war.” 

He  resented  particularly  assertion  by 
the  Post  that  Canada’s  production  of 
airplanes  was  behind  schedule. 

To  the  Minister’s  criticisms,  Horace 
T.  Hunter,  president  of  the  MacLean 
Publishing  Co.,  Ltd.,  Toronto,  pub¬ 
lishers  of  the  Financial  Post  replied  in 
a  lengthy  statement  in  part  as  follows: 

“Any  criticisms  that  have  been  made 


Frank  Moybom 
Heads  Texas 
Publishers 


that  he  was  glad  to  be  able  to  say  that  by  the  Financial  Post  or  other  publi- 


truth  about  the  this  proposal  had  not  been  accepted 
progress  of  the  and  that  no  attempt  would  be  made  by 
Canada  to  penalize  newspapers  here 
for  their  views. 


national  defense 
program,  it  was 
charged  by 
Cranston  Wil¬ 
liams,  general 
manager  of  the 
American  News¬ 
paper  Publishers 


N.  Y.  Times  Mem  Hurt 
In  Airliner  Wreck 

When  rescuers  at  the  scene  of  the 
Eastern  Airlines  sleeper  plane  crash 


cations  of  the  MacLean  Publishing 
Company  have  been  based  upon  a 
thorough  study  of  all  the  available 
facts.  Those  criticisms  have  had  but 
one  purpose:  to  inform  the  public  and 
arouse  national  sentiment  for  the 
‘total  effort’  that  the  Prime  Minister 
declares  to  be  necessary  for  total  war. 

“The  Financial  Post  and  its  sister 
publications  are  wholeheartedly  be- 
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Association,  in  an  early  Thursday  morning  near  Morrow,  hind  the  ‘all-out,  national  effort’  which 


Cranston  Williams 


address  Feb.  25. 
Mr.  Williams 
spoke  before  the 
Englewood,  N.  J., 


Rotary  Club,  meeting  with  other  clubs 
at  the  Englewood  Golf  Club. 

“We  read  articles  by  various  people 
that  say  in  so  many  words  that  news¬ 
papers  are  about  to  come  under  a 
form  of  voluntary  censorship  at  the 
instigation  of  persons  in  high  govern¬ 
ment  places,”  Mr.  Williams  said. 

Cites  “Conditioning** 

“Such  stories  if  printed  often  enough 
will  make  a  good  portion  of  the  peo¬ 
ple  believe  that  the  newspapers  are 
not  telling  the  whole  story,  and  the 
net  result  will  be  a  weakening  of  con¬ 
fidence  in  the  newspapers,”  he  con¬ 
tinued. 

“I  do  not  say  that  these  articles  are 
designed  deliberately  to  break  down 
the  faith  of  the  people  in  newspapers, 
but  if  they  keep  up  long  enough,  even 
if  there  is  no  tangible  evidence  to 
support  those  charges,  then  we  will 
see  a  people  ‘conditioned’  whereby 
they  will  think  newspapers  are  only 
the  agents  of  the  government  in 
power,”  the  ANPA  executive  said. 
“That  is  what  we  have  in  Berlin,  in 
Rome,  in  Vichy,  in  Xojtyo.” 

Mr.  Williams  noted  that  President 
Roosevelt  had  raised  a  question  at  his 
press  conference  Feb.  21  that  should 
be  followed  with  great  interest  by  the 
American  people.  He  referred  to  the 
question  of  ethics  raised  by  the  Pres¬ 
ident  regarding  the  publication  of 
statements  made  confidentially  by 
General  George  C.  Marshall,  Chief 
of  Staff,  to  the  Senate  Military  Af¬ 
fairs  Committee. 

Reassures  Public 

“Stripped  to  a  brief  statement,  the 
question  to  be  decided  is  how  far 
should  the  government  go,  or  one 
man  in  the  government,  in  saying 
that  a  thing  is  harmful  or  dangerous 
to  national  security  if  printed,”  Mr. 
Williams  asserted. 

“The  public  can  be  assured  that 
all  of  the  truth  about  the  national 
defense  program  and  everything  else 


Ga.,  attempted  to  keep  reporters  from 
Harold  A.  Littledale,  one  of  the  in¬ 
jured  passengers  lying  near  the 
wreckage,  he  said: 

“I’m  one  myself.  Let  them  through.” 

Littledale,  an  assistant  to  the  man¬ 
aging  editor  of  the  New  York  Times, 
was  conscious  although  seriously  in¬ 
jured. 

“I  don’t  know  what  happened,”  he 
told  newspapermen.  “It  just  came 
suddenly.  I’m  afraid  my  back  is 
broken.”  He  told  his  story  in  short 
gasps  and  kept  asking  for  his  wife. 


is  the  contribution  the  people  of  Can¬ 
ada  want  to  make  to  victory. 

“Mr.  Howe  questions  our  right  to  re¬ 
publish  as  advertisements  in  other 
newspapers  an  editorial  from  last 
week’s  issue  of  the  Financial  Post. 
Those  advertisements  were  published 
by  the  MacLean  Publishing  Company 
in  the  public  interest.  We  believe  that 
the  speeding  up  of  aircraft  production 
in  Canada  is  vitally  important.  We 
published  the  advertisements  to  se¬ 
cure  a  wider  audience,  because  we 
believe  that  an  informed  public  opin- 


who  had  been  taken  to  a  hospital.  She  ion  is  the  strongest  assaurance  that  any 


is  editor  of  Parents  Magazine  and  they 
were  on  their  way  to  Mexico  for  a  va¬ 
cation. 

Littledale  has  been  on  the  New 
York  Times  staff  for  17  years  and  for 
several  years  he  has  been  an  assistant 
to  Edwin  L.  James.  He  was  formerly 
on  the  New  York  Post  and  was 
awarded  the  Pulitzer  prize  for  report¬ 
ing  in  1918. 

Two  Atlanta  newspapermen,  William 
J.  Good,  INS  bureau  manager,  and 
Rolphe  Edmondson,  Atlanta  Constitu¬ 
tion  reporter,  were  injured  in  a  three- 
car  collision  near  the  scene  of  the 
plane  wreck.  George  McCrary,  In¬ 
ternational  News  Photos  cameraman 
from  Atlanta,  escaped  injury.  Three 
others  were  hurt  in  the  accident. 

Representative  William  B.  Byron, 
of  Maryland,  who  lost  his  life  in  the 
crash,  was  vice-president  of  the 
Hagerstown  (Md.)  Herald-Mail. 

Drew  Pearson,  co-author  with  Robert 
S.  Allen  of  the  United  Feature  column 
“Washington  -  Merry  -  Go  -  Round,” 
Thursday  thanked  Representative 
Martin  L.  Sweeney  of  Ohio  for  insti¬ 
tuting  the  libel  suit  which  the  column¬ 
ist  successfully  defended  in  New  York 
Wednesday.  In  a  telegram  to  Sweeney, 
the  columnist  said  that  defense  of  the 
suit  had  prevented  him  from  being  a 
passenger  aboard  the  ill-fated  airliner 
which  crashed  near  Atlanta. 


weaknesses  in  our  war  effort  will  be 
quickly  corrected.  The  government 
spends  the  taxpayers’  money  to  re¬ 
print  the  speeches  of  Mr.  Howe  and 
other  ministers.  Mr.  Howe  objects  to 
our  spending  our  money  to  publish 
a  statement  that  we  believe  to  be  in 
the  national  interest. 

“Constructive  criticism,  based  on  ac¬ 
curate  information  and  designed  to 
achieve  greater  efficiency  in  our  war 
effort,  is  not  sabotage.  The  one  thing 
that  is  likely  to  sabotage  or  weaken 
Canada’s  war  effort  is  failure  to  cor¬ 
rect  any  weaknesses.” 


HEARS!  DIVIDEND 

A  quarterly  dividend,  the  first  since 
February,  1940,  was  declared  by  the 
board  of  directors  of  Hearst  Consoli¬ 
dated  Publications,  Inc.,  Monday  on 
Class  A  Preferred.  The  dividend  of 
43%  cents  per  share  will  be  paid 
March  15  to  stockholders  of  record 
March  1.  The  board  took  no  action 
toward  filling  the  post  of  vice-presi¬ 
dent  formerly  held  by  Maj.  A.  F. 
Logan,  who  left  the  Hearst  organiza¬ 
tion  last  December. 


Toronto  Paper  Replies 
To  "Saboteur"  Charge 

Montreal,  Que.,  Feb.  27 — Criticisms 


JAMES  M.  BUTLER 

New  Britain,  Conn.,  Feb.  24 — The 
funeral  was  conducted  here  today  for 
James  M.  Butler,  72,  the  father  of 
John  E.  Butler,  political  writer  for  the 
New  Britain  Herald,  and  James  J. 
Butler,  Washington  correspondent  of 
Editor  &  Publisher,  and  the  vmcle  of 
Richard  Conway  of  the  New  Britain 


Frank  Maybom,  publisher.  Tempi) 
Telegram,  was  elevated  from  vict. 
president  to  president  of  the  Texas 
Newspaper  Publishers’  Association  * 
the  close  of  the  organization’s  annui 
meeting  in  Dallas  Feb.  21-22. 

Maybom  presided  at  the  meeting,  t 
the  absence  of  W.  M.  McIntosh,  presj. 
dent-publisher  of  the  San  Antonie 
Light,  whom  Maybom  succeeded  fc 
the  presidency.  McIntosh  was  ill  ai^ 
unable  to  attend. 

Henry  Humphrey,  editor  of  the 
Texarkana  Gazette-News,  was  made 
vice-president.  A.  E.  Clarkson,  bus- 
ness  manager  of  the  Houston  Pott 
and  C.  W.  Tabb  of  Dallas  were  re. 
elected  treasurer  and  secretary 
spectively. 

To  Co-operate  with  SNPA 

At  the  opening  session,  the  TNPA 
formally  ratified  an  agreement  fo: 
closer  co-operation  with  the  Souther. 
Newspaner  Publishers’  Association 
The  SNPA  had  previously  approved 
the  agreement  at  its  January  meeting 
in  Atlanta. 

Otto  Bruck,  president  of  the  South¬ 
west  Association  of  Advertising  Agen¬ 
cies,  discussed  “how  advertising  agen¬ 
cies  can  co-operate  more  closely  with 
newspaper  publishers.” 

R.  W.  Wortham,  Jr.,  sales  manager 
for  the  Perkins-Goodwin  Company 
which  handles  the  output  of  the  South¬ 
land  Newsprint  Mill  in  Lufkin,  r^ 
ported  on  recent  developments  at  the 
plant.  Addition  of  a  new  ingredient 
to  the  paper  to  give  it  a  blue-white 
color  also  had  the  unforeseen  effect  of 
improving  the  finish,  Wortham  saii 

Alfonso  Johnson,  executive  secretary 
of  the  Southwestern  Vocational  school 
discussed  the  school’s  work  in  increas¬ 
ing  opportunities  for  Texas  youth  to 
earn  a  useful  living. 

Myer  M.  Donosky,  business  man 
ager  of  the  Dallas  Morning  New. 
spoke  on  the  News’  “overall”  con¬ 
tracts  which  include  overtime  pay 
ment  in  the  salaries  of  employes  with 
out  the  necessity  of  special  bookkeep¬ 
ing  for  overtime.  The  News’  form  of 
compensation  was  recently  upheld  by 
a  Federal  court  judge  as  complying 
with  the  Federal  wage-hour  Act. 

Much  of  the  meeting  was  devoted  to 
technical  problems  of  newspaper  man¬ 
agement. 

Some  thirty  publishers  and  business 
managers  of  Texas’  daily  newspapers 
attended  the  meeting.  C.  Joseph 
Snyder  of  the  Dallas  Journal  was 
chairman  of  the  committee  on  ar¬ 
rangements  tor  the  meeting.  Others 
on  the  committee  were  Mr.  Donosky 
and  D.  A.  Greenwell,  secretary-tree 
surer  of  the  Dallas  Times-Herald. 


will  be  printed  and  printed  properly.  J®velled  at  the  Dominion  Government  Herald  reportoiial  staff,  and  John 


No  one  expects  the  national  defense 
program  to  be  executed  without  a 
hitch.  A  series  of  newspaper  articles 
are  now  telling  about  bottlenecks  in 
machine  tools  interfering  with  com¬ 
pletion  of  a  tank  factory.  That  is 
helpful  publicity,  that  is  constructive, 
and  not  just  fiy-specking  to  harass 
hard-working  Army  officials  and  de¬ 
fense  officials. 

“There  are  about  1,900  daily  news¬ 
papers  and  11,000  weekly  newspa¬ 
pers  in  the  United  States.  I  caimot 
conceive  of  any  instrument  of  gov- 


and  particularly  at  the  Department 
of  Munitions  and  Supply,  of  which 


Conway,  New  Britain  correspondent  of 
the  Hartford  Times. 


PEPSI-COLA  DEALERS'  ADS  IN  NEWSPAPERS 

THE  PEPSI-COLA  CO.  has  asked  its  400  bottlers  to  use  newspapers  exten¬ 
sively  in  1941.  A  part  of  the  bottlers’  advertising  is  paid  for  on  a  50-50 
basis  by  the  Pepsi-Cola  Co.,  but  each  bottler  is  expected  to  contract  for  addi¬ 
tional  advertising  at  his  own  expense.  A  requirement  of  the  company  is  that 
each  bottler  use  three  media:  newspapers,  radio,  and  billboard.  In  the  past 
a  bottler  could  choose  between  these  media,  but  this  year  it  is  suggested  that 
he  concentrate  more  on  newspapers.  Pepsi-Cola  comic  strips,  now  being 
drawn  by  Rube  Goldberg,  New  York  Sun  cartoonist,  are  running  in  almost 
every  paper  in  the  U.  S.  that  has  a  Sunday  color  comic  section. 


SPENCER  IN  B.  C. 

O.  Leigh  Spencer,  vice-president 
and  managing  director  of  the  Calgary 
Herald,  who  recently  was  named  as¬ 
sistant  to  the  managing  director  of 
the  Vancouver  Province,  has  arrived 
in  Vancouver  and  assumed  his  new 
duties.  He  was  succeeded  in  CalgW 
by  P.  C.  Galbraith,  who  was  managing 
editor  of  the  Herald.  Both  papers  are 
members  of  the  Southam  Group. 


MOWRER  GOES  ABROAD 

Richard  Mowrer,  Chicago  Daily 
News  foreign  correspondent,  recently 
started  back  to  the  war  area,  follow 
ing  a  leave  of  absence  in  this  country 
It  will  be  sometime  before  he  will 
begin  writing  dispatches,  it  was  stated 
at  the  Daily  News. 
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CLINE  ELEC.  MFC.  CO 


Chicogo:  7U  Wcit  Wacker  Drive 
New  York:  220  Eost  42nd  Street 
San  Francisco:  1st  Nat  I  Bank  Bldg 


Spokane  Dailies’  Film 
A  4-Star  Success 

By  T.  S.  mVIN 


j*  *  X  t  .  1  .  g.  .  .  #  .  #  aicaui  iiui  uciiiK  luuucdw  iiiucii 

IF  there  were  <hscontent  and  un-  t^mg  pictures,  divmg  to  from  neglectful  of  an  opportunity.  The 

happmess  among  the  New  York  ad-  his  precarious  perch  ]ust  m  the  mck  y  jg  ^ 

vertismg  fratermty  Ais  week,  mark  of  time.  ,  „e  u  service  of  you  is  something  to  pro- 

two  thmgs  down  as  the  wuse-this  is  Another  ad  is  headlined,  ^  then  a  very  important  some- 

the  time  of  year  New  Yorkers  begm  Johnny  Powers  did  a  Paul  Revere,  thing  to  promote, 

to  wish  for  Spring;  and  this  is  the  Johnny  Powers  is  a  lino  typer  on  the 

week  the  advertising  fraternity  here  Times.  It  was  his  day  off.  Dinner  was  For  the  U.  S.  A. 
saw  a  film  called  “Spokane  and  Its  cooking;  friends  were  coming  over.  ^  color  page  comes  to  us  from 

^  S^h/hiv  won’t  find  thx  film  Johnny  heard  a  the  Cincinnati  (O.)  Times-Star  tell- 

You  probably  won  t  find  the  film  bulletm  Big  news  was  breaking.  ■  -Cincinnati,  hub  of  defense. 

sboiTO  at  your  local  theatre,  which  is  Maybe  the  composmg  room  would  be  jg  working  three  shifts  a  day  for  the 
too  bad  and  very  much  your  loss  be-  in  a  jam.  Johnny  didnt  wait  for  a  ^  S  A”^DesiBn  carries  out  the  hub 

T,“£'“a^  '“.k’’'  '•'“'■vE'*;,"*  Sea  and  ,he  rS^and  Mue  »!.  a  »SSe 

gS.U"^.eluL%£Toahe  laS^^^^  SLTaa  pJ.Tu.Tn  --E,™ ‘  Tlf  Tr" 

topire  market  »rved  byhe  Spokene  AnothCT  ad  tells  the  story  of  Cant-  s„d  Jfu  hlw "ciLnSX '  “ta^iie^ulld 

Spokesman- Review  and  Daily  Chroni-  eraman  McCrory.  exposing  himself  to  .  ,  . , ,.  •  .  • 

cle.it  has  few  if  any  peers.  As  a  film  danger  to  get  the  best  picture  of  a  eve^these  dayT  makir^ 

designed  to  make  us  better  acquainted  battle  between  police  and  a  barricaded  ^^^ket  a  “richer-  than-ever  MU- 

with  one  of  the  many  empires  that  crazy  man  with  a  deer  rifle.  And  an-  jjQn-area  ” 

combine  to  make  this  great  empire  of  other  tells  the  story  of  a  bright  kid 

America  it  is  as  satisfying  as  any  simi-  in  the  composing  room  who  thought  Boston  Story 

lar  film  we  have  ever  seen.  of  the  time-saving  device  of  nutting  A'ntri?T>TikTr' l  -j  a 

We  have  made  the  point  before  wheels  on  tanks  to  make  it  easier  to  KATHERINE  HEPBURN  has  evident- 
that  newspaper  promotion  contributes  get  galleys  of  type  to  the  make-up  inspired  t  e  boys  on  the  Boston 

muck,  through  telling  the  story  of  the  Tables.  /.Mfss.)  Herald-Traveler  to  sted  a 

newspaper  markets  and  empires  of  Just  from  this  meager  and  inade-  ®  Philadelp  las  ey 

the  country,  to  the  large  chronicle  of  quate  description  you  should  be  able 

America.  This  film  is  very  much  to  to  see  the  drama  and  the  tremendous  ^  booklets 

that  point.  Several  hundred  New  human  interest  packed  into  each  of  that  will  ell  about  the  Boston  market 

York  advertising  men  and  women  saw  these  pages,  human  interest  that  as-  ?nd  the  place  the  Herald-Traveler  has 

the  film  on  Tuesday  and  Wednesday  sures  their  being  read  and  remem-  c  »  u  i  i  a  -  -ua  a 

of  this  week  at  luncheon  gatherings  bered.  These  stories  reflect  not  only  , 

at  the  Waldorf-Astoria.  Their  spon-  the  human  qualities  that  make  for  ®  u  ^a  ^  ^ 

taneous  and  generous  applause  was  a  greatness  in  a  newspaper,  they  show  about  t  e  -y®ar  ren 

tribute  to  a  fine  newspaper  promotion  the  qualities  of  American  enterprise  °  y  newspaper  circ  a  on  in  os- 
-and  to  a  fine  film  about  one  part  of  and  initiative  that  make  for  greatness  mage  recor  s  or 

the  America  we  all  love.  in  every  one  of  our  industries.  They  J*®  ®  and  informative 

To  Ralph  E.  Dyar,  promotion  man-  are,  as  the  ads  say,  examoles  of  “the  P>ece  of  promotion^,  marred  for  us  just 
ager  of  both  newspapers,  goes  a  full  American  way  of  life,  working  out.”  ®  ®  e  copy  we  ave  is 

measure  of  credit  for  this  unusual  and  That’s  why  these  ads  make  up  a  V  P*"*”  ®  • 

outstanding  promotion.  Mr.  Dyar  great  campaign — because  they  do  a  Shop  Stuff 

wrote  the  screen  story,  and  it  moves  service  to  all  American  industry  and  j  /n  t  ? 

with  a  pace  and  a  swing  as  broad  and  to  all  American  newspapers.  That’s  Providence  (R.  I.)  Jour- 

generous  as  the  country  he  was  writ-  why  we  think  they  deserve  far  wider  comes  a  welcome  copy  of  the 

ing  about.  The  filming  was,  on  the  circulation  than  they  are  now  getting;  Almanac,  which  contains  the 

whole,  good — as  was  the  narration;  in  so  far  as  we  know  they  are  running  answer  to  any  possible  question  one 
»me  spots,  unfortunately,  the  color  only  in  the  Sunday  editions  of  the  have  about  Rhode  Island  as 

photography  was  poor — but  compen-  Times,  but  we  think  they  should  be  ®  general  inforrnation. 

sation  for  this  was  the  beauty  of  the  read  by  newspapers  readers  all  over  A  handy  and  valuable  desk  book,  it  is 
Inland  Empire,  its  mountains,  its  val-  the  country  and  certainly  by  every  worth  the  25c  price^ked  for  it. 
levs,  its  streams,  its  lakes,  its  fields,  newspaper  man  and  woman  in  the  ,  ®  the  Neiv  York  World- 

which  no  photography,  however  bad,  country  as  an  inspiration  and  an  ex-  Telegram  have  evidently  been  looking 
could  hide  or  mar.  ample.  *®  foundation  garment  situation 

Tom  J.  Turner,  advertising  director  Credit  for  the  idea  of  the  campaign  decided  that  they  hod  a  good 
of  both  newspapers,  and  Mr.  Dyar  goes  to  Norman  Chandler,  general  story  to  tdl.  They  tell  it  in  a  broad- 
brought  the  film  to  New  York  after  manager  of  the  Times,  who  assigned  .  which  does  a  go^  job  of  ac- 
staging  successful  showings  of  it  in  the  J.  Walter  Thompson  advertising  Quamting  the  trade  with  the  editorial 
Los  Angeles  and  San  Francisco.  If  agency  to  prepare  them.  The  series  enterprise  the  World- Telegram  is 
you  get  a  chance  to  see  it,  by  all  means  will  comprise  14  ads,  the  four  already  showing  in  this  field  of  women  s  in- 
do  so;  it  will  be  an  inspiration  to  you.  run  and  10  more  to  appear  one  a  terest. 

If  you  don’t  get  to  see  it,  the  next  best  month  until  completed, 
thing  is  to  read  Mr.  Dyar’s  script, 
which  has  been  printed  in  a  booklet.  False  Modesty 
It  makes  fine  reading.  frfends,  a  newspaper  pro- 

D  1  Ml  TU'  motion  manager,  writes  in  this  vein; 

eople  Not  Things  “You  praise  a  promotion  the  Bugle 

the  best  campaign  of  institutional  has  done  about  one  of  their  editorial 
advertising  by  a  newspaper  that  we  accomplishments.  Did  you  really 
have  seen  in  many  a  long  year  is  one  think  it  was  so  hot?  We  gave  our 
currently  appearing  over  the  signa-  readers  the  sa 
hire  of  the  Los  Angeles  Times.  In-  brag  about  it. 
deed,  it  is  the  best  we  have  seen  since  one  of  those  1 
the  famous  Scripps-Howard  campaign  from  us  so  ^ 
that  included  the  “What!  Kill  my  cow  nothing  more 
for  an  editor?”  ad — and  one  of  the  Such  mode 
best  we  have  seen  by  any  advertiser,  to  our  liking, 
newspaper,  diaper  maker,  insurance  promotion.  I 
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EDITOR  &  PUBLISHE 


Opposition  Photog 
And  Publisher 
In  Fight 

Newest  chapter  in  Zanesville’s  15- 
month-old  newspaper  war  developed 
on  Jan.  31  when  Earl  J.  Jones,  wealthy 
coal  mine  operator  and  publisher  of 
the  News,  attacked  Bob  Gilka,  pho¬ 
tographer  for  the  rival  Zanesville 
Signal,  after  the  latter  had  taken  his 
picture  in  probate  court  room. 

Jones  was  in  court  on  a  habeas 
corpus  petition  after  being  cited  for 
contempt  of  court  by  Notary  Public 
Holland  Geary.  He  had  refused  to 
testify  at  a  deposition  hearing  before 
Geary  preliminary  to  trial  of  a  suit 
brought  by  Jones’  alleged  former  wife, 
Ethel  Stilwell,  seeking  support  for 
her  twin  sons.  Jones’  real  name,  it  is 
charged  is  Ralph  Alonzo  Stilwell. 

Fracas  in  Court  Room 
Court  had  recessed  at  noon  when 
Gilka  took  the  picture.  The  flash  bulb 
had  scarcely  gone  off  when  Jones 
charged  across  the  court  room,  struck 
Gilka  on  the  face  and  grasped  his 
throat.  The  photographer  then 
brought  his  camera  down  on  Jones’ 
head  and  they  fell  to  the  floor,  fists 
flying.  It  was  almost  a  minute  before 
they  were  separated.  Jones  rose  to 
his  feet,  shouting  that  Gilka  had  taken 
unfair  advantage  of  him  by  using  his 
camera.  Then  he  sank  to  the  floor 
saying  he  was  badly  hurt.  At  his 
own  request  he  was  taken  to  a  hos¬ 
pital  where  he  remained  a  patient  for 
three  days.  His  physician  diagnosed 
the  case  as  one  of  “nervous  shock.” 

It  was  the  third  time  Jones  has  at¬ 
tacked  Gilka. 

Probate  Judge  W.  O.  Secrest  refused 
to  act  on  the  writ  of  habeas  corpus, 
whereupon  Jones’  attorneys  appealed 
to  the  district  court  of  appeals  which 
heard  arguments  on  Feb.  11  and  took 
the  case  under  advisement. 

■ 

Plan  Newspaper 
Business  Conference 

Madison,  Wis.,  Feb.  24 — ^The  third 
annual  University  of  Wisconsin  School 
of  Journalism — Wisconsin  Daily  News¬ 
paper  League  Business  Conference 
will  be  held  in  Madison,  March  30  and 
31.  Principal  speakers  include:  Joyce 
A.  Swan,  business  manager  of  the 
Minneapolis  Star  -  Journal;  Harry 
Gwaltney,  classified  advertising  man¬ 
ager,  Milwaukee  Journal;  and  Profes¬ 
sor  William  H.  Kiekhofer,  Department 
of  Economics,  University  of  Wiscon¬ 
sin. 

Co-chairmen  of  the  conference  are 
Glenn  H.  Arthur,  classified  advertising 
manager,  Appleton  Post-Crescent,  and 
Frank  Thayer,  School  of  Journalism. 

For  the  advertising  solicitors  on 
member  papers  in  the  Daily  League, 
there  will  be  a  special  advertising  con¬ 
test  on  the  basis  of  the  best  work  on 
their  respective  papers  since  Jan.  1, 
1941. 

STUDIES  30,  *31  ISSUED 

The  Advertising  Research  Founda¬ 
tion  recently  released  Study  No.  30 
of  the  Continuing  Study  of  News¬ 
paper  Reading,  surveying  the  Nov.  8 
issue  of  the  Spokane  (Wash.)  Spokes¬ 
man-Review.  Study  No.  31  on  the 
Nov.  15,  1940,  issue  of  the  Portland 
Oregonian  was  released  this  week. 

HEADS  CIRCULATION 

Paul  H.  Burgdorf,  who  has  been  act¬ 
ing  circulation  director  of  the  Phila¬ 
delphia  Inquirer,  is  named  circulation 
director  effective  March  1.  He  suc¬ 
ceeds  J.  M.  Annenberg  who  died  re¬ 
cently. 


Chicago  Times 
Refuses  Closed 
Shop  Demand 

Chicago,  Feb.  26  —  After  S.  E. 
Thomason,  Chicago  Times  publisher, 
had  given  the  Times  guild  unit  a  flat 
“no”  to  its  demand  for  a  closed  shop, 
the  unit  voted  down,  40  to  13,  a  mo¬ 
tion  seeking  authorization  of  the  local 
guild  executive  committee  to  call  a 
strike  on  the  guild  shop  issue.  The 
unit  then  adopted  a  resolution,  de¬ 
manding  that  alleged  discriminations 
against  its  members  cease,  that  the 
guild  and  management  immediately 
sign  the  present  contract  for  another 
year  as  it  stands,  “save  for  more  ef¬ 
fective  grievance  machinery.  ” 

The  resolution  implied  that  if  dis¬ 
criminations  continue,  officers  of  the 
unit  will  be  empowered  to  call  a  meet¬ 
ing  of  the  unit  to  take  a  strike  vote. 
The  unit  referred  to  the  guild  shop 
“as  a  way  to  end  the  threat  of  dual 
unionism.”  Following  Monday  night’s 
decisive  vote,  it  was  indicated  the  unit 
would  not  press  further  for  a  guild 
shop,  but  will  try  for  monthly  “griev¬ 
ance  sessions”  with  the  management. 

Mr.  Thomason  met  with  the  guild 
today  and  told  its  representatives  he 
would  sign  a  contract  for  another  year 
on  the  same  basis  as  the  previous 
one.  He  emphasized  he  was  signing 
the  contract  for  one  reason  only,  “be¬ 
cause  I  signed  the  year  before.” 


TANIA  LONG  DUE  HERE 

Tania  Long,  London  correspondent 
of  the  New  York  Herald  Tribune,  will 
leave  England  for  a  U.  S.  vacation  on 
Feb.  28.  She  hopes  to  sail  from  Lis¬ 
bon  March  7.  This  will  be  her  first 
trip  to  the  U.  S.  since  1938,  when  she 
joined  the  Berlin  bureau  as  an  as¬ 
sistant. 

■ 

RAISES  SUB  PRICE 

The  Brockton  (Mass.)  Enterprise- 
Times  has  increased  its  price  to  18 
cents  a  week,  a  rise  of  3  cents  over 
the  former  price.  The  Enterprise- 
Times  advanced  to  15  cents  a  week 
delivered  three  years  ago. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  par  line 
4  timai  —  .40  par  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  par  line 
4  times  —  .70  par  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  tima  —  .90  par  line 
4  times  —  .70  par  lina 

Count  five  words  to  lina,  box  numbar  to 
ba  countad  at  three  words.  Minimum 
space,  three  lines.  Rafarancat  required 
with  "Butinast  Opportunitiat"  and  other 
ads  involving  tala  of  property  or  goods. 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six  month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


ClrcoletlM  PreisetlM 


Snacoaafiil  rabaerlptloii  eontaaU  for  over 
80  zears.  CUAKI-E8  PAETLOWE  OO., 
Oeeidantal  Buildinf,  Indianapolis. 


_ Businats  Opportuiiity _ 

Mid-Texas  daUy  newspaper,  essential  to 
business  and  professional  firms;  profit¬ 
able;  Est.  1903;  exclusive  in  field;  ex¬ 
cellent  standing;  book  and  job  printing 
departments.  City  of  200,000.  $10,000,- 

000  government  plant  under  way  to  add 
‘/i  million  weekly  to  payrolls.  Owner 
wants  working  editorial  partner,  $15,0o0 
ra^h  required  for  substantial  interest.  Box 
2.'>14.  Editor  &  Publisher.  _ 


Miscallonaous 


$$$$$$$$$$$$$$$ 

Make  every  Dollar  count  for  two  with 
Laurel’s  Improved  Process.  Eliminates 
expensive  Cuts-Typesetting.  Brings  Attrac¬ 
tive  Illustrated  Mailing  Pieces  within  your 
Budget.  500  (8*/&xll')  copies  $2.63;  add'l 
lOO’s  22c.  Larger  Quantities  Lower.  Re¬ 
quest  Pree  Descriptive  Manual.  Laurel 
Process,  480  Canal  St.,  N.  Y.  C. _ 


_ Nowtpgport  For  Solo _ 

County-seat  weekly  in  growing  central-state 
city  over  15,000;  large  payrolls;  good 
farming  area;  plenty  opportunity  expan¬ 
sion  by  alert  publisher;  plant  equipment 
above  average;  requires  $10,000  down, 
balance  easy.  Box  2532,  Editor  &  Pub¬ 
lisher^ _ 


Unusual  Opportunity — Morning  and  evening 
newspapers  in  exclusive  Western  field; 
Paid  owners  $60,000  salary  and  divi¬ 
dends  in  1040;  no  sacrifice  but  will  con¬ 
sider  selling  account  failing  health; 
$180,000  cash  down  required,  balance  10 
years;  state  qualifications  and  give 
references.  Box  2517,  Editor  &  Pub- 

lisher. _ 

$15,000  and  easy  terms  will  buy  either  of 
these  PM  dailies.  One  in  Southwest; 
other  in  Southeast.  Population  8,000; 
circulation  3,800. 

Murray  E.  Hill  &  Associates, 
_ NashvlUe,  Tennessee. _ 


Nowtpopor  Brokors 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  referenoes. 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich, 


DaUy  and  Weekly  properties  bought,  sold 
and  appraised.  Newspaper  Appraisal 
Co.,  70  Pine  Street,  New  York,  N.  Y. 


_ Holp  WoHtod _ 

A  medium-aixed  midwest  daily  is  looking  for 
a  manager.  If  you  have  had  executive 
experience  as  an  all-around  newspaper 
man,  including  advertising  and  produc¬ 
tion,  coupled  with  a  general  knowledge 
of  the  editorial  department,  write,  stating 
background,  experience  and  giving  line  on 
salary  expected,  to  Box  2530,  Editor  Sk 
Publisher. _ 

Classified  Manager — Develop  department  in 
city  of  25.000  on  commission  basis.  Pos¬ 
sibilities  excellent  for  man  who  can  pro¬ 
duce.  State  experience  and  references. 
Box  2523,  Editor  A  Publisher. _ 

Girl — report  social,  women’s  news,  solicit 
subscriptions.  Weekly  just  outside  New 
York.  Small  salary,  liberal  commission; 
car  useful.  Box  2521,  Editor  A  Publisher. 

Have  opportunity  this  spring  for  competent, 
live,  advertising  man  to  build  up  display 
linage  on  small  daily  with  4,700  paid-up 
circulation,  minimum  display  rate  of  3c 
per  line.  Applicant  must  be  experienced 
in  selling  display  space  for  1,  2  and  3 
times-a-week  in  short  intensive  campaign 
of  five  to  eight  weeks.  Best  of  refer¬ 
ences  required.  Write  Box  2528,  giving 
references,  salary,  commission,  or  salary 
and  commission  expected. 


OPPORTUNITY  WITH 
DEs  Monms 
REGISTER  AND  TRIBUNE 

Immediate  opening  for  married  man, 
25  to  40  years  old,  w-ith  five  to  ten  years 
of  successful  circulation  experience. 

Prefer  man  who  now  holds  position  as 
circulation  manager  or  junior  executive 
but  who  would  like  to  advance  with  a 
larger  organisation. 

As  traveling  superintendent  of  a  doxen 
or  more  full  time  agency  managers,  his 
responsibility  would  be  largely  that  of 
developing  men  and  boys  to  further  in¬ 
crease  circulation.  Salary,  expenses  and 
bonus. 

If  you  have  the  above  qualifications, 
write  fully  about  yourself  and  experience, 
including  picture  of  self,  to  R.  M.  Mc- 
Intire,  Manager  of  Agencies,  Register  and 
Tribune,  Des  Moines,  Iowa. 


Sports  Deskman:  Young  man,  college  gradu¬ 
ate,  for  sports  department  of  Eastern 
daily.  Must  know  makeup,  art  handling 
and  be  able  to  direct  assignments,  work¬ 
ing  with  sports  editor.  Box  2512,  Editor 
Sc  Publisher. 


Young  Sports  Editor  wanted  for  small  mid¬ 
west  daily.  One  with  experience  writing 
high  school  sports  and  daily  sport  gossip 
column.  Send  samples  of  work.  Box 
2419,  Editor  A  Publisher. 


Sitaatiou  Woafod 
AJaioiatrativ* 


Acting  Pnblliher  or  General  Manager 
ondary  daily.  Excellent  record  m  am] 
ager  in  present  position,  but  opporte^ 
to  progress  limited.  Box  2499.  K4«J 
A  Publisher. 


AGGRESSIVE  EXECUTIVE 


Combining  experience,  youth  and  provw 
ability  to  incri-ase  profits  desires  wider 
opportunity.  Fifteen  years  on  good 
newspapers  in  cities  up  to  half  millio» 
will  provide  your  paper  with  best  oper¬ 
ating  methods  found  profitable  by  other 
newspapers.  Know  how  to  handle  mer¬ 
chants,  public  relations,  build  paper'i 
prestige,  and  correct  internal  adi^nii 
trative,  editorial,  advertising,  cirenh- 
tioii,  mechanical  problems,  and  labor 
relations.  Record  available  to  owneri 
seeking  more  return  from  investmeat 
and  want  a  capable  publisher  or  mia- 
sger  who  can  produce  profits. 

Box  2616, 

Editor  A  Publlaher 


Alert,  ambitious  young  woman,  colIe^Tmi, 
uate.  Experienced  supervision  all 
promotion,  circulation  files,  analysii,  de 
tails.  Box  2529,  Editor  A  Publisher 


OENERAl.  MANAGER 


Successful  newspaper  executive,  20  yean 
experience,  12  with  present  publieatkt 
City  of  150,000,  capacity  of  Bniinea 
Manager  and  Circulation  Director,  deiirci 
salary-bonus  arrangement  to  build  pabt 
cation  or  where  old  age  wishes  to  ratin 


when  efficient  profit  producing  man  eu 
be  found.  Present  salary  $5,200.00. 


Editor  A  Pnblliktt 
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Advertising  Manager  —  Able,  experieneed 
efficient.  Present  connection — six  yein 
age  38,  married.  Box  2534,  Editor  1 
Publisher. 


Advertising  Manager  —  Experienced  u 
salesman,  publisher  and  advertising  mu 
ager.  Able  to  secure  the  last  ounce  el 
willing  effort  from  an  organization.  Hu 
personality,  ambition,  good  appearincr. 
Present  employed;  married,  age  38,  Box 
2.535,  Editor  A  Publisher. 


Advertising  Salesman — age  26:  draftni 
empt;  employed.  Weekly  experience  lalu 
copy,  layout.  Box  2490,  Editor  A  Pih 
Usher. 


Advertising  Salesman.  NEWSPAPER  Slh 
PRAY  sailing,  copywriting,  layout. 
motion  picture,  stage,  merchandise  er- 
hibit,  auto  and  style  show  prometei 
emeee,  script  wrriter.  Author.  Oreatin 
idtaa.  Aggreaaivs.  Cultured.  Educated 
Excellent  appearance.  Antomobile;  vE 
travel.  Eight  years’  experience.  Age  U 
6  ft.  1  in.  Member  U.8.N.R.  Y-l  ic 
subject  to  miliUry  service.  Box  No.  24IS 
Editor  A  PuMiaher. 


AdvartlMng  Salatman — 32 ;  ten  years'  dii 
play  on  one  paper.  Successful  retard 
Avsilabia  due  to  eoneolidstioa.  Drtf 
exempt.  References.  Box  2436,  Edito 
A  Publisher. 


Clasatfled  Manager — Male  or  Female  to  tihi 
over  and  develop  elassifled  depsrtmeii 
on  commission  with  drawing  aceoial 
Must  be  capable,  aggresalve,  sober.  Bex 
2497,  Editor  A  Publisher. 
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Classified  Salesman.  Producer.  Family  mu. 
age  80.  Eager  to  prove  ability  for  promo 
tion,  anywhere.  Box  2509,  Editor  A  Pnh- 
lisher. 


Dm 


Copywriter-house  furnishings  and  fsshloii. 
Young  woman.  Excellent  N-.  Y.  advertii- 
ing  and  merchandising  experience.  Will 
travel.  Miss  S.  Mason,  64  West  165ti 
Street,  New  Y'ork,  N.  Y. 


CREATED  $16,000  IN  '40  PBOMOTIOHS 


Ran  over  million  lines  own  accounts.  Uu- 
age  and  sell  with  four-mau  departfflut 
Now  earn  $55  plus — go  anywhere.  Box 
2454,  Editor  A  Publisher. 


Display  Advertising  BCanager — sixteen  yetn 
experience  metropolitan  Dailies;  em¬ 
ployed,  married,  38  years  old.  Box  34!9 
Editor  A  Publisher. 


U 


Position  Wanted  as  Salesman  in  nstioai  j  { 
advertising  department.  Formerly  u  '  K 
ecutive  both  national  and  local  dep^’ 
mente  of  metrimolitan  newspaper.  BUl. 
of  references.  Box  2475,  Editor  A  Ps9 
Usher.  \  *> 


Snccestfnl  Display  Manager,  38,  desires  • 
new  and  permanent  connection  as  sdver 
tising  manager,  or  will  take  solieiton 
job  to  prove  ability  and  results.  Bt' 
cellent  references.  Prefer  city  of  25,000 
to  100,000.  Will  travel  anywhere  U’ 
interview.  Box  2455.  Editor  A  Pnbliihcr 


Twenty-five  years  newspaper  sdvertiiiu 
manager;  A-1  salesman;  exceptions!  r^ 
ord — highest  references.  Box  2507,  W-' 
tor  A  Publisher. 


S3B 
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CircdalioR  Editorial  (Coal’d) 

Shop  a«.  THE  EQUIPMENT  MART  Sovo 

■ 

^ntftAOt  Circnutlon  H*nacer  on  eutern 
4aily  desires  menager's  position  in  mid¬ 
west  or  sooth.  Age  33  and  married.  Box 

2524.  Editor  A  Publisher. _ 

gfcalatlon  Hanger.  My  thorough  ground- 
ing  in  economical  operationa  forbids  my 
outlining  my  experience  and  qualifica¬ 
tions  here.  It  is  possible  yon  want  to  do 
(omething  about  your  circulation  depart¬ 
ment  but  don’t  want  to  reveal  your  iden¬ 
tity  until  you  are  sure  you  have  the 
right  man.  Suggest  you  investigate  me 
through  your  national  representative, 
your  sectional  publishers  association,  the 
ANPA  or  any  other  source.  You  will 
ind  I  am  the  very  man  you  want.  Have 
had  experience  in  cities  from  fifty  to 
(our  hundred  thousand  population.  Ad- 
dress  Box  2536,  Editor  ft  Publisher. 
Obcalatton  Btanager  daily.  Increased  ABC 
39%  last  year;  want  change  to  larger 
paper,  circulation  department.  Box  2456, 
Editor  A  Publisher. 

(milation  Manacer.  Expert  home  delivery 
organising  and  carrier  promotion.  Many 
years  experience.  Large  and  small  news¬ 
papers.  Outstanding  ability.  Plenty  ini¬ 
tiative.  Hard  worker.  Modern  methods. 
Reliable.  Box  2264,  Editor  A  Publisher. 

ClTcnlation  Manager.  Increased  net  paid 
over  thirty-one  per  cent  last  2%  years. 
Eighteen  years’  experience  all  phases 
maintenance  and  promotion.  Now  em¬ 
ployed.  Desire  larger  field.  Best  refer¬ 
ences  present  and  past  employers.  Box 
S8S5.  Editor  A  Publisher. 

SiRalation  Manager  or  Assistant.  Seasoned, 
aggressive,  resourceful,  economical.  Large 
or  small  paper.  Box  2510,  Editor  A  Pub¬ 
lisher. 

Sitiiatioiis  Wanted 

Editorial 

4-1  Beporter,  former  editor  small  daily; 
can  handle  special  assignments,  features, 
heads — some  editorials.  College,  29, 
draft  1-G.  Investigate.  W.  R.  Brown, 
1442  Northland  Avenue,  Lakewood, 
Ohio. 

A  Hewsphotographer,  sports,  spot  news,  pic¬ 
torial.  with  exceptional  background,  long 
employment  with  metropolitan  dailies. 
Managerial  experience.  Have  own  equip¬ 
ment.  Prefer  south,  southwest.  Box 
2533.  Editor  A  Publisher. 

Adaptable  correspondent-secretary ;  proof¬ 
reader,  copywriter.  Publishing,  adver¬ 
tising  experience.  College  graduate; 
English  major.  Box  2522,  Editor  A  Pub¬ 
lisher. 

Alert  Qirl  college  (journalism)  graduate, 
32.  Now  employed.  Two  years’  experi- 
enee.  daily,  semi  weekly,  weekly.  Oeneral 
sssignment,  features,  society.  Shorthand. 
References.  Box  2430.  Editor  A  Publisher. 
Alert  Beporter,  trained  by  associate  editor¬ 
ship  on  advertising  magaxine,  wants 
newspaper  work.  B.A..  24.  unmarried. 
Box  2474.  Editor  A  Publisher. 
ArtUt^Beporter-Cameraman — 11  years’  ex¬ 
perience.  Copy  desk;  picture  editor. 
32,  married,  child.  References.  Em- 
ployed.  Box  2516.  Editor  &  Publisher. 
Outness  Beporter  —  specific  experience  fi¬ 
nancial  and  general  market  coverage, 
seeks  permanent  berth  in  similar  field ; 
newspaper  or  trade  pnblioation.  Wall 
Street  background,  several  years  with 
leading  wire  service.  32,  single,  de- 
pendents.  Box  2434.  Editor  A  Publisher. 
DepradaUo  Beporter,  25,  married ;  capable 
of  covering  general  and  sports  news. 

Box  2461,  Editor  A  Publisher. _ 

Deek-edltorial  writing  Job  wanted  in  mid¬ 
west;  seven  years’  reporter  two  small 
dailies ;  29.  married,  employed ;  non-iso¬ 
lationist  Republican;  start  $25-930.  Box 

2526.  Editor  A  Publisher _ 

12  years  trade,  general  magazines. 
Editing,  features,  photography,  layouts. 
Wants  job.  Box  2513,  Editor  A  Pub¬ 
lisher _ 

Editor,  Correspondent,  now  covering  Con- 
tress.  War,  Navy,  Defense,  for  national 
WMkIy  magazine;  interested  editorship, 
Washington  correspondence  or  executive 
Mcretary  trade  association.  Strong  edi¬ 
torial  v^tar,  newshawk,  make-up.  eight 
years  newspaper  editor;  married,  84,  law 
I  degree,  good  public  speaker,  never  un¬ 
employed,  outstanding  references.  Box 

_  2423.  Editor  A  Publisher. _ 

littor — Editorial  Associate,  85,  exiierieneed 
nmpaper,  house  organ,  trade  journal; 
plus  promotional  and  advertising  baek- 
ground.  East.  Box  2483,  Editor  A  Pub- 
lisher. _ 

■dltor-reporter;  Fourteen  years  one  job 
as  managing  editor,  legislative  reporter. 

I  _Box  2484.  Editor  A  Publisher. _ 

.{  B^erlenced  newspaper  and  press  asaoda- 
ij  tun  editor-exeenttve  seeks  permanence 
*ith  daily  or  weekly  with  investment  op- 
1  Portunity  or  as  editorial  writer  or  news 
executive.  Capable  editor,  staff  organ- 
I  ^ess  association  writer,  executive. 

New  York  and  elsewhere;  news  head 
■Mding  eastern  daiW.  Pulitzer  citation. 
Married;  in  40s.  Box  2460,  Editor  A 

.  _  Publisher. _ 

^tutseo  years  of  thorongh  experlenoe  in 
Sporting  and  editing.  Qo  anywhere. 
Draft-exempt.  Box  2466,  Editor  A  Pub- 
Usher. 


Florida  Newspaperman  seeks  employment  in 
a  more  liberal  field.  Employed  in  State 
since  1934 — labor  reporter,  sports  re¬ 
porter  and  columnist,  editorial  work. 
Broad  knowledge  of  governmental,  eco¬ 
nomic  and  national  affairs.  Box  2498, 
Editor  A  Publisher. 

I  can  make  words  jnmp  through  hoops. 
22 — a  thorongh  educational  and  pub  (lUh- 
ing,  bicity,  lication)  background,  I  seek 
a  challenging  outlet  for  live,  effective 
ability.  (Selective  Service  1280).  Box 
2511.  Editor  A  Publisher. _ 

January  College  Oradoate  (Woman)  age  20; 
Journalism  major;  to  start  in  newspaper 
or  magazine  work.  Practical  experience. 
Box  2407,  Editor  A  Pnblisher. 

Journalist,  28,  married.  Seven  years’  ex¬ 
perienced  in  political,  economic,  and  labor 
coverage;  also,  managing  editorship 
weekly,  monthly.  Permanent  position 
preferred;  »>aee  or  free-lance  considered. 
Box  2462,  Editor  A  Publisher. 


New  Eqmpmenl  and  Supplies  —  Used  MaeUnery  Bargains 
For  the  Printing-Publishing  Field 


CeinpesiRg  Reein  Iqiipmakt  For  Solo  MocN.  Eqoipmoiit  For  Solo  CCootd) 


MB.  EDITOR 

Do  you  need  a  trained  newspaperman? 

Mix  years’  experience  on  eastern 
daily  as  reporter,  rewrite,  copy- 
reader.  feature  writer.  College 
graduate,  35.  married. 

Box  2628  Editor  A  Publisher 

NEWSHOUND  WHO  LIKES 
DOO’S  LIFE  — 

Single,  sober,  draft-exempt;  7  years  pho¬ 
tographing,  writing  (except  sports), 
reviewing  (books,  drama,  music)  for 
dailies,  weeklies,  international  month¬ 
lies;  experienced  in  display  advertising, 
book  and  pamphlet  publicity;  cosmo¬ 
politan  university  background;  now  em¬ 
ployed  at  $45  a  week  in  SOUTH ;  want 
increase  in  territory  more  than  money — 
SMELLING  FOR  WRITING  —  PICTURE 
ASSIGNMENTS  TO  KEEP  CONTACT 
WITH  “THE  PEOPLE”  OF  AMERICA. 

Box  2520  Editor  &  Publisher. 

Newspaperman — Now  covering  City  Half 
police,  government  de^rtments.  Experi¬ 
enced.  Healthy,  sober.  Rewrite,  desk,  leg¬ 
man,  features,  publicity.  Box  2504,  Editor 
A  Publisher. _ 

Not  a  ‘‘Jack  of  all  trades,”  but  experienced 
in  photo,  radio,  editorial,  printing  fields. 
Has  young  ideas,  Ph.B.  in  Journalism, 
family.  Box  2508,  Editor  A  Pnblisher. 

PHOTOOBAPHEB 

Now  employed  daily — 100,000  Circulation. 
Age  25,  Married,  Car,  have  equipment — 
ideas.  Prefer  South  but  interested  any 
proposition.  References.  Box  2321,  Editor 
A  Publisher. 

Beporter,  age  27.  Ambitious,  college.  Mis¬ 
placed  four  years  in  newspaper  adver- 
tising.  Box  2451,  Editor  A  Publisher. 

Reporter,  desk  man.  Experienced,  seeking 
permanent  connection.  Age  25;  college, 
draft  4-F.  Box  2527,  Editor  &  Publisher. 

Seasoned  newspaper  editor  seeks  job  as 
managing,  city  editor  or  asaistant  to 
aleit  publisher  in  progressive  civic 
minded  community.  Small  city,  metro¬ 
politan  background.  Never  unemployed. 
Box  2427,  Editor  A  Publisher. 

Shot  over  6,000  plx  In  1940.  Photographer, 
25,  experienced  in  general  news,  aerial, 
sports.  Employed— desires  change;  go 
anywhere;  have  own  equipment.  Box 
2380,  Editor  A  Publisher. 

SportswTlter-colnmnlst.  Ex^rienced.  De¬ 
ferred  status  in  draft.  Will  be  forced 
into  ranks  of  unemployed  soon  through 
merger.  Box  2426,  Editor  A  Publisher. 


Buy  Linotypes,  Intertypes  from  practical 
machinisu.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  tura- 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 

Lafayette  St..  N.  Y. _ 

Guaranteed  Rebuilt  Linotypes  A  Intertypes 
See  HOOD-FALCO  CORP.,  First 

225  Varick  Street _ New  York,  N.  Y. 

Model  0  Intertypes,  late  models:  Linotypes, 
Models  5-8-14;  Hoe  Mat  Roller;  Cylinder 
Presses;  Paper  Cutters;  Automatics. 
Northern  Machine  Works,  Marshall  and 

Jefferson  Streets.  Philadelphia.  Pa. _ 

One  comidete  composing  room  being  liqui¬ 
dated.  Formerly  used  to  produce  Detroit 
Shopping  News.  Model  14.  and  8  Lino¬ 
types;  Electric  and  Gas  Elrods;  Ludlows; 
Type;  Mats;  Turtles;  Chases;  Saws,  etc. 
Equipment  running  in  A-1  mechanical 
condition  on  our  floor.  Beard  Printing 
Co..  897  Lawndale  Ave..  Detroit.  Michi¬ 
gan.  Also,  one  32-page  Goss  Straightline 
Octuple  Newspaper  Press.  Serial  g924. 
Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  A  Bacon,  To- 
wanda,  Penna. 

Mechanical  Equipment  For  Sale 

Goss  24-page  “Acme”  Straightline  Web 
Newspaper  Press;  Wesel  Daniels  Rotary 
Type  High  Planer,  full  page  size ;  Dry- 
Mat  Rollers:  Model  B  Cleveland  Folder; 
Hill-Curtis  TrimO  Saw;  72  pt.  Csslon 
Bold  Ludlow  Mats  and  Steel  Cabinet. 
Many  other  excellent  Savings.  Thoa. 
W.  Hall  Co.,  120  West  42nd  St.,  New 
York. 


Situations  Wanted 

Meckaiiical 

EkifrmTer^liotographer,  now  with  daily. 
Working  one-man  dept.  Producing  2.000 
sq.  inches  quality  work  per  wwk.  Want 
change  climate.  Box  2431,  Editor  A  Pnb- 

lisher. _ — — 

SUCCESSFUL  PBODUO’TION  E^CU’l'lVB 
with  sound  technical  and  administrative  ex¬ 
perience  in  morning  and  evening  fields; 
comprising  survey,  reorganization  and 
economical  operation  of  all  mechanical 
departments  including  engraving,  delivery 
roto  and  maintenance  with  proven  ability 
to  coordinate  production  in  relation  to 
copy  flow  and  severe  delivery  require¬ 
ments. 

Box  2523  Editor  A  Publisher 

Young  Man,  eleven  years’  newspaper  com¬ 
posing  room  experience;  studied  mechan¬ 
ical  production.  Desire  position  as  fore¬ 
man.  Free  to  travel.  References.  Box 
2500,  Editor  A  Publisher. 

Situatioui  Wautud 

Publicity 

PUBLICITY  OB  EDITORIAL 
berth  sought  by  college  naduate,  age  27. 
Draft  exempt — third  class.  Experience 
in  both  publicity  and  editorial  work. 

Box  2440.  Editor  A  Pnblisher. _ 

Publicity  Expert — former  U.P.  IMitor;  ex¬ 
ceptional  copy;  seeks  organizational  pub¬ 
licity-advertising  or  challenging  oppor¬ 
tunity;  will  entertain  propositions.  Box 
2312,  Editor  A  Publisher. 


1  Scott  Press;  5  units;  cut-off  25  5/16'; 
double  folder  with  Cutler-Hammer  convey¬ 
ors;  2  AO  G.-E.  motors,  100  and  150  H  P.. 
3  phase,  60  cycle,  220  volts,  latter  ar¬ 
ranged  for  single  or  dual  operation. 

1  Pony  Autoplate,  cutoff  25  5/16". 

1  Pony  Autoplate,  cutoff  23  9/16'. 

1  Wood  stereotype  metal  furnace,  6  ton. 
2  pumps,  gas.  with  Eclipse  blower 
and  American  Blower  exhaust  fan. 

1  Hoe  flat  casting  box,  5  twelve  em. 
cola. 

1  Hoe  flat  casting  box,  8  twelve  em. 
cols. 

1  Junior  Autoplate,  cutoff  23  9/16'. 

All  equipment  in  first  class  operating  con¬ 
dition  ;  available  as  result  of  discontinu¬ 
ance  of  Ledger  plant;  priced  low  for 
cash  or  on  reasonable  terms. 

NEWARK  STAR-LEDGER 

_ Newark.  N.  J. _ 

Pony  Auto  Plate  with  20  chases  in  perfect 
mechanical  condition.  For  particulars, 
write:  Lorain  Journal  Company,  Lorain, 
Ohio. _ 

_ Macbawical  Eqaipwt  WflA»ad _ 

Full-page  tyrpe  storage  lift  file;  also  stereo¬ 
type  chases.  Quote  prices.  Kingsport 

Times.  Kingsport.  Tennessee. _ 

Newspaper  Equipment  Bought  or  Sold 

Geo.  O.  Heffelman,  406  W.  Pico.  Los  Angeles 
Wanted;  Goss  Model  45-B;  Mat  Roller  A.C. 
Motor.  State  price.  Century  Electrotype 
Company,  547  South  Clark  St..  Chicago, 
Illinois.  _ 

Fboto-Eaqrovlwq  Eqaipwat  For  SaU 

Photo-engraTing  Equipment  and  Metals 

E.  T.  ^LLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York.  N.  Y. _ Chicago.  Ill. 

CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 

Chemco  Photo  Products  Company 
230  W.  41st  Street _ New  York  City 

Frais  Room  Eqnipmaiit  For  Sola 

Duplex  and  Goss  8-page  presses;  16.  24 
and  32  page  stereotype  presses.  Full  de¬ 
tails  promptly  furnished  upon  request. 
John  Griffiths  Co.,  Inc.,  145  Nassau  St., 

New  York  City. _ 

For  Sale:  Model  A  Duplex  flat-bed  press, 
only  8  years  old.  Consolidation  of  two 
dailies  ha.s  rendered  this  machine  inade¬ 
quate  to  handle  increased  circulation.  A 
machine  like  new  at  half  the  price  of  a 
new  machine.  Write  Box  2531,  Editor 

A  Publisher. _ 

Hoe  Heavy-Duty  Presaea,  with  high-speed 
folders,  23  9^16'  cut-off,  available  in 
3,  4,  5  or  6-unit  capacities,  with  or 
without  color,  and  underneath  or  end- 
roll-feed  arrangement.  Box  2419,  Editor 
A  Publiaher. _ 

Wood  Typ*  Far  Sale 

WOOD  TYPE  FOR  NEWSPAPERS 

American  Wood  Type  Manufacturing  Co. 
270  Lafayette  St.,  N.  Y.  0.  Write  for  catalog. 


Write  for  catalog. 


He^s  Acting  News  Editor 

I - 1 

Well-known  among  newspapermen 
in  the  East,  O.  R.  Frueh  is  now  Act¬ 
ing  News  Editor  of  the  Woonsocket 
(R.  I.)  CALL,  a  Personnel  Service 
placement.  Frueh  writes  that  he 
likes  the  paper  and  the  gang  he 
works  with  there.  Newspapermen 
are  placed  every  week  through  the 
classified  columns  and  Personnel 
Service. 

O.  R.  Fnish 

EDITOR  &  PUBLISHER  PERSONNEL  SERVICE 


If  Yma  SooA 

A  JOB 

la  Ami  at  IbsM  FIsMs: 
MaihiMralln  ManaasaMst 
AavirtMai  Mschankal 

CkcsMIai  rraaotlaa 

CaHsrW  FublkHy 

Utlltaa  Tbass  tarrtsas 


1.  Draft  a  tsur-tiai  aS  zsttisi  forth 
tour  qualiUcatisaz  and  itnO  It  to  ul 
with  sayasat.  (Count  (vt  worOi  to 
ths  lint  40t  par  lint,  ptr  Izno).  Ftr 
four  unitcutivt  izMitz,  your  atuagt 
will  rtach  orosooetivt  oaologrorz.  Many 
art  plattO  OIractly  thrsuih  this 
touret. 

2.  Fill  out  coapitttly  tht  rtilztratloii 
blank  that  will  be  unt  you  upon  rs> 
ctipt  of  cooy.  Rtfiitratlon  is  |004 
(or  zlz  Months,  anO  this  orKtOurt 
Mtkts  your  racord  availabit  to  tho 
publishtrs  and  oxteutnts  uMini  upon 
us  constantly  for  htip  far  all  dtp^- 
moots  of  a  ntwspaptr  and  its  allitd 
Journalistic  lltids.  Your  confidtnet 

rtsptcttd,  of  caurst. 

3.  Otadlint,  12K)0  Thursday,  naan. 

EBPPERSONNEL  SERVICE 

I70a  Tlaaaa  BMg.  N.  T.  0. 


EDITOR 


PUBLISHER 


SHOP  TALK  AT  THIRTY 


PRESIDENT  ROOSEVELT,  in  one  of 

his  amiable  criticisms  of  newspa¬ 
pers  last  week  raised  a  question  of 

which  more  may  be 

To  Mnt  heard  before  we  are 

or  Mat  many  months  older. 

General  Marshall, 

to  Print?  Chief  of  Staff  of  the 
Army,  had  testified 
in  executive  session  before  a  commit¬ 
tee  of  the  Senate  on  matters  pertain¬ 
ing  to  military  preparedness.  Ac¬ 
cording  to  the  reports  of  his  testimony 
in  next  day’s  newspapers,  the  General 
was  not  a  garrulous  witness.  He  did 
not  regard  as  his  to  reveal  certain  de¬ 
tails  of  the  movements  of  our  armed 
forces,  and  apparently  he  did  not  dis¬ 
close  anything  likely  to  alarm  the  na¬ 
tions  now  classed  as  “potential  ene¬ 
mies.”  He  did  say,  according  to  the 
papers,  that  Army  planes  and  troops 
had  been  sent  to  reinforce  West  Coast 
defenses. 

That  was  the  outstanding  fact  we 
noted  in  the  report  of  his  testimony. 
It  named  no  units,  gave  no  numbers, 
indicated  no  destinations — simply  the 
reasonable  and  logical  fact  that  our 
Western  defenses  were  not  being  neg¬ 
lected.  Maybe  that  is  a  fact  that  the 
people  ought  to  know;  maybe  its  gen¬ 
eral  circulation  is  of  no  importance  to 
our  own  people,  but  of  great  signifi¬ 
cance  to  others.  In  the  latter  case, 
was  it  news  that  should  have  been 
printed? 

Mr.  Roosevelt  evidently  believes  that 
it  should  not  have  been  printed,  and 
we  gather  from  the  indirect  quotations 
of  his  comments  that  he  holds  the  edi¬ 
torial  executives  and  the  owners  of 
newspapers  responsible  for  its  publi¬ 
cation.  The  correspondents  come  off 
clear,  the  members  of  the  committee 
almost  equally  so,  possible  military 
sources  of  the  information  are  com¬ 
pletely  out  of  it. 

It  can  be  said  that  the  correspond¬ 
ents  did  not  get  any  information  from 
the  General  or  any  of  his  subordin¬ 
ates.  The  Army  isn’t  talking.  They 
didn’t  get  their  news  from  the  White 
House.  They  got  the  news  of  this 
hearing  in  the  same  manner  and 
through  the  same  channels  that  they 
have  always  covered,  executive  ses¬ 
sions  of  both  Houses  and  of  their  com¬ 
mittees.  They  got  it  from  members 
of  the  committee  which  heard  Gen¬ 
eral  Marshall. 

We’ve  done  plenty  of  that  sort  of 
reporting,  button-holing  possible 
sources  of  news  that  had  been  sewed 
up,  catching  them  later  over  a  friendly 
bottle,  even  getting  them  out  of  bed 
to  verify  a  tip,  or  lacking  a  tip,  a  sus¬ 
picion.  It  is  not  the  ideal  way  of  get¬ 
ting  news  that  will  stand  close  inspec¬ 
tion.  Many  a  man  who  has  sat 
through  an  executive  session  wants  its 
story  to  get  into  print,  but  feels  bound 
not  to  disclose  it  directly.  He  will  an¬ 
swer  questions  guardedly,  often  am¬ 
biguously,  hoping  that  the  reporter 
will  draw  the  correct  inferences.  Even 
in  Washington,  where  friendships  be¬ 
tween  Senators  and  Representatives 
and  newspapermen  are  close  and 
often  of  many  years’  standing,  the 
politician  wants  to  be  able  to  deny 
that  he  gave  the  press  any  secret  in¬ 
formation.  The  reporters  protect 
their  sources  as  a  matter  of  course; 
they  may  spend  hours  tracing  one 
tangible  fact  from  a  tip  or  a  rumor 
into  credible  news,  and  when  they 
have  the  news,  the  responsibility  for 
its  accuracy  has  to  be  theirs  alone. 

With  the  hush-hush  atmosphere 
that  surrotmds  defense  matters,  the 
job  of  reporting  a  secret  hearing  be- 


By  ARTHUR  ROBB 

comes  far  more  difficult  than  a  mere 
political  huddle.  Members  of  Con¬ 
gress  are  just  as  zealous  as  any  Army 
or  Navy  officer  that  no  essential  secret 
of  our  preparations  be  revealed,  but 
their  definition  of  “essential  secret”  is 
likely  to  be  less  strict  than  that  of  the 
service  people. 

Committee  members  will  drop  a 
hint,  and  the  reporter  who  has  been 
following  developments  in  the  service 
departments  closely  needs  little  more 
as  a  basis  for  exploratory  questions. 
What  gets  into  the  papers  is  usually 
true,  so  far  as  it  goes.  The  corre¬ 
spondent  also  has  his  reservations  on 
what  is  proper  to  reveal  under  present 
conditions,  and  it  is  almost  a  sure 
thing  that  the  dispatches  of  the  press 
services  and  of  the  principal  special 
correspondents  will  disclose  no  fact 
that  they  believe  might  benefit  a  pos¬ 
sible  enemy. 

Managing  editors  and  the  men  on 
the  copy  desk  can’t  do  much  report¬ 
ing.  Unless  a  Washington  dispatch 
looks  manifestly  improbable  or  incom¬ 
plete  the  man  at  the  receiving  end  has 
the  choice  of  accepting  it  as  authentic 
news  that  ought  to  be  published,  or 
of  omitting  it  on  his  own  judgment. 
In  the  latter  case,  his  judgment  is  not 
based  on  on-the-spot  observation  and 
interviews,  as  is  that  of  the  corre¬ 
spondent.  A  rejection  must  be  based 
on  background  knowledge  or  a  hunch. 
*  •  * 

WE  CAN’T  ACCEPT  it  as  reasonable 

that  a  managing  editor  should  throw 
on  the  floor  every  piece  of  Washing¬ 
ton  news  that  carries 

Newspapers  hitherto  unpublished 
information.  P  u  b  - 
Ushers  and  editors 
Abdicate  have  the  responsi¬ 
bility  of  printing  au¬ 
thentic  news,  even  news  that  members 
of  Congress,  the  Administration,  and 
the  armed  services  regard  as  confi¬ 
dential.  Any  retreat  from  that  stand¬ 
ard  is  the  beginning  of  betrayal  of  the 
free  press  principle.  We  do  not  mean 
that  newspapermen  should  reveal  in¬ 
formation  that  was  given  to  them  un¬ 
der  conditions  of  confidence.  Those 
conditions  have  been  abused  by  some 
public  men,  who  have  sought  to  tie 
the  hands  of  newspaper  people  on  in¬ 
formation  that  should  not  have  been 
withheld  even  for  a  day,  but  the  con¬ 
fidential  relationship  between  news¬ 
papermen  and  news  sources  is  a  ne¬ 
cessity  and  it  must  not  be  imperilled. 

Neither  do  we  believe  that  reporters 
ought  to  pry  into  routine  technical 
matters  pertaining  to  defense.  The 
movement  and  location  of  ships  and 
personnel,  planes  and  trained  army 
units  is  probably  a  legitimate  secret 
in  times  of  crisis  or  near  crisis  that 
ought  to  be  kept,  with  cordial  co-op¬ 
eration  between  the  newspapers  and 
the  armed  forces. 

A  general  policy,  on  the  other  hand, 
strikes  us  as  a  subject  on  which  the 
people  who  supply  the  men  and  the 
money  ought  to  be  kept  fully  and 
promptly  informed.  There  is  no  rea¬ 
son  why  testimony  like  that  of  Gen¬ 
eral  Marshall  should  be  gossiped 
around  the  cloakrooms  and  bars  of 
Washington  and  withheld  from  the 
readers  of  newspapers.  There  is  no 
reason  why  it  should  appear  in  the 
“inside”  columnar  revelations  after  it 
had  been  withheld  on  ethical  consid¬ 
erations  by  the  regular  reporters. 

After  a  quarter  century  as  a  visiting 
fireman  in  Washington,  we  doubt  that 
any  secret  can  long  be  kept  there.  The 
town  is  full  of  people  whose  business 


it  is  to  dig  secrets  out,  some  for  ul¬ 
terior  political  reasons,  some  to  make 
a  dollar  in  business,  and  some  for  the 
general  information  of  the  public.  In 
the  latter  group,  the  corps  of  newspa¬ 
permen  and  women,  numbering  per¬ 
haps  nearly  1,000  in  the  service  of 
other  than  Washington  papers,  know 
among  them  every  possible  pipeline 
through  which  news  might  be  drawn. 
They  plow  through  clouds  of  rumor 
and  gossip,  but  the  overwhelming  bulk 
of  what  they  mail  or  wire  is  solid  fact, 
verified  by  many  telephone  calls  and 
personal  visits.  There  are  few  fakers 
among  them,  and  fewer  still  who 
would  consciously  risk  national  inter¬ 
ests  for  the  sake  of  a  beat. 


TO  THAT  CORPS,  however,  as  to 
newspaper  people  everywhere,  a 
secret  session  on  any  important  mat¬ 
ter  serves  as  a  chal- 
A  ”Saep«t"  lenge.  They  have  to 
Must  what  went 

on,  and  they  may 
Kept  spend  long  hours  in 
the  chase,  to  find  in 
the  end  that  nothing  newsworthy  hap¬ 
pened.  That’s  often  the  case  with 
executive  sessions.  When  they  do 
turn  up  a  piece  of  real  news  from  an 
executive  session,  the  general  feeling 
is  that  it  is  legitimate  for  publication. 

The  philosophy  of  the  Washington 
correspondents  probably  agrees  with 
our  own  in  that  regard — a  secret  is  a 
secret  so  long  as  it  is  kept.  The  Army 
and  Navy  people  know  that  too,  and 
they  know  that  newspaper  men  gen¬ 
erally  learn  the  important  facts  of 
what  has  been  said  behind  closed 
doors.  They  don’t  tell  their  strategic 
and  tactical  secrets  to  Congress.  They 
don’t  have  to,  for  that  information 
would  be  as  meaningless  to  most 
members  of  Congress  as  it  would  be 
to  most  newspaper  men  and  most 
newspaper  readers. 

What  the  heads  of  the  armed  forces 
and  of  the  State  Department  tell  Con¬ 
gress  is  generally  for  the  purpose  of 
forming  future  policy  and  guiding  fu¬ 
ture  appropriations,  and  it  cannot  be 
contended  that  this  information  should 
not  be  given  to  the  people. 

We  aren’t  going  to  labor  the  point 
that  our  potential  enemies  probably 
know  much  more  about  the  disposi¬ 
tion  of  our  army  and  navy  forces  than 
the  man  who  has  to  rely  on  the  news¬ 
paper  information  on  those  facts.  It 
is  the  business  of  their  trained  ob¬ 
servers  to  find  out  that  information 
and  to  find  means  of  transmitting  it  to 
their  principals.  Without  any  doubt 
our  observers  are  doing  a  similar  job 
for  the  U.  S.  A.  That’s  a  definite  part 
of  international  relationships  in  peace 
and  war  times,  and  it  is  usually  car¬ 
ried  on  by  experts  who  know  how  to 
cover  their  tracks. 

It  is  certainly  no  part  of  the  news¬ 
paper  job  to  ease  the  mission  of  these 
people,  and  it  would  be  eased  by  the 
publication  of  movement  and  location 
data.  On  the  other  hand,  our  broad 
defense  p<'licies  are  well  understood 
by  them.  As  experts,  they  can  and 
do  anticipate  logical  developments  of 
policy  which  are  a  closed  book  to  the 
ordinary  citizen  even  after  the  news¬ 
paper  prints  the  facts  of  what  has 
been  done.  It  isn’t  likely  that  any  of 
them  was  surprised  by  the  revelation 
that  planes  and  men  had  moved  west¬ 
ward.  When  General  Marshall  told 
that  fact  to  the  Senate  committee,  we 
believe  it  had  ceased  to  have  any 
value  for  potential  enemies — but  it 
was  interesting,  perhaps  important. 


news  to  millions  of  Americans  wbi 
are  watching  the  march  of  events  with 
life-and-death  concern. 


WHETHER  YOU  BELIEVE  that  tht 

best  interests  of  the  nation  would 
be  served  by  sending  armed  force, 
into  battle  areas  or 
This  It  by  placing  all  r^ 

No  Tim*  for  sources  at  the  service 
of  Great  Britain,  or 
**®'’**T  by  maintaining  an 

attitude  of  strict  neu¬ 
trality,  there  will  be  no  disagreemen; 
on  the  idea  that  our  decision  should 
be  based  on  the  fullest  possible  in- 
formation.  The  p^ple  cannot  be 
united  behind  a  policy  of  hiding  facts 
that  might  (or  might  not)  have  value 
for  our  possible  foes. 

There  ought  to  be  no  secret  agree¬ 
ments  between  government,  industry, 
and  labor  on  wages  or  prices.  There 
should  be  no  concealment  of  the  facts 
on  our  production  of  ships,  aircraft 
or  munitions — and  there  has  beet 
some  already.  There  should  be  no 
cormiving  at  profiteering  in  the  manu¬ 
facture  of  defense  necessities,  and 
there  should  be  frank  recognition  tha; 
the  tremendous  expansion  of  our  mili¬ 
tary  and  naval  forces  is  certain  to  re¬ 
sult  in  tremendously  increased  profits 
for  certain  manufacturers  without  any 
profiteering.  That  is  important. 

The  early  delays  and  mistakes  in  the 
defense  program  were  probably  un¬ 
avoidable.  The  transformation  of  a 
mass  of  paper  plans  and  blueprints 
into  new  army  divisions,  new  sbip 
and  new  factories  had  to  be  begun  in 
haste  and  without  too  meticulous  re¬ 
gard  for  ultimate  cost. 

That  phase  is  nearly  over,  and  it  has 
been  publicly  stated  within  the  past 
week  that  our  defense  expenditures 
are  now  between  $20,000,000  and  $30,- 
000,000  per  business  day.  By  July  1, 
the  Washington  folks  in  charge  of  de¬ 
fense  have  stated,  the  task  begun  9 
months  ago  will  be  moving  at  ful 
speed. 

We  don’t  expect  that  all  movement 
will  be  forward.  There  will  be  dis¬ 
putes,  delays,  and  disappointments 
and  it  will  be  a  grave  mistake  if  the 
administration  tries  to  conceal  ot 
minimize  them.  A  straightforward 
facing  of  facts,  admission  and  prompt 
correction  of  faults,  the  placing  of 
blame  whenever  and  wherever  it  is 
due,  will  be  the  best  service  that  can 
be  rendered  this  country  and  its 
friends  abroad. 

There  is  no  better  cure  for  the 
propaganda  of  selfish  business  inter¬ 
ests  or  the  selfish  elements  in  organ¬ 
ized  labor  than  a  clear  public  state¬ 
ment  of  the  real  facts  and  the  real 
issues  by  responsible  public  officials, 
from  the  President  down. 

Complete  confidence  in  the  Amer¬ 
ican  public  and  in  the  American 
newspaper  is  the  best  insurance  that 
the  Administration  can  buy  for  the 
speedy  consummation  of  its  defense 
program.  Exhibition  of  that  confi¬ 
dence  by  complete  candor,  even  in 
matters  which  don’t  make  pleasant 
reading,  can  cut  like  a  knife  through 
the  assortment  of  propaganda  that  L‘ 
now  befuddling  too  many  segments 
of  our  national  thought.  The  admir¬ 
able  statements  of  policy  that  have 
been  made  from  time  to  time  by  the 
President  did  much  to  clarify  popular 
and  Congressional  thinking — late,  but 
it  is  to  be  hoped,  not  too  late.  E*' 
tension  of  that  policy  of  candor  to  fr«* 
quent  reports  on  our  progress  (o' 
when  needed,  the  lack  of  desirec 
progress)  is  the  best  available  guaran¬ 
tee  that  the  pe<q)le  will  do  their  part 
to  bring  Mr.  Roosevelt’s  often  et- 
pressed  aims  to  realization — or 
many  of  them  as  the  people  see  fit 
consummate. 
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The  Milwaukee  Journal  was  6th  in  total  adver¬ 
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da  that  ^*8  volume  sales  potentials.  The  Journal 
loffers  a  daily  circulation  exceeded  in  only  six  cities. 
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287,061 

I'H 

....(e) 

2.549.823 

1,103,335 

4.38.123 

47.974 

8.53,317 

.Sl'I' 

ERIE,  PA. 

....(e) 

3,:)66,609 

764,456 

340,252 

44,193 

1,078,337 

') 

....(s) 

2,054,109 

172,883 

95,036 

16,684 

211,137 

2  5.V 

....(e) 

.3,.568,886 

984,543 

380,587 

42,439 

1,055,886 

|j  Isf 

EVANSVILLE, 

IND. 

- (in) 

4.402,:J55 

718,169 

414,240 

170,387 

1,015,004 

H'V'. 

....(e) 

5,464,582 

9.37,236 

414.021 

169.504 

1,013,697 

iiUt' 

....(s) 

1.585.982 

223,219 

172.046 

124,242 

348,247 

2,4'' 

5,711,642 

1,397,.594 


5,680,888 
1,. 384,074 
6,544,725 
2.804,276 


6,;t47,711 
1,. 526 ,074 
7,229,773 
2,628.281 


(Continued  on  page  III) 

tt  Atlantic  City  Press-Union,  morning  and  evening,  sold  in  com'iination  only.  Linage  of  one  > 
(morning)  only  is  given. 
f  Includes  Metropolitan  Group  Linage. 

##  The  Herald  morning  or  Sunday  sold  in  combination  with  the  Traveler  evening. 

♦  Includes  American  Weekly  and  Comic  Weekly  Linage. 

ii  Record  morning  and  American  evening  sold  in  combination. 

♦♦  The  Globe  is  sold  in  combination  morning  and  evening. 

•  Camden  Courier  evening  and  I'ost  morning  sold  in  combination.  Linage  of  one  edition  - 

evening)  only  is  given. 

I  Includes  This  Week  linage. 

t  Includes  American  Weekly  Linage  and  Metroi>olitan  Group  Linage, 
t  Includes  American  Weekly,  This  Week  and  Metro|x>litan  f'.roup  Linage. 
iff  l*ublished  daily  except  Saturday, 
a  Includes  Metroi>olitan  Group  and  This  Week  Linage. 


^•OR  MARCH  1,  1941 


III 


Annual  Tabulation  of  Newspaper  Linage 


(Continued  from  page  II) 


FALL 

RIVER, 

MASS. 

HARRISBURG, 

FA. 

Auto- 

Finan- 

Total 

Auto- 

Finan- 

Retail 

General 

motive 

cial 

Claaai- 

Adver- 

Retail 

General 

motive 

cial 

Citiii  and  Newapapara 

Display 

Diaplay 

Diaplay 

Display 

fied 

tising 

Cities  and  Newspapei 

rs 

Display 

Display 

Display 

Display 

3.449,028 

815,054 

367,906 

77,359 

453,347 

5,251,443 

§  (Patriot .  . 

.  .(m) 

4,001,767 

1,014,100 

524,274 

91,646 

Telegraph . 

..(e) 

3,549,489 

708,045 

241,560 

64,629 

FLINT.  MICH. 

HARTFORD,  CONN. 

7,372,277 

855,847 

515,000 

157,212 

1,956,892 

10,896,216 

Courant . 

,  .  (m) 

2,219,947 

941,341 

185,503 

143,042 

1,387,020 

47,157 

89,923 

11,426 

377,744 

1,913,690 

Courant  . 

,..(s) 

2,335,518 

491,731 

377,129 

157,491 

Times . 

..(e) 

8,276,148 

1,309,560 

604,525 

316,700 

FORT  WAYNE,  IND.— Sm  Pag*  IV 
FORT  WORTH,  TEXAS 

Mir  Telegram . (m)  422,968  1,238,250  256,103  74,851  1,079,912  3,085,832 

Mir-Telegram . (e)  4,332,543  1,282,111  .347,357  79,057  1,059,449  7,119,813 

iif.Telegram . (s)  1,009,091  367.821  166,667  19,052  463,438  2,029,257 

. . (e)  2,855,516  651,.341  188,797  46,409  878,622  4,648,814 

FREEPORT,  N.  Y. 

i,ut«-.Star .  .(e)  2,.339,670  .374.689  220.1.32  261,898  1,166,427  5,170,000 


FRESNO,  CALIF. 

.(cl  2,710,318  1,067,535  424,4.30  40,485  1.083,353  5,468,910 

.(s)  716,660  172,769  106,112  13,729  377,9.34  1,396,987 


HEMPSTEAD,  N.  Y. 

#News,iay  . (e)  357,269  17,556  11,808 

HONOLULU,  T.  H. 

Advertiser  . (m)  1,324,183  958,048  114,276 


Finan-  Total 

cial  Clasai-  Adver- 

Display  fied  tiling 

91,646  802,868  6,476,909 

64,629  599,461  5,333,001 

143,042  644,792  4,298,972 

157,491  375,916  3,742,600 

316,700  1,502,813  12,147,478 


Advertiser . (s)  864,379  337,933 

Star  Itulletin . (e)  2,937,865  1,78.3,881 


,379  337,933  60,593 
,865  1,78.3,881  208,394 

HOUSTON,  TEXAS 


125,902  1,250,561 


3,419, .543 
1,576,811 
6,524,160 


Chronicle . (e)  6,619,387  1,578,794 


67,044  2,358,018  11,241,735 

16,035  793,189  3,455,571 

69,482  1,572,596  7,216,437 

19,443  452,473  3,328,260 

57,230  856,037  5,968,495 


GLENS  FALLS,  N.  Y. 

.(ml  3,526,701  497,198  277,397  174,944  662,943  5,213,220 


Chronicle  . (s)  2,130,926  337,782  171,917  16,035  793,189  3,455,571 

Post . (m)  4,266,431  971,415  290,940  69,482  1,572,596  7,216,437 

tPost . (s)  2,088,708  603,322  156,843  19,443  452,473  3,328,260 

ITess . (e)  3,975,414  689,917  .339,443  57,230  856,037  5,968,495 

It  (liens  Kails  Post-Star  (morning)  and  Times  (evening)  sold  in  combination  only.  Linage  of  one 
etlition  Post-Star  (morning)  only  is  given. 

SS  Harriibirg  Kvjaiig  Xevi  ci-rier  the  sane  aniuit  of  alvertiii.ig  as  the  Morning  Patriot. 

S  Inclu.les  This  Week  Linage, 
t  Includes  .\merican  Weekly  Linage. 

#  Linage  for  period  Sept.  1  to  Dec.  31,  1940.  (Continued  on  page  IV) 


THE  ATLANTA  JOURNAL  lU 

^  V  //  This  Linage  Record 

V  Proves  Advertising  Value! 

I N  1939  The  Journal  was  in  36th  place  in 
*  total  advertising  among  the  nation's 
FIRST  FIFTY  newspapers.  In  1940  The 
Journal  moved  up  to  18th  place  among  the 

Get  a  Copy  of  This 

Book!  First  Fifty.  No  other  newspaper  in  the  na- 

It  tells  how  the  South's 

largest  newspoper  cir-  tion  made  such  a  record. 

culation  is  read.  It  is  a  n  i  •  i 

free  of  embellishment.  To  move  up  18  places  in  One  short  year 

It  contains  o  n  I  y  the  a  •  /  ri>  i 

facts  as  given  by  Jour-  among  Americo  s  top-flight  newspapers  is 

nal  readers  themselves.  •  i  r  •  j 

Write  direct  or  call  our  an  achievement!  We  are  proud  of  it  and 

representatives,  Sawyer-  . 

Ferguson-Waiker  Com-  grateful,  too.  We  are  grateful  to  our  ad- 

vertisers  for  the  2,592,344  more  lines  of 
^  \  advertising  they  placed  with  us  in  1940 

\  over  1939. 

M  nv\W\  \  Advertisers — Retail  and  General — know  the 

1  „  MMW-  \  productive  volue  of  the  SOUTH'S  LARGEST 

i  Jit  \ _  CIRCULATION  in  the  SOUTH'S  FIRST _ 

^  J.*— *'***'^  y  MARKET  and  they  are  continuing  into  1941 

^  \  with  increased  appropriations  in  this  news- 

%  \  paper. 

\  \  Ullairta  Suitiriuil 

m  The  Journal  Covers  Dixie  Like  the  Dew*' 


ijof 


152,477  DAILY 


199,596  SUNDAY 


IV 


EDITOR  &  PUBLISH  E! 


Annual  Tabulation  of  Newspaper  Linage 

(Continued  from  page  III) 


FORT  WAYNE. 

IND. 

Auto- 

Finan- 

Total 

Retail 

General 

motive 

cial 

Classi- 

Adver- 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

fied 

tising 

Journal-Gazette . 

. . . .  (m) 

1.851.48:i 

739,690 

226,473 

32,708 

1,029,796 

4,056,171 

Journal-Gazette . 

. (s) 

1,630,823 

304,2.36 

124,079 

63,021 

339,315 

2,477,740 

News-Sentinel . 

. (e) 

6,711,297 

1,433,967 

501,422 

123,060 

1,031.622 

9,990,000 

INDIANAPOLIS, 

,  IND. 

News . 

. (e) 

6,584,118 

1,838,832 

676,177 

158,293 

2,257,778 

11,638,074 

Star . 

. . . .  (m) 

4,234,640 

65.3,069 

247,829 

156,651 

2,492,237 

7,869,546 

IStar . 

. (s) 

2,328,044 

853,981 

256,365 

49,828 

1,012,636 

4,501,377 

Times . 

. (e) 

5,174,741 

680,216 

340,498 

125,931 

1,248,932 

7,613,150 

JACKSONVILLE. 

FLA. 

Times-Union . 

....  (m) 

3,265,690 

1,428,599 

440,871 

228,191 

1,476,630 

7,137,390 

Times-Union . 

. (s) 

1,970,966 

329,373 

169,070 

28,514 

594.690 

3,096,199 

Journal . 

. (e) 

4,070,799 

647,203 

403,482 

191,904 

1,423,790 

6,909,223 

JAMESTOWN, 

N.  Y. 

Journal . 

. (e) 

3,382,831 

364,308 

294,916 

42,020 

656,676 

4,770,267 

Post . 

. . . .  (m) 

3,456,179 

4.52,169 

259,979 

36,988 

570,670 

4,992,088 

JOHNSTOWN, 

PA. 

ttTribune . 

. (e) 

5,373,986 

803,532 

519,652 

56,019 

726,644 

7,587,075 

KANSAS  CITY, 

MO. 

Journal . 

. (e) 

3,053,166 

1,045,056 

177,905 

30,703 

589,198 

4,918,756 

Journal . 

. (s) 

608,421 

294,783 

47,678 

41,868 

188,901 

1,182,788 

Star . 

. (e) 

4,712,712 

1,102,422 

420,479 

42,808 

2,085,529 

8,384,527 

Star . 

. (s) 

2,197,457 

793,598 

327,542 

109,834 

1,389,618 

4,818,822 

Times . 

....  (m) 

4,616,375 

1,114,648 

323,763 

42,775 

2,051,767 

8,169,206 

KNOXVILLE,  TENN. 

Journal . 

. . . .  im) 

3,182,699 

578,760 

199,807 

131,672 

569,118 

4,724,300 

Journal . 

1,304,498 

170,234 

76,919 

55,811 

201,872 

1,811,485 

News-Sentinel . 

. (e) 

4,237,538 

858,781 

280,204 

131,516 

707,415 

6,234,414 

News-Sentinel . 

. (s) 

1,372,635 

266,927 

87,742 

42,400 

239,538 

2,010,966 

LOS  ANGELES. 

CALIF. 

Examiner . 

. . . .  (m) 

3,315,494 

1,098,536 

245,094 

123,636 

3,271,770 

8,067,319 

*Ezaminer . 

. (s) 

2,860,256 

904,225 

359,223 

14,538 

1,425,186 

5,564.935 

Times . 

....(m) 

6,888,345 

1,200,524 

258,724 

162,274 

3,599,831 

12,120,088 

ITimes . 

. (s) 

2,214,901 

899,993 

303.631 

.30,092 

1,539,999 

4,990,258 

Herald  &  Express. . . . 

. (e) 

5,771,294 

1,520,372 

466,282 

128,727 

989,497 

8,879,722 

News . 

. (d) 

3,380,708 

658,770 

201,580 

69,859 

862,272 

5,187,056 

LOUISVILLE. 

KY. 

Courier- J  oumal . 

. . . .  (m) 

5,142,440 

1,408,250 

365,033 

213,815 

1,527,757 

8.703,309 

Courier- Journal . 

. (s) 

2,979,627 

426,712 

184,485 

120,3.36 

536,663 

4,248,924 

Times . 

. (e) 

6,273,638 

1,393,388 

421,264 

201,255 

1,513,184 

9,858,392 

NEW  BEDFORD,  MASS. 


Cities  and  Newspapers 


Retail  General  motive  cial 

Display  Display  Display  Display 


NEW  HAVEN,  CONN. 

Journal -Cotirier . (m)  1.916,069  418,970  295,177 

Register . (e)  5,273,262  1,411,674  561,724 

Register  . (s)  1,278,546  184,.342  110,847 


NEW  ORLEANS,  LA. 


Times-Picayune . (m)  6,777,145  1,509,265  304,709 

Tiines-Pica>-une«r  States... (s)  3,259,577  303,041  138,851 

Tribune . im)  741,029  372,287  31,663 

Item . (e)  4,794,80'^  890,464  334,549 

§ltem-Tribune  . (s)  2,119,476  .550,659  90,534 

States . (e)  2,748,667  787,959  204,741 


787,959  204,741 


NEW  1 

Times . (m)  5,704,280  2,'! 

Times . (s)  5,233,777  l.i 

Heral.1  Tribune . (nt)  4,450,403  l,f 

}l  leral'l  Tribune . (si  3,841 .748  1  .t 

News . (m)  10,706,137  l.i 

INews . vs)  5,130,493  1 

Mirror . (m)  2,672,561  ( 

Mirror . (s)  1,220,816  < 

Joumal-American . (e)  3,310,994  l,i 

*JoumaI-Anierican . (s)  1,485,037  i 

Post . (e)  3,263,197  ; 

Sun . (e)  7,626,671  2,( 

World-Telegram . (e)  6,867,298  1,{ 


N.  Y. 

400,789 

228.969 
306.592 
256,638 
522.886 

86.671 

83,806 

37,965 

199,260 

170.969 
139,037 
346.578 
343,958 


Finan- 

Totsi 

cial 

Classi- 

Advtr. 

Display 

fied 

tuiai 

99,547 

706,114 

5.226,Ii. 

10,744 

111,485 

635.0 

100,193 

676,555 

5.224.0 

218,779 

266,439 

3,546,w 

221,261 

9.53,071 

8,527^0/ 

74,497 

375,779 

2.03.3i. 

112,576 

1,954,.535 

10,759,n: 

103,096 

918..551 

4.8(».«y 

36,338 

1,248,712 

2,904, c 

85,355 

1.277,140 

7,4tii .. 

64,143 

438.111 

8:1,188 

1,955,117 

■■),94iU. 

629,149 

2,128,233 

89,488 

2,378,961 

9,!)1',i..' 

445,709 

1,159,271 

8,252...', 

63,874 

1,022,636 

7,027;- 

363,835 

39,493 

13,201" 

34,509 

13,824 

6,241  :j. 

206,289 

330,007 

3.982 W 

7,642 

193,656 

i,9o:t,. 

228,218 

1,811,686 

6,8409: 

18,708 

893,588 

.3,515  w 

140.568 

823,022 

5,172 

345,832 

252,763 

10,608;.. 

NEW  YORK— (Brooklyn) 


MANCHESTER,  N.  H. 


•♦Union-Leader . 

.  ..(m) 

3,346,649 

1,064,920 

410,654 

193,833 

511,160 

5,583,683 

MEMPHIS.  TENN. 

Commercial  Appeal .  .  . , 

. . .  (m) 

6,195,212 

1,652,630 

433,691 

143,625 

1,311,721 

9,774,953 

{Commercial  Appeal .  . . 

....(s) 

2,348,343 

707,060 

147,845 

28,058 

729,012 

3,962,404 

Press-Sdraitar . 

....(e) 

3,646,360 

822,867 

414,993 

117,558 

1,195,203 

6,205.686 

MIAMI,  FLA. 

Herald . 

.  ..(m) 

5,320,524 

1,569,839 

476,922 

170,970 

2,870,446 

10,727,975 

Herald . 

....(s) 

1,973,746 

368,017 

166,766 

77,300 

1,069,457 

3,656,863 

News . 

. . . .  (e) 

4,691,366 

1,077,876 

415,904 

170,341 

1,609,348 

7,995,692 

News . 

....(s) 

1,040,074 

209,891 

76,796 

49,456 

403,177 

1,779,997 

MILWAUKEE, 

Wise. 

Sentinel . 

..(m) 

3,570,059 

531,423 

180,484 

80,769 

929,067 

5,341,937 

•Sentinel . 

...(s) 

767,241 

790,.586 

175,597 

10,834 

449,285 

2,193,543 

Journal . 

...(e) 

9,946,654 

1,432,292 

435,246 

98,802 

2,632,194 

14,551,735 

{Journal . 

...(s) 

2,288,917 

929,396 

218,897 

14,205 

1,661,010 

5,112,776 

Post . 

...(e) 

932,807 

224,272 

24,847 

9,985 

181,117 

1,560,617 

MINNEAPOLIS, 

,  MINN. 

yyTimes-Tribune ..... 

....(e) 

4,193,023 

1,176,388 

312,056 

129,737 

1,604,273 

7.448,:i48 

{Tribune . 

. . . .  (s) 

1,557,215 

867,148 

199,228 

17,282 

1,034,350 

3,675.540 

Star  Journal . 

....(e) 

5,865,789 

879,949 

445,287 

89,832 

1,223,060 

8,507,309 

tStar  Journal . 

....ts) 

891,840 

682,664 

122,051 

19,060 

580,403 

2,296.220 

zzWorl  l-Heral  1. 
SWorli-llerald 


Journal-Transcrijit. . , 


MODESTO.  CALIF. 


Bee . 

. (e) 

2,022,834 

456,293 

3.34,457 

43,875 

958,829 

3,9.54.788 

MONTREAL,  CANADA 

Star . 

. (e) 

7,970,020 

2,394,338 

315,000 

232,.389 

l,991,:i;i8 

12.951.017 

Gazette . 

2,971,816 

1,225,099 

263,550 

261,417 

237,326 

4.<«tl,888 

La  Presse . 

. (e) 

6,211,643 

2,348,471 

381,622 

151,356 

1,601,705 

10,7,59,899 

La  Patrie . 

. (e) 

627,615 

494,775 

66,768 

78,906 

49,.521 

l.:{68,397 

La  Patrie . 

. (s) 

299,331 

749,125 

126,229 

19,021 

17,,590 

1.211.755 

Herald . 

. (e) 

649,842 

599,549 

7,184 

97,720 

714.162 

2,262,797 

MUNCIE, 

IND. 

Press . 

3,243,849 

532,181 

3.10.21:1 

111,936 

90.5,154 

5.168.,516 

Star . 

. (m) 

3,053,451 

570,448 

240,770 

49,616 

989,7.52 

4,947.244 

Star . 

. (s) 

857,665 

1.37,773 

.5.5..5.50 

76,874 

228.684 

1,3.56.581 

NASHVILLE, 

TENN. 

Banner . 

. (c) 

.3.802.;U4 

864, .564 

92,405 

1,012,228 

6.126,515 

Tennessean . 

. (m) 

3.389,795 

862,104 

3:10.440 

91,610 

1,042,1.55 

5,736.327 

fTennessean . 

. (s) 

1 ,789,487 

666,33:1 

190,097 

61,990 

.367,995 

3,076,475 

NEWARK, 

N.  J. 

Call . 

. is) 

1,651,60:{ 

293.410 

78..571 

182,632 

388,745 

2,790,7.37 

Star-lxKlger . 

. . (m) 

3,121,855 

523,711 

208,1«»6 

125,176 

1,472,966 

5,629,680 

Star-l.e<lgcr . 

. (s) 

919.677 

28,070 

19,831 

1,752 

286,096 

1,260,305 

News . 

. (e) 

7,9.55,146 

1 .877.620 

648,475 

242,526 

3,627,309 

14,768,.52.5 

.(e) 

2,734,427 

729,545 

322,137 

131,353 

1.434.374 

6,136'.: 

.(s) 

941,901 

242,262 

55,182 

13,016 

440,674 

1,693 r 

NIAGARA  FALLS 

N.  Y. 

(e) 

5,264,058 

512,670 

477,275 

108,620 

586,131 

7,356) 

OAKLAND,  CALIF. 

.(e) 

3,623,341 

655,853 

298,421 

106.407 

1,502,082 

6,520;. 

■  (e) 

4,965,109 

1,307,129 

248,017 

146,151 

2,818,803 

9,756.' 

.  (s) 

816,194 

182,230 

305,754 

22,161 

974,317 

2,318 

OKLAHOMA  CITY 

OKLA. 

.  (Ill) 

2,547.379 

1,029,370 

264,075 

14,241 

1,116,263 

4,973 

..(s) 

1,505,563 

363,257 

233,103 

45,814 

612,564 

2,760  :■) 

.(e) 

3,694,413 

1,132,429 

426,365 

55,938 

1,109,742 

6,421 .: 

OMAHA,  NEB. 

.(e) 

4,820,202 

1.412,.389 

367,736 

42,682 

1,173,292 

7,92:  >. 

.  .vs) 

1,:141,169 

731,742 

168.265 

28,091 

724,333 

2.9('  ■■ 

PEORIA,  ILL. 

(d) 

5,330,160 

1,040,867 

407,621 

107,032 

1,533,149 

S  ,54'  ^ 

..(s) 

1,330,545 

232,282 

110,553 

.54,946 

371,419 

2,110  i 

..(e) 

4,476,182 

781,881 

333,741 

98,211 

1.260,849 

7,046  ■■  ■ 

.  (s) 

968,209 

140,032 

109,654 

44,624 

327.501 

1 .59  - 

PHILADELPHIA 

.  PA. 

.  (e) 

7,916,083 

2,026,273 

609,540 

200,706 

1,866,429 

12,63.’ 

.  (in) 

5,175,142 

1,623,552 

308,528 

259,638 

2,335,498 

10,13.) 

.  .(s) 

3.292,482 

1,031,424 

237,909 

8,874 

1,666,238 

6,23;' 

..(e) 

2,260,800 

578,106 

65,609 

25,230 

81,643 

3,22:. 

..(e) 

6,318,392 

1,172,136 

285,309 

124,009 

382,380 

8,69': 

.(m) 

3,419,118 

1.216,984 

146,686 

104,821 

1.115,167 

6.16.. 

..(s) 

2,2.32.306 

747,874 

112,964 

3,526 

773,903 

3  871' 

PHOENIX,  ARIZ. 

.(m) 

2,826,008 

782,982 

298,846 

56,212 

1.304,201 

5  271! 

..(s) 

1,049,834 

200,239 

210,023 

26,027 

455.854 

1,94:' 

.  .(e) 

3,795.681 

950,460 

498,629 

82,914 

1,326.409 

6  681' 

PITTSBURGH, 

PA. 

(m) 

3,760,190 

,1,237,638 

373,883 

103,858 

1,029,427 

6.82' 

..(e) 

8,000,007 

1,837,243 

405,302 

87,077 

2,006.144 

12.60;. 

..(s) 

1,808,188 

952,314 

215,887 

.30,824 

1.541,441 

4.54' 

..(c) 

6,096,992 

1,145,645 

228,068 

65,494 

757,109 

S,5.5 

..(s) 

2,000,334 

827,000 

188,048 

17.635 

758.655 

3,791 

tt  Johnstown  Tribune  eveninjc  soUl  in  combination  with  the  Democrat  morning.  binagt  i 
etlition  (Tribune  evening)  only  is  shown. 

♦*  Manchester  I'nion  morning  an'l  lxra<!er  evening  sold  in  cutiiinnatior  only.  I.inage  of  one  ' 
(Union  Morning/  shown. 

*  Inclu<fcs  American  W'eekly  and  Comic  Weekly  lanage. 

$  Includes  Metroi>olitan  (Vroup  and  This  Week  Ivinage. 
yy  The  Times  Tribune  is  sol*l  in  combination.  Tribune  morning  ar  1  Times  Tribune  evening- 
of  Times  Tribune  is  showr. 

X  Includes  American  Weekly  and  Metn»i>olitan  (Vroiip  Linage. 
zz  Omaha  World-Ilerald,  morning  and  evening  sold  in  combination  only.  Linage  of  one 
(evening)  only  is  given. 

$  Includes  This  W'eek  1. inage. 
ti  Includes  Associateii  Weekly  Linage. 

f  Inclu(’es  Metroi>olitan  ('roup  l.iuage. 

t  Includes  .\merican  Weekly  Linage. 

{  Includes  This  Week  and  Metro}x)litan  Group  I.inage. 

{Continued  on  page  VI) 


POR  MARCH  1.  1941 


COMPARE  THE  FIGURES! 


IN  1940,  as  in  years  past,  Fort 
Wayne  merchants  and  general  ad¬ 
vertisers  the  country  over  found  it 
profitable  to  place  the  bulk  of  their 
advertising  in  The  News-Sentinel . . . 
the  basic  medium  that  covers  this 
rich  market  completely.  Take  a  look 
at  the  1940  figures: 


RETAIL  DISPLAY: 

The  News-Sentinel - 

The  Second  Paper - 

GENERAL  DISPLAY: 


6,711,297 

3,482,306 


/ 

L/  /  1 ,  .i/m 


The  News-Sentinel . 
The  Second  Paper 


(C  day.)  _ 

(7  day.)  _ 


1,433,967 

1,043,926 


AUTOMOTIVE  DISPLAY: 


The  News-Sentinel .  - 

The  Second  Paper -  ” 


501,422 

350,552 


FINANCIAL  DISPLAY: 

The  News-Sentinel -  .  <*  dwys) 

The  Second  Paper  -  nx-"' 


123,060 

95,729 


TOTAL  DISPLAY: 

The  News-Sentinel 
The  Second  Paper 


8,769,746 

4,972,513 


Authority: 
Media  Records. 


/  V  ^  \ 


THIS  IS  THE 
MARKET! 


The  News-Sentinel  has 
92%  of  its  circulation 
concentrated  in  this 
trading  area. 


IT  ALL  ADDS  UP  TO  THIS;  The  News-Sentinel  is 
the  INDISPENSABLE  MEDIUM  to  the  national  ad¬ 
vertiser  seeking  volume  sales  at  low  cost.  A  good 
schedule  in  this  favorite  medium  is  the  way  to 
solve  your  problem  of  getting  the  best  possible 
dealer  and  consumer  acceptance  of  your 


product. 


FORT  WAYNE,  IND. 


I 


National  Representatives:  Allen-Klapp-Frazier  Co.,  New  York,  Chicago,  Detroit 


VI 


EDITOR  &  PUBLISHE? 


FO 


Annual  Tabulation  of  Newspaper  Linage 

{Continued  from  page  IV) 


PORTLAND.  ORE« 


Autj- 

Finan- 

Total 

Retail 

General 

motive 

cial 

Classi- 

Adver« 

Cities  and  Newspapei 

rs 

Display 

Display 

Display 

Display 

fied 

tising 

Oregonian . 

.  (m) 

3,253,657 

1.248,772 

263,382 

85,837 

2,408,640 

7,269,596 

tOregonian . 

..(s) 

1 ,863,774 

719,3.36 

3.39,7.59 

49,187 

1,129,221 

4,102,063 

Journal . 

..(e) 

6,167,742 

1,40.3,510 

30.5,.300 

77,316 

1,589,196 

9,551,929 

(Journal . 

..(s) 

.564,725 

640,199 

168,973 

29,038 

498,360 

1,901,972 

PROVIDENCE, 

R.  1. 

Bulletin . 

..(e) 

8,390,647 

1  ,.503,764 

6,59,1.37 

.32.3,983 

1,673,965 

12,588,962 

Journal . 

.  (m) 

1,243,401 

4^3,625 

422,372 

13.5,113 

1,714,697 

4,340,689 

#Joumal . 

...(s) 

1,469,390 

387,796 

149,909 

97,678 

428,968 

2.5.34.979 

READING, 

PA. 

rrivagle . 

..(e) 

4,782,276 

1,147,135 

440,975 

61,367 

1,020,781 

7,584,731 

Eagle . 

...(s) 

260,768 

,33,535 

18,694 

3,570 

133,523 

450,461 

RICHMOND, 

VA. 

News-Leader . 

...(e) 

6,944,722 

1.419,247 

520,070 

198,085 

2,087,9.34 

11,285,420 

T  imes-Dispatch . 

. .  (m) 

3,642,694 

837,690 

212,52.3 

131,292 

1,645,162 

6,618,695 

Times*  Dispatch . 

...(s) 

2,297,804 

265,950 

137,056 

66,095 

583,371 

3,361,402 

ROANOKE, 

VA. 

Times . 

.  .(m) 

1,531,610 

679,485 

268,821 

38,524 

436,341 

2,977,401 

Times . 

...(s) 

1,622,068 

188,664 

122,738 

82,519 

303,991 

2,321,432 

World-News . 

...(e) 

3,604,815 

774,445 

363,566 

143,929 .[  614,710 

5,534,384 

ROCHESTER. 

N.  Y. 

Democrat  &  Chronicle . . 

.  .(m) 

4,673,049 

1,085,069 

467,877 

134,495 

2,261,496 

8,977,050 

#Dem<x;rat  &  Chronicle. 

...(s) 

1,890,593 

477,854 

325,297 

174,252 

1,322,491 

4,192,244 

TimeS’Union . 

...(e) 

8,378,948 

1,248.926 

812,178 

277,994 

375,094 

11,110.406 

ROCKFORD, 

ILL. 

Register-  Republic . 

...(e) 

4,158,008 

1,015,796 

484,134 

47,046 

1,332,678 

7,173,875 

**Star . 

..(m) 

3,049,000 

916,449 

306,998 

33,664 

1,043,068 

5,419,527 

Star . 

. . .  (s) 

1,128,051 

102,257 

104,712 

12,909 

283,592 

1,632,084 

SACRAMENTO, 

CALIF. 

Union . 

.  .(m) 

1,886,903 

293,476 

122,092 

27,281 

540,482 

3,053,040 

ffUnion . 

. . .  ts) 

924,729 

60,451 

92,704 

21,173 

347,134 

1,467,310 

Bee . . . 

...(e) 

5,328,223 

1,. 304 ,088 

447,77.3 

85.358 

2,204,322 

9,390,619 

ST. 

.  LOUIS. 

MO. 

Globe- Democrat . 

..(m) 

4,084,359 

1,123,947 

397,829 

146,000 

652,077 

6,446,398 

JGlobe-Demrxa-at . 

. . .  (s) 

1,645,761 

806.250 

146,948 

16,417 

674,113 

3,291,304 

Post-Dispatch . 

...(e) 

6,0a3,351 

1,576,907 

40.3.50.3 

149,557 

1,389,443 

9,559,306 

f  Post-Dispatch . 

.  -  .  ts) 

2,071,657 

6.33.088 

260,569 

20.110 

1,894,989 

4,881,748 

Star-Times . 

...(e) 

4,960,664 

980,462 

2.55,971 

62.214 

675,276 

6,976,681 

ST. 

PAUL.  MINN. 

Pioneer  Press . 

. .  (in) 

4,328,203 

1,377,851 

351 ,0.30 

87,3.53 

1,414,496 

7,574,466 

^Pioneer  Press . 

. . .  (s) 

1 ,222,909 

.590,33.3 

140,376 

57,510 

644,548 

2.655,732 

Dispatch . 

...(e) 

4,884.407 

1 ,477,295 

4(M.06.5 

105,045 

1,355,921 

8,281,498 

SAN  ANTONIO 

.  TEXAS 

Express . 

. .  (m) 

1,421,320 

702.143 

164.549 

17.3,030 

1,854,523 

4,330,459 

Express . 

.  . .  (s) 

2,170,025 

180,204 

120,838 

24,399 

685,250 

3,184,1.58 

Kca's . 

...(e) 

4,.507.610 

1,168,479 

351 .405 

48..5.59 

1,873,002 

8,149,9.36 

Light . 

...(e) 

3,.3.53,143 

828,774 

287,333 

97,7.51 

1 .670.8!«» 

6.2.53,943 

♦Light . 

...(s) 

l,88;i,6'.K) 

791 ,785 

172,636 

18,448 

639,3.59 

3,,507,8.30 

SAN 

DIEGO.  I 

CALIF. 

Union . 

. .  (m) 

2,775.126 

1.135,l'.Ki 

2.50,2.58 

111,515 

1,710,094 

6,555,935 

##l'nion . 

...(s) 

2,197,117 

138.f)66 

323,166 

53,818 

449,617 

3,199,328 

Trilniiie-Siin . 

...(e) 

5.479,493 

1,218..546 

582,392 

163,702 

1,715,078 

9,2.30,256 

SAN  FRANCISCO.  CALIF. 

Chronicle  . 

.  .(m) 

2,421,8.39 

784..541 

196.425 

141, .53.3 

1,819,363 

5.402,499 

(Chronicle . 

.  .  .  fs) 

1.1 23 .775 

694,619 

266.226 

14.0.30 

876,90.5 

2,976,994 

Ivxaniiner . 

.  .  (m) 

3,372.914 

1,119.879 

215,845 

128,248 

3, .5.50 .634 

8,414,249 

*lvxainiiier . . . 

...(s) 

2.fM)0.6INi 

9.50  624 

341.8;tl 

9,617 

1,476,443 

4,780,80<t 

Call-Bulletin  . 

. . . (e) 

3.737,242 

1,224,011 

372..548 

128,335 

815,886 

6,3.55,992 

News . 

.  . .  (e) 

3,163.616 

1,208,4,39 

329.364 

12.3,646 

1,659,672 

6,896,962 

SCHENECTADY.  N.  Y. 

Gazette . . 

,  . .  (m) 

.5,175,0.57 

8.54,980 

:<82.(K)S 

121,515 

1,404,151 

8,105.433 

Union-Star . 

• . . (e) 

4,930,370 

760,875 

399,142 

102,3.57 

1,008,101 

7,320,2.58 

SCRANTON 

,  PA. 

Tribune . 

. .  (m) 

4, 721, -203 

5.34,.589 

240,514 

6.5..586 

.561, .565 

6,280,382 

Scran  tonian . 

...(s) 

1,8.53,160 

195.767 

107,028 

17,266 

93,113 

2,317,376 

Times . 

,...(e. 

6,657,692 

1,125.658 

496,707 

57,800 

4.50,730 

8,965,.348 

SEATTLE,  WASH. 

Post-Intelligencer . 

. .  (m) 

2,025,351 

1,025,589 

182,.570 

ia3,355 

2,234,073 

5,580,678 

♦Post-Intelligencer . 

...(s) 

1,760,287 

843,746 

297,072 

17,418 

701,853 

3,620,910 

Star . 

...(e) 

1,927,182 

493,669 

132,268 

65,340 

787,747 

3,418.966 

Times . 

...(e) 

5,306,300 

1,474,075 

299,475 

127,579 

1,973,265 

9,189,759 

i  (Times . 

,...(s) 

1,468,742 

575,604 

219,830 

11,184 

853,868 

3,129,421 

SOUTH  BEND.  IND. 

Tribune . 

...(e) 

5,082,798 

1,064,226 

485,918 

115,873 

1,312,113 

8,117,552 

Tribune . 

- (s) 

856,343 

175,485 

115,850 

59,217 

263,976 

1,470,871 

SPOKANE,  WASH. 

Spokeiman-Review. . . . 

. . .  (m) 

1,324,496 

832,677 

226,492 

19,868 

1,311,206 

3.725,874 

(Spokesnan-Review. . . 

....(s) 

1,420,860 

586,463 

218,328 

88,186 

540,385 

2,854,504 

Chronicle . 

...(e) 

3,757,717 

909,633 

385,827 

70,026 

1,245,725 

6,493,111 

SYRACUSE, 

N.  Y. 

Herald-Joumal . 

...(e) 

6,745,898 

1,134,543 

458,800 

72,936 

1,445,023 

10,551,902 

•Heral  i>American . 

...(s) 

904,730 

764,636 

202,905 

75,817 

422,128 

2,414,545 

Poat-Standard . 

.  .(m) 

2,842,530 

621,576 

282,748 

67,161 

1,344,005 

5,944,806 

^Post-Standard . 

.  • .  (s) 

436,972 

227,178 

107,668 

82,638 

325,077 

1,366,956 

TACOMA.  WASH. 


Cities  and  Newspapers 

News-Tribune . (e) 

##News-Tribune . (s) 

Times . (e)  2,569,443 


Times . (m)  1,031,523 

Times . (s)  2,162,680 


Tribune . (e)  3,795,443 

Tribune . (s)  1,003,188 

World . (m)  3,371,931 

World . (s)  1,198,734 


Auto¬ 

Finan¬ 

Retail 

General 

motive 

cial 

Classi¬ 

Display 

Display 

Display 

Display 

fied 

3,002,836 

1,051,428 

332,370 

85,296 

1 ,094,825 

956,016 

112,696 

120.221 

.50,183 

.586,916 

2,569,443 

618,721 

282,782 

75,947 

911,870 

TOLEDO,  OHIO 

1,031,523 

161,671 

62,432 

41,186 

312,301 

2,162,680 

307,229 

248,598 

116,506 

405,895 

7,33.3,629 

1,371,803 

608,552 

148,147 

1.781,175 

TORONTO.  CANADA 

2,289,650 

1,396,470 

425,147 

292,086 

1,178,107 

5,932,761 

1,543,447 

390,338 

144,716 

3,428,3.50 

7,009,286 

2,027,542 

419,711 

159,281 

3,220,366 

84,298 

738,441 

104,557 

7,032 

17,473 

TRENTON. 

N.  J. 

6,036,966 

1,065,474 

387,691 

130,333 

901,324 

657,237 

43,221 

78,613 

59,345 

193,602 

TROY,  N. 

Y. 

4, .397,286 

851,046 

351  ,.308 

167.688 

1,001,013 

TULSA.  OKLA. 

3.795,443 

535,486 

351,999 

44,112 

884,034 

1,003,188 

133,413 

74,942 

39,822 

362,174 

3,371,931 

810,289 

266,401 

31,593 

1,136,388 

1,198,734 

269,003 

150,215 

90,644 

472,588 

Total 

Ad*tr. 

tiiini 


•.82«,2K 


City 


Decatui 

Dothan 

Buntsvi 


952, 79i 


Dougla: 

Pttscotl 


WASHINGTON.  D.  C. 


Times-  Herald . 

.(d) 

6,478,448 

1,348,618 

437,940 

142,981 

1,730,030 

10,278,J«; 

♦Times- Herald . 

.(s) 

2,639,762 

819,531 

136,692 

56,397 

634,733 

4,18728 

News . 

.(e) 

4,639,453 

496,554 

168,794 

62,040 

1,074,643 

6.4M.Jit 

Piyttt 

Post . 

(m) 

4,527,819 

1,135,800 

343,567 

184,063 

1,601.777 

7.939.«3; 

#Post . 

.(s) 

2,294,377 

309,609 

104,031 

41,642 

590,086 

3,340.7S 

Fort  Sr 

Star . 

.(e) 

12,807,020 

1,299,803 

560,696 

240,953 

2,841,201 

17,92«.88( 

{{Star . 

.(s) 

3,209,072 

907,265 

230,393 

49,426 

1,478,218 

5.874.M' 

WESTCHESTER 

COUNTY 

MACY 

GROUP 

Mamaroneck  Times . 

.(e) 

1,296,854 

570,615 

168,643 

92,146 

145,959 

2,379,733 

Hope 

Mt.  Vernon  Argus . 

.(e) 

3,652,652 

606,202 

298,763 

167,133 

854,989 

5,650,191 

Hot  Sp 

New  Rochelle  Standard* 

Star . 

.(e) 

3,702,687 

624,945 

275,550 

191,833 

783,209 

5,68789! 

Ossining  Citizen-Register 

.(e) 

1.422,271 

552,870 

258,201 

71,267 

242,397 

2,61927! 

I’eekskill  Star . 

.(e) 

1.866,704 

510,671 

249,403 

45,304 

345,876 

3.101.491 

Uttlel 

Port  Chester  Item . 

.(e) 

2,500,951 

620,453 

208,639 

176,811 

477,092 

4,065,531 

Tairytown  News . 

.(e) 

1,441,899 

571,890 

227,106 

145,235 

133,037 

2,620.141 

V'onkers  Herald  Statesman. (e) 

2,633, .364 

662,006 

252,253 

234,729 

925,870 

4.833211 

White  Plains  Dispatch .  •  • 

.(e) 

4,177,994 

620,344 

321,667 

228,891 

716,745 

6,102,431 

Astbei 

WICHITA.  KAN. 

Alham 

Beacon . 

.(e) 

3.673,056 

775,925 

298,717 

21,025 

823,816 

5.0002(1 

Bakers 

I^acon . 

.(s) 

1,601, .387 

432,587 

149,749 

61,285 

.337,742 

2.583,9t» 

Ivagle . 

(m) 

1,751,649 

612,696 

224,801 

15,011 

1,246,028 

3,966,8S 

Eagle . 

.(e) 

2,745,395 

773.328 

427,3.36 

78.610 

1,249,098 

5,40523* 

Eagle . 

.(s) 

1,178,370 

388,019 

207,419 

6.5,147 

416,776 

2,262,41) 

Culver 

WINSTON-SALEM 

.  N.  C. 

HlCen 

Twin  City  Sentinel . 

.(e) 

2,795,698 

682,980 

.343,069 

311,807 

596,732 

4, 797,89 

Journal  it  Sentinel . 

.(s) 

l,a30,(H)2 

124  540 

84,.365 

150,683 

155,622 

1, .553,54 

loumul . 

tm) 

2.105,708 

649,031 

281,315 

153,959 

615,409 

3,865.L'' 

WORCESTER.  MASS. 

Fullert 

Gilroy 

Telegram  . 

..(s) 

1,. 356,7 15 

204.197 

127,751 

74,188 

487.70;i 

2,250.84 

Glenda 

Telegram . 

fill) 

4,067,425 

873,602 

43.3.3.53 

133,828 

l,00;i,913 

6,67223: 

Hullya 

(■azette  &'  I*ost . 

.  (e) 

4,8.31.801 

931, .599 

.528,508 

184,1.50 

1.131.120 

7,644.33: 

Inglew 

Long  : 

YOUNGSTOWN. 

OHIO 

Vindicator  &  Telegram.  . 

■  (e) 

6,6.57,.594 

1,195,252 

498,979 

123,458 

1,413.059 

9,922,681 

Martic 

X'indicator  &  Telegram .  . 

..(s) 

1,. 504, 380 

2.36,215 

210,344 

105,023 

497,076 

2.553,17( 

Marys 

Hooru 

Batesvi 
Camdei 
El  Dor 


l.inaKe  ol  one  e  lition  O'.ukIo  eveini’ 


rr  liagle  evening  ami  Times  morning  solil  in  combination 
only  is  given. 

tt  Troy  Kecord  morning  and  1  imcs-RcconI  evening,  sold  in  combination  only,  l.inagc  o( 
one  e<lition  (morning)  only  is  given. 

ss  The  Trenton  livening  Times  and  the  Trenton  State  Carette  are  sold  in  combination.  I.iaa 
of  one  paper  only  (Times)  is  giver  .  both  of  these  editions  are  publisher!  only  five  days  each  week. 
t  Inclurles  Metropolitan  Oroup  l.inage. 

*  Includes  American  W  eekly  and  Comic  Weekly  l.inage. 
tt  Includes  Assrxriated  Weekly  l.inage. 

i  Includes  This  Week  Linage. 

IS  Includes  This  Week  and  Metropolitan  Group  Linage. 


Mrate 
N'apa. 
Octan< 
Ootari 
Oman 
Pslo  A 
fisadi 


1‘ctalu 

Httsbi 


FIGURES  SUPPLIED  BY  PUBLISHERS 
KANSAS  CITY.  KAN. 


Cltiaa  and  Newapapara 

Kansan . . . (e) 

Kansan . (S) 


Auto- 

Finan- 

Total 

Retail 

General 

motive 

cial 

Claasi- 

Adwr- 

Display 

Display 

Display 

Display 

fied 

tiainf 

2.371.110 

509,838 

303,200 

3,245.016 

876d211 

65,093 

251,249 

1,216.0# 

Total  includes  legal  (e)  57,967,  (S)  2,576 

BRONX.  N.  Y. 


Pomoi 

RedB 

Reddh 

Redial 

Redoo 

Rtdwi 

Ricim 

Wren 


StUni 


Home  Kewa. 
Home  News . 


,.(e) 

(S) 


1,264,684 

531,921 


406,322 

06,921 


102,498 

61,846 


38,934  506,651(e)  2,177,«K  I  5^  j 
28,108  305,309(S)  903,«1M 


for  march  1,  1941 


VII 


EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Reports  of  1940  Advertising  Returned  by  987  Newspapers  in  843  Cities  of  U.  S.  and  Canada,  Showing  Total,  National, 

Local,  and  Classified  and  Legal  Volume 


)22.6« 

a3,m 


City  Paper 

Aisiston .  5/or . 

Decatur . Daily . (e) 

Dothan . E.agU . (es) 

Hnatsville . Times . (es) 


ALABAMA 

Pub-  Total 
liahed  Linage 

(es)  2.458,312 
1,545,922 
2,605,095 
2.298,758 


Display 

National  Local 


Classi¬ 

fied 


Uobile 


Register . (m) 

Press . (e) 

Press- Register . (S) 


4,749,374 

4,901,722 

2,040,458 


Xuscaloosu . iV  eu's . 


.(es)  3,098,782 


Douglas 

Prescott 


ARIZONA 

. Dispatch . (m)  1 ,255,772 

Courier 

and  Journal. . .  .  (me) 

. Star . (m) 

Sunday  edition . . .  .  (S) 

Total . (ms) 

Citiun . (e) 

Vttma . Sun  &  Sentinel . (e) 


Tucson. 


1,817,109 

4,639,528 

1,401,755 

5,041,283 

3,699,547 

1,238,265 


ARKANSAS 


Batesville. . 
Canulen. ... 
Bl  Dorado. 


. .  .Guard . (e) 

. .  .News . (e) 

. .  .News . (m) 

Sunday  edition ....  (S) 

Total .  (ms) 

Times . (e) 

Fayetteville . Northwest  Arkansas 

Times . (e) 

Fort  Smith . Southwest  Amer¬ 
ican  . (m) 

Times . (e) 

Southwest  Times 

Record . (S) 

Hope . Star . (e) 

Hot  Springs . Sentinel-Record . . .  (m) 

Sunday  edition ....  (S) 

Total . (ms) 

New  Era . (e) 

Little  Rock . Arkansas  Demoerat  (e) 

-  Simday  edition . . .  .  (S) 

Total . (es) 


561,191 

1,261,851 

1,744,778 

669,452 

2,414,230 

2,003,554 


2,163,418 


3,573,668 

3,590,454 


1,195,404 

948,724 

2,913,288 

764,764 

3,678,052 

2,808,190 

5,688,858 

1,128,610 

6,817,468 


Anaheim . 

...(e) 

Alhambra . 

..(e) 

Bakersfield . 

...(e) 

Berkeley . 

. . . .  Gautte . 

...(e) 

Burlingame . 

_ Advance . 

. .  .  (e) 

Caleuco . 

...(e) 

Culver  City .... 

..  (e) 

El  Centro . 

. .  (Ill) 

CALIFORNIA 

1,631,938 
3,787,798 
5,938,730 
4,780,620 
2,042,726 
2,357,306 
029,762 
2,121,532 
1,783,572 


Imterial  Valley 
Press . 


(e) 


284,326 

1,939,238 

162,732 

211,498 

1,125,796 

128,996 

331,395 

2,043,976 

193,770 

418,208 

1,711,262 

169,288 

(I.,egal  included  in  classified) 

915,152 

2,820,020 

934,794 

911,820 

3,034,500 

918,624 

117,152 

1,585,598 

336,868 

424,450 

2,503,728 

87,474 

195,549 

1,045,954 

11,230 

205,619 

1,358,591 

68,852 

522,383 

2,879,074 

1,028,028 

80,147 

1,068,813 

231,140 

602,530 

3,947,887 

1,259,168 

382,936 

2,360,354 

878,826 

182,602 

865,704 

144,018 

118,775 

410,650 

15,986 

211,260 

976,545 

51,688 

379,491 

1,141,203 

126,602 

48,930 

589,526 

27,468 

428,421 

1,730,729 

154,070 

429,135 

1,447,383 

127,036 

286,284 

1,690,654 

122,010 

666,792 

2,282,322 

598,878 

665,532 

2,282,532 

598,570 

85,022 

978,502 

131,530 

275,226 

592,130 

41,360 

420,952 

2,176,244 

257,040 

45,822 

665,532 

52,878 

466,774 

2,841,776 

309,918 

466,438 

2,035,516 

260,106 

812,126 

3,913,602 

831,124 

114,268 

812,574 

199,164 

926,394 

4.726,176 

1,030,288 

244,174 

1,147,762 

215,600 

492,338 

2,659,412 

499,086 

808,192 

4,013,478 

849,8.56 

.■>02,439 

2,492,078 

1,673,517 

327,460 

1,141,000 

411,040 

271,572 

1 .628,452 

3.55, .544 

105,141 

368,242 

92,918 

222,390 

I, .521, 114 

28.5,(M0 

318,472 

l,->08,-.’00 

2.56,900 

318,472 

1,20S,:«)0 

2.56,'.MK) 

15,780 

22,358 

97,482 

3,528 


64,470 


25,676 

43,820 


350 

40,008 

59,052 

532 

59,584 

46,130 


2,604 


101,738 

63,462 

92,988 


1.843,H14  318,472  1,208,300  2.56,'.MK)  60,242 

(Linage  sold  in  coiiihinatioii.  Sunday  Post-Press 
figures  are  inctiideil  in  these  totals) 


Total 

Ld»«- 

tising 

245,011 

215,0* 


177,451 

903.411 


Fullerton . 

.  Xeu’s^Tribitnf  . . 

..(e) 

1,966,916 

212,716 

l,482,8il4 

215, .572 

.55,734 

Gikof  .  . .  ..... 

. .  Dispatch . 

.  (e) 

736,061 

111,167 

.5,56,13.3 

.36,977 

31,784 

Glendale . 

.  News-Press . 

..(e) 

6,378,386 

•  602,9.52 

4,31.5,.528 

1,285,032 

174,874 

Hollya-oiKl . 

.  (  itiuii-.Vews . 

..(c) 

4,406,834 

700,212 

2,751, .598 

716,.576 

238,448 

liiglewoi>d . 

.  News . 

.  (e) 

3,964,166 

243,474 

3,0.53.816 

497,7.56 

169,120 

Long  beach . . 

.  .Sun  . 

(III) 

4,168,101 

977,9.56 

1,787,184 

1,080, .548 

.122,41.3 

Post-Telegram  . . 

.  (es) 

6,8.30,992 

1,(H'>4,028 

4,280,332 

1,468,978 

17.6.54 

Martinez  . . 

. .  .Contra  Costa  (Jazettt.ie) 

1,664,418 

174,384 

1,017,002 

316,778 

1.56,2.54 

Marysville . 

. .  .Appeal-Democrat 

.  .(e) 

2,8.39,.522 

369,110 

1,9.54,3.58 

405,216 

110,8.38 

Mooruvia . 

. .  .  News-Post . 

..(e) 

1,913,226 

2->0,976 

1,4.53,032 

170,8,56 

81 ,844 

Monterey . 

. .  .Peninsula  Herald 

..(e) 

3,029,362 

.347,060 

2.188.6!K) 

.391  4,54 

102,158 

>'»Pa . 

. .  Register . 

..(e) 

2,727,093 

314,735 

1,9.55,554 

349,668 

107,136 

Oceanside . 

. .  .Blade-Tribune  . . . 

..(e) 

934,486 

91,882 

74.3,106 

73,612 

25,886 

Ootario 

. . .  Report . 

.  (c) 

3,1.39,415 

21.3,479 

2,076,774 

388,580 

470,.582 

Oxnard 

. . .  Press-C'ourier . . . . 

..(e) 

1,592,682 

21.5,.5.58 

1,272,432 

61,460 

43,232 

Palo  Alto  . 

. .  Times . 

.  (e) 

3,217,494 

306,740 

2,238,614 

570,794 

101,346 

Pasadena . 

. . .  p€>st . 

(ms) 

5,498,811 

461,487 

.3,709,272 

1,079,640 

248,412 

Star-News . 

..(e) 

4,010,272 

775,4.50 

2,240,322 

985,968 

8,532 

Petaluma  . 

. .  Argus-Courier.. . 

(me) 

2,281,958 

226,464 

1,. 570,6.32 

383,222 

101,640 

Httsburg 

. . . Independent . 

.  (m) 

1,1.37,766 

101, .598 

808,458 

202,972 

24,738 

Post-Dispatch _ 

..(e) 

1,190,084 

1.39,9.58 

833,042 

205,772 

11,312 

Fomona 

. .  .Progress  Bulletin. 

..(e) 

4,029,466 

315,3.50 

2,985,822 

613,690 

114,604 

Red  Bluff . 

..  News . 

..(e) 

1,180,410 

167,204 

712,830 

152,208 

147,168 

Reddtntr 

. . .  Record . 

..(e) 

1,629,672 

2.34,654 

995,736 

363,400 

35,882 

I^ttUands . 

. .  Facts . 

..(e) 

2,122,008 

164,752 

1,694,994 

192,640 

69,622 

I^cdondo. . 

. .  .Breeu . 

,..(e) 

1,590,792 

165,732 

1,116,724 

202,874 

105,462 

R*dwood  City. . . , 

. . .  Tribune . 

,..(e) 

2,336,838 

269,430 

1,455,160 

322,966 

289,282 

Sichmoad . 

.  • .  Independent . . . . , 

,..(e) 

2,942,800 

311,399 

2,019,458 

412,055 

199,948 

Rreetride . 

. .  .Enterprise . 

.(ms) 

3,368,050 

491,876 

1,895,320 

898,114 

82,740 

Press., . . 

...(e) 

4,062,898 

495,838 

2,679,922 

773,850 

113,288 

Sakaaa 

. .  Pout . 

.  .(m) 

3,284,965 

326,552 

2,424,086 

393,120 

141,207 

Sunday  edition , , 

...(S) 

488,588 

35,432 

346,311 

78,624 

28,221 

Total . 

(ms) 

3,773,553 

361,984 

2,770,397 

471,744 

169,428 

Index  Journal . . 

...(e) 

3,773,553 

361,984 

2,770,397 

471,744 

169,428 

^  Bernardino,  • , 

. . . .Sun . 

.(ms) 

6,110,440 

763,350 

4,128,670 

903,994 

314,426 

i 

T^egram . 

...(•) 

5,148,388 

756,350 

3,609,242 

749,364 

33,432 

Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished  Linage 

National 

Local 

bed 

Legal 

Lega  1 

San  Jose . . 

, . .  Mercury-Herald. . 

.(m) 

5,606,052 

693,663 

3,533,114 

1,177,538 

201,737 

72,016 

Sunday  edition. . 

.  (S) 

2,004.783 

112,831 

1,580,674 

297,348 

13,930 

79,632 

Total . 

(ms) 

7,610,835 

806,494 

5,113,788 

1,474,886 

215,667 

35,954 

News . 

..(e) 

5.892.768 

.538,874 

4,231,780 

745,752 

376,362 

San  Luis  Obispo. . . 

. .  .  Telegram-Tribune 

...(e) 

2,211,958 

263,424 

1,518,552 

312,634 

117,348 

San  Mateo . 

. .  .Times  &  News- 

79,408 

Leader . 

..(e) 

2,682,344 

273,392 

1,646,974 

488.796 

273,172 

36,778 

San  Pedro . 

. .  News-Pilot . 

..(e) 

2,716,826 

379,918 

1,842,554 

415,254 

79.100 

840 

San  Rafael . 

. .  .Independent . 

..(e) 

2,421,664 

293,398 

1,702,974 

293,272 

154,364 

81,136 

Santa  Barbara .... 

. .  .  News- Press . 

.  (m) 

3,920,658 

652,050 

2,406,670 

714,462 

137,298 

News- Press . 

..(e) 

3,819,126 

660,002 

2,412,606 

715,176 

31,234 

Sunday  edition . . 

..(S) 

868,238 

38,178 

627,508 

147,714 

52,962 

Santa  Cruz . 

. .  News . 

..(e) 

1,900,460 

216,657 

1,192,065 

423,125 

68,613 

Sentinel . 

.  .(m) 

1,841,200 

243,309 

1,156,730 

344,938 

96,223 

Sunday  edition . . 

.  (S) 

342,042 

15,302 

235,703 

73,819 

17,218 

Total . 

(ms) 

2,183,242 

258,611 

1,392,433 

418,757 

113,441 

Santa  Monica . 

. . ,  Outlook . 

..(e) 

5,410,300 

6a3,442 

3.913,336 

676,508 

217,014 

Santa  Paula . 

. .  .Chronicle . 

...(e) 

979,524 

105,756 

793,030 

62,272 

18,466 

Santa  Rosa . 

. . .  Press- Democrat  and 

45.941 

Repuhlican. . . 

(mes) 

4,490,584 

441,014 

2,890,804 

1,013,194 

145,572 

Stockton . 

...(e) 

6,640,760 

Taft . 

. Midway  Driller. 

.  .(m) 

1,807,395 

Turlock . 

...(e) 

1,604,582 

Vallejo . 

.(ms) 

4,775,650 

Chronicle . . 

...(e) 

3,252,506 

V’entura . 

...(e) 

2,950,637 

Visalia . 

...(e) 

2,101,743 

Watsonville . 

. . . .  Sun . 

•  (m) 

1,644,006 

Register  Pajaronian.M 

1,613,206 

Wilmington . 

_ Press . 

...(e) 

1,884,369 

Woodland . 

..(e) 

1,879,108 

COLORADO 

(Note;  All  advertising  run  in  both  morning  and  even¬ 
ing  and  is  not  duplicated  in  measuring) 

118,324  1,333,234  167,804 
998,630  143,480  19,325 

205,856  1,096,564  218,904  83,258 

314.648  2,032,482  1,399,370  129,150 
5,376 


645,960 


314,648  2,932,482 
362,709  2,252,516 


282,408  1,378,797 
191,954  1,059,324 
241,430  1,012,606 
197,269  1,512,140 
226,982  1,212,918 


302,282  33,130 

257,838  182,700 
360,766  31,962 

320,832  37,388 

152,420  22,540 

3.36,042  103,160 


Sterling 


Courier . 

(e) 

1,507,963 

221,841 

1,148,520 

82,576* 

'55,026 

.Camera . 

.(e) 

2,475,074 

274,764 

1,937,250 

174,594 

88,466 

.Record . 

(e) 

1,765,668 

219,225 

1,114,428 

332,388 

99,627 

Herald-Democrat. . 

(e) 

1,546,898 

228,466 

1,047,410 

227,412 

43,610 

.Express-Courier . . , 

(es) 

2,569,895 

252,155 

1,914,263 

293,755 

109,722 

Times . 

(e) 

715,847 

107,226 

499.323 

67,200 

42,098 

.  Tribune . 

(e) 

2,607.801 

345,919 

1,913,093 

319,277 

29,612 

.News . 

(e) 

1,355,924 

213,388 

1,058,638 

59,078 

24,820 

.  Democrat . 

fe) 

1,064,451 

106,967 

783,734 

115,430 

58,320 

Herald  Democrat .  . 

(c) 

1,393,388 

117,210 

1,128,722 

61  ,.376 

86,080 

.  Chieftain . 

(in) 

3,360,616 

7.33,887 

1.715,385 

666,071 

217,950 

Star- Journal . 

.(e) 

4,119,955 

735,287 

2,665,320 

686,287 

7,490 

Sunday  edition .  . . 

(S) 

1,203,468 

127,295 

713,307 

338,.555 

16,758 

(Totals  ii 

icltide  briefs-readers 

(m)  27,314,  (e) 

25,571, 

(S)  7,553) 

Gazette-Topic . 

•  le) 

420,748 

.50,935 

3.34,152 

33,274 

2,416 

Advocate . 

.(e) 

2,220,344 

325,122 

1,671,614 

189,742 

33,876 

1 1  'orld-lndcpendcnt 

.(e) 

919,.304 

91,9.52 

733,600 

7,182 

86,570 

.\nsonia  .  .  .  .Sentinel 


CONNECTICUT 

..  (e)  2,.5.'>4.160  338,240  1,929,991 


285,029 
(Legal  incliiilcd  in  classified) 


nrMij;ep<»rt 

...  /*i)S/-TVleKruin .  . 

.  /me) 

7,642,407 

1.300.261 

5,207, .527 

1,07.5,523 

Sunday  edition 

.  .  (S) 

1,217,.393 

57,24.5 

9.37,171 

221,994 

Tiiiies-Star . 

.  .  (ill) 

5,70.5,263 

646,678 

4,132,8.34 

774,886 

itristtil . 

. . .  .  Press . 

..  (e) 

3,131,730 

319,116 

2,674,168 

104,.524 

Middletown 

. . , .  Press . 

..  (e) 

4,407  .5',K» 

440,533 

3,518,200 

439,866 

.v.»,o;»6 

;)83 


33,922 


(e) 


New  ISritain  . Herald  .... 

New  London  . Day . 

Norwalk . Hour  . 

Sentinel .  fe) 


5.. 337..').58 
(e)  4,0.')3,280 
(e)  3, .'■>64, 274 

2.. 508.616 


60,675 

87.748 

50,680 


Stamford .  Advocate  . (e)  .5,789,462 

_ Register  . (e)  3,371,1.58 


Torrington 
Waterbury . 


(Legal  ineludetl  in  classified) 

719,612  4,261,950  295,321 

737,089  2,843,180  385,263 

3<.»7.992  2,729,174  386,428 

242,4.52  1,924.006  342,188  . 

(Legal  ineliided  in  classified) 

733,152  4,016,992  918,400  120,918 

.■{.59..590  2,778,846  232,722  . 

(Legal  ineliided  in  classified) 


Republican .  (ni) 

Sunilay  eilition  .  .  (S) 


3,620,225 

276,.568 

2,896,673 

378,368 

69,716 

.5..577,348 

897,064 

3,925.3!K) 

721,302 

32,692 

1.215,3.54 

1.54,815 

890,638 

167,941 

1,960 

6,792,702 

1.0.52,779 

4,816,028 

88)1,243 

34,652 

6,482,910 

1,047,063 

4,461,898 

755,044 

38,905 

(Note:  K 

veiling  American  sold 

only  in  combination 

Winsted . 


with  either  the  daily  Republican  or  the  Sunday 
Republican) 

1,777,769  163,201  1,.534,907 


Citiun .  (e) 

DELAWARE 

Wilmington  .  News . (m)  8,848,257  1,473,899  6,.367,984 

Journal-Enery 

Etening  . (e)  8,980,824  1,466,023  6,410,573 

FLORIDA 

Bradenton . Herald  . (e)  1 ,629,894 

Sunday  edition  ...  (S)  503,496 

Total . (es)  2,133,390 

Sun . (e)  2,787,204 

Times  . (m)  1,030,980  32,662 


71,169  8.492 


972.966  33,408 

965,635  138,593 


166,474  191,492 


54,726 


182 


Clearwater . 

Ft.  Lauderdale. . 


News . (es)  1,367,286 

Gainesville . Sun . (e)  1 ,814,925 


123,872  1,148,056 
41,622  406,966 

165,494  1,555,022 
229,236  2,228,898 
888,651 

(Note:  8  months  figures — April  11  to  Jan.  1)  | 

270,946  849,341  184,888  62,111 

262,299  1,161,673 


221,200  191,674 
210,252  118,818 


86,147  23,520 


265,244  125,709 


{Continued  on  page  VIII) 


VIII 


EDITOR  &  PUBLISHER 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


{CotUtHHcd  from  page  VII) 


City 

Joliet. . . 


FLORIDA — Continued 


City 

Paper 

Pub-  Total 
lished  Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Key  West . 

...  Citizen . 

..  (e) 

995,887 

148,892 

577,225 

75,920 

195,850 

I-akeland . 

. . .  I.edger  &  Star 

Telegram . 

...(e) 

1,871,590 

232,694 

1,347,976 

214,536 

76,384 

Sunday  edition . 

..  (S) 

708,918 

57,946 

549,990 

96,768 

4,214 

Total . 

.  .(es) 

2,580,508 

290,640 

1.897,!»66 

311,304 

80,598 

.  ■ .  (e) 

84,168  3,262  80,668 

(Commenced  publication  Dec.  3 

,  1940,  figures  for 

Ocala . 

.  .Banner . 

(ms) 

1,812,006 

period  Dec.  3  to  Dec.  31) 
1,56,030  1,467,676  113,400 

74,900 

Orlando . 

.  Sentinel-Star . 

(m) 

3,982,577 

607,296 

2,.331,476 

802,837 

240,968 

Sunday  edition . . 

.  (S) 

1,296,982 

121,612 

905,870 

269,.500 

Total . 

(ms) 

5,279,559 

728,908 

3,237,346 

1,072,337 

240,968 

Palatka . 

.  .News . 

.  (e) 

801,948 

121,618 

559,482 

62,706 

58,142 

I’ensacola . 

.  .Journal . 

(ms) 

3,049,340 

.573,734 

1,943,452 

397,306 

134,848 

News . 

..(e) 

2,!*64.724 

575,4,56 

1,912,904 

339,136 

137,228 

St.  Augustine . 

.  Record . 

..(e) 

1,611,974 

154,154 

848,736 

515,410 

93,674 

Sunday  edition . . 

..(S) 

549,962 

48,258 

389,606 

112,098 

Total . 

■  .(es) 

2,161,930 

202,412 

1,238,.342 

627,508 

93,674 

St.  Petersburg . 

.  .Independent . 

..(e) 

4,-575,4.55 

386,258 

3,178,215 

774,706 

236,276 

Times . 

•  (m) 

5,616,113 

560,315 

3,589,360 

1,378,407 

88,031 

Sunday  edition . . 

.  (S) 

2,256,025 

139,801 

1,780,679 

334,379 

1,166 

Total . 

(ms) 

7,872,138 

700,116 

5,370,039 

1,712,786 

89,197 

Sanford . 

.  Herald . 

...(e) 

1,-500,464 

99,974 

1,247,148 

42  ,.560 

11,782 

Sarasota . 

.  Ilerald^Trihune .  . 

.  (e) 

1,575,1.57 

238,063 

1,006,6.59 

192,626 

137,809 

Sunday  editiem .  . 

.  (S) 

707,945 

55,548 

.594,034 

57,417 

945 

Total . 

.  .(es) 

2,283,102 

293,611 

1,600,693 

2.50,043 

138,754 

Tallahassee  . 

. .  DemiKrat . 

...(e) 

1,628,620 

229,110 

1.109,290 

213,948 

76,272 

Sunday  edition  . 

..  (S) 

406,!t38 

23,044 

332,850 

47,880 

3,164 

Total . 

.  (es) 

2,035,558 

2.'’2,154 

1,442,140 

261,828 

79,436 

Fla.  State  News. 

.  (m) 

821,2.52 

99,440 

529,648 

135,310 

56,8.54 

Tatnpa . . 

. .  .Times . 

...(e) 

4,940,880 

481,068 

3,447.724 

951,342 

60,746 

Tribune . 

..(in) 

5,749,002 

1,187,928 

3,041,304 

1,315,090 

204,680 

Sunday  edition . 

..  (S) 

2,461,774 

288,540 

1,816,766 

353,472 

2.9‘.»6 

Total . 

,  (ms) 

8,210,776 

1,476,468 

4,858,070 

1,668,.562 

207,676 

West  I'aliii  lieacli . 

. .  .  I'ost . 

..(m) 

3,740,198 

.567,056 

2,109,030 

731,094 

333,018 

Times . 

...(e) 

3,475,990 

565,754 

2,118,578 

734,006 

.57,652 

Sunday  e<liti<m  . 

..  (S) 

1,170,680 

120,666 

817,908 

230,090 

2,016 

GEORGIA 


Albany . 

. Herald . 

..(e) 

2,525,992 

356,132 

1,840,580 

226,758 

102,522 

Sunday  e<lition . . 

..(S) 

578,564 

22,834 

516,572 

.37  ,.520 

1,638 

Total . 

.(es) 

3,104,556 

378,966 

2,357,152 

264,278 

104,160 

Augusta  . 

.(m) 

2,793,824 

625,356 

1,635,324 

442,121 

91,003 

Sunday  edition . . 

.  (S) 

988,100 

107,976 

752,718 

125,829 

1,577 

Total . 

(ms) 

3,781,924 

733,332 

2,388,042 

.567,950 

92,580 

Columbus . . 

(m) 

3,298,566 

693,093 

2,1.56,362 

435,479 

13,6.32 

Ledger . 

..(e) 

3,289,884 

616,240 

2,182,309 

405,179 

86,156 

Ledger-Enciuirer . 

..(S) 

938,039 

78,4.54 

723,146 

134,9.39 

1,500 

Macon  . 

.(m) 

3,313,086 

749,448 

1,9.58,670 

.583,688 

21,280 

Nrws . 

..(e) 

3,186,694 

749,.546 

1,765,106 

590,380 

81,662 

Sunday  edition . . 

.  (S) 

1,272,670 

105,658 

967,988 

198,198 

826 

.  fe! 

1 

330,008 

1,047,.536 

183,078 

HAWAII 

Hilo . 

.  (e) 

985,09:1 

281,917 

636,695 

3  23,294 

43,181 

IDAHO 

lilacLfiKit . 

.  (e) 

1,552,226 

774,088 

.582,130 

85,568 

110,460 

Boise . 

..(e) 

3,436,940 

641,018 

2,227,350 

550,.588 

17,984 

Idaho  Statesman 

(m) 

3,660,184 

470,647 

2,356,358 

766,383 

66,796 

Sunday  edition . . 

.  (S) 

1,330,303 

107,935 

1,008,212 

163,165 

50,991 

Total . 

(ms) 

4,990,487 

578,582 

3,364,570 

929,548 

117,787 

Iiiaho  Falls. . . . 

(me) 

3,167,262 

362,530 

2,391,046 

385,210 

28,476 

Sunday  edition . . 

.  (S) 

616,028 

.38,612 

482,034 

81,5.36 

1.3,846 

].ewiston . . 

.(ms) 

3,787,917 

486,185 

3,301,732 

Moscow . 

.  (e) 

22237,662 

247,436 

1,656,452 

271,236 

62,538 

Nampa . 

..(e) 

2,564,394 

176,414 

1,805,342 

.522,074 

60,564 

Twin  Falls  .... 

..(m) 

2,640,848 

388,010 

1,862,%4 

,311,934 

77,910 

Times . 

.  (e) 

2,760,644 

517,2.58 

1,873,060 

315.910 

.54,516 

ILLINOIS 


Alton . Telegraph .  (e) 

Aurora .  Beacon-News .  (e) 

Sunday  edition ....  (S) 

Total . (es) 

Beardstown . lllinoian-Star . (e) 

BelleviUe . N  ews-Democrat . (e) 

Benton . .  News . (e) 


Bloomington .  PatUagraph. 


(e) 


4,921,168 

6,545.278 

1,652,788 

7,198,066 

1,669,430 

2.307,264 

1,452,997 

4,481,974 


4,50,702  3,669,414 
645,442  4,044,796 
1,416,310 
5,461,106 
237,846  1,106,994 
290,263  1,647,423 
199,378  1,163,330 
731,066  3,195,136 


53,944 

699,386 


719,754 

808,380 

182,224 

990,604 

265,804 

293,963 

89,690 

555,772 


ILLINOIS— Continued 

Pub-  Total  Display 

Paper  lished  Linage  National  Local 

Herald-News .  (e) 


Classi¬ 

fied 


Sunday  edition . . .  (S) 


Total . (es) 


ICankakee  . Republican-News . . .  (e) 

Kewanee .  Star-Courier .  (e) 


La  Salle . 


.  Post-Tribune . (e) 


Litchfield 


Ne-ws-IIerald. 


■  (.e) 


Macomh . Journal . (e) 

Marion . Republican . (e) 

Post . (e) 

Mattoon . J  ournal-Cazette - (e) 

Moline . Dispatch . (e) 

Monmouth . Review- A  tlas . (e) 

Mount  Vernon . Register-News . (e) 

Murphysboro .  Independent . (e) 

Paris . Beacon-News . (e) 

Pekin . Times . (e) 

Pontiac . Leader . (e) 

Quincy . Herald  ll'hig .  (e) 

Rock  Island . A  rgus . (e) 

Springfield . Illinois  State 

Journal . (d) 

Sunday  edition ...  (S) 

Total . (ds) 

Illinois  State 

Register . (e) 

Sunday  edition  . .  .  (S) 

Total . (es) 

Sterling . Gazette . (e) 

Streator . Times-Press . (e) 

Waukegan . News-Sun . (e) 

Post . (e) 

Watseka . I roauois  County 

1  imes . ,(e) 

West  Frankfort . .4  merican . (e) 

Wheaton . Journal . (e) 


Legal 

6,857,298  644,630  5,210,590  813,722  161,028 

(27,328  reading  notices  included  in  total) 
1,643,614  66,668  1,324,792  244,566  tqq 

(6,888  reading  notices  included  in  total) 
8,500,912  711,298  6,535,382  1.058,288  161,728 

(34,216  reading  notices  included  in  total) 
4,074,406  493,304  3,040,212  460,124  go,76( 

2,692,956  294,560  2,202,263  196,133 

(Legal  included  in  local) 

3,225,754  351,582  2,608,942  221,844  39,5So 

(3,836  readers  lines  included  in  total) 
1,086,113  166,634  621,159  237,210  61,110 

(2,822  readers  lines  included  in  classified! 
2,086,023  233,137  1,5.56,506  251,412  44,968 

364,434  1,018,738 
184,423  852,040 

1,802,038 
4,591,986 
1,260,415 
2,333,898 
892,052 
1,427,113 
2,235,436 


1,541,022 

1,115,871 

2,588,404 

6,146,644 

1,774,135 

2,922,458 

1,251,110 

1,811,477 

2,881,354 

1,748,852 

3,257,142 

5,796,756 


399,322 

791,224 

204,530 

333,674 

202,433 

239,901 

333,214 


132,986 

50,.526 

298,704 

669,592 

234,047 

205,338 

105,455 

90,112 

213,878 


24,864 

28,882 

88,340 

93,842 

75,143 

51,324 

51,170 

54,351 

98,826 


601,762 

789,082 


2,115,806 

4,107,3.34 


480,396  59,178 
725,312  175,028 


5,879,115 
1 .840,344 
7,719.459 


886,087 

112,664 

998,751 


3,836,344 

1,482,483 

5,318,827 


1,053,012  103,672 
244,331  866 

1,297,343  104,538 


6,207,851 

1,742,681 

7,950,532 

3,385,893 

2,887,878 

4,711,882 

3,935,471 


873,350 

48,491 

921,841 

292,222 

349,328 

510,412 


4,259,881 

1,470,469 

5,730,350 

2,593,297 

2,151,226 

3,493,406 


959,686  114,934 
222,659  1,062 

1,182,345  115,996 
402,388  97,986 
294,8%  92,428 
530,894  177,170 


779,342 

1,670,438 

1,123,518 


INDIANA 


Flkhart. 


Huntington. 
Kokomo. . . . 


New  Albany. 


81,298 

46,660 

310 

46,370 

58,786 

75,615 

10,.598 


.Bulletin . 

.(e) 

5,116,949 

Herald . 

(m) 

3,067,792 

Sunday  edition . . . 

(S) 

1,117,606 

Total . 

(ms) 

4,185,398 

.UorU . 

(e) 

2,092,678 

.Commercial- Mail  6* 

Post . 

..(e) 

1,075,633 

.Truth . 

..(e) 

4,121,429 

,  -  Times . 

(ms) 

4,413,325 

.  .Star . 

..(e) 

1,-576,988 

..Post-Tribune . 

..(e) 

8,766,213 

. .  Times . 

..(e) 

6,128,322 

Sunday  edition . . . 

..(S) 

1,018.341 

ToUl . 

.(es) 

7,146,663 

.  .Herald-Press . 

(es) 

2,467,527 

. .  Tribune . 

..(e) 

3,901,758 

. .  Journal  is"  Courier 

..(e) 

6,193,474 

.  .Pharos  Tribune.  . 

.  .(e) 

3,393,614 

.  .Herald-Argus _ 

.  (e) 

2,978,5.56 

. .  Leader  Tribune . . 

.(m) 

3,196,669 

Chronicle . 

.  (e) 

3,260,201 

Chronicle  Tribune.  (S) 

1,084,195 

.  News-Dispatch. . . 

..(e) 

3,293,535 

. .  Tribune . 

.  (e) 

2,051,-546 

,  .Courier-Times .  .  . 

..(e) 

3,052,280 

.  .Ledger . 

..(e) 

1,598,162 

.'(e) 

2,a36744 

.  .Palladium-Item... 

.(es) 

4,650,688 

.  IVorld . 

..(e) 

584,936 

.(m) 

4,424,812 

Tribune . 

..(e) 

5,773,782 

Tribune-Star .... 

..(S) 

1,799,322 

.  .  Vidette-Messenger. 

,..(e) 

2,119,465 

.Post . 

.(m) 

916,524 

Sunday  edition . . 

.  (S) 

209,608 

Total . 

(ms) 

1,126,132 

.  Plain  Dealer . 

..(e) 

1,017,282 

,  Times  &  Union..  . 

(me) 

2,577,452 

62,243 

3,481,872 

376,437 

14,91» 

85,978 

530,254 

86,480 

76,630 

239,932 

1,154,734 

261,072 

14,700 

137,774 

779,814 

126,448 

79,482 

577,712 

3,826,697 

584,464 

12S,61« 

185,766 

2,459,174 

333,172 

89,680 

55,790 

939,345 

120,554 

1,917 

241,556 

3,398,519 

453,726 

91,597 

133,718 

1,771,210 

158,354 

29,396 

118,598 

709,200 

166,500 

81,335 

543,337 

3,105,564 

472,528 

(Legal  i 

included  in  local) 

206,311 

2,231,418 

1,885,304 

90202 

132,930 

1,302,294 

105,070 

36,691 

784,821 

6,784,554 

1,005,223 

191,615 

597,519 

4,620,428 

733,384 

176,991 

54,345 

781,151 

181,916 

929 

651,864 

5,401,579 

915,300 

177,920 

325,944 

1,824,252 

226,576 

90,75.5 

399,742 

3,024,588 

396,564 

80,861 

564,886 

4,774,364 

764,078 

90,146 

380,058 

2,663,710 

287,000 

62,846 

389,130 

2,237,088 

248,500 

103,836 

414,666 

2,339,232 

406,854 

35,917 

414,876 

2,413,138 

394,996 

37,191 

71,708 

907,403 

105,084 

460,719 

2,163,112 

556,262 

113,442 

227,570 

1,499,764 

240,135 

84,077 

299,824 

2,150,862 

.519,694 

81,900 

148,280 

1,391,670 

19,712 

38,500 

306,516 

1,786,456 

383,838 

59,931 

585,242 

3,322,102 

683,620 

59,724 

140,224 

425,432 

2,580 

16,700 

614,292 

3,077,298 

657,076 

76,146 

818,426 

4,232,102 

620,606 

102,648 

149,800 

1,319,780 

329  658 

81 

267,666 

1,510,562 

219,338 

121,899 

42,322 

729,484 

125,202 

19,516 

2,814 

45,136 

196,056 


177,282 
906,766 
442,330 
240,966  1,847,540 
(Sold  in  combination  only,  lim*<?of  one  edition  shown) 

IOWA 


29,16: 

154..364 

32jJ^5titr  55.300 
•3.874  95,072 


Total. . 


Clanton . .  .Ledger . 

Carbondale . Free  Press . 

Centralia .  Sentinel . 

Champaign . News-Gazette . 

Sunday  edition . . 


Charleston .  Courier . 


De  Kalb . Chronicle. . 

Dixon . Telegraph . 

Bast  St.  Louis . Journal. . . 


Harrisbiuv . Register . 

Hoopcston  . Chronicle-Herald. 


.  (S) 

616,962 

33,222 

480,354 

99,-386 

.\tlantic . 

. .  .News-Telegraph . . 

..(e) 

1,525,715 

1,107,224 

110,973 

69,4S0 

.(es) 

5,094,936 

764,288 

3,675,490 

6.55,158 

Boone . 

. .  News-Republican. 

..(e) 

•2.00XpS< 

''230,412 

1,590,064 

99,554 

83,488 

(61,8.52  lines 

legal  includeil  in  local) 

Carroll . 

. .  Herald . 

..(e) 

^M3?^38 

191,008 

1,069,722 

115,260 

61,448 

..(e) 

2,340,184 

300,188 

1,656,788 

323,-540 

59,668 

Cedar  Falls . 

. .  Record . 

"^1,002,288 

133,868 

637,210 

138,712 

92,498 

..(e) 

1,918,000 

455,000 

1,358,000 

84,000 

21,000 

Centerville . 

. . .  hrwegian 

■1  (e) 

1,415,036 

166,754 

1,076,026 

98,084 

74,17: 

.(e) 

2,873,696 

490,532 

2,034,200 

337,918 

11,046 

Charles  City . 

. . ,  . . 

..(e) 

1,285,741 

162,595 

1,039,685 

65,761 

17,700 

..(e) 

5,395,908 

593,404 

4,178,9.30 

547,624 

75,950 

Clinton . 

. 

..(e) 

3,502,561 

451,752 

2,578,360 

361,941 

104,403 

..(S) 

1,310,064 

75,572 

1.099,238 

134,680 

574 

C<mncil  ItUilTj,^ 

. .  .Nonpareil . 

.(es) 

4,589,734 

567,702 

3,227,924 

690,676 

103,43: 

.(es) 

6,705,972 

668,976 

5,278,168 

682,304 

76,-524 

, . .  .News- Advertiser. . 

..(e) 

1,503,534 

216,006 

1,009,407 

225,239 

52,882 

.  (e) 

2,595,001 

114,129 

2,327,717 

109,158 

27,233 

. 

. . . .  Telegraph  Herald. 

..(e) 

3,711,680 

669,060 

2,528,274 

412,748 

100,548 

(Total  includes  16,764  lines  of  paid  readers  and 

Sunday  edition .  . 

..(S) 

423,556 

27,412 

323,834 

72,282 

1,078 

.  (es) 

5,120,054 

630,798 

3,8.38,296 

573^526-' 

'77,434 

Total . 

.(es) 

4,135,236 

696,472 

2,852,108 

485,030 

101,62« 

..(e) 

2,357,880 

258,160 

1,705,172„ 

36,652 

Tribune . 

..(e) 

614,344 

92,002 

452,060 

60,102 

ii.iw 

.  (e) 

2,241,810 

294,308_>.«-Trt>00 

245,725 

.56,777 

Bstherville . 

. . .  .News . 

..(e) 

866,641 

94,066 

717,206 

30,610 

24,759 

(es) 

4,733,678  ^ 

,^5047798 

3,100,482 

1,077,622 

50,776 

Fairfield . 

. .  ..Ledger . 

..(e) 

1,630,888 

167,860 

1,178,618 

180,040 

104,370 

..(e)_ 

_5J184Tt46 

633,360 

4,625,096 

674,730 

50,960 

Fort  Dodge . 

, . . .  Messenger  6* 

.'Tfe' 

3,430,630 

456,918 

2,378,425 

519,806 

75,481 

Chronicle . 

..(e) 

4,638,813 

476,822 

3,666,943 

383,789 

111,2M 

..(e) 

4,459,434 

604,828 

3,225,824 

570,948 

57,834 

Iowa  City . . 

, . .  .Iowan . 

(ms) 

1,118,845 

138,362 

760,445 

218,561 

1.477 

..(e) 

2,470,633 

265,241 

1,516,172 

62,972 

59,500 

Press-Citiun . 

..(e) 

3,504,964 

379,299 

2,528,148 

524,458 

73,059 

..(e) 

1,026,312 

127,736 

774,130 

86,422 

38,024 

(CmUimztd  on  page  IX) 

lain 
1 


1. 


pOR  MARCH  1,  1941 


IX 


IOWA — Continued 


MASSACHUSETTS 


OsLaloosa. 


^’ashiiiKton . 
Waterloo - 


Atchison 


Dodge  City. 
Bl  Dorado. . 


Ottawa . Ileri 

Parsons .  Sun 

Pittsburg . Sun 


Pub- 

Total 

Display 

Classic 

Paper 

lished  Linage 

National 

Local 

lied 

Gate  City . 

..(e) 

2,213,704 

277,806 

1,614,697 

268,935 

Times-Ke  publican 

..(e) 

3,730,230 

407,820 

2,673,846 

547,204 

,Cl»he  Gazette . 

..(e) 

4,719,694 

551,516 

3,487,092 

583,128 

Journal  cr*  AV«'5 

Tribune . 

..(e) 

2,796,598 

453,250 

2,033,808 

246,428 

.Journal . 

..(e) 

1,006,231 

175,704 

524,717 

253,431 

.News . 

..(e) 

1,957,438 

211,148 

1,387,988 

272,160 

.Herald . 

..(e) 

2,040,346 

212,806 

1,750,316 

53,927 

.Courier . 

.  (e) 

4,015,130 

472,262 

3,005,170 

471,352 

.Chief . 

..(e) 

1,775,811 

155,729 

1,431,998 

141,848 

.Journal . 

..(d) 

3,836,028 

928,802 

2,264,892 

551,642 

Sunday  edition .  . 

..(S) 

1,167,866 

123,368 

790,734 

253,078 

Total  . 

.(ds) 

5,003,894 

1,052,170 

3,055,626 

804,720 

Tribune . 

..(e) 

3,390,032 

483,911 

2,294,822 

557,134 

.Journal . 

..(e) 

1,751,918 

126,938 

1,475,838 

149,142 

(Legal  included  in  local) 

.Cfmrier . 

.(es) 

5,.540,388 

694,050 

3,721,970 

1,044,820 

.  Freeman-Journal 

..(e) 

1,489,698 

154,742 

1,152,508 

117,292 

KANSAS 

.  Chronicle . 

(ms) 

1,290,496 

127,136 

1,045,172 

61,978 

Reflector . 

..(e) 

1,988,3.53 

55,760 

1,605,808 

27,139 

.Traveler  . . 

..(e) 

2,305,016 

216,538 

1,934,912 

132,776 

.CFdif . 

..(e) 

2,564,534 

268,674 

2,013,942 

169,512 

.Gazelle . 

..(e) 

830,!t69 

66,315 

720,409 

35,613 

Republican . 

..(e) 

1,087,876 

85,371 

910,997 

28,294 

Tribune . 

..(e) 

2,461,648 

235,032 

1,928,976 

216,468 

.Journal . 

.  .(e) 

2,793,180 

236,746 

2,2a3,136 

250,992 

.  .(e) 

1,331,918 

.Globe . 

..(e) 

2,128,264 

253,360 

1,174,915 

641,462 

.Times . 

..(e) 

1,942,290 

163  ,.534 

1,670,788 

67,368 

.  Gazette . 

..(e) 

2,565,836 

264,908 

2,213,414 

87,514 

.  Tribune-Monitor 

..(e) 

1,845,495 

193,151 

1,457,488 

128,303 

.  News . 

.(m) 

689,292 

152,079 

501,616 

16,316 

.Tribune . 

..(e) 

2,104,394 

246,114 

1,662,533 

77,295 

.  Herald . 

(m) 

3,229,454 

446,752 

2,310,742 

461,516 

News . 

..(e) 

3,515,134 

452,452 

2,542,.344 

461,496 

Kews-Herald . , . 

..(S) 

900,410 

58,814 

679,700 

161,700 

.Reporter . 

..(e) 

1,973,146 

237,055 

1,560,048 

147,637 

Register . 

..(e) 

1,395,914 

117,909 

957,528 

176,499 

.  U  nion . 

..(e) 

811,216 

72,030 

660,128 

57,372 

.  Journal-World . . 

..(e) 

2,864,330 

283,878 

2,245,838 

288,694 

Times . 

..(e) 

2,906,620 

286,362 

2,279,535 

197,746 

.  .  Chronicle . 

(ms) 

2,241,428 

169,092 

1,830,108 

203,252 

Mercury . 

..(e) 

2,289,980 

171,682 

1,855,616 

200,760 

.Republican . 

..(e) 

1,684,630 

148,322 

1,360,672 

97,782 

.  Kansan-Republican  .(e) 

1,753,652 

143,346 

1,501,451 

81,268 

.Telegram . 

...(e) 

455,672 

41,958 

348,992 

36,456 

.  .Herald . 

...(e) 

2,678,480 

230,706 

2,063,600 

258,258 

Sun . 

...(e) 

2,798,614 

220,276 

2,236,640 

243,376 

.  .Sun . 

.  (ms) 

2,995,356 

382,606 

2,090,382 

404,250 

Headlight . 

...(e) 

3,316,662 

383,292 

2,100,490 

405,132 

.  Tribune . 

...(e) 

1,692,852 

136,724 

1,355,480 

144,508 

. .  Journal . 

...(e) 

3,534,482 

429,436 

2,903,292 

201,764 

.  Capital . 

.  (m) 

4,616,280 

636,514 

3,088,505 

771,447 

Sunday  edition . 

..  (S) 

1,776,164 

212,315 

1,221,175 

340,967 

Total . (ms)  6,392,444 


Winheld . Courier. 


(e)  1,753,186 

KENTUCKY 


848,829  4,309,680  1,112,414  121,.521 
181,179  1,293,141  ic.  40,446  238,420 


.Independent . 

. . (es) 

3,761,246 

3a' ,350 

2,644,645 

658,602 

72,649 

.Park  City  News. 

...(e) 

1,884,876 

257,782 

1,569,064 

a3,390 

24,640 

Sunday  edition . . 

...(S) 

811,398 

39,340 

755,580 

8,862 

7,616 

Total . 

. .  (es) 

2,696,274 

297,122 

2,324J544 

42,252 

32,256 

.  Kentucky  Post . . 

...(e) 

3,178,840 

87.290 

2,424,772 

566,496 

100,282 

.State  Journal.  . . 

.  (ms) 

1,786,839 

15,S«3 

1,699,124 

45,728 

26,124 

.  Herald . 

.  (tn) 

4,329,606 

(>72,^26 

3,093,776 

437,976 

35,028 

Leader . 

...(e) 

4,254,530 

672,546 

3,129.a32 

425,236 

27,216 

Heral<I.I.eader  . , 

...(S) 

l,S41,27t) 

98.504 

1,519,532 

224,070 

2,170 

.  Messenger . 

...(e) 

1,422,680 

200,452 

1,193,640 

19,600 

8,988 

.News . 

. . 

1,350,482 

258,496 

928,732 

143,9.34 

19,320 

.  Messenger  & 

Inquirer . 

.  (me) 

2,324,532 

329,175 

1,837,780 

103,191 

82,288 

Suiid^  edition . 

...(S) 

754,705 

.54,313 

660,737 

35,028 

4,627 

,  democrat .  .  . 

...(e) 

2,858,940 

493,864 

1,912,806 

452,270 

Sunday  edition . 

...(S) 

889,840 

74,032 

722,190 

93,618 

Total . 

. .  (es) 

3,748,780 

.567.896 

2,634,996 

545,888 

(I^egal  included  in  classified) 


LOUISIANA 

Al«wndria . Toun  Talk . (e)  3,6.30,984  471,534  2,810,626 

Wiyette . Advertiser . (e)  2,142,056  342,048  1,380,512 

Monroe . World . (m)  2,327,321  437,836  1,610,154 

Sunday  edition _ (S)  975,940  86,284  787,203 


Total . . 

.  .  (ms) 

3,303,261 

524,120 

2,397,357 

378,416 

3,368 

News-Star . 

..(e) 

2,533,558 

.504,953 

1,632,760 

311,327 

84,518 

Mireveport . 

_ Journal . 

...(e) 

5,436,.522 

748,350 

3,787,960 

792,828 

107,384 

Times . 

.  (m) 

5,164,157 

901,950 

3,257,772 

958,308 

46,127 

Sunday  edition . 

..  (S) 

2,133,140 

201,532 

1,469,650 

445,928 

16,030 

Total . 

.  (ms) 

7,297,297 

1,103,482 

4,727,422 

1,404,236 

62,1.57 

MAINE 

Augusta . 

, . . .  Kennebec  Journal .  (m) 

2,910,460 

518,014 

2,156,028 

236,418 

Bani^or 

. Commercial . 

...(e) 

3,136,972 

279,038 

2,113,013 

682,538 

62,383 

Mddeford . 

. Journal . 

...(e) 

2,045,554 

415,436 

1,433,586 

120,610 

75,922 

^^wiston  ... 

3, .593 ,478 

553.574 

2,735,740 

304  164 

Journal . 

...(e) 

3,507,756 

557,606 

2,650,018 

300,132 

Waterville . 

...(m) 

3,059,742 

439,362 

2.267,342 

353,038 

MARYLAND 

Annapolis  _ _ 

...(e) 

1,905,224 

359,604 

1,273,575 

107,303 

164,742 

Cumberland .... 

..(me)  11,518,028 

1,058,506 

9,359,924 

1,099,598 

Sunday  edition . 

...(S) 

956,472 

53,395 

788,610 

114,467 

^^*t®rstown .... 

. . .  (m) 

3,590,356 

596,722 

2,432,528 

561,106 

Maa . 

....(e) 

3,600,044 

601,160 

2,491,734 

507,150 

Stlisbtiry 

..(e) 

2,870,910 

492,352 

2,137,310 

158,354 

82,894 

City 

Paper 

Pub-  Total 
lished  Linage 

Athol . 

.  .News  . 

.  (e) 

1,416,366 

Beverly . 

.  .  Times . 

.  (e) 

2,372,296 

Brockton . 

.  Enterprise-Times . 

.  .  (e) 

5,171,516 

Cape  Cml-Hyannis . 

.  .Cape  Ciui  Standard 

Times . 

■  (e) 

1,840,762 

Fitchburg . 

..Sentinel  . 

(e) 

4,096,470 

Praniinghani . 

.  News . 

le) 

2,791,082 

Gardner . 

.  -Yeti'S . 

(e) 

2,321,970 

Gloucester . 

.  Times . 

(e) 

2,311,.596 

Greenfield . 

.  .Recorder-Gazette . . 

IC) 

3,351,376 

Haverhill . 

.  .Gazelle . 

.  .  (e) 

3,.504,354 

Holyoke . 

.  .  Transcript- Telegram^O 

4,630,291 

Hudson  . 

.  Sun . 

.  (el 

2,840,062 

Lowell . 

.  .Courier-Citizen  & 
Leader  . 

(me) 

(Hudson  i 

4,114,390 

Sun . 

.  (e) 

3,116,928 

Lynn . 

.  .Item . . . 

..(e) 

4,113,923 

Marllxiro . 

. .  Enterprise . 

-  (e) 

Xewhuryport . 

.  .News . 

.(e) 

1,790,138 

Xorth  Attleboro. , . . 

.  Chronicle . 

.  (e) 

(Cl 

1,603,980 

Bitlsfield . 

.  Berkshire  Eaule.  . 

.  .(e) 

5,660,945 

National 

Local 

lied 

Legal 

167,006 

1,148,126 

75,306 

25,928 

270,248 

1,862,593 

196,790 

42,665 

608,734 

3,036,730 

522,494 

103,558 

197,288 

1.442,560 

176,946 

23,968 

523,376 

3,185,518 

339,668 

47,908 

413,3.50 

1,966,146 

350,672 

60,914 

1.52,544 

1,920,800 

248,626 

607,886 

1,453.,562 

200,148 

42,000 

360,220 

2,772,308 

153,678 

65,170 

510,152 

2,544,363 

371,815 

78,024 

498,371 

3,584,312 

441,852 

105,756 

202,314 

2,479,708 

158,040 

(I.egal  included  in  local! 
n  ,Sun  soI<i  in  combination  with  Marlboro 
Knterprise) 

)0  562,016  2,826,042  640,468  85,864 

28  380,532  2,241,503  440,118  54,775 

>3  443,690  3,208.075  362,670  99,488 

(See  Hudson  Sun) 

18  289,676  1,500,462  . 

(Classified  and  legal  included  in  local) 


Quincy . Patriot  Ledger 

Salem . Xeu’s . 

Taunton . Cazelle . 


2.38,196  110,628 
.344,148  75,348 


Taunton . Cazelle . (e)  3,643,441 

Waltham . Xetcs-Tribii  ne . (e)  .3,956,1.88 

MICHIGAN 

Adrian . Telegram . (e)  .3,818,2.50 

Albion . Recorder .  (e)  1,320,4.38 

Ann  Arbor . Xeu’s .  (e)  6,049,148 

Hattie  Creek . Enquirer  L-  .\'eu'S. .  (e)  5,214,376 

Sunday  edition ..  .  (S)  9.57,542 

Total . (es)  6,171,918 

Hay  City . Times  ...  (e)  5,256,944 

Sunrlay  edition ....  (S)  1 ,148,784 

Total . (es)  6,40,5,728 

Henton  Harbor . Xeivs  Palladium.  .  .(e)  3,848,952 

Big  R.apids . Pioneer . (e)  1,334,.543 

Cadillac . Xeu’s .  (e)  2,005,615 

Dowagiac . Xezvs . (e)  1 ,287,426 

Kscanaba . Press . (m)  3,061,730 

Orand  Haven . Tribune . (e)  1 ,801 ,555 

Orand  Rapids .  Herald .  (m)  3,.336,200 

.Sunday  edition ...  (S)  2,895,970 

Total .  (ms)  6,232,170 

Press . (e)  9,004,646 

Greenville . Xews .  (e)  1,266,560 

Hillsdale .  Xeves . (e)  1,719,851 

Holland .  Sentinel . (e)  3,284,590 

Iron  Mountain . Xeu's . (e)  2,484,832 

Ironwood . Globe . (e)  2,474,286 

Jack.son . Citizen  Patriot . (e)  7,102,824 

Sunday  edition ...  (S)  1  ,.505,806 

Total . (es)  8,608,630 

Kalamazoo . Gazette . (e)  7,4.57,142 

Sunday  edition .. .  (S)  1,739,640 

Total . (es)  9,196,782 

I.ansing . Stale  Journal . (e)  8,795,.598 

Sunday  edition ....  (S)  1 ,283,261 

Total . (es)  10,078,8.59 

I.udington . News . (e)  1,904,408 

Manistee . News-Advocate . (e)  1,773,012 

Menominee .  Ilerald-I.eader . (e)  2,377,848 

Monroe . News  . (e)  3,758,538 

Muskegon .  Chronicle  . (e)  7,421,960 

Niles . Star . (m)  1,862,098 

Owosso . Argus-Press . (e)  3,309,936 

Petoskey .  News .  (e)  1,695,249 

Pontiac . Press . (e)  8,917,024 

Port  Huron . Times-II erald  ....  (e)  4,936,722 

Sunday  edition ....  (S)  707,294 

Total . (es)  5,643,890 

Royal  Oak . Tribune . (e)  2,842,90.3 

Saginaw . N  ews . (e)  7,350,686 

Sunday  edition ....  (S)  1,631,000 

Total . (es)  8,981,686 

Saulte  Ste.  Marie . News . (e)  2,.534,.598 

South  Haven . Tribune .  (e)  1,217,454 

Sturgis . Journal . (e)  2,179,604 


493,187 

969.181 

88,438 

53,174 

686,815 

4,197,466 

684,9.50 

91,714 

421,6,52 

4,021,542 

278,.586 

115,010 

410,914 

3,681,405 

510,226 

2,910,6.59 

222,556 

(Legal  included  in 

bical) 

207,235 

3,360,777 

:!;i0,S04 

57,372 

3.51 ,036 

3,072,862 

301,294 

93,0.58 

202,440 

969,108 

102,116 

46,774 

,511„574 

4,960,281 

,507,.528 

69,762 

662,994 

3,685,4.54 

825,976 

39,952 

84,1.30 

703,210 

170,202 

747,124 

4,388,664 

996,178 

39,952 

6.51,826 

3,8.50,168 

7,33,516 

21,4.34 

34,664 

976,332 

137,676 

112 

686,490 

4,826,.500 

871,192 

21, .546 

4.52,174 

2,6.89,946 

635,768 

71,064 

166,131 

990,1.57 

27,993 

150,262 

248,061 

1,. 597,172 

61,a32 

98,.550 

182,6.30 

928,172 

140,420 

36,204 

445,704 

2,480,114 

102,354 

33,558 

210,714 

1,375,878 

120.,5.54 

94,409 

560,.532 

1 ,805.052 

716,4,50 

194.166 

190,064 

2,238,488 

466,214 

1,204 

750,596 

4,103,540 

1,182,664 

195,370 

1,462,062 

5,486.208 

2.054.248 

2,128 

196,777 

840,501 

151.904 

77,378 

286,1.53 

1,148,105 

234,146 

51,447 

5.51  ,.565 

2,239,293 

413,931 

53,201 

385,336 

1,888,768 

102,634 

108,094 

323,4.56 

1,904,290 

194,359 

62,181 

7.50,666 

5,304,846 

996,324 

50,988 

67,872 

1,205,352 

232,078 

.504 

818,.53g 

6,510,198 

1,228,402 

51,492 

914,9.56 

5,074.720 

1,467,466 

66,122 

1,347,.542 

325,976 

981,078 

6,422,262 

1,793,442 

869,386 

6,642,972 

1,252,083 

31,157 

55,846 

1,015,749 

211,463 

203 

925,232 

7.658.721 

1,463,.546 

31, .360 

140,0.58 

1,. 5.52,124 

120,022 

92,204 

227,856 

1,545,156 

(I.egal 

included  in 

l<jcal) 

3.52,030 

1,755..502 

231,476 

38,840 

392,686 

2,823.534 

373,282 

169,036 

680,680 

5,499,438 

1,172,920 

68,922 

305,494 

1,280,538 

215,278 

60,788 

344,154 

2,718,607 

194,110 

62,975 

213,869 

1,219,069 

192,020 

70,291 

694,130 

6,976,351 

1,246..543 

629,972  .3,577.854  557,151 

30,800  .568,456  107,618 

660,772  4,146,310  664,769 

246,204  1,872,920  671,384 

797,076  5,045,782  1,. 396,7 10 

108,948  1,269,576  251,622 

906,024  6,315,358  1,648,332 

.307,.555  1,872,430  272,471 

166,040  877,310  72,590 

.302,778  1,718,.556  127,428 


MINNESOTA 

Allwrt  I,ea . Tribune . (e)  2,407,608  .307,272  1,615,180 


Austin .... 
Crookston . 


.Herald . fe)  3,371,.578 

Times .  (e)  1,263,744 


287,336  2,368,142 
200,900  8.38,712 


(Readers  lines  included  in  i 


Faribault . 

.  .News . 

(e) 

1,975,610 

218,414 

1,453,802 

215,768 

87,626 

Fergus  Falls . 

.  .Journal . 

.(e) 

2,160,650 

3,56,902 

1,. 533,672 

177,296 

160,550 

Hibbing . 

. .  Tribune . 

(e) 

2,557,674 

.391,874 

1,791,706 

249,606 

124,488 

International  Falls.  , 

.  .Journal . 

(e) 

1,119,384 

158,466 

831,054 

89,180 

40,684 

Little  Falls . 

. .  Transcript . 

.(e> 

1,289,148 

190,456 

887.f42 

163,020 

68,030 

.(e) 

3,877,440 

457,968 

3,008,418 

411,054 

Marshall . 

. .  Messenger . 

.(e) 

1,109,418 

232,314 

697,162 

135,450 

44,492 

Rochester . 

. .  Post-Bulletin . . 

.(e) 

3,633,613 

475,342 

2,577,388 

394,072 

186,811 

South  St.  Paul . 

. .  Reporter . 

.(e) 

995,662 

164,850 

729,568 

32,938 

68,306 

Virginia . 

.  .Enterprise . 

(e) 

1,941,096 

271,210 

1,476,378 

54,368 

140,140 

Willmar . 

. .  Tribune . 

.(e) 

1,675,6C2 

222,990 

1,244,554 

96,572 

111,486 

Winona . 

.  Republican-Herald. 

.(e) 

3,121,346 

398,482 

2,283,232 

344,988 

94,647 

ICoHtinued  on  page  X) 
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KO 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(^Continued  from  page  IX) 


MISSISSIPPI 

Pub- 

Total 

Display 

Claasi- 

City 

Paper 

liahed  Linafe 

National 

Local 

ficd 

Lecal 

Clarksdalo  . 

.  Register . 

..(e) 

1,918,574 

283,262 

1,427,762 

106,904 

100,646 

Greenville  . 

. .  Delta  Democrat- 

Times . 

.(es) 

3,087,644 

363,580 

2,388,120 

209,790 

126,164 

Hattiesburg  . 

.  .American . 

..(e) 

2,585,786 

317,912 

2,056,656 

105,714 

105,504 

Jackson  . 

.  .Clarion  Ledger. . . 

(ni) 

3,354,084 

581,952 

1,995,15' 

667,423 

109,558 

Xescs . 

..(e) 

3,107,623 

584,517 

1,643,818 

758,460 

12f,828 

Clarion  Ledger.  . 

..(vS) 

1,463,005 

114,078 

1,147,571 

200,186 

1,160 

News . 

..(vS) 

1,273,334 

110,682 

944,243 

217,693 

717 

Totals . 

.(ms) 

4,817,089 

696,030 

3,142,722 

867,609 

110,728 

Totals . 

.  (es) 

4,380,957 

695,199 

2,588,061 

976,153 

121,544 

McComb . 

a  Journal . 

..(e) 

690,313 

159,617 

489,916 

13,272 

27,608 

West  Faint  . 

,  T imes-Leader . . . . 

..(e) 

1,034,880 

225,000 

645,880 

14,000 

40,000 

MISSOURI 

Boonville . 

, .  .Kews . 

.(e) 

1,166,018 

143,752 

899,122 

109,060 

14,084 

Cape  Girardeau  . . . 

,  a  Southeast  Missourian 

(e) 

2,753,912 

362,460 

1,888,894 

502,558 

36,988 

Carthage . . 

. .  .Press . 

...(e) 

1,567,986 

158,088 

1,187,046 

154,462 

68,390 

Chillicothe . . 

. .  .Con5lituiion‘Trihune{<t) 

1,643,586 

227,444 

1,265,852 

150,290 

Columbia . . 

. .  .Missourian . 

..(e) 

1,868,734 

204,036 

1,541,190 

118,118 

5,390 

Tribune . 

...(e) 

2,684,780 

306,012 

1,976,114 

289,184 

113,470 

Excelsior  Springs. . 

. .  Standard . 

...(e) 

1,361,180 

118,000 

1,058,540 

131,460 

58,540 

Fulton . 

. ,  Sun-Catette . 

...(e) 

1,099,378 

108,220 

781,746 

134,050 

75,362 

Hannibal . 

. .  .  Courier-Post _ 

...(e) 

2,318,582 

394,002 

1,770,510 

154,070 

Jefferson  City  .... 

. .  .Capital  News  . . 

..(m) 

2,092,916 

375,802 

1,398,516 

234,598 

84,000 

Post-Tribune.  .  . , 

...(e) 

2,042,810 

378,532 

1,395,016 

236,264 

32,998 

Sunday  edition . . 

..(S) 

638,162 

42,644 

487,060 

106,652 

1,806 

Joplin . 

...Globe . 

.  (m) 

2,784,236 

523,306 

1,941,100 

300,398 

19,432 

Sunday  edition . . 

,..(S) 

1,409,520 

143,066 

1,057,350 

205,506 

3,598 

Total . 

(ms) 

4,193,766 

666,372 

2,998,450 

505,904 

23,030 

News-Herald _ 

...(e) 

3,199,490 

648,340 

2,056,600 

480,102 

14,448 

Kirksville . 

. .  .Express-News. . . 

...(e) 

2,042,250 

219,814 

1,636,698 

124,012 

61,726 

Marshall . 

. . .  Democrat-News . . 

...(e) 

1,964,906 

181,840 

1,582,850 

80,120 

110,096 

Maryville . 

a  a  .Forum . 

...(e) 

1,447,880 

160,874 

1,039,276 

191,828 

55,902 

Moberly . 

. .  .  Monitor-Index . . 

...(e) 

2,246,412 

243,894 

1,681,232 

212,632 

108,654 

Neosho . 

. .  .Democrat . 

...(e) 

1,176,000 

67,200 

1,022,700 

84,000 

2,100 

St.  Joseph . 

. . .  Gazette . 

..(m) 

1,690,850 

840,588 

254,142 

550,074 

46,046 

News-Press . 

...(e) 

4,376,428 

891,814 

2,960,832 

500,878 

22,904 

Sunday  edition . 

...(S) 

1,203,692 

213,612 

860,286 

129,654 

140 

ToUl . 

..(es) 

6,580,120 

1,105,426 

3,821,118 

630,532 

23,044 

Sedalia . 

.  a  .Capital . 

.  (ms) 

3,134,502 

342,748 

2,510,256 

195,426 

86,072 

Democrat . 

. .  (es) 

3,134,502 

342,748 

2,510,256 

195,426 

86,072 

Springfield . 

. .  .News . 

. .  (m) 

3,889,270 

665,672 

2,886,611 

322,133 

14,854 

Leader  &  Press. . 

...(e) 

3,932,901 

679,469 

2,899,421 

327,628 

26,383 

News  &  Leader. 

...(S) 

1,101,297 

89,649 

824,978 

184,233 

2,437 

Trenton . 

. .  .Republican-Times .  .  (e) 

1,463,238 

142,716 

1,150,296 

133,308 

36,918 

MONTANA 


.  (d) 

2,922,094 

722,492 

7.35,392 

106,568 

1,701,980 

530,236 

484,722 

135,688 

Sunday  edition . . 

.  (S) 

Total . 

.(ds) 

3,694,586 

841,960 

2,232.216 

620,410 

1,417,556 

358,638 

198,828 

41,244 

996,632 

270,452 

222,096 

46,942 

Sunday  edition. . 

.  (S) 

Total . 

(ms) 

1,776,194 

240,072 

1,267,084 

269,038 

Great  Falls . 

_ Tribune . 

..(m) 

3,673,096 

(Legal  included  in  classified) 
720,097  2,316,615  598,7.38 

37.646 

Sunday  edition . . 

.  (S) 

1,043,518 

100,891 

687,148 

251,664 

3,815 

Total . 

.  (ms) 

4,716,614 

820,988 

3,003,763 

850,402 

41,461 

Leader . 

...(e) 

1,902,152 

741,076 

1,045,6,32 

86,702 

28,742 

Havre . 

. . ,  .News  &  Sunday 
Journal . 

(ms) 

1,243,032 

223,678 

881,454 

137,900 

Lewiston . 

. . .  .Democrat-News. 

(ms) 

2,099  ,,566 

533,876 

1,286,040 

218,470 

43,260 

Telegram . 

...(e) 

581,770 

341,600 

57,470 

145,236 

Miles  City . 

. . .  .Star . 

...(e) 

981,792 

286,776 

,566,846 

109,942 

18,228 

Sunday  edition . . 

...(S) 

746,564 

42,770 

520,688 

153,636 

29,470 

Total . 

. . (es) 

1,728,356 

329,546 

1.087,.534 

263,.578 

47,698 

Beatrice . 

. . .  Sun . 

NEBRASKA 

...(e)  1,498,462 

249,592 

1,066,324 

102,382 

80,164 

Sunday  edition . , 

. .  .  (S) 

522,088 

40, .544 

452,830 

26,614 

2,100 

Total . 

. .  (es) 

2,020,550 

290,136 

1,619,154 

128,996 

82,264 

Columbus . 

_ .Telegram . 

...(e) 

1,781,822 

229,950 

1,322,132 

81,214 

148,526 

Fremont . 

. , .  .Guide . 

..(m) 

2,111,655 

135,769 

1,690,181 

250,953 

34,752 

Tribune . 

...(e) 

2,100,105 

322,448 

1,523,046 

200,018 

54,593 

Grand  Island . . . . 

. . . .Independent . 

...(e) 

3,763,942 

487,286 

2,691,430 

445,914 

137,312 

Hastings . 

. . . .  Tribune . 

...(e) 

2,874,690 

416,304 

2,109,982 

276,094 

72,310 

Kearney . 

...Hub . 

..(e) 

2,073,148 

227,584 

1,468,726 

175,840 

200,998 

News . 

.  -  (m) 

847,546 

46,802 

632,744 

67,200 

100,800 

Nebraska  City. . . 

. . .  .News-Press . 

.  (es) 

1,788,028 

234,344 

1,259,073 

166,416 

128,195 

Norfolk . 

. . .  .News . 

...(e) 

1,862,104 

286,342 

1,299,416 

231,336 

45,010 

North  Platte . 

_ Telegraph . 

...(e) 

2,534,190 

329,742 

1,998,5.56 

130,526 

75,266 

Scottsbluff . 

. .  .  Star-Herald . 

.  .  (m) 

1,860,285 

404,124 

1,456,161 

Sunday  edition . 

...(S) 

516,299 

27,209 

489,090 

Totals . 

. .  (ms) 

2,376,584 

431,333 

1,945,251 

(167,440  lines  classified,  79,660  lines  legal  included  in 
both  morning  and  Sunday.) 

NEVADA 


Las  Vegas . 

.(e) 

2,424,156 

324,079 

1,449,603 

535,458 

114,026 

NEW  HAMPSHIRE 

Claremont . 

,.(e) 

1,872,794 

23,254 

1,640,850 

103,418 

10,376 

Concord . 

. . Monitor  b-N.  H. 

Patriot . 

..(e) 

4,050,004 

709,632 

3,017,672 

210,226 

103,474 

Keene . 

..(e) 

2,685,042 

506,022 

1,061,274 

128,646 

(Legal  included  in  local) 

Laconia . 

..(e) 

1,868,328 

371,714 

1,188,236 

232,722 

75,656 

Portamouth. .. . 

..(e) 

3,031,752 

520,820 

2,282,000 

173,408 

45,525 

NEW  JERSEY 

City 

Paper 

Pub-  Total 
lUhed  Linage 

Display 

National  Local 

Classi¬ 

fied 

l^«l 

Asbury  Park . 

. .  . I'ress . 

.(es) 

4,753,070 

577,138 

3,656,560 

417,3.50 

«»,227 

Bayonne  . 

. .  Times . 

..(e) 

3,049,659 

499,464 

1,947,344 

508,998 

93,853 

Bridgeton  . 

. .  .Sews . 

..(e) 

2,983,120 

301,770 

2,434,362 

162,344 

64,644 

Elizabeth . . 

. .  Journal . 

..(e) 

7,586,712 

852,502 

5,430,950 

1,076,978 

226,282 

Hackensack 

. . .  Bergen  lire.  Record .  (e) 

5,047,686 

756,700 

3,160,836 

1,130,150 

Jersey  City . 

. .  .Jersey  Journal. . . 

..(e) 

4,886,023 

(Legal  included  in  classified) 
1,189,060  2,307,405  943,814 

445,744 

lAmg  Branch 

. .  Record . 

..(e) 

2,473,562 

347,956 

1,791,146 

242,214 

92245 

Millville . 

. .  .HepulUican . 

..(e) 

1,913,240 

247,926 

1,567,160 

58,002 

40,152 

Morristown 

. . .  Record . 

..(e) 

3,001,292 

329,616 

2,358,440 

189,154 

124,082 

New  Brunsvs*ick  . 

. .  Home  News  6* 

Sunday  Times.. 

.  (es) 

6,503,777 

587,356 

4,805,493 

848,400 

145,635 

(Other  classifications — 1 16,893  lines  included  in  totalj 


Passaic . . . 

. .  .Herald-News . 

..(e) 

5,314,931 

764,692 

3,527,049 

906, .ill 

Paterson . 

. Call . 

,  (m) 

5,361,031 

395,049 

4,132,281 

705,560 

128,141 

News . 

..(e) 

7,106,947 

871,508 

5,480,377 

560..580 

185,482 

Perth  Amboy 

...  News . 

..(e) 

4,186,010 

765,400 

3,015,970 

283,910 

120,730 

Plainfield . 

_ Courier -N  ews _ 

..(e) 

5,737,746 

670,206 

4,256,574 

838,194 

72,772 

Union  City  . 

. . .  .Hudson  Dispatch 

(m) 

3,747,544 

637,455 

2,226,411 

504,422 

3792M 

Vineland . 

_ Times . 

..(e) 

2,760,825 

226,772 

2,343,937 

153,482 

27,034 

Woodbury . 

...  Times . 

..(e) 

2,415,350 

255,640 

1,819,160 

247,408 

93,142 

NEW 

MEXICO 

Clovis . 

_ _  News-Journal . . . 

.(es) 

2.629.816 

.345,072 

1,813,994 

436,226 

34.024 

Gallup . 

. Independent.  _ 

..(e) 

1,538,351 

152,387 

1,300,024 

33,001 

52,930 

Hobbs . 

(es) 

2,994,390 

245,014 

2,053,324 

669,130 

28,922 

Las  Cruces 

.(m) 

781,152 

137,984 

531,172 

56,964 

55,032 

Sunday  edition . 

.  (S) 

274,302 

10,822 

246,302 

15,736 

1,442 

Total . 

(ms) 

1,055,454 

148,806 

777,474 

72,700 

56,424 

Portales . 

..(e) 

933,479 

69,048 

826,742 

17,229 

20,460 

Raton . . 

, . . .  Range . 

..(e) 

1,168,388 

214,073 

855,260 

45,375 

53.680 

Roswell . 

_ Dispatch . 

.  .(m) 

1,692,039 

137,018 

1,076,970 

309,065 

69,986 

Sunday  edition . 

..(S) 

590,032 

26,488 

500,738 

61,840 

966 

Total . 

(ms) 

2,182,071 

163,506 

1,576,708 

370,905 

70,962 

Record . 

...(e) 

2,163,084 

196,434 

1,698,382 

233,520 

34,748 

Santa  Pe . 

. New  Mexican . . 

...(e) 

2,671.046 

366,422 

1,645,084 

547,918 

111,622 

Sunday  edition . 

..(S) 

270,718 

7,364 

180,950 

82,404 

Total . 

. . (es) 

2,941,764 

373,786 

1,826,034 

630,322 

111,622 

(Sunday  edition  started  publication  June  1st) 


Tucumcari . 

News . 

.(e) 

1,075,634 

131.894 

824,418 

87,304 

32,018 

Amsterdam . 

.  Recorder . 

NEW  YORK 

.(e)  4,128,269 

432,776 

3,242,416 

368,998 

84,07» 

Auburn . 

.  Citixen-.A  drertiser . . 

.(e) 

3,086,846 

384,972 

2,384,620 

230,860 

86,39« 

Batavia . 

.News . 

(e) 

3,565,126 

368,382 

2,884,772 

239,994 

71,988 

Binghamton . 

.  Sun . 

(m) 

3,358,390 

245,560 

2,380,658 

496,510 

235,482 

Canandaigua . 

Messenger . 

.(e) 

1,730,624 

210,532 

1,263,234 

190,736 

66,122 

Corning . 

Leader . 

(e) 

3,097,353 

3o4,980 

2,542,820 

163,037 

26,511 

Cortland . 

.Standard . 

(e) 

3,133,268 

357,344 

2,568,155 

134,412 

73,357 

Dunkirk . 

.Observer . 

.(e) 

4,444,018 

200,352 

4,068,722 

88,399 

86,54! 

Endicott . 

Bulletin . 

(e) 

2.378,922 

193,872 

1,835,260 

332,318 

17,473 

Geneva . 

Times . 

(e) 

2,539,516 

259,434 

2,056,236 

173,600 

50,244 

Gloversville  &  Johns¬ 
town  . 

.Herald . 

(m) 

2,899,638 

428,428 

2,034,592 

316,204 

120,414 

Leader-Republican 

..(e) 

3,507,448 

426,454 

2,646,434 

313,110 

121,450 

Herkimer . 

.  Telegram . 

.(e) 

2,803,468 

272,206 

2,260,461 

85,050 

185,751 

Hornell . 

Tribune . 

(e) 

2,366,368 

285,114 

1,888,257 

170.590 

22,407 

Hudson . 

Register . 

.(e) 

1,899,345 

186,776 

1,454,669 

126,902 

130,998 

Star . 

(m) 

1,887,662 

252,910 

1,380,400 

147,112 

107,240 

Ithaca . 

Journal . 

.(e) 

4,088,476 

391,608 

3,217,774 

416,122 

62,972 

Kingston . 

.Freeman . 

.(e) 

4,231,710 

452,242 

3,279,948 

341,432 

158,088 

Little  Falls . 

.Times . 

(e) 

2,072,620 

210,265 

1,598,067 

47,0.54 

217,234 

Lock|K>rt . 

.  Vnion-Sun  &• 
Journal . 

.(e) 

3,600,030 

383,614 

2,543,142 

302.722 

370,552 

Malone . 

.  Telegram . 

.(e2 

1,779,302 

203,070 

1,387,372 

1.38,880 

49,980 

Middletown . . 

Times-HeralJ . 

(e) 

3,413,2.37 

405,559 

2,726,038 

2.52,331 

29,309 

Newburgh-Beacon . . 

News . 

.(e) 

4,163,621 

516,998 

3,213,589 

380.908 

.52,166 

New  York . 

.Journal  of 

Commerce . 

.(m) 

2,630,1,58 

1,033,027 

.52,886 

1,3.54,008 

190,237 

Xorwich .  Sun . (e)  1,758,638 

North  Tonawanda  . .  A’rar .  (e)  2,027,770 

Nyack . Journal-Xeus . (e)  1,906,052 

Ogdejisburg . Journal . (e)  1,911,410 

Olean . Times-IIeralJ  . . . .  (e)  4,478,250 

Oneida .  Pispatch .  (e)  1,250,693 

Oneonta . Star . (ni)  2,773,876 

Oswego . PallaJium-Times . .  (e)  3,801,098 

Plattsburgh . Press 


252,756  1,3.53,842 
188,025  1,700,992 
268,826  1,218,781 
288,666  1,490,472 
378,602  3,489,780 
216,486  989,080 

222,313  2,291,828 
.348,796  3,065,818 


68,012  84,028 

97,392  41,261 

2.35,814  182,631 
90,.538  41,734 

516,012  93,856 

23,527  21,600 

214,039  45,696 

182,546  203,938 
86,479 


Staten  Island. 


Wellsville .... 
White  Plains. 


.  Press . 

.(Ill) 

1,889.472 

294,.541 

1,. 307 ,058 

201,394 

.Union-Gazette _ 

..(e) 

1,564,220 

127,200 

1,437,020 

.Sunday  Courier.. . 

.  (S) 

1,788,206 

74,865 

1,417,227 

274,022 

.  Sentinel . 

..(e) 

3,341,890 

356, .578 

2,645,653 

180,460 

.  Republican-Press . 

(e) 

2,260,731 

34,678 

2,132,186 

81,452 

Saratogian . 

..(e) 

2,973.992 

326,928 

2,225,216 

288,582 

.Advance . 

..(e) 

5,267.925 

536.616 

3,669,367 

958,328 

.Observer-Dispatch. 

..(e) 

8,295,000 

1,048,894 

5,975,102 

1,221,878 

Sunday  edition . . , 

.  .(S) 

902,426 

69,454 

629,916 

202,524 

Total . 

.  (es) 

9,197,426 

1,118,348 

6,605,018 

1,424,402 

Press . 

.(m) 

4,822,692 

273,896 

3,138,030 

1,242,052 

.  Reporter . 

..(e) 

1,477,598 

178,356 

1,167,866 

103,376 

.Reporter . 

..(e) 

4,409,062 

196,742 

3,311,084 

733.250 

NORTH 

CAROLINA 

.  Citizen . 

(m) 

4,403,014 

601,622 

3,263,106 

520,744 

Times . 

..(e) 

4,196,220 

602,042 

3,022,222 

513,562 

Citizen-Times . . . 

.  (S) 

1,384,432 

107,030 

994,231 

281,876 

Times-News . 

(es) 

2,407,202 

234,626 

1,869,994 

278,292 

.  Tribune . 

..(e) 

2,002,293 

181,138 

1,595,307 

189,807 

Sunday  edition . . 

..(S) 

602,239 

20,126 

531,769 

47,451 

ToUl . 

.(es) 

2,604,532 

201,264 

2,127,076 

237,258 

.Herald . 

(m) 

3,320,954 

761,698 

2,194,108 

365,148 

Sun . 

..(e) 

4,182,836 

764,540 

2,036,556 

481,740 

Herald-Sun . 

..(S) 

1,081,752 

69,132 

843,458 

160,162 

City 

Blizatx 

Fayetti 

Gaston 

Goldsl) 

(Weens 


Gteen' 
Hende 
Hickoi 
High  I 

Eanni 


22,092 

159,193 

12,415 

13.3,266 

103,614 

49,126 

532 

49,658 

168,714 

28,000 

167,986 


1,295 


(Legal  included  in  display) 
{Contimud  oh  pog*  Xl) 
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Min< 
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Ath( 

Belli 

Belli 

Can 

Can 
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Chil 
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Co^ 

De6 

Dell 

Do\ 

Eas 

Ely 


Fini 

Fos 


C«1 

Hai 

Iroi 
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NORTH 

Paper 
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Pub-  Total  Display 

lished  Linage  National  Local 

Classi¬ 

fied 

Legal 

gliubeth  City  . . . 

. .  .  Advance 

.  .  (e) 

1,741,887 

297,094 

1,276,187 

151, .508 

17,098 

Fayette''"*^  . 

. .  . ( }hs€rver  . 

...(e) 

2,415,207 

339,846 

1,859,844 

96,664 

118,853 

Otstooia  • 

. .  .Gazette . 

...(e) 

2,282,126 

247,296 

1,865,206 

104,412 

65,212 

(Vildsb-wo . 

.  .  ..Veu's-.4rgiis.  .  .  . 

..(e) 

1,629,950 

189,168 

1,275,078 

111,902 

53,802 

(lieensli-ro . 

.  .  Xews . 

.  .  (m) 

3,890,670 

670,999 

2,545,039 

674,632 

Sunday  edition . 

..  (S) 

1,745,016 

181,265 

1,409,065 

1.54,686 

Total . 

.  (ms) 

5,635,680 

852,264 

3,954,104 

829,318 

Record . 

..(e) 

3,843,154 

711,123 

2,406,768 

725,263 

Greenville  . 

.  .  .  .  News  Leatler  . . 

(ms) 

969,416 

119,154 

802,088 

32,158 

16,016 

Hendersonville  . 

.  .  .  TimeS’Stu's .  . , . 

...(e) 

1,116,444 

131,600 

879,438 

17,472 

87,934 

Hickory . 

. . . .  Record . 

..  (e) 

2,598,644 

239,520 

2,166,770 

137,150 

55,204 

High  Ibdnt . 

. .  (es) 

3,938,018 

413,728 

2,924,278 

443,674 

156..338 

Caooapoli''  . 

.  Independent ... 

.  (ms) 

4,073,286 

137,200 

3,517,430 

362,880 

32,256 

(aniituii  . 

.  Free  Press . 

...(e) 

(Total 

1,644,440 

includes  23,520  lines  of 
256,410  1,237.194 

delinquent  tax) 
64,750  86,086 

Raleigh . 

3,701,264 

727,650 

2,578,212 

352,184 

43,218 

Sunday  edition . 

...(S) 

1,355,438 

126,882 

1,032,192 

191,646 

4,718 

Total . 

.  (ms) 

5,056,702 

854,532 

3,610,404 

543,830 

47,936 

Rocky  Mount 

.  .  Telegram . 

...(e) 

2,485,560 

390,824 

1,933,834 

112,504 

48.398 

Salisbury . 

.  . . .  Post . 

...(e) 

2,697,870 

284,578 

2,047,290 

291,872 

74,130 

Sunday  edition . 

..  (S) 

908,250 

62,076 

754,320 

91,826 

28 

Total . 

. . .  (es) 

3,606,120 

346,654 

2,801,610 

383,698 

74,158 

. . .  (e) 

1,781,836 

188,762 

349,092 

1,470,434 

999,115 

122,640 

76,207 

Wilson  . 

. . . .  Times . 

..(e) 

1,503,431 

77,751 

Bismarck . 

. . .  .Tribune  . 

NORTH  DAKOTA 

..(e)  2,109,023  423,710 

1,344,609 

254,772 

85,932 

Fargo . 

_ _  Forum . 

.  .(m) 

3,893,766 

704,544 

2,722,217 

466,209 

796 

Forum . 

..(e) 

4,186,372 

702,609 

2,717,630 

656,695 

109,438 

Sunday  edition . 

...(S) 

1,006,537 

70,847 

732,615 

203,010 

65 

Grand  Forks . 

...  Herald . 

.  (m) 

2,630,432 

461,818 

1,829,436 

244,244 

94,934 

Herald . . 

...(e) 

2,724,192 

467,754 

1,852,958 

308,518 

94,962 

Sunday  edition . 

...(S) 

901,306 

54,180 

718,340 

128,198 

588 

Jamestown . 

_ Sun . 

..(e) 

1,707,146 

216,188 

1,364,496 

58,408 

68,054 

Mandan . 

....  Pioneer . 

...(e) 

1,706,176 

210,601 

1,250,172 

201,779 

41,164 

Minot . 

. . .  .News . . 

...(e) 

(Total  includes  2,460  readers  lines) 
2,533,356  405,986  1,716,134  309,722 

101,514 

Valley  City . 

_ Times  Record. . . 

...(e) 

1,518,834 

610,186 

833,343 

10,548 

64,757 

Williston . 

_ Herald . 

...(e) 

1,379,604 

164,685 

1,044,052 

102,634 

68,233 

Ashland . 

.  . .  .Times-Gazette. . . 

....(e) 

OHIO 

3,302,530 

296,926 

2,587,060 

344,918 

73,626 

Ashtabula. . 

....  Star-Beacon . . . 

. .  (m) 

4,368,189 

318,360 

3,567,438 

357,938 

113,792 

Athens . 

. . .  .Messenger . 

. .  .  (es) 

(Total  includes  10,661  readers  lines) 
3,328,649  363,216  2,317,332  601,717 

46,384 

Bellefontaine .... 

_ .Examiner . . 

. . .  .  (e) 

2,314,646 

241,052 

1,773,786 

268,128 

31,680 

Bellevue . 

_ Gazette . 

....(e) 

949,591 

116,766 

798,896 

26,627 

7,302 

Cambridge . 

_ Jeffersonian . . . , 

....(e) 

2,735,880 

261,797 

1,994,569 

405,051 

74,463 

Canton . Repository . (es)  12.742,744  1.450,708  8,887,816  2,145,906  229,390 

(Total  includes  28,924  readers  lines) 


Celina . 

, . .  .Standard . 

.  (e) 

1,090,138 

272,538 

654,080 

81,760 

81,760 

Chillicotbe . . 

, . .  -News-Advertiser. 

.  (m) 

2,995,944 

327,166 

2,334,710 

303,646 

30,422 

Gazelle . 

..(e) 

3,025,008 

327,292 

2,344,944 

304,584 

48,188 

Sunday  edition . . . 

,  (S) 

652,176 

21,784 

531,748 

96,796 

1,848 

Ctrcleville . . 

. ..  Herald . 

..(e) 

2,103,934 

193,956 

1,524,362 

315,840 

69,776 

Conneaut . . 

. . .  .News-Herald . 

.  (e) 

2,292,634 

221,863 

1,988,518 

75,7,39 

4,514 

Coshocton . . 

. . . .  Tribune . 

..(e) 

2,775,027 

312,914 

1,990,327 

418, ,558 

53,228 

Defiance . 

, . .  .Crescent-Xeu's . ... 

..(e) 

1,977,8.36 

249,326 

1„561,224 

122,108 

45,178 

Delaware . 

, .  .  .Gazelle . 

.  .(c) 

1,603, .322 

184,926 

1,189,.566 

17.3,810 

55,020 

Dover . 

. .  Reporler . . 

..(e) 

2,580.879 

211, (K)l 

2,120,139 

202,916 

46,823 

East  Liverpool . . . . 

, .  .  Rrciew . . 

..(e) 

5,206.978 

4.54,272 

4,0.53.112 

6.34,494 

65,100 

Elyria . 

, .  .  Chronicle-Tele¬ 
graph . 

.  (m) 

4,497,9.30 

.398,342 

3,466,648 

.5.57,844 

75,096 

Findlay . 

.  . .  Republican-CourKr.Cn!) 

4,72.3,667 

365,512 

3,715,.569 

565,880 

76,706 

Fostoria . . 

,  .  .  Rti'ieu' . 

..(e) 

2,265,801 

440,117 

1,744,738 

60,521 

20,425 

'Times . 

.  (e) 

1,925,336 

1.34,652 

1,6.34,444 

1.39,860 

16,390 

Fremont . 

, . .  .News-Messenger. 

.  (Ill) 

3,347,422 

317,478 

2,766,484 

186,8.30 

48,994 

(Total  incliKlcs  27,636  readers  lines) 
(ialion . Inquirer . (e)  1,337,000  112,032  1,090,152  134,806 


Hamilton . 

.  .Journal-News. . 

..(e) 

4,682,594 

663,740 

3.47.5,122 

353,.528 

190,204 

Innton . 

. .  Tribune . 

.(e) 

1,8.37,.360 

2.37,,5.38 

1,3.52,750 

128,240 

118,832 

Sunday  edition 

.  (S) 

605,388 

69,482 

503,356 

26,978 

5,572 

Total . 

.  (es) 

2,442,748 

307,020 

1,856,106 

155,218 

124,404 

Kenton . 

.  Neus-Repuhlica 

..(e) 

2,125,747 

166,600 

1,787,110 

144,620 

27,417 

Lancaster  . 

.  Eagle-Gazelle. . . 

..(e) 

3,311,574 

.307,118 

2,44.3,126 

4.50,0.30 

111, .300 

Lima. 

.  Xeu’s . 

..(e) 

5,6.55,035 

668,318 

4,101,357 

704,606 

180,754 

Sunday  edition 

..(S) 

1,287,271 

81,088 

920,989 

275,856 

9,338 

Total . 

.(es) 

6,942,306 

749,406 

5,022,346 

980,462 

190,092 

Logan . 

.  News . 

.  (e) 

1,291,318 

164,430 

1,061,998 

36,876 

28,014 

Lorain . 

.  .Journal  cr*  Time 
Herald . 

.  .(e) 

5,0.37,445 

421,.337 

3,6.5.5,302 

8.50,080 

110,726 

Mansfield  . 

.  .  News-Journal  . 

..(e) 

5,320,896 

653,184 

.3,596,894 

99.3,902 

76,916 

Sunday  edition 

..(S) 

907,060 

21,672 

640,164 

244,468 

756 

Total . 

.(es) 

6,227,956 

674,8.56 

4,237,058 

1,238,370 

77,672 

Marietta . 

..Times . 

.  (e) 

3,095,932 

379,232 

2,187,710 

422,814 

106,176 

Marion  . 

.  .Slar . 

..(e) 

5,444,264 

527,268 

.3,986,724 

859,796 

70,476 

Martins  Ferry . 

.  .  Times . 

..(e) 

4,241,138 

276,924 

3,559,963 

357,723 

46,528 

Marysville . 

. .  Tribune . 

.(e) 

1,226,561 

125,711 

982,249 

95,718 

22,883 

Massillon  . 

. . Independent .  . . 

..(e) 

4,761,624 

382,102 

3,506,230 

219,744 

653,548 

Middletown . 

.  Journal . 

..(e) 

4,859,050 

445,144 

3,620,106 

707,000 

86,800 

News-Journal . . 

..(S) 

1,196,930 

69,370 

898,548 

228,956 

56 

Total . 

..(es) 

6,055,980 

514,514 

4,518,654 

935,956 

86,856 

Newark . 

.  .Advocate  &*  Arnerican 
Tribune . (e) 

4,565,778 

427,378 

3,494,806 

565,852 

77,742 

New  Philadelphia . . 

.  .Times . 

..(e) 

2,507,260 

358,134 

1,884,624 

197,848 

66,654 

Wnesville . 

. .  Telegraph . 

..(e) 

3,246,744 

311,486 

2,586,682 

241,056 

107,520 

Fortamouth . 

.  .Times . 

..(e) 

5,266,128 

595,112 

3,933,258 

636,048 

101,710 

Sunday  edition . . 

..(S) 

1,448,272 

127,218 

1,097,054 

223,790 

210 

iivenna-Kent . 

Total . 

..(ea) 

6,714,400 

722,330 

5,030,312 

859,838 

101,920 

. .  Record  &*  Courier- 
Tribune . 

..(e) 

3,304,294 

607,110 

2,343,992 

293,202 

59,990 

Solem.. 

.  .News . 

..(e) 

3,200,556 

326,692 

2,435,950 

406,154 

32,770 

Sandusky 

.  .News . 

..(e) 

1,761,973 

134,512 

1,289,526 

232,438 

105,496 

Registo . 

.(nw) 

3,223,080 

411,068 

2,480,030 

269,444 

62,538 

Star-Journal . 

..(e) 

3,195,066 

407,414 

2,491,104 

265,818 

30,730 

OHIO — Continued 


City 

Paper 

Pub-  Total 
lished  Linage 

Dll  play 

National  Local 

Classi¬ 

fied 

Legal 

Springfield  . 

.  .  Sun . . 

.  (m) 

5,452,990 

791,882 

3.681,864 

937,496 

41,748 

News . 

. .  (el 

5,524,414 

794,360 

3,719,464 

939,792 

70,798 

News-Sun . 

.  (S) 

1.150,436 

126,574 

812,504 

210,210 

1,148 

Steubenville . 

.  .  f/eralJ-Star . 

...(e) 

( Morning 

7,729,540 

and  evening  copy  run  in  combination — 
Sunday  copy  separate.) 

710,178  6,017.970  739,718  149.856 

Tiflin . 

, .  .idverliser-'Trihune. .  ^e) 

2,668,981 

(Total  includes  reader 
300.385  2,070,320 

s  lines') 
245,644 

52.632 

Toronto . 

. .  Tribune.  . 

.  (e) 

1,835,446 

520,000 

1,260,194 

39,810 

15,322 

Troy . 

.  News . 

.  (e) 

1,925,200 

231,642 

1,410,013 

247,456 

36,089 

Uhrichsville . 

..Chronicle . 

.  (e) 

1,486,702 

180,166 

1,169,434 

107,212 

29,890 

Urbana . 

.  Citizen . 

.  (e) 

1,658,333 

186,564 

1,158,108 

113,501 

2(K).160 

Van  Wert . 

. .  Times-Bulletin  . 

..(e) 

2,157,078 

194,390 

1,706,558 

207,242 

48,888 

Warren . 

. .  .  Tribune-Chronicle .  .  (e) 

6,979,322 

510,776 

5,679,338 

708,624 

80,584 

Washington  C.  H. . , 

. .  .Record-IIerald.  . 

■ .  (e) 

2,302,608 

192,850 

1,879,514 

198,968 

31,276 

Wilmington . . 

. .  News-Journal  . . 

...(e) 

2,028,362 

185,584 

1,593,018 

204,400 

45,360 

Xenia . 

, .  Gazette . 

...(e) 

2,222,170 

281,792 

1,751,372 

159,572 

28,434 

Zanesville . . 

. . .  Times-Recorder 

■  ■  (m) 

4,454,604 

525,280 

3,208,954 

641,872 

78,498 

Signal . 

.  .  (e) 

4,380,031 

525,280 

3,208,964 

641,872 

3,925 

Times-Signal .  . 

.  . .  (S) 

772,926 

33,838 

687,876 

51,212 

.Ada . 

. .  Bulletin .  . 

OKLAHOMA 

..(e)  1,534,461 

(Legal  included  in  classified) 

235,422  1.116,317  121,486 

62,236 

Sunday  edition .  . 

.  (S) 

714,546 

65,408 

612,080 

37,058 

Totals  . 

. . (es) 

2,250,007 

300,8.30 

1,7  28, .397 

158,544 

62,236 

Altus . 

. . .  TimeS‘Democrat . 

.  (es) 

2,252,993 

211,195 

1,742,726 

154,928 

144,144 

Ardmore . 

. .  Ardmttreile . 

•  ies) 

2,514,834 

298,550 

1,839,432 

309,092 

67,760 

Bartlesville . 

. .  Examiner . 

.  (m) 

2,433,928 

242,648 

1,826,650 

283,262 

81,368 

Enterprise . 

..(e) 

1,531,516 

252,476 

1,003,.380 

262,262 

13..398 

Exan  iner-Enter- 
prise . 

...(S) 

724,262 

52,192 

581,140 

88,718 

2,212 

Blackwell . 

.  .Journal- Tribune. 

.  (es) 

2,330,706 

192,262 

1,760,668 

299,292 

78,484 

Bristow . 

.  Record . 

. .  ■  (e) 

547,806 

102,214 

4.33,184 

11,260 

1,148 

Chickaska . 

.  .  Express . 

.  (es) 

2,506,871 

275,054 

1,875,798 

241,100 

114,019 

Claremore . 

.  .  Messenger . 

.  (m) 

620,369 

33,601 

542,276 

28,770 

15,722 

Cushing . 

.  .Citizen . 

. .  (es) 

1,864,130 

162,524 

1,463,305 

205,580 

32,751 

Duncan . 

. .  Banner . 

...(e) 

1,485,216 

185,570 

1,077,958 

188,706 

32,982 

Sunday  edition . 

..  (S) 

354,060 

41,356 

271,936 

40,768 

Total . 

. .  (es) 

1,839,276 

226,926 

1,349,894 

229,474 

32,982 

Durant . 

. . .  Democrat . 

..(e) 

2,285,813 

311,192 

1,876,224 

83,737 

14,660 

Sunday  edition . 

. .  (S) 

427,291 

44,646 

365,345 

14,640 

2,660 

Total . 

.  .(es) 

2,713,104 

355,838 

2,241,569 

98,377 

17,320 

K1  Reno . 

. .  .  Tribune . 

...(e) 

1,354,752 

132,216 

1,027,960 

173,642 

20,944 

Sunday  edition . 

..  (S) 

290,444 

22,344 

228,760 

39,228 

112 

Total . 

, . . (es) 

1,645,196 

154,560 

1,256,710 

212,870 

21,056 

Bnid . 

. .  .News  &  Eagle.. . 

.(me) 

3,205,509 

361,164 

2,127,629 

627,396 

89,320 

Sunday  edition . 

..  (S) 

1,134,172 

4.3,096 

920,304 

159,222 

11,550 

Frederick . 

. .  Leader . 

.(me) 

1,527,752 

127,328 

1.133,463 

152,481 

114,759 

Guthrie . 

. . .  Leader . 

..(e) 

1,137,654 

155,092 

861,462 

82,782 

38,318 

Sunday  edition . 

..  (S) 

323,498 

20,440 

277,704 

24,682 

672 

Total . 

. . (es) 

1,461,152 

175,532 

1,139,166 

107,464 

38,990 

Holden  ville . 

. .  .Xews . 

...(e) 

1,677,213 

149,632 

1,232,835 

35,214 

259,532 

Lawton . 

. . .  Press . 

(ms) 

2,428,750 

.34.3„300 

1,923,530 

76,788 

84,952 

McAlester . 

. .  News-Capital .  .  . 

..(e) 

2,002,709 

274,1.32 

1,,578,175 

150,402 

Miami . 

. .  .Xews-Record . . . . 

...(e) 

1„554,701 

(Legal  included  in  classified) 
183,172  1,204,082  135,492 

31,955 

Sunday  edition . 

. .  (S) 

560,238 

54,111 

420,238 

85,875 

14 

Total . 

• .  (es) 

2,114,939 

237,283 

1 ,624,320 

221, .367 

31,969 

Norman . 

. .  .  Transcript . 

..  (e) 

1,411,746 

147,476 

1,088,416 

154,280 

21,574 

Sunday  edition . 

.  .  (vS) 

570,472 

27,230 

,i05.190 

38,052 

Total . 

. . tes) 

1,982,218 

174.706 

1,. 593, 606 

192,332 

21,574 

Okeriiah . 

. .  Leader . 

. .  (es) 

1.114,108 

89,333 

9.52, (HX) 

10,150 

62,625 

Pawhuska . 

.  .  .Journal-C  apital. 

...(e) 

1,747,169 

188,2.53 

1 ,368,46.5 

91,661 

98,790 

I’erry . 

.  . .Journal . 

. .  .  (e) 

1,819,244 

138,081 

1,287.!K).3 

343,518 

49,742 

I’onca  City . 

. .  News . 

- .  (e) 

2,307.620 

273,896 

1.734  ,.544 

230,762 

68,418 

Sunday  e<lition . 

. .  (S) 

697,3.s4 

51,016 

.562,016 

83,468 

8,54 

Total . 

. . (es) 

3,(H)4,974 

324,912 

2,296,560 

314,230 

69,272 

Sapulpa . 

.  .  Herald . 

...(e) 

1,345, 036 

161,38.5 

1,089,841 

81,466 

12,341 

Seminole . 

.  .  .  Producer . 

. . .(e) 

1 ,6.’'iH,3.53 

213,6.39 

1,324,772 

111,817 

8,125 

gSunduy  LMlition  . 

. .  (S) 

441.927 

.54,027 

331,876 

.54,951 

1,073 

Total . 

•  •  (es) 

2,1()0.2H0 

267,666 

1 ,6.56,648 

166.768 

9,198 

Shawnee . 

.  .  .  News . 

..(Ill) 

2, 117, .'■>.'>6 

284,746 

1 ,397,368 

334, ,586 

100,856 

Sunday  edith  n . 

. .  (S) 

627,074 

6.3,420 

483,280 

79,422 

952 

Total . 

(.Ills) 

2,744,630 

.348,166 

1 ,880,648 

414, (X)8 

101,808 

Slar . 

...(e) 

2,031,806 

287,7,56 

1,389,416 

337,806 

16,828 

Stillwater . 

. . .  Xeu  'S . 

. .  (e) 

1,133,979 

53,627 

871,39.5 

164,640 

44,317 

Sunday  edition . 

. .  (S) 

327,292 

283,612 

43,680 

Total . 

. . (es) 

1,461,271 

53,627 

1,1.5.5,007 

208,320 

44.317 

Press . 

. . (es) 

1,725,782 

128.072 

1,216,490 

379,568 

1,662 

WofMlward . 

.  Press . 

..  (e) 

1,262,044 

145,796 

l,04S,(Xi8 

63,714 

4,466 

Albany . 

, .  Democrat-Herald 

OREGON 

..(e)  1,7.32, .598 

322,784 

1,114,512 

222,824 

72,478 

Astoria . 

.  Astorian-Budfiet 

...(e) 

2.749,364 

493,609 

2,255,755 

247,252 

152,039 

Baker . 

. .  Democrat-Herald 

.  .  (e) 

1.8,58,1,57 

347,357 

1,2.34,034 

203,700 

73,066 

Ilend . 

.  Bulletin.. . 

. .  (e) 

2,620,926 

3.57,1,33 

2.042,187 

1.58,620 

62,986 

Corvallis . 

.  .Gazette-Times  .  . 

.  .  (e) 

2,028,264 

2(6), 096 

1,348,060 

332,780 

48,328 

Eugene . 

.  .Register-Guard .  . 

.  .  (e) 

3,679,569 

641, .598 

2,220,813 

737,460 

79,698 

Sunday  eflithm . 

.  .  (S) 

924,464 

44,510 

6.54,761 

224,080 

1,113 

Total . 

. . (es) 

4,604,0.33 

686,108 

2.875,.574 

961,540 

80,811 

Grants  Pass . 

.  Courier . 

..(e) 

1 ,979„5.30 

2.36,488 

1,117,872 

493,206 

131,964 

Klamath  Palls . 

. .  News  &  Herald .  . 

(mes) 

8, 065, .386 

1,265,362 

4,928,.532 

1,458,744 

403,312 

Marshfield  & 

North  Bend . 

.  .CfX)s  Bay  Times 

..(e) 

2,681,700 

333,886 

1,774,094 

344,788 

228,928 

Medford . 

.  .Mail  Tribune _ 

. . (es) 

3,275,496 

546,182 

2,208,.521 

435,365 

85,428 

Oregon  City . 

.  Enterprise . 

.  •  (m) 

1,402,211 

240,048 

845,514 

160,814 

155,835 

Pendleton . 

.  East  Oregonian. . 

...(e) 

2,239,222 

333,392 

1,735,678 

107,670 

62,482 

Roseburg . 

.  .News-Review . 

...(e) 

1,552,656 

289,002 

987,329 

204,638 

71,687 

Salem . 

.  Oregon  Statesman  (ms) 

3,273,768 

390,040 

2, .308,943 

456,284 

118,501 

The  Dalles . 

.  .Chronicle . 

...(e) 

1,765,540 

456,652 

1,065,274 

191,758 

51,856 

Allentown . 

..Call . 

PENNSYLVANIA 

.  (m)  9,317,812  1,097,068 

7,290,332 

766,514 

163,898 

Chronicle . . 

...(e) 

8,819,202 

1,107,666 

6,850,270 

745,024 

116,242 

Call-Chronicle. . . 

•  (S) 

1,297,198 

21,728 

1,141,042 

133,686 

742 

Aliquippa . 

.  GattUo . . 

...(e) 

2,412,914 

212,868 

1,778,084 

317,534 

104,398 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


SOUTH  CAROLINA— Continued 


(Continued  from  page  XI) 


City 


PENNSYLVANIA— Continued 


Pub-  Total 

Display 

Claisi- 

City 

Paper 

lished  Linage 

National 

Local 

bed 

Legal 

Altinma 

.Uirror. ..... 

. . .  (e) 

7,425,.586 

748,335 

5,802,125 

839,699 

35,427 

Tribune  .... 

.  .  .  (m) 

4,1'.»6,248 

298,690 

3,088,988 

587,244 

.Am1»n4lKC 

.  .  .  Citizen . 

...  (e) 

2,410,729 

230,266 

1,767,872 

309,400 

103,191 

Iteaver  Kails  .  .  . 

.  .  .  XeiCS-Trihune 

. . . .  fe) 

5,025,482 

346,556 

4,176,886 

370,160 

131,880 

H  ethlehein 

.  .  .Globe-Times .  . 

.  . .  (e) 

6,679,714 

762,580 

5,355,882 

464,880 

96,.372 

Hra(lf*>rd . 

.  .  lira  8:  Star- 

Reconl  .  .  . . 

.  (me) 

3,8.52,0.’i6 

275,531 

3,256,718 

258,398 

61,40!) 

Jtrownsville 

...  Telegraph .... 

...(e) 

2,044,140 

208,418 

1,670,242 

110,796 

54,684 

liutler . 

..  .Eagle . 

. . . . (e) 

5,512,836 

447,790 

4,257,540 

658,854 

148,652 

...  (e) 

2, .'535,344 

Chester. . 

....  Times . 

...(e) 

5,718,330 

567,718 

4,144,260 

770,917 

2.35,435 

Clearfield 

.  .  .  Progress . 

....(e) 

2,539,418 

243,292 

2,155,174 

102,620 

38,332 

...  (e) 

2,572,*.K)6 

Connellsville 

.  .  .  .Courier  . 

.  . .  (e) 

3,056,194 

247,746 

2,506,202 

210,098 

92,148 

S|>artanl)urg 


Paper 

Pub-  Total 
liahed  Linage 

Difplay 

National  Local 

Classi¬ 

fied 

Cit; 

Record . 

..(e) 

3,916,932 

598,669 

2,.599,606 

658,934 

59.723 

Texsr 

State . 

..(m) 

3,721,933 

634,066 

2,222,940 

762,618 

102,309 

Sunday  edition . 

...(vS) 

2,001,759 

178.811 

1,395.127 

404,543 

23278 

Tyler 

Total . 

,  .  (ms) 

5,723,692 

812.877 

3,618,067 

1,167,161 

125,587 

.  Kews . 

.  (ms) 

5,999,359 

892,001 

3,989,283 

1,017,892 

100.183 

Piedmont . 

...(e) 

5,688,885 

823,468 

3,888.818 

956,105 

20,494 

VTsco 

.  In  lex- Journal. . . 

. .  (es) 

1,802,125 

224.885 

1 .406,468 

124,859 

45,913 

Herald . 

...(e) 

2,108,946 

185,934 

1.627,626 

250,404 

44,982 

.Herald . 

.  (m) 

2,917,056 

515,272 

2,004,184 

327 ,.572 

70,028 

Journal . 

. . .  (e) 

2,970,632 

.561,764 

2,026,612 

335.370 

46,886 

Wich 

Herald-Journal. 

..  .(S) 

1,298,402 

.50,120 

976,486 

230.412 

41,384 

Item  . 

...(e) 

1,129,687 

229,818 

773,169 

10S,.5(X) 

18,200 

SOUTH  DAKOTA 


Oanville  ....  News . (m)  758,202 

l)<>nora  .  lleraid-.Xnierican. .  Ae)  2,810,038 

Kaston . Kree  I’rcss . (in)  3, .551 ,400 

lillwiKMl  City .  Ledufr . (e)  1,885,177 


tVetlysliuri; 
<  '.reenshiiri; 


t'.reciiville 

Hanover 

Homesieail 

linntiiiKton 


Times . (e)  2, .599, 2.54 

Review  .  (m)  4,378,472 

Trihiine .  (e)  4,340,784 

.  Keciirit-.\ri;tis .  (e)  2,268,231 

Snn . (e)  3,.593,1(K) 

.  Messent’er . (e)  2,104,8.52 

.\esis . te)  2,236,388 


107,002  588,000 

294,388  1,947,826 
155,568  2,938,320 
228,088  1 ,387,365 
202,860  2,210,754 

432. . 586  3,232,894 

431. . 578  3,237,934 
184  ,.367  1,987,190 
242,480  2,!«>7,7.50 
179,814  1,756,080 
224,420  1,817,018 


24,000  39.200 

.567,824  . 

372,576  84,942 


147,938  121,786 
137,172  48,46? 

608,230  104,762 
608,230  63,042 


Aljcnleen  . Aiiierican-Xcws.  . (me)  1,821,509 

Sunday  edition ....  (S)  524,300 

Huron . Huronite . (e)  1,827,052 

Mitchell . Republic . (e)  2,694,410 

Rapid  City .  Journal . (e)  2,201,626 

Sioux  Ralls . Xrgns-LeaJer . (el  3,852,002 

Sunday  edition ....  (S)  742,632 

Total . (es)  4,594,634 

Watert.iwn  . Tiiblic  Opinion  ...(e)  1,815,645 


378,636 

31,808 

297,300 

.327,178 

439,152 

855,904 

62,638 

918,542 

303,344 


1,112,692 

408,786 

1,266,181 

1,717,688 

1,385,888 

2,228,.i20 

554,624 

2,78;),144 

1,293,600 


219,735 

70.462 

196,063 

587,930 

257,908 

628,768 

125,370 

754,138 

1.50,.523 


no,44« 

13,244 

67,508 

61,614 

102,956 

138,810 


138,810 

68,178 


TENNESSEE 

Athens . I’osI- Athenian  . (e)  707,952 


59,371 

290,444 

125,3.56 

125,482 


42,383 

62,426 

43,602 

69,468 


Glizaliethton  .  Star . (e)  1,438,605 

Johnson  City .  Chronicle  It  l’ress.(niel  2,111,804 

Sunday  edition .  . .  .  (S)  1,006,710 


102,312  5.56,976 

183,775  1,0.52,422 
314,537  1,577,.595 
62,202  876,492 


32,480  16 

40,694  161 
219,672  . . . 

68,026  . . 


(I.,egal  included  in  classiOeili 


Jeannette . 

,  .  Snvs-Dis patch . . . 

..(e) 

2,233,405 

313,802 

1,726,7.36 

177,282 

15,582 

Kin^s[>4>rt . 

...  Times . 

.  .(e) 

2,215,066 

261,632 

1,8.51,024 

.57,036 

45,374 

Kane  . 

.  .  Republican . 

.  (e) 

1,809,180 

193,158 

1,513,618 

75,638 

26,766 

Sunday  e<Uti'>n . , 

AS) 

998,396 

51,310 

923,832 

20,454 

2,800 

Kittaniiiin; . 

.  Simpsons'  Leader- 

Total . 

.  (es) 

3,213,462 

312,942 

2,774,856 

77,4!K) 

48,174 

Times . 

..(e) 

2,917,292 

348,698 

2,316,300 

140,266 

112,028 

Murfreeslx»r(». . . . 

.  (e) 

1,0.39,108 

90,734 

8.52,166 

91,.518 

4,690 

Lanca'ster . 

.  Xew  Kra  K' Intelli 

Union  City . 

. . .  .Messenger . 

..(c) 

1,159,928 

116,410 

802,480 

218,554 

22,484 

Kencer  Jcmrnal. 

(me) 

6,319,439 

967,647 

4,199,241 

994,331 

158,220 

SunTlay  Xews .  .  . 

..(S) 

658,203 

27,102 

453,012 

178,089 

lEAAh 

Lanxlale . 

.  .\t>rth  Penn  Re- 

Abilene . 

.  .  .  Rep<irter-Xews 

.  (m) 

2,921,310 

539,3.36 

1,921,4.58 

460,516 

porter . 

..(e) 

1,591,044 

163,152 

1,233,633 

122,164 

72,0!)5 

Repiffter-Xeu's .  . . 

.  (e) 

3,083.122 

538,916 

1,970,612 

.573,594 

Lansford . 

.  .  Record . 

.  (e) 

2,582,640 

199,002 

2,337,144 

46,494 

Sunday  edition .  . 

.  (S) 

1,332,772 

60,,5.36 

1,141,.504 

1.30,732 

l.^eban<in . 

.  ..\'eu’S-Times . 

..(e) 

4,465,552 

468,888 

3,693,144 

152.698 

1.50,822 

Amarillo . 

.(m) 

3,745,616 

1,078,714 

1,792,000 

874,902 

Lewistown . 

.  .Sentinel  . 

..(e) 

4,632,642 

429,842 

4,172,336 

30,464 

Globe . 

..(e) 

4  218,4.52 

784, .560 

2,691,8.50 

742,042 

l.rOck.  Haven . 

.  I '.X press . 

..(e) 

2,268,960 

265,936 

1,916,309 

52,072 

34,643 

Xews-(.ilol)C  .... 

(vS) 

1,4.58,996 

129,724 

1,091,398 

237,874 

Mauch  Chunk  .  .  . 

.  .  I'imes-Xncs . 

..(e) 

1,873,661 

59,884 

1,694,212 

23,206 

96,3.59 

Times . 

..(e) 

1,464,255 

122,098 

962,319 

373,272 

6.566 

McKees{>ort . 

.  Xeu's . 

..(e) 

7,744,3.52 

494,174 

6,425,819 

660,.50,5 

163,8.54 

Austin . 

....  Aiiiericaii . 

.(m) 

4,322,038 

816,298 

2,759,652 

746,088 

Monessen . 

.  Independent . 

..(e) 

2,302.175 

207,698 

1,983,559 

79,040 

31,878 

Statesman . 

.  (e) 

4,313,736 

814,856 

2,756,376 

742,.504 

Xew  Castle  .... 

.  .Wu’j . 

..(e) 

6,655,970 

486,689 

5,555,781 

447,300 

166,200 

Ainerican-States- 

Xew  Kensinuton .  . 

.  .  lUspatch . 

..(e) 

5,198,438 

301,253 

4,.542,131 

245,518 

109,536 

man . 

. .  (S) 

1,6.36,306 

88,522 

1,145,816 

401,968 

Xorristown .  Times-lleraht .  (e)  5,.548,.312 

Oil  City . 

I’hoeniw  ille  .  . 


430,584  4,234,384  651,725  205,708 


(Legal  included  in  classinerl) 


Stroudsburg . 


Tyrone 
Uniontown . 


Wayneslxiro 


.  Derrick . 

(m) 

4,578,461 

349,781 

3,793,136 

382,928 

52,616 

Tribu  ne . 

..(e) 

1,697,269 

171,871 

1,193,752 

301,077 

30,56!) 

.  Republican . 

..(e) 

2,513,852 

343,684 

1,808,128 

280,826 

29,976 

Sunday  edition .  . 

.  (S) 

497,658 

5,397 

345,261 

136,612 

10.386 

(Total  includes  54»138  lines  Dept.  Store) 

Total . 

.  (es) 

2,194,927 

177,268 

1,539,013 

437,68!) 

40,957 

Mercury . 

(m) 

5,239,262 

4.37,584 

4,108,608 

5.55,758 

137,312 

HeaiitiuMit . 

..  Unlerprise . 

(III) 

4,389,066 

824, .596 

2,633,291 

912,613 

18,566 

Journal . 

..(e) 

4,137,658 

216,790 

3,777,004 

143,864 

Sunday  edition .  . 

.  AS) 

1,171,181 

147,346 

835,721 

186,004 

2,110 

(I.regal  included  in  classified) 

Total . 

(ms) 

5,560,247 

971,942 

3,469,012 

1,098,617 

20,676 

spirit . 

..(e) 

1,964,289 

265,871 

1,663,367 

17,373 

17,678 

Journal . 

. .  (e) 

4,397,850 

825,8!»6 

2,637,702 

912,614 

21,638 

.  Times . 

..(e) 

2,386,165 

200,510 

1,992,466 

148,374 

44,815 

Hig  Spring . 

.  .  .Herald . 

,  (es) 

2,440,998 

430,108 

1,654,646 

356,244 

.  Xeu'S-Dispatch  . . 

..(e) 

2,718,177 

301,8.59 

2,076,775 

258,496 

81,047 

(I.«gal  included  in  local) 

Herald . 

.  .(e) 

5,021,642 

465,584 

3,8.36,448 

679,574 

40,036 

Ikirgcr . 

. ..  Herald . . 

.  .  (es) 

1,984,445 

245,015 

1,376,970 

348,278 

14,182 

Herald . 

..(e) 

2,912,042 

246,568 

2,.507,176 

66,164 

92,134 

Hrenham . 

, . .  .  Banner-Press . . . . 

.  .(e) 

735,644 

184,884 

502,502 

47,040 

1,218 

.\merican  . 

.(m) 

1,807,341 

182,487 

1,332,014 

234,1.38 

58,702 

Hrownsville . . 

.  .  Herald . 

..(e) 

1,655,458 

412,972 

978,894 

236,-208 

27,3-28 

.C  entre  Times.  .  . . 

.  (e) 

1,797,092 

194,712 

1,495,424 

.58,422 

58,534 

Sunday  edition . . 

..(S) 

232,8.34 

199,752 

32,648 

434 

.  Recoril . 

(m) 

2,793,.574 

276,7.38 

2,221,450 

295,386 

Total . 

.  .(es) 

1,888,292 

412,972 

1,178,646 

268,8.56 

27.752 

Hem . 

.  (e) 

2,765,367 

343,882 

2,190,216 

139,076 

92,193 

Hr<»wnw«NKl . 

. ..  Bulletin . 

..(e) 

2,250,696 

212,716 

1,673,364 

360,696 

3,920 

Courier . 

..(e) 

2,.572,270 

222,1.38 

2,079,224 

203,688 

67,220 

Childress . 

. . . .  Index . 

, . . (e) 

1,063,186 

191,070 

749,310 

50,211 

72,595 

alley  Xeu’S . 

..(e) 

4,189,069 

161, .579 

3,581,116 

176,742 

269,632 

Sunday  edition . . 

..(S) 

327,784 

61  ..5.36 

246,440 

11,487 

18,321 

Review  . 

(m) 

1,802  ,.528 

175,798 

1,. 372,2 10 

254,532 

Total . 

.  .(es) 

1.300,970 

242,606 

995,310 

61,698 

90,916 

(Legal  included  in  classified) 

Ciirpus  Christi  . . 

. . . .  Caller . 

..(m) 

5,146,988 

850,444 

3,340,554 

939,372 

16.618 

Herald . 

.  .(e) 

1,602,664 

178,276 

1,. 348,466 

75,922 

Times . . 

...(e) 

4,786,614 

849,618 

3,136,-266 

776,216 

24,514 

Xe7vs-Slandard. . . 

.  (e) 

4, -204,608 

347,078 

3,305,473 

4.54,471 

97,586 

Callef-Tiiiies. . . . 

.  (S) 

1,678,264 

83,342 

1,346,562 

243,796 

4.564 

S'ews . 

.  (e) 

1,754,046 

197,988 

1,468,446 

70,966 

16,646 

Denton . 

_ Record-l'hronicle. 

..(e) 

2,739,226 

229,012 

2,-221,884 

288,330 

.Observer  &  Re- 

Edinburg . 

. . ,  .V'alley  Review. , 

.  (m) 

1,307,924 

160,921 

906,514 

220,725 

19,764 

|X)rter . 

,  (me) 

8,497,390 

700,028 

6,880,118 

793,576 

123,668 

('.ainesville . 

. . . .  Register . 

...(e) 

1,368,657 

294,112 

920,000 

142,720 

11.825 

Record-Herald.... 

..(e) 

2,231,269 

252,558 

1,661,702 

100,954 

216,055 

( lalveston . 

. . .  Xews . 

. .  (m) 

3,554,316 

536,158 

2,193,535 

824,623 

,  .Local  Xesi-s . 

..(e) 

2,980,368 

307,101 

1,886,604 

786,663 

Sunday  eilition . . 

..  (S) 

1,077,455 

95,220 

774,629 

207,606 

(I.«gal  included  in  classified) 

Total . 

.(ms) 

4,631,771 

631,378 

2,968,164 

1,032,229 

.  Sun<lay  Iiide])cn- 

Tribune . 

...(e) 

3,872, !»91 

631,166 

2,551,011 

690,814 

<letit . 

.  .(S) 

2,028,596 

68,283 

1,610,166 

25,424 

324,723 

(I.^gal  includeil  in  local  and  classifie<l) 

.  .(Vazette-Hulletin. 

■ .  (m) 

3,099,152 

492,100 

2,178,568 

428,484 

Harlingen . 

. .  .  .  Valley  Star . 

. .  (m) 

2,116,646 

430,8.50 

1,325,016 

349,342 

11,438 

5«n . 

.(e) 

4,902,796 

487,438 

3,786,874 

428,484 

Sunday  edition . 

...(S) 

634,802 

47,250 

420,350 

166,712 

490 

(Legal  included  in  classified) 

Total . 

.  (ms) 

2,751,448 

478,100 

1.745,.366 

516,054 

11.928 

. .  I  >is patch . 

...(e) 

9,216,606 

611,324 

7,612,754 

992,528 

Jacksonville . 

. . .  Progress . 

...(e) 

1,355,108 

218,400 

1,092,000 

26,208 

18,500 

(■azette K'  Daily. 

. .  (m) 

4,902,156 

227,444 

4,017,664 

657,048 

Laredo . 

...  Times . 

...(e) 

2,475,6-20 

345,996 

2,025,282 

81,774 

22,568 

.4 

(I.,egal  included  in  classified) 

.Sunday  edition . 

..AS) 

706,664 

30,.3.38 

654,584 

15,414 

6,328 

RHODE  ISLAND 


Newport . 

..(e) 

5,0!)4,145 

365.623  4,480.470 
(Legal  included  in 

248,052 

local) 

Pawtucket . . 

..(e) 

6,642,398 

914,327  5,204,793 

523,278 

(Legal  included  in  local) 

Westerly . 

..(e) 

2,288,146 

214,907  1,954,274 

118,965 

Sunday  edition . . 

..(S) 

293,300 

19,369  248,255 

25,676 

Total . 

. .  (es) 

2,581,446 

234,276  2,202,529 

144,641 

(Legal  included  in  classified) 

Woonsocket .... 

. Call . 

,..(e) 

4,132,492 

625,451  3,410,463 

96,578 

Total . (es)  3,182,284 

Avalanche . (m)  6,754,314 

Journal . (e)  6,747,622 

Avalanche-Journal  (S)  2,990,988 

Xeu's . (e)  1,538,936 

Sunday  edition . . . .  (S)  610,643 

Total . (es)  2,149,579 

.  Xeu's-Messenger.  ..At)  2,044,644 
Sunday  edition . , , .  (S)  847,966 

Total . (es)  2,892,ol0 


1,456,952 

412,706 

132,819 

53,128 

185,947 

268,394 

67,102 

335,496 


(I.,egal  included  in  local) 


Anderson 

Charleston 


SOUTH  CAROLINA 

.  Independent -Tribune 

ItMail . (mes)  3,437,177 

News  &  Courier. . .  (m)  3,294,592 
Sunday  edition ....  (S)  1,783,138 

Total . (ms)  5,077,730 

Post . (e)  5,024,628 


369,122  2,337,104 
857,374  2,091,740 
136,206  1,486,730 
993,580  3,578,470 


689,136 

345,478 

160,202 

505,680 


41,815 


McAllen .  Monitor . (e) 

Sunday  edition . . . .  (S) 

Total . (es) 

I’alestine . Herald  &*  Press. . .  .(e) 

Sunday  edition ...  AS) 
Total . (es) 


1,512,266 

192,360 

1,704,626 

1,426,628 

443,912 

1,870,540 


056,340  3,601,640 J|  466,648 


Sherman . Democrat . (es) 

Sweetwater . Reporter .  (es) 


2,978,080 

2,118,550 


376,334  2,679,866  97,188 

771,568  4,508,700  1,4.'>3,004 

784,602  4,488,372 

192,010  2,376,080 

179,097  1,203,175 

71,640  481,266 

250,737  1,684,441 

321,734  1,454,516 

53,620  727,244 

375,354  2,181,760 

(I.«gal  included  in  local) 

335,160  912,310  238,910 

.  167,146 

1,079,456 
877,968 
277,564 
480,186  1,155,532 

(Legal  included  in  classihed) 
368,774  2,433,060  176,246 

331,016  1,659,308  109,886 


28.896 

21,042 

17,696 

10,192 

23,845 

4,609 

28,454 


335,160 

359,478 

120,708 


25,214 

264,124 

189,182 

45,640 

234,822 


Logs 

0gd« 


25,886 

25,886 


18,340 


Ban 

Ben) 


Bra) 

Bur! 


Nev 

Rut 


Ale 

Cbi 


CUI 

Co 

Da 
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TEXAS — Continued 


WEST  VIRGINIA— Continued 


Sunday  edition . . .  (S) 

Telegraph . (m) 

Couritr-Times . (e) 

Sunday  edition . . .  (S) 


Pub- 

Clasai- 

Pub- 

Total 

Display 

Classi- 

liahad  Linage 

National 

Local 

fied 

Legal 

City 

Paper 

Ushed  Linage 

National 

Local 

fied 

Legal 

.  .(m) 

2,672,014 

687,850 

1,416,296 

550,606 

17,262 

Martinsburg . 

. . .  .Journal . 

...(e) 

2,718,772 

299,712 

2,298.289 

54,705 

66,066 

..(e) 

3,078,712 

651,168 

1,913,282 

445,298 

68,964 

Mjrgantow-n . 

. . .  .News . 

..(m) 

3,207,274 

426,622 

2,484.902 

180,908 

114,842 

,.  (S) 

969,598 

78,708 

788,410 

101,080 

1,400 

Post . 

...(e) 

3,133,522 

425,390 

2  412.382 

180,908 

114,842 

.  .(m) 

2,941,526 

409,738 

2,329,180 

170,338 

32,270 

Moundsville . . . . . 

. . . .  Journal . 

...(e) 

1,554,938 

144,614 

1,140,712 

187,740 

81,872 

...(e) 

2,941,526 

409,738 

2,329,180 

170,338 

32,270 

Parkersburg . 

. .  (m) 

3,173,817 

584,4,30 

2,429,432 

159,955 

..  (S) 

942,452 

55,174 

834,624 

48,804 

3,850 

Sunday  edition . 

.  .  (S) 

1,433,043 

89,904 

1,308.074 

35,065 

.  (m) 

3,142,048 

763,490 

1,828,372 

550,186 

Total . 

.  (ms) 

4,606,860 

674,334 

3.737.506 

195,020 

..(e) 

3,201,226 

766,566 

1,884,666 

550,004 

Sentinel . 

..(e) 

5,192,076 

740,656 

4.272,9.30 

178,490 

..  (S) 

1,314,978 

80,822 

1,098,874 

135,282 

Weirton . 

. .  (e) 

1,832,166 

244,468 

1 .466,682 

121,016 

. .  (es) 

4,457,026 

844,312 

2,927,246 

685,468 

(Legal  included  in  classitied) 

. .  (in) 

3,287,564 

723,170 

2,183,650 

380,744 

Welch . 

_ News . 

..(e) 

1,811,740 

324,170 

1,324,162 

73,934 

89,474 

..(e) 

3,318,406 

733,866 

2,191,364 

393,176 

Wellsburg . 

_ Herald . 

. . . (e) 

1,065,070 

165,635 

879,022 

5.870 

14,543 

. .  (S) 

1,533,252 

117,446 

1,209,054 

206,752 

Wheeling . 

. . , .  Intelligencer  .  . 

. .  .(Ill) 

5,672,196 

774,806 

4,213,996 

682,394 

. . .  (es) 

4,851.658 

851,312 

3,400,418 

.599,928 

News-Register  . 

.  .  (e) 

6,491,408 

972,990 

4,814,293 

704,125 

UTAH 


Logan . 

. Herald-Journal  . . . 

(e) 

2,257,528 

Ogden . 

. Standard-Examiner 

(e) 

4,660,131 

Sunday  edition . . . 

(S) 

1,096,606 

Total . 

(es) 

5,7.56,737 

Provo . 

.(e) 

2,287,208 

Sunday  edition . . .  (S)  600,278 

Total . (es)  2,887,486 

VERMONT 

.Times .  (e)  2,420,187 


219,758  1,706,502 
737,177  3,C78,-208 
92,190  828,597 

829,367  3,906,805 
321,272  1,646,274 
36,344  484,890 

357,616  2,131,164 


260,358  70,910 

671,405  173,341 
170,730  5,089 

842,135  178,430 
264,684  54,978 

75,978  3,066 

340,662  58,044 


Sunday  edition . 
Total . 


.  (S)  2,549,394  123,457 

.  .(es)  9,040,802  1,096,447 


2.274.524 

7.088,817 


Williamson . Xews .  te)  2,120,432 

WISCONSIN 

Antigo .  Journal . (e)  1.619,898 

Appleton . Posl-C  rescenl . (e)  6,893,292 

Beloit .  .Veii'5 .  (,e)  4,124,204 


(Legal  included  in  classilied) 

328,272  1,518,520  102,920  170,720 


220,094  1,138,270 
573.524  5,3(K),904 


145,852  115,682 
842,506  176,358 
694,470  . 


Bennington .  Banner . (e)  2,697 ,548 

Brattleboro . Reformer .  (e)  3,427,158 

Burlington . Free  I’ress . <ni)  4,885,898 

\eu's . .(e)  2,151,527 

Xewport .  Express . (e)  1,305,986 

Rutland .  HeraUI .  (m)  4,428,477 

St.  Johnsimry . Caledonian-Record . .  (e)  2,803,709 

VIRGINIA 

Alexandria . .Gazette . (e)  2,814,826 

Charlottesville . .Progress . (e)  3,740,886 

CUfton  Forge . Retirw . (e)  938,448 

Covington . Virginian . (e)  1,750,980 


171.626  . 

493,648  20,532 

167,377  22,278 

60,909  19,316 


Danville  .  Register . (m)  2,188,382  562,352  1,321,306 

Sunday  edition...  (S)  1,104,712  57,246  941,640  102,032  3,794 

Total . (ms)  3,293,094  619,598  2,262,946  380,212  30,338 

Bee . (e)  3,284,582  617,022  2,265,200  379,974  22,386 

Fredericksburg . Free  Lance  Star ....  (e)  2,673,619  402,562  2,018,004  212,691  40,362 

Harrisonburg .  News-Record . (m)  2,738,778  238,784  2,284,562  128,912  86,520 

Lynchburg . News . (ms)  5,166,140  596,050  4,196,990  373,100  . 

.Advance . (e)  5,015,682  585,102  4,140,710  289,870  . 

Martinsville . Bulletin . (e)  2,235,141  250,137  1,859,480  125,524  . 

Xewport  News . Press . (m)  2,525,754  621,432  1,444,422  413,924  45,976 

Sunday  edition...  . (S)  1,898,862  95,284  1,697,276  88,886  17,416 

Total .  (ms)  4,424,616  716,716  3,141,698  502,810  63,392 

Times-Ilerald . (e)  5,476,996  739,830  4,298,322  411,628  27,216 

XorfolW .  Virginian-Pilot....  (m)  7,230,244  1,269,198  4,886,714  976,262  98,070 

Sunday  edition...  (S)  3,354,008  240,548  2,905,014  187,446  21,000 

Total .  (ms)  10,584,252  1,509,746  7,791,728  1,163,708  119,070 

Ledger-Uispatch...  (e)  8,146,866  1,451,772  5,607,182  964,082  123,830 

Progress  Index . (e)  3,115,056  431,634  2,400,888  282,534  . 

Sunday  etlition ....  (S)  932,106  62,454  804,622  65,030  . 

Total . (es)  4,047,162  494,088  3,205,510  347,564  . 

Star . (e)  4,524,085  468,265  3,675,743  380,077  . 

Sunday  edition...  (S)  1,839,520  41,420  1,700,185  97,915  . 

Total . (es)  6,363,605  509,685  5,375,928  477,992  . 

Southwest  Times...  le)  1,146,390  117,096  1,009,190  20,104  . 

Sunday  edition. . .  .  tS)  572,964  58,534  504,378  10,052  . 

Total . (es)  1,719,.354  175,630  1,513,568  30,156  . 

(Legal  included  in  classified.) 


428.868  1,743,890  247,429 

(Legal  included  in  classified) 
335,538  2,193,450  168,560 

(Legal  included  in  local) 
395,108  2,860,424  171,626 

968,621  3,403,097  493,648 

330.869  1,631,003  167,377 

264,302  961,459  60,909 

822,254  3,085,138  521,085 

(l,,egal  included  in  classified) 
444,318  2,306,339  49,883 


332,626  2,158,030  252,2'.W  71,876 

420,856  3,115,168  204,862  . 

(Legal  included  in  classified) 

104,202  804,076  .30,170  . 

(Legal  included  in  local) 

244,678  1,446,130  60,172  . 

(Legal  included  in  classified) 

562,352  1,321,306  278,180  26,544 

57,246  941,640  102,032  3,794 

619,598  2,262,946  380,212  30,338 

617,022  2,265,200  379,974  22,386 

402,562  2,018,004  212,691  40,362 
238,784  2,284,562  128,912  86,520 

596,050  4,196,990  373,100  . 

585,102  4,140,710  289,870  . 

250,137  1,8.59,480  125,524  . 

621,432  1,444,422  413,924  45,976 

95,284  1,697,276  88,886  17,416 

716,716  3,141,698  502,810  63,392 

739,830  4,298,322  411,628  27,216 


Berlin . Journal 


124,204  497,042  2,932,692  694,470 

li.egal  includeti  in  Uical  and  classified) 
8.37,998  82,684  674,814  80„500 

(Legal  included  in  classified) 


.  Herald-TeleKram 
Lea<ler  &  Tele- 

.  .(e) 

2,004,982 

246,756 

1,347,332 

369,376 

41,524 

gram . 

.  (me) 

3,957,982 

617,932 

2,662,646 

,502,796 

174,608 

Reporter . 

. .  .(e) 

4,188,015 

519,033 

3,063,863 

387,262 

217,857 

Press-Gazette  ... 

...(e) 

8,482,180 

769,552 

6,438,404 

1,073,800 

200,424 

.  Gazette . 

...(e) 

3,934,403 

468,398 

2,679,817 

669,851 

114,706 

(Total  includes  1,631  readers  lines) 


Petersburg .  Progres:  Index . (e)  3,115,056 

Sunday  edition ....  (S)  932,106 

Total . (es)  4,047,162 

Portsmouth .  Star . (e)  4,524,085 

Sunday  edition  ...  (S)  1,839,520 

Total . (es)  6,363,605 

Pulaski  . Southwest  Times.  . .  .le)  1,146,390 

Sunday  edition ....  tS)  572,964 

I'otal . (es)  1.719,.354 


Strasburg . Northern  Virginia 


Waynesboro. . . , 
Winchester . 


Bremerton . 

Centralia . 

Ellensburg . 

Everett . 

Longview . 

Mount  Vernon . 
Olympia . 


Port  Angeles 
Vancouver 


Daily . 

.  (Ill) 

2,034,998 

208,075 

1,732,332 

83,433 

11,158 

News-Herald . . . . 

..(e) 

1,209,978 

178,923 

918,246 

79,160 

33,649 

News-Virgfnian . 

..  (e) 

1,785,484 

180,360 

1,542,443 

35,700 

26,981 

Star . 

...(e)  2,849.896 

WASHINGTON 

272,874 

2,480,842 

69,972 

26,208 

. .  -  (e) 

2,926,406 

722,596 

1,992,088 

211,722 

Chronicle . 

..(e) 

2,242,981 

260,319 

1,738,117 

188,552 

55,993 

.Recivd . 

. .  (e) 

1,853,333 

262,142 

1,293,096 

262,381 

35,714 

.Herald . 

. . . (e) 

4,523,596 

589,680 

3,338,496 

.399,994 

195,426 

.  News . 

..(e) 

3,923,343 

475,651 

2,742,251 

666,431 

39,010 

Herald . 

...(e) 

1,891,470 

244,258 

1,400,854 

170,002 

76,356 

Olympian . 

..  (e) 

2,409,134 

453,642 

1,514,100 

401,338 

40,054 

Sunday  edition . 

..  (S) 

523,250 

60,158 

347,200 

114,114 

1,778 

Total . 

. . . (es) 

2,932,384 

513,800 

1,861,300 

515,452 

41,8.32 

.Vews . 

. . .  (e) 

2,105,096 

263,116 

1,570,296 

182,000 

89,684 

.C'idtimOian . 

. . . .(e) 

2,309,727 

354,417 

1,567,440 

336,630 

51,240 

Kenosha . 

.  .News . 

(e) 

4,66.3,.596 

523,474 

3,157,952 

791.672 

190,498 

La  Crosse . 

. .  Tribune . 

(e) 

4,092,312 

681,730 

3,033,898 

305,592 

71,092 

Sunday  e<lition  .  . . 

(.s) 

711,466 

30,450 

617, .568 

63,154 

294 

Total . 

(es) 

4,80.3,778 

712,180 

3,651,466 

368,746 

71,386 

Madison . 

.  .Capital  Times . 

(e) 

5,254,984 

987,315 

3,299,261 

728,694 

118,265 

Sunday  edition .  . . 

(vS) 

1,193,458 

92,246 

819,539 

237,786 

4,256 

Total . 

Wisconsin  State 

(es) 

6,448,442 

1,079,561 

4,118.800 

966,480 

122,521 

Journal . 

•  te) 

5.310,557 

987,035 

3,222,436 

750,348 

225,680 

Sunday  edition . . . 

(S) 

1,283,660 

92,246 

902,748 

242,454 

5,803 

Total . 

(es) 

6,.594,217 

1,079,281 

4,125,184 

992,802 

231,483 

Manitowoc . 

.  .Herald-Times . 

(e) 

4,158,000 

481,572 

2,944,886 

513,800 

217.742 

Marinette . 

.  Eagle- Star . 

.(e) 

2,680,987 

334,810 

2,107,111 

169,836 

69,230 

Marshheld . 

.  .News-Herald . 

(e) 

2,106,587 

284,944 

1,469,661 

288,117 

63,865 

Merrill . 

.  Herald  . 

(e) 

1,743,849 

210,478 

1,466,752 

47,165 

19,454 

Monroe . 

.  .  Times . 

(e) 

1,408,113 

150,983 

990,374 

196,770 

69,986 

Racine . 

.  .Journal-Times. _ 

(e) 

5,632,522 

670,537 

4,040,365 

.599,522 

322,098 

Sunday  Bulletin .  . 

.(S) 

601,958 

572.068 

29,890 

. 

Total . 

.  (es) 

6,234,480 

670,537 

4,612,433 

629,412 

322,098 

Rhinelander . 

. .  News . 

■  (e) 

1,630,272 

222,306 

1,189,608 

129^864 

88,494 

Sheboygan . 

.  Press . 

(e) 

6,301,960 

611,478 

4,761,036 

625,982 

303,464 

Two  Rivers . 

. .  Reporter . 

(e) 

1,508,570 

189,168 

1,126,300 

70,448 

122,654 

Watertown . 

, . .  Times . 

(e) 

1 ,920,290 

217,470 

1,428,056 

246,904 

27,860 

.(e) 

2,355,556 

Wausau . 

, .  Record-Herald _ 

(e) 

4,917,962 

538,902 

3,666,488 

405,874 

179.794 

Wisconsin  Rapids . . 

, . .  Tribune . 

(e) 

2,331,938 

320,348 

1,723,358 

202,342 

85,890 

WYOMING 

Casper . 

. . .  Tribune-Herald. . . 

(es) 

2,779,516 

546,140 

1,966,496 

205,086 

61,796 

Cheyenne . 

. .  Wyoming  Ragle. . 
Wyoming  State  Tri 

(III) 

3,842,454 

612,766 

2,782,080 

380,786 

67,536 

bunei!"  Leader . . 

.  .(e) 

3,268,104 

625,336 

2,117,164 

426,090 

92,666 

Lander . 

. . .  Post . 

.  .(e> 

499,852 

102,300 

355,580 

19,922 

22,050 

Laramie . 

. .  Bulletin . 

Republican-Boom- 

.  (Ill) 

1,796.669 

306,817 

1,358,371 

1:^1,296 

10,185 

Rawlins . 

. .  Kepublican>Bulletin(iii) 

1,010,412 

180.966 

829,446 

9,360 

57,240 

Rock  Springs . 

. .  Rocket . . 

.  (Ill) 

1,402,242 

217,350 

1,143,380 

18,998 

22,514 

Sheridan . 

..  Tress . 

.  (e) 

1,945.758 

363,261 

1,3.55,816 

129,115 

97,566 

Sunday  edition .  . 

.  (.S) 

553,617 

48,336 

469,630 

33,859 

1,792 

Total . 

.  (es) 

2,499.375 

411,597 

1,825,446 

162,974 

99.358 

Worland . 

.  .  ..Northern  Wyon.ing 

.News . 

.(ni) 

608,790 

110,320 

498,470 

DOMINION  OF  CANADA 

ALBERTA 


WEST  VIRGINIA 

'Pelegraph  &  Sunset 

Xews . (me)  2,550,027  598,309  1,625,031  269,762  56,925 

Sunday  edition  .  ..  (S)  1,429,092  101,513  1,192,858  123,.570  11,151 

(•.aaette . (m)  7,018,267  1,137,046  4,530,669  1,165,294  185,258 

Sunday  edition .. .  (S)  2,048,110  231,334  1,521,971  281,30.3  1.3,.502 

Total .  (ms)  9,066,377  1,368,.380  6,052,640  1,446,.>97  198,760 


Brandon . . 
Winnipeg 


Mail  . (e)  5,769,316 

.Sunday  edition ..  .  (S)  1,296,792 

Total . (es)  7,066,108 

Bxp«/nenl . (ni)  3,482,486 

Telegram . (e)  3, .546,232 

KxiMinent-l'elegram(S)  931,287 

.Sentinel .  (e)  1,127,353 

.Xrus . (e)  1,050,261 

.  Herald- Dispatch .  .(m)  5,469,809 

.4  dvertiser . (e)  5,678, .590 

Herald-Advertiser.  (S)  1,819,460 


Grafton  .  . . . 

Hinton . 

Huntington 


684,769  3,856,104  1,041,672  186,771 
75,116  965,485  245,408  10,783 

759,885  4,821,589  l,287,08f)  197,554 
652,995  2,413,299  301,08)  115,112 


am(S)  931,287 
. .  (e)  1,127,353 

..(e)  1,050,261 


6.54„384  2,434,646 
72,082  749,735 

261,243  794,216 

180,819  798,280 

979,330  3,631,263 
977,596  3,801,7.58 
116,8'!  1,455,28) 


349,790  107,412 
109,123  347 

33,301  38,593 

45,192  25,970 

776,963  82,253 

778,8)8  120,398 
245,799  1,58) 


Chatham 
Guelph. . . 


,  Albertan . 

.  (e) 

3,172,664 

631,505 

1,678,277 

862,882 

Herald . 

. (e) 

6,017,625 

1,727,473 

2,998,820 

1,267,847 

23,485 

Journal . . 

. (e) 

6,.357,523 

1,488,562 

3,590,023 

1,251,944 

26,994 

.Herald . 

. (e> 

3.165,938 

802,970 

1 ,940,6.56 

402,864 

19,448 

BRITISH 

COLUMBIA 

. (ill) 

2,211,510 

719.740 

1.200.416 

291  .3.54 

(Legal  includeil  in  classified) 

•  News- Herald 

. (m) 

2,873,028 

771,658 

1,590,862 

489,274 

21,234 

Province . 

. (e) 

10,582,537 

2,188,310 

5,029,390 

3,337,691 

27.146 

,  .  Colonist  . . . 

.  .  .  (ms) 

5,727,134 

1  127,420 

3,628.618 

952,.574 

18,522 

MANITOBA 

.  .Sun . 

.  (e) 

1,754,340 

625,954 

976.486 

147,000 

4,900 

.  Tree  Tress. 

. (e) 

7,753,002 

2.117,096 

3,367,791 

2,233,563 

34,552 

Tribune  .  .  . 

.  (e) 

6,949,025 

1,906,339 

3,325,808 

1 ,676,235 

40,643 

NEW  BRUNSWICK 

.  Transcript... 

. (e) 

2,769, ,506 

726,601 

1,879,914 

162,991 

NOVA  SCOTIA 

.  .Heralil . 

. (ill) 

3,257,209 

1,356,156 

1,172,069 

714,504 

14,480 

.Mail . 

. (C) 

5,945,622 

1,353,728 

3,8.50.777 

723,961 

17,156 

. .  News . 

.  (e) 

2,698,792 

399,352 

2,130,048 

169,392 

Post-ReC'ird. . 

. (e) 

3,814, 7(K) 

818,259 

2,879,236 

117,205 

ONTARIO 

.  News . 

.  le) 

3,463,138 

1,199,688 

1,946,154 

28.5,418 

31,878 

.  Mercury .  .  . . 

.  le) 

3,261,467 

1,161,258 

1,852,632 

236,603 

10,974 

.  spectator .  .  . . 

. (e) 

7,799,065 

1,828,821 

4,690,866 

1,242,249 

37,129 

. .  Whig-Standard . (e) 

4,089,305 

987,757 

2,786,056 

315,492 

(Legal  included  in  |iH-al.) 
(Continued  on  page  XI V) 


EDITOR 


PUBLISHER 


ONTARIO— Continued 

(Continued  from  page  XIII) 


Pub> 

Total 

Display 

Claaal- 

City 

Paper 

Hahed  Linage  I 

National 

Local 

fied 

Legal 

4,407.872 

960,526 

2,969,134 

478.212 

Niagara  Falls . 

. .  Review . 

.  .(e) 

3,574,169 

7.30,680 

2,589,303 

229,134 

25,052 

Oshawa . . 

. ,  Times . 

..(e) 

1,353,520 

458,612 

588,056 

298,486 

8,366 

Ottawa . 

.  .  .Citizen . 

(me) 

6,569,442 

1,484,121 

4,100,137 

959.273 

25,914 

Journal . 

.(me) 

5,631,688 

1,424,991 

3,893,182 

513,515 

Le  Droit . 

..(e) 

2,626,548 

680,706 

1,559,432 

376,946 

9,464 

Owen  Sound . 

. .  Sun-Times . 

...(e) 

2,454,280 

735,462 

1,547.700 

171,010 

(Legal  included  in  classihed) 

Peterborough . 

. . .  Examiner . 

..(e) 

3,397,725 

954,604 

1,988,233 

454,888 

(Legal  included  in  classiOed) 

Port  Arthur . 

. .  .  S eu's-Chronicle  . 

...(e) 

3,944,717 

745,211 

2,939,422 

236,957 

23,127 

Port  Hope . 

.  .  Guide . 

...(e) 

826,262 

159,661 

604,273 

52,346 

9,982 

St.  Catherines ... 

.  .  .Standard . 

...(e) 

4,923,052 

1,010,397 

3,565,241 

326,036 

21,278 

•St.  'rhomas . 

.  Times-Journal . . 

..(e) 

2,858,487 

817,708 

1,745,420 

295,359 

Sault  Ste.  Marie 

Star . 

..(e) 

2,840,054 

738,472 

1,910,916 

190,666 

(loegal  included  in  local) 

Stratford . 

Beacon-Ilerald .  , 

.  . . (e) 

2,654,880 

783,735 

1,512,079 

327,252 

31,814 

(Auction  included  in 

legal) 

Sudbury  .  .  .  . 

.  Star  . 

...(e) 

3,339,806 

953,372 

2,226,770 

159,664 

(Legal  included  in  classihed) 

Timmins . 

.  .  !*ress . 

.  (e) 

2.573,433 

699,091 

1,223,616 

359.5'20 

20,346 

Welland-Port 

Colborne . 

tribune . 

..  (e) 

2,6.3(*,68(i 

521,639 

1,881,642 

219,735 

16,673 

Woodstock . 

Sentinel-Rrcie’ii. . 

.  (e) 

2,8,59,444 

704,032 

1.900,.598 

215,656 

39,158 

PRINCE  EDWARD  ISLAND 

C  harlot  l  etown 

(fiianlian 

(m) 

2,202,946 

641,73!» 

1,514,184 

47,02.3 

QUEBEC 

Montreal. 

.  Le  Canada  .... 

.  ..(mi 

1,168,017 

546,359 

52.3,082 

98,576 

f^uelx'C 

(hrttnkte-Telearaph.iv) 

1,973.446 

699,575 

1.122,034 

151,837 

(IvCgal  included  in  ! 

l<xral) 

t.Wctiifn  (  ath<dique.{<e) 

3,894 ,3.«) 

7.35,6.50 

2,.337,990 

820,690 

I.’Kvenement 

Journal . 

.  .  .  (in) 

2, 384, .5, 50 

1,4.54,77.5 

774,225 

155,550 

l.e  Sideil . 

. . .  (et 

4,971,4.50 

1,474  ,.3.50 

2,224,275 

1,272,825 

SherhrtHfke . 

.  l,a  tribune 

.  .  .U-) 

2.4-J6..541 

961 ,8<«» 

1,220,171 

244,471 

(Legal  includetl  in 

local) 

kectrd . 

. . .  (e> 

2,193,309 

915,198 

1.1.5.3,92<t 

124,182 

Three  Rivers 

l.e  X  ncelliite  . 

.  .  (e) 

2,960,261 

972,965 

1,771,968 

215,328 

SASKATCHEWAN 

MiM>se  Jaw 

.  1  rnes-!terald.  . 

.  . .  (e> 

1,4(X),84,5 

.551,28;! 

735,864 

113,698 

13,81.3 

Prince  .^Ukti 

Herald  . 

.  .  .  .(e) 

1,683,818 

661,242 

909,.5.V! 

11.3,023 

Regina 

,  t.ftidrr-tbfsl 

.  .  .  . (e) 

5,291  ,.591 

1,. 599 ,515 

2.814,!H)8 

877.168 

Saskatoon . 

Smr-t^hnenix.  . . 

. . .  .le) 

4,170,078 

2,154,069 

1,483,897 

.5:!2.112 

Vermont  Dailies 
Hold  School  for 
Correspondents 

A  three-day  conference  of  country 
correspondents  sponsored  by  the  Ver¬ 
mont  Allied  Dailies,  was  held  recently 
at  Goddard  College,  Plainsheld.  Back 
to  their  homes  and  housework  in  some 
40  Vermont  towns  went  the  rural  re¬ 
porters  for  five  daily  papers,  after 
hearing  the  conference  described  by 
its  director,  John  Hooper,  assistant 
publisher  of  the  Brattleboro  Reformer, 
as  “exceedingly  helpful  from  a  pub¬ 
lisher’s  viewpoint,”  for  the  attitudes 
shown  by  correspondents  toward  their 
duty  to  newspapers,  and  for  the  bene¬ 
fits  derived  by  both  correspondents 
and  their  papers  through  discussion 

with  experienced  newsmen.  CHICAGO  PHOTO  BADGE 

Smooth  Out  Diffieultios  ^  Above  is  shown  badge  worn  by  bona 
The  director  said  that  the  school’s  Chicago  newspaper,  picture  ser- 

informality  had  apparently  done  a  yj^e  and  newsreel  cameramen  cover- 
great  service  in  smoothing  out  diffi-  jjjg  spot  news  events.  The  badge  is  is- 
culties  of  misunderstanding  between  “working  photographers" 

correspondents  and  persons  handling  jjy  Press  Photographers  Associa- 


their  copy  in  the  news  offices. 


tion  of  Chicago.  It  supplements  the 


How  best  to  ^cure  certain  t^es  of  special  press  cards  issued  quarterly 
n^s  rmder  ^fficulties;  questions  of  both  are  recognized  by  Chicago 


,  .  •  pnoiOKraDiiers  iroiii  gening  111  me  way. 

the  local  cen^r:  arrangement  of  copy;  amateurs  are 

why  news  IS  handled  as  it  is,  and  many  ^  The  Press 

other  subjects  concerning  news-  photographers  Association  will  issue 
gathering  and  presentation  were  dis-  temporary  badges  to  out-of-towi, 

tr  .•  u  •  iU  Press  photographers  who  are  assigned 

With  Hooper  acting  as  chairman,  the  , 

”  to  cover  Chicago  news  events. 


country  correspondents  asked  ques- 


Mueller  of  INS 
One  of  Youngest 
U.  S.  War  Writers 

Just  Turned  25,  He 
Returns  for  Roving 
London  Assignment 


Brown  President 
Of  Outdoor  Writers 

The  Outdoor  Writers  Association. 


*  _ er^,  including  Max  Grossman,  Boston  DrOWIi  rT;©SlQ©IlI 

At  u  1  j  .  •  1  Steven  E.  Billings,  state  editor,  Oiitrloor 

dents  who  wangled  a  trip  aloft  with  R„tland  Herald.  John  Gould,  publicity  WI'^UTGOOr  WriierS 

the  RAF.  He  even  flew  a  bomber  director  at  Goddard  and  publisher  of  The  Outdoor  Writers  Association, 

out  over  the  North  Sea  on  a  trip  with  the  Yarmouth  (Me.)  Town  Times,  and  holding  its  annual  meeting  in  Mem- 

William  Stoneman,  Chicago  Daily  Laurence  Leonard.  corre.s|K>ndent  for  phis,  Tenn.,  last  week  along  with  the 

News;  Robert  Post,  New  York  Times,  several  metropolitan  papers.  North  American  Wildlife  Conference, 

and  Vincent  Sheean,  NANA.  Then  Report  on  Sessions  Planned  elected  J.  Hammond  Brown,  Balti- 

he  flew  a  training  ship  in  flight  form-  „  j  u  r  u  .l  ,  more  News-Post,  as  president,  suc- 

ation  last  fall,  but  his  New  York  edi-  ..  ceeding  Dave  Roberts,  Cincinnati  En- 


North  American  Wildlife  Conference, 
elected  J.  Hammond  Brown,  Balti- 


Director  Hooper  said  he  felt  that  a  Neics-Post  as  president,  suc- 

report  of  the  session,  which  is  to  be  Dave  Roberts,  Cincinnati  En- 


tore  grounded  him  with  a  cable  that  T  ’v  /  aTi  Qi-irer 

praised  his  story,  but  added:  distributed  to  the  Vermont  Allied  " 


flXT  Dailies’  publishere  whose  correspond-  ^he  as^ciation,  wmc.. 

flying.  You  re  not  paid  to  kill  your-  participated,  will  prove  valuable  ^^.^he  ‘big  names  in  outdoor 

®  .*•  ..  to  the  publishers  in  their  relations  writing,  is  creating  a  Hall  of  Fame 

‘Red  Mueller,  as  he  is  known  in  the  tv,i*tnwn  eorreconnHente  Conservation.”  Ding  Darling  was 

- -  TT  c  „.,,i  n’ - u  with  the  town  correspondents.  Sug-  ,,  Ar««riP^n 


Merrill  Mueller,  one  of  the  youngest  “Red”  Mueller,  as  he  is  known  in  thi 
American  war  correspondents,  un-  foreign  corps,  holds  U.  S.  and  French 
dertook  a  roving  assignment  out  of  pilot’s  licenses,  and  during  his  fur 

London  for  INS  _  louch  took  examinations  for  a  enmmis 

when  he  flew  to 


in  Conservation.”  Ding  Darling  was 
named  as  the  outstanding  American 


Europe  on  the 
Clipper  Feb.  20 
at  the  conclusion 
of  a  two-month 
furlough  from 
arduous  war  ser¬ 
vice. 

Mueller,  who 
celebrated  his 
25th  birthday 
Jan.  27,  has  had 
a  spectacular 
rise  to  the  ranks 
of  foreign  corres- 


luicigii  uuius,  iiuius  u.  o.  aiiu  r  renen  u..  iictiiieu  os  uic  uuisiciiiuiiig 

pilot’s  licenses,  and  during  his  fur-  aid  materially  in  Shaping  ^ws  policies  conservation  and  a  trophy  pre- 
lough  took  examinations  for  a  commis-  ‘ na-ers  Hnnner  Stated  He  tnld  Cincinnati  Enquirer  will 

Sion  in  the  U.  S.  Air  Corps.  He  also  thaf  thefr  to  Ding,  who  is  ill  in  Florida, 

is  completing  a  hook  on  the  RAF  be-  y^lue  ^^e  Vermont  J."  Ping  the  associa- 

London.  dailies  with  the  news  of  war-wracked  emp  asize 

Mueller  is  a  prime  example  of  the  Europe  inspiration  to  all  conserva- 

The  Be.m.,<on  Banner,  Rutland 


been  an  inspiration  to  all  conserva¬ 
tionists. 

Stressed  as  one  of  its  most  import¬ 
ant  movements,  the  association  re- 


Merrill  Mueller 


advancement  in  newspapering  have  VomtA  Rmtflohnrn  Kolnrmor  Ri,r  Stressed  as  one  of  its  most  import- 
been  aided  by  the  personal  inlLstot  .'f 

veteran  editors  and  writers  He  eot  "  S'*®"  ^  V  j  ’  mu  '  17®®  solved  to  interest  more  boys  and  girk, 

his  ioh  wirK"g%Tars  "r„S  “^^rsT^ra^'S  ol’«,(«Cr  rrt!^'n"d“fisUnT“''*"‘  ‘'’”"'- 

Muen“te"‘'wMe''kffllT^|^,Vto  ““  n'T  '3  ‘‘“‘‘'h”’'  "t'  f 

the  Buffalo  Times.  Mueller’s  work  in  ^  i^c  i  e  . -  busy  streets  and  get  them  out  into 

*^u  u^  shipping  room  ended  soon.  He  got  the  biggest  surprise  of  his  ^  ®  °^|ure  ’’^'^Lid^^re^dent  ^Brown. 
when  he  became  a  junior  executive  career  when  Mr.  Faris  wired  him  to  L?r„  „  ♦rs„„u  tUorv.  itw 


“We  will  strive  to  teach  them  the 


or  loreign  corres-  in  the  comics  department,  working  un-  leave  for  Paris  within  48  hours.  Muel-  “c  ‘hin  not 

pondents.  Six  years  ago  he  was  a  der  Bradley  Kelly,  vice-president  in  ler,  the  son  of  Carl  Mueller,  a  well-  ^  preaching  Tut  W  ^  In 
pipping  clerk  and  copy  Iwy  at  King  charge  of  comics.  known  magazine  illustrator,  is  un-  ojUgr  words  we  see  it  as  a  wav  to 

Features  Syndicate.  Within  three  Barry  Faris,  editor-in-chief  of  INS.  married  h  'IH  f  ®  ^ 

years  he  was  a  rnember  of  the  Wa^-  gave  him  a  job  on  the  New  York  staff.  Mueller  admitted  that  the  British  president 

incrfr^n  cfnff  nf  TTMS  oftor  a  Vir  of  frain-  T  v,  t  _ »  Uave  nODCriS,  OUlgOing  prebiuem 


ington  staff  of  INS  after  a  brief  train-  Leo  Dolan,  city  editor,  taught  him  censorship  “hides  a  lot  of  things”  and  j  new  chairman  of  the  board  called 


tember  of  19^  he  went  to  Pmis  ^  got  a  break  when  through  some  pilot  of  censorship,  but  he  maintained  that  gervation  projects  based  upon 
the  age  of  22  to  join  the  INS  staff  friends  he  obtained  an  exclusive  on  the  American  correspondents  “can  be  derstanding  of  conservation  ne 


yn  an  un¬ 
needs  and 


1  n*  11  cause  of  an  air  liner  disaster.  He  objective  without  telling  the  whole  practical  application  of  conservation 

took  Mueller  to  became  an  assistant  to  J.  C.  Oes-  truth”  of  what  is  happening  in  Eng-  methods  for  wildlife  restoration.  Edi- 


Special  assignments  took  Mueller  to  became  an  assistant  to  J.  C.  Oes-  truth”  of  what  is  happening  in  Elng- 
every  continental  capital  except  Mos-  treicher,  foreign  chief  in  New  York,  land. 

cow,  Athens  and  Oslo  before  the  fall  rewriting  cables,  and  eventually  was  “We  realize  it  means  that  men  and 
■of  Paris.  With  Kenneth  Downs,  INS  sent  to  Washington.  There  he  became  women  and  children — even  ourselves 
bureau  manager  in  Paris,  he  wrote  the  a  protege  of  the  late  George  R.  Holmes,  and  our  friends— may  lose  their  lives 
story  of  the  Franco-German  armistice  veteran  INS  bureau  chief.  when  we  break  a  confidence  on  cer- 


nd.  tors  should  interpret  programs  and 

“We  realize  it  means  that  men  and  projects  for  readers,  he  said, 
omen  and  children — even  ourselves  Edward  J.  Meeman,  editor  of  the 
id  our  friends— may  lose  their  lives  Memphis  (Tenn.)  Press  -  Scimitar, 
hen  we  break  a  confidence  on  cer-  asked  wildlife  associations  to  supply 


story  of  the  r  ranco-German  armistice  veteran  INS  bureau  chief.  when  we  break  a  confidence  on  cer-  asked  wildlife  associations  to  supply 

and  the  formation  of  the  Petain  gov-  I  was  scared  to  death  I  couldn’t  tain  kinds  of  information,”  Mueller  the  press  with  more  picture-stories, 
emment  before  leaving  Bordeaux  for  live  up  to  the  job,”  Mueller  confessed  said.  .,..1,.-^  t — 


London. 


He  also  asked  for  “unconventional 


recently  to  Editor  &  Publisher,  “but  Few  correspondents  have  been  stories  and  not  the  kind  that  clumsily 


A  flier  since  he  was  16,  Mueller  was  the  whole  gang  took  me  under  their  “called  on  the  carpet”  for  making  such 


one  of  the  few  American  correspon-  wing.” 


disclosures  in  dispatches,  he  added. 


try  to  tell  the  whole  story  in  the  first 
paragraph.” 


POR  MARCH  1.  1941 
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Alexandria,  Va., 
Gazette  Oldest 
U,  S.  Newspaper 

Can  Trace  Its  History  Back 
To  Paper  First  Launched 
February  5.  1784 

By  DOROTHY  HOLCOMBE 
Alaiandri*  Gazafte  Staff  Writer 
It  has  been  estimated  that  more 
than  a  hundred  newspapers  and  jour¬ 
nals  have  been  published  in  the  City 
of  Alexandria,  Virginia,  and  the  Li¬ 
brary  of  Congress  has  records  of  13 
of  the  early  publications  which  were 
established  before  1850,  but  the  Alex¬ 
andria  Gazette  has  preceded  and  out¬ 
lived  them  all.  With  offices  at  317 
King  Street,  it  is  the  only  newspaper 
published  in  George  Washington’s 
home  town. 

The  motto  of  the  Alexandria  Ga¬ 
zette,  “A  Free  Press — A  Free  People,” 
not  only  represents  the  principle  to 
which  the  paper  rededicates  itself 
with  each  edition,  but  it  reflects  its 
life  as  an  independent  publication. 
As  the  oldest  daily  newspaper  in 
America,  the  Alexandria  Gazette  has 
covered  the  news  of  the  country  since 
the  nation  became  a  free  people. 

Started  as  Weekly 


EARLY  AND  BIDDERS  AT  ST.  PAUL  DEDICATION 

Stephen  Early,  secretary  to  President  Roosevelt  and  in  charge  of  White  House  press 
relations,  was  greeted  by  six  members  of  the  Ridder  family,  which  operates  the  St,  Paul 
Dispatch  and  Pioneer  Press,  when  he  went  to  St.  Paul  to  dedicate  the  new  four-story 
plant  of  the  two  papers  recently.  In  the  picture,  from  left  to  right,  are  Herman  H. 
Ridder  and  Eric  Ridder,  both  of  St.  Paul;  Mr.  Early;  B.  H.  Ridder,  Jr.,  of  Duluth; 
B.  H.  Ridder,  publisher  of  the  Dispatch  and  Pioneer  Press,  and  Walter  Ridder  of  Duluth. 


continuation  of  the  other,  but  as  a 
new  and  independent  journal.  .  .  .” 

Accepted  at  face  value,  the  incident 
would  imply  that  the  old  Gazette  went 
out  of  publication.  However,  begin¬ 
ning  with  the  first  issue  of  the  Alex- 
February  5, 1784,  was  the  date  of  the  andi-jg  phenix  Gazette  published  Jan. 
first  publication  six  months  and  two  1825,  the  numbering  of  the  editions 


days  following  the  signing  of  the 
peace  treaty  by  which  England  ac¬ 
knowledged  the  independence  of  the 
United  States.  'The  paper  was  a 
weekly  called  the  Virginia  Journal  and 
Alexandria  Advertiser,  and  was  pub¬ 
lished  by  George  Richards  &  Co.  It 
is  to  this  paper  that  the  ancestry  and 
founding  date  of  the  present  Gazette 
is  traced. 

A  second  forerunner  of  the  Gazette 
was  the  Columbian  Mirror  and  Alex¬ 
andria  Gazette,  a  semi- weekly  and 
tri-weekly,  established  Nov.  21,  1792. 

The  two  papers  were  joined  in  1800 
by  Samuel  Snowden  who  bought  the 
interests  of  both.  He  and  Matthew 
Brown  started  publication  of  the  Alex¬ 
andria  Advertiser  and  Commercial  In¬ 
telligencer  on  Dec.  8,  1800. 

Starting  the  Alexandria  Advertiser 
and  Commercial  Intelligencer  as  a 
weekly  on  Dec.  8,  1800,  the  editors 
changed  it  to  a  daily  on  ^pt.  19,  1803, 
and  retitled  it  the  Alexandria  Daily 
Advertiser.  The  name  varied  almost 
at  will,  leading  to  some  confusion  for 
modern  historians,  but  in  the  main, 
the  titles  can  be  arranged  in  the  fol¬ 
lowing  outline:  Conunercial  and  Po¬ 
litical,  July  11,  1808;  continued  as  the 
Alexandria  Gazette  and  Daily  Adver¬ 
tiser  between  April  and  October,  1822; 
continued  as  the  Alexandria  Gazette 
and  Advertiser  about  Feb.  15,  1823; 
became  the  Alexandria  Gazette  in  the 
week  of  Feb.  18  to  25,  1823. 

Snowden  Ownership 
The  paper  had  come  into  the  pos¬ 
session  of  the  Snowden  family  in  1800, 
and  remained  in  their  ownership  un¬ 
til  1911.  However,  in  compiling  its 
history,  the  following  circumstances 
influencing  the  publication  should  be 
noted.  On  Jan.  1,  1825,  the  first  issue 
of  the  Alexandria  Phenix  Gazette,  a 
daily  with  a  country  tri-weekly  edi¬ 
tion,  was  published.  The  following 
notice  appeared  in  this  first  issue: 
“The  Alexandria  Gazette  could  not 
have  been  much  longer  maintained 
without  an  entire  stock  of  new  mate¬ 
rial;  and  preparations  having  been 
made  for  this  paper,  the  editor  thought 
it  advisable  to  abandon  his  own,  and 
to  accept  of  a  proposition.  .  .  .  The 
Alexandria  Gazette  and  Advertiser 
has,  therefore  ceased  to  exist.  ...  We 
do  not  offer  the  Phenix  Gazette  as  a 


started  with  Volume  1,  Number  1,  but 
in  the  spring  of  1830,  the  numbering 
of  the  Alexandria  Gazette  was  once 
more  adopted.  Also,  the  Snowdens 
continued  as  editors,  for  in  1831. 
Samuel  Snowden  was  succeeded  as 
owner  and  editor  of  the  Gazette  by  his 
son,  Edgar  Snowden,  a  young  man  21 
years  of  age.  Edgar  Snowden’s 
brother.  Dr.  Harold  Snowden,  was  the 
next  editor  and  was  succeeded  in  turn 
by  his  three  sons,  Edgar,  Harold  and 
Hubert  Snowden,  with  the  family 
name  on  the  masthead  until  1911. 

The  paper  which  had  been  the  Alex¬ 
andria  Phenix  Gazette  and  which  re¬ 
verted  to  the  Alexandria  Gazette  num¬ 
bering  1830  was  continued  as  the  Alex¬ 
andria  Gazette  Jan.  1,  1834. 

Printed  During  War 

Always  a  defender  of  the  South, 
the  Alexandria  Gazette  suffered  sup¬ 
pression  by  Federal  authorities  in 
1861  but  Editor  Snowden  carried  on 
the  fight  by  printing  a  one-sheet  pa¬ 
per,  the  Local  News.  Even  the  burn¬ 
ing  of  the  Gazette  office  in  1862  failed 
to  stop  the  paper. 

Undaunted  the  editor  continued 
publication  in  a  secluded  office  where 
he  printed  a  double  sheet  on  a  hand 
press.  Snowden  continued  his  labori¬ 
ous  work  until  the  Alexandria  Ga¬ 
zette  was  revived  May  13,  1862. 

The  Gazette  became  a  corporation 
in  1911  when  after  more  than  a  cen¬ 
tury  of  ownership  by  the  Snowdens, 
it  was  bought  by  Robert  S.  Barrett. 
Howard  Smith  and  Albert  Smoot. 

In  1921  C.  C.  Carlin,  then  U.  S.  Rep¬ 
resentative  from  Virginia’s  Eighth 
Congressional  District  and  a  former 
Gazette  newsboy,  bought  out  the 
stockholders  and  since  that  time  the 


Writer  Heads  Group 
For  Poll  Tax  Reform 

Jennings  Perry,  editorial  writer 
for  the  Nashville  Tennessean,  was 
named  chairman  of  an  eight  state 
committee 
which  met  at 
Richmond,  V  a., 
recently  to 
consider  means 
of  abolishing  the 
poll  tax  as  a 
prerequisite  for 
voting. 

Perry  was  also 
elected  a  mem¬ 
ber  of  the  gov¬ 
erning  board  of 
the  permanent 
organization,  the 
Southern  Elec- 


Jennings  Perry 


toral  Reform  League,  along  with  two 
U.  S.  .senators  and  25  other  leaders 
from  Arkansas,  Alabama,  Virginia, 
Maryland,  North  Carolina,  Kentucky, 
Tennessee  and  Mississippi.  Among 
the  latter  was  Barry  Bingham,  pub¬ 
lisher  of  the  Louisville  Courier  Jour¬ 
nal. 

'The  meeting  over  which  Perry  pre¬ 
sided  heard  Mrs.  Franklin  D.  Roose¬ 
velt  declare  that:  “We  cannot  be  a 
democracy  and  deny  the  vote  to  any 
individual.” 

Perry  took  an  active  part  in  the 
fight  waged  earlier  last  month  by  the 
Tennessean  to  force  repeal  of  the 
state  poll  tax  in  the  Tennessee  Legis¬ 
lature.  The  bill  was  defeated  after 
the  political  machine  of  Eld  H.  Crump 
of  Memphis  and  the  administration 
forces  of  Gov.  Prentice  Cooper  came 
out  against  it. 


Praises  Daily's  Aid 
On  Defense  Contracts 

Washington,  D.  C.,  Feb.  24— Service 
rendered  by  the  Providence  (R.  I.) 
Journal  in  expediting  the  “farming 
out’  of  major  defense  contracts  to 
sub-contractors  has  been  cited  by 
Commissioner  Sidney  Hillman  in  a 
bulletin  issued  by  N.DA.C.  titled, 
“The  Problems  and  Organization  of 
Farming  Out.” 

“In  the  opinion  of  the  commission’s 
chairman,”  said  Hillman,  with  refer¬ 
ence  to  the  work  of  the  Rhode  Island 
Industrial  Commission,  “the  greatest 
need  is  to  determine  just  what  worth¬ 
while  capacity  is  idle,  in  plants  the 
rest  of  whose  equipment  is  active,  and 
bring  this  information  to  the  attention 
of  those  who  are  searching  for  such 
capacity. 

“It  has  been  arranged,  therefore, 
that  the  Rhode  Island  commission  will 
collect  currently  the  machine  hours 
available  on  each  class  of  machine 
tool — as  24-inch  lathes,  16-foot  boring 
mill,  etc.;  publish  the  composite  fig¬ 
ures  for  all  Rhode  Island  shops  once 
a  week  in  space  which  has  been  put 
at  the  commission’s  disposal  by  the 
Providence  Journal;  and  then  serve  as 
a  clearing  house  through  which  prime 
contractors  of  the  region,  who  have 
scanned  this  weekly  statement,  can  be 
put  in  contact  with  any  who  may  have 
the  capacity  that  they  need. 

“The  informational  and  clearing 
services,  however,  are  not  limited  to 
the  smaller  shops,  but  also  include  all 
the  larger  plants  which  always  have 
some  idle  equipment,  owing  to  the 
difficulty,  even  under  able  manage¬ 
ment,  of  completely  balancing  produc¬ 
tion.” 

■ 

Indianapolis  News 
Honored  for  Expose 

For  its  vigorous  expose  of  fraud  and 
favoritism  in  township  poor  relief  ad¬ 
ministration,  the  Indianapolis  News 
recently  received  a  silver  plaque 
awarded  annually  by  the  Hoo.sier  State 
Press  Association  in  recognition  of 
outstanding  community  service  by  an 
Indiana  daily  newspaper. 

The  award  was  for  an  investigation 
by  the  News  which  revealed  a  “favor¬ 
ed  grocer”  conspiracy  on  poor  relief 
food  orders,  involving  forged  food 
claims  and  political  payoffs  in  Center 
township,  which  lies  almost  wholly 
within  Indianapolis.  As  a  result,  five 
men,  including  the  township  trustee, 
were  indicted,  four  sentenced,  relief 
costs  were  lowered  several  thousands 
of  dollars  and  the  way  was  paved  for 
adoption  of  a  more  impartial  food 
stamp  relief  plan. 

Two  reporters  for  the  News,  William 
Wildhack  and  Gene  Dawson,  conduct¬ 
ed  the  investigation  over  a  period  of 
several  weeks  in  1940,  imder  the  di¬ 
rection  of  C.  Walter  McCarty,  manag¬ 
ing  editor,  and  Wayne  Guthrie,  city 
editor. 


USED  MIDGET  PORTABLE  N,  Y.  Mirror  Speakers 

Herman  Seid,  Cleveland  Press  pho-  «  rr  .  n 

Bureau  Kept  Busy 

The  New  York  Mirror  Speakers  Bu¬ 
reau  organized  recently  to  furnish 
speakers  free  of  charge  to  various 


tographer,  took  a  portable  Acme  Tele¬ 
photo  transmitter  to  Fort  Meyers,  Fla., 
for  the  opening  of  the  Cleveland  In¬ 
dian’s  training  season.  Pictures  were 
Carlins  have  been  the  owners  of  the  sent  to  the  Press  from  the  training  local  organizations  is  operating  suc- 
Gazette.  C.  C.  Carlin,  Sr.  was  sue-  camp  over  long-distance  telephone  cessfully.  Jack  Lait,  ^itor  of  the 
ceeded  as  principal  stockholder  by  his  lines.  It  was  stated  this  is  the  smallest  Mirror,  said  this  week.  Requests  have 

fKirtable  transmitter  used  today,  and 
is  operated  in  connection  with  the 
Acme  Telephoto  Transceiver.  The 
transmitter  sends  from  a  4x5  contact 
print,  which  is  enlarged  during  trans¬ 
mission  and  received  on  the  Trans¬ 
ceiver  as  a  7x9  negative.  The  midget- 


son,  C.  C.  Carlin,  Jr.,  who  has  been 
president  of  the  Alexandria  Gazette 
Corporation  and  editor  since  1924. 

1940  marked  a  number  of  changes 
in  the  paper.  On  Monday,  Sept.  30, 
the  Gazette  donned  a  new  type  dress 
in  both  text  and  headlines. 


been  received  from  scores  of  civic, 
church,  school  and  college  groups  and 
an  average  of  one  speaker  a  day  is 
furnished  these  organizations. 

About  a  dozen  of  the  Mirror’s  im¬ 
portant  editorial  staff  members  are 
on  the  roster  from  which  the  groups 


An  afternoon  paper  with  an  A.  B.  C.  size  transmitter  was  developed  and  select  the  speaker  and  topic  preferr^. 


circulation  of  6,756  subscribers,  the 
Gazette  began  publication  of  two  daily 
editions  on  Oct.  4,  1940. 


perfected  in  Acme’s  Telephoto  labora¬ 
tory  in  Cleveland.  L.  A.  Thompson 
is  chief  telephoto  engineer. 


Small  promotion  ads  are  run  several 
times  a  week  and  a  pamphlet  regard¬ 
ing  the  speakers  is  sent  upon  request. 
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Study  the  checker-hoard  charts  of  money  spent  by  newspapers, 
and  it  will  he  found  that  EDITOR  &  PUBLISHER  tops  the 
line,  from  whatever  angle  you  look  at  the  figures — dollars, 
linage,  accounts — just  to  mention  some  of  the  target  centers. 

To  clearly  demonstrate  and  prove  that  EDITOR  &  PUBLISHER 
leads  in  advertising  volume  from  newspapers,  this  series  of 
statistical  charts  is  presented. 

The  first  subject  is  significant  —  Money.  Of  all  the  money 
appropriated  last  year  hy  newspapers  for  publication  advertis¬ 
ing  among  the  nine  leading  advertising  journals,  nearly  31% 
was  received  by  EDITOR  &  PUBLISHER,  topping  the  list. 

Note  the  up,  up,  UP,  in  newspaper  linage  against  the  field. 
From  the  last  publications,  with  15,678  lines  or  1.09%  to 
484,956  lines  or  33.7%,  EDITOR  &  PUBLISHER  tops  the  list 
in  this  important  record. 

There  is  nothing  more  significant  in  any  consideration  of 
EDITOR  &  PUBLISHER,  as  first  preference  in  its  field  for  an 
advertising  approach  to  advertiser  and  advertising  executives, 
than  the  representation  in  its  columns  of  wise  and  enterprising 
newspapers.  Once  again,  EDITOR  &  PUBLISHER  pushes  to 
the  top,  with  fifty-four  scheduled  newspaper  advertisers  as 
compared  with  a  low  of  two.  Chance  plays  no  part  in  this 
record.  It  is  the  result  of  more  than  a  quarter  of  a  century  of 
sound  editorial  policy  advocating  the  newspaper  as  the  primary 
medium,  and,  at  the  same  time,  maintaining  an  aggressive  spot 
news  coverage  of  the  executives  of  agencies,  retailers,  and 
general  advertisers  as  they  relate  to  newspaper  advertising. 

Get  in  step  with  EDITOR  &  PUBLISHER  as  it  is  today. 
Compare  it  carefully  with  any  medium  published.  Do  this  and 
you’ll  concentrate  all  of  your  newspaper’s  promotional 
advertising  in  this — ‘’The  Oldest  Publishers’  and  Advertisers’ 
Newspaper  in  America.” 

It  will  pay  you  to  cultivate  this  field  first — and  intensively. 


EDITOR  &  PUBLISHER 

The  Oldest  Publishers^  and  Advertisers^  Newspaper  in  America 

TIMES  BUILDING  TIMES  SQUARE  NEW  YORK,  N.  Y. 


Telephone:  BRyant  9-30.52,  .30.5.3,  30.54  ainl  30.5.5 


